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Bank delivered excellent performance in first quarter of this year: Behbehani

ABK reports 18% rise in net profit for Q1 2018
KUWAIT: Al-Ahli Bank of Kuwait (ABK)
yesterday announced its financial results for
the first quarter ended 31 March, 2018.  Net
profit was KD 10.0 million, a healthy 18
percent increase over the same quarter last
year.  Earnings per share stood at 6 fils,
compared to 5 fils in the same quarter in
2017. Operating income grew by 4 percent
to KD 39.8 million in 2017.  

Total Assets as of end of March
2018 reached KD 4.47 billion, up 3.6
percent compared to end of March
2017, while total Shareholders’
Equity increased by KD 12 million to
reach KD 561 million, a growth of 2.2
percent year-on-year.  Asset quality
remained strong with the NPL ratio
at 1.89 percent and an NPL coverage
of 372 percent.  Capital adequacy
ratio was robust at 16.84 percent

Speaking on the results, Talal
Mohammed Reza Behbehani, Chairman of
ABK said, “The Bank has delivered an
excellent performance in the first quarter of
this year, as we continued to advance on all
key parameters.  The results are a validation
of our growth strategy and have put us in a
good position to carry favorable momentum

into the rest of the year. We are focused on
maintaining strong returns for our share-
holders through prudent financial manage-
ment. As a homegrown bank, we operate in
a culture of transparency and excellence to
ensure long-term sustainability and value
for our customers.  We are optimistic about
our opportunities across all markets we are

active in and look forward to continuing the
good year ahead.”

A strong start
Michel Accad, Group Chief Executive

Officer at ABK stated, “ABK has achieved a
strong start to 2018 by remaining true to

our strengths; focusing on our core opera-
tions, putting our customers first, fostering
a culture of transparency, focusing on pru-
dent and profitable lending and providing
world-class standards of corporate gover-
nance and risk management practices. As
such, we have logged strong growth across
all markets in which we operate.  

We have invested heavily in tech-
nology over the past 18 months with
the implementation of our new core
banking system, and going forward,
we will continue to evolve our digital
banking proposition and reinforce
digitization as a strategic pillar for
continued growth. We will also con-
tinue investing in the training and
development of our employees while
we strengthen our nationalization
initiatives and succession planning.”
Recently, ABK introduced cardless

cash withdrawals, a service that enables
customers to withdraw cash from ABK
Branch ATMs using the Mobile App or
Online Banking without the need of a debit
card. The Bank’s salary offering has also
been enhanced greatly to better serve the
needs of key sectors, particularly Kuwait. 

ABK continues to be recognized interna-
tionally and locally and received a number
of awards including:  “Best Treasury & Cash
Management” from Global Finance, “Fastest
Growing Bank” from Banker ME for Egypt,
“Best Bank” from Arabian Business, “Best

Commercial Bank” from Banker ME, “Best
Retail Bank” from IFM, “Best Employer”
from Naseba, as well as being recognized
by Global Finance as one of the “Top 10
Safest Banks in the region and 29th in
Emerging Markets”. 

Net profit
reaches

KD 10 million

UK supermarkets 
Sainsbury’s, Asda 
agree £13bn merger
LONDON: Britain’s second and third biggest supermarket
chains Sainsbury’s and Walmart-owned Asda have agreed
to merge, the pair said yesterday, hoping to create a £13-
billion ($18-billion, 15-billion-euro) retail king and
leapfrog UK number one Tesco.

The blockbuster deal-which is effectively a takeover
bid with Sainsbury’s acquiring a majority 58-percent
stake-comes as the British supermarket sector faces
squeezed profit margins and fierce competition from
German-owned discounters Aldi and Lidl and online US
titan Amazon. Britain’s Competition and Markets Authority
(CMA) regulator warned that the deal will ‘likely’ be sub-
ject to a review, amid concerns over the impact on con-
sumer choice and jobs-despite terms of the deal saying
both brands would be retained and no stores shut. 

News of the tie-up sent Sainsbury’s share price spiking
more than 20 percent in initial deals on the London stock
market. Stock in Tesco sank almost four percent on fears
the group could lose its supermarket crown and possibly
also the title of Britain’s biggest retailer. “Sainsbury’s and
Walmart Inc. are pleased to announce that they have
agreed terms in relation to a proposed combination of
Sainsbury’s and Asda Group Limited, a wholly owned sub-
sidiary of Walmart, to create an enlarged business,” they
said in a statement after confirming advanced talks over
the weekend.

The transaction values Asda at £7.3 billion. Sainsbury’s
market capitalisation stood at £5.9 billion at the close of
business on Friday. “This is a transformational opportunity
to create a new force in UK retail, which will be more
competitive and give customers more of what they want
now and in the future,” said Sainsbury’s chief executive
Mike Coupe. Walmart will own 42 percent of the combined
business and receive £2.97 billion in cash, and 29.9 per-
cent of total voting rights.

‘Rapid change’  
“The retail sector is going through significant and rapid

change, as customer shopping habits continue to evolve,”

Sainsbury’s added. “This has led to increased competition
across grocery, general merchandise and clothing, as cus-
tomers seek ever greater value, choice and convenience.”

The combined business would have total revenues of
£51 billion and boast a network of 2,800 Sainsbury’s, Asda
and Argos stores. “We believe the combination offers a
unique and exciting opportunity that benefits customers
and colleagues,” said Walmart chief executive Doug
McMillon. “We look forward to working closely with
Sainsbury’s to deliver the benefits of the combination.”

Sainsbury’s will seek to lower prices by around 10 per-
cent on many popular products, and anticipates cost sav-
ings of at least £500 million.  The new company will have
a combined 24 percent of the British grocery market, beat-
ing Tesco on 22 percent, according to data published by
retail consultancy Euromonitor. “The deal points to the
highly competitive UK grocery market, which has long
been concentrated in the hands of the top four players-
Tesco, Sainsbury, Asda, Morrisons-but is now facing an
onslaught from new challengers,” said Simran Jagdev, ana-
lyst at the Economist Intelligence Unit. “The transaction
will, however, attract regulatory scrutiny, given that the
merged companies will become the largest grocery retail-
er in the UK.” In later morning deals on the London stock
market, Sainsbury’s stock rallied 16.0 percent to 313 pence.
Tesco pared losses to 236.50 pence, down nearly 0.7 per-
cent from Friday’s closing level.

‘Better position to fight’  
In Britain’s fast-changing retail landscape, Sainsbury’s

previously bought catalogue retailer Argos in 2016 for
£1.4 billion. This year meanwhile, Tesco purchased whole-
saler Booker-Britain’s biggest cash-and-carry operator-
for £3.7 billion in a deal that was completed in March.

At the same time, Amazon has ramped up its ‘Fresh’
delivery service in Britain, amid speculation that it could
decide to buy a UK supermarket group. “What is clear
from the proposed deal is that Sainsbury’s and Asda are
very aware of a potential Amazon acquisition in the UK
supermarket industry which is why they are looking for
scale in order to safeguard their future,” said Euromonitor
analyst Philip Benton. 

“They (are) also concerned at being able to maintain
price competitiveness, with discounters Aldi and Lidl con-
tinuing to eat at their market share. “It would certainly be
the biggest merger in UK retail history and be of grave
concern to their number one rival Tesco.” — AFP

LONDON: In this file photo, customers come and go at a branch of
Asda supermarket in south London. — AFP

Talal Mohammed Reza Behbehani Michel Accad 


