
Sunday, March 18, 2018L i f e s t y l e Fa s h i o n

Established 1961 30

Indian designer
Eshaa Amiin
(center) greets
during the
Amazon India
Fashion Week.

Victoria Beckham is designing a
“very scientific” beauty range.
The 43-year-old fashion design-

er recently announced via a Facebook
Live video that she is expanding her
beauty and fashion empire by moving
into the world of skincare and said she
is taking the process of designing the

range very seriously to learn how her
future products can be beneficial to her
customers. She said: “I am currently in
the process of creating my own color,
my own line of skin-care creams, and a
perfume. “It’s going to be very scientific.
I’m working with the best. I really want
to learn. I want to educate myself and
learn as much as I can.

“As a woman, I want to make the
things that I need in my life, the things
that are missing.” Victoria partnered
with global beauty company Estee
Lauder - who own popular luxury
brands such as Bobbi Brown, Clinique,
Jo Malone, La Mer and MAC - in 2016
to create a capsule make-up collection
inspired by the products she would
want in her own make-up bag, which
was an instant sell-out with her fans.
Speaking about her inspiration behind
the make-up collection she said: “It was
me developing what I wanted in my
makeup bag.” 

And in January, Victoria’s husband
David Beckham said he would launch
his own men’s skin-care and groom-
ing range in  col laborat ion with
L’OrÈal which means the famous duo
will be following in the footsteps of
celebrities who have extended their
beauty empires this year - including
Kim Kardashian West  with KKW
Beauty, Rihanna with Fenty beauty -
as wel l  as  stars  such as Serena
Williams and Jennifer Lopez who are
expected to launch their own ranges
later this year. — Bang ShowbizVictoria Beckham

Khloe Kardashian was excited to cre-
ate her own maternity line after
being uninspired by the “unflatter-

ing” options in the market. The ‘Keeping Up
with the Kardashians’ star is about to wel-
come her first child with boyfriend Tristan
Thompson and the expectant mother has
launched a new line of maternity wear -
appropriately named Good Mama - for her
popular denim brand Good American after
realising she wanted “stylish” denim to com-
fortably take women through every stage of
their pregnancy. 

She told People magazine: “Until this
point, no maternity denim options spoke to
me - most of what’s out there lack the styl-
ish, fun details that I want to wear, or simply
isn’t flattering. With this collection, we set
out to create a premium denim line for
women of all sizes and stages of pregnancy,
and even for the months after the baby is
born.”  And the ‘Revenge Body’ star said it
was “amazing” to be able to experience
shooting the campaign for the brand whilst
pregnant and she wants other women to feel
the same way when they wear the jeans. 

She said:” Shooting the Good Mama
campaign while expecting a child of my own
was an amazing experience. I want women
to feel sexy, empowered and bad ass in
these jeans. Good American is also a ‘baby’
of mine, so celebrating both my pregnancy
and the expansion of our business has been
very special.”

On Thursday  Khloe posted a picture on

her Instagram page which gave her social
media followers a sneak peek at the new line
whilst she posed for a side-profile photo to
show off her expanding bump.  She captioned
the image: “I’m so excited for the launch of
Good Mama!!! Who says pregnancy style
can’t be sexy!? I am so proud of my
@goodamerican maternity denim
#GoodMama!! All you new mommies and
mamas-to-be are going to be so chic in your
Good Mamas!! Just dropped in sizes 00-24 on
goodamerican.com!! (sic)” — Bang Showbiz

Khloe Kardashian

Gal Gadot has become the new face of
Reebok. The ‘Wonder Woman’
actress has been named the sports-

wear brand’s global ambassador - landing an
endorsement deal reportedly worth $10 mil-
lion - and the brunette beauty is thrilled to
have partnered with Reebok because fitness
has always been a huge part of her life since
she was a child because her mother Irit was
a PE teacher. In a statement on the Reebok
website, the 32-year-old actress said:

“Especially with having a mother who was a
PE teacher, I was exposed to an active
lifestyle from an early age, through fitness, I
have found that I gain strength, endurance
and confidence, and I couldn’t imagine a
better partner than Reebok to join me on
this journey.”

Gal follows in the footsteps of strong
female stars who have worked with the
brand on previous campaigns including
Ariana Grande, Gigi Hadid, and Victoria
Beckham. In a statement confirming the
company’s collaboration with Gadot, Todd
Krinsky - the general manager of the per-
formance business unit at Reebok - said:
“We look to partner with women who instill
confidence in all generations to take risks
and to keep pushing, all while making a pos-
itive difference in the world.

“Her relentless spirit and natural leader-
ship have already captivated and inspired
millions and we believe that this is just the
starting point. Through fitness, we know that
we have the power to change lives and we
are elated to have such a powerhouse in our
corner to tell this story.” Gadot - who was
also announced as the Global Brand
Ambassador for Revlon in January - was no
stranger to the spotlight even before landing
the role of Wonder Woman as the screen
star won the Miss Israel pageant in 2004 at
the age of 18.

Reebok have also created phone wallpa-
pers for customers to download from their
website which were “inspired by some of
her most powerful quotes” and Gal believes
the way to improving yourself is to put oth-
ers first. She said: “The things that make us
better are when we’re pushing ourselves, or
when we’re more worried about others than
we are about ourselves.” — Bang ShowbizGal Gadot
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