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KUWAIT: Avaya, a leading global business communi-
cations company, commended the commitment of
organizations in Kuwait to driving development of the
nation’s knowledge-based economy by leveraging
technology. Avaya honored leading customers for their
innovative deployments of its next-generation commu-
nications solutions in key industry sectors, including
banking, retail, aviation, oil and gas, financial services,
and healthcare. 

The customer awards were the highlight of the
Experience Avaya Kuwait event, which took place on
March 12-13 in Kuwait City. The awards recognized
outstanding organizations in their sectors that have
used Avaya’s customer experience and unified commu-
nications solutions to increase operational efficiency,
enhance team engagement and deliver superior cus-
tomer experiences. 

During Experience Avaya Kuwait, the following com-
panies were recognized: Kuwait Finance House: Contact
Center Customer of the Year - Financial Services, Kuwait
Oil Company: Unified Communications Customer of the
Year - Oil and Gas, Kuwait Airways: Contact Center
Customer of the Year - Aviation, M.H. Alshaya Co. Unified
Communications Customer of the Year - Retail, Al-Jahra
Hospital: Unified Communications Customer of the Year -
Healthcare, Gulf Bank: Avaya Loyalty and Commitment.

Kuwait has announced its commitment to building a
sustainable, knowledge-based economy in its “New
Kuwait Vision 2035,” which focuses on the contribution
of the private sector. Avaya has active partnerships with
many of the leading systems integrators in the country,
working with enterprises of all sizes - from SMBs to the
largest oil and gas providers - to develop the latest com-
munications solutions. At Experience Avaya Kuwait, sen-
ior Avaya executives explained how emerging technolo-
gies, such as Artificial Intelligence and the Internet of
Things, are shaping economies.

The session on March 12 was held in association with
Middle East Telecommunications Company (METCO).
Alghanim Industries and other Avaya partners supported

the March 13 session of Experience Avaya Kuwait. 
“With organizations globally facing ever-more chal-

lenging competitive markets, Kuwait is embracing so-
called disruptive technologies to enhance the nation’s
regional and global presence. Investment in ICT infra-
structure and human capital is the responsibility of both
the public and private sector, to ensure emerging tech-
nologies such as AI are harnessed for the benefit of the
Kuwaiti people. The companies that we recognized at
Experience Avaya Kuwait are all playing an important
role in developing Kuwait’s economy” said Fadi Hani, VP
of Avaya MEA & Turkey. 

“We are keen to present the latest technologies of
Customer Experience from leading partners such as
Avaya to our customers in Kuwait, to contribute in build-
ing their communications capabilities and growing the
State’s knowledge economy. This week’s event reinforced
the commitment of our collaborative ecosystem towards
reinstating Kuwait as a trade and financial hub” said
Krikor Tutunjian, Group General Manager of METCO. 

Avaya commends Kuwaiti customers 
for driving knowledge economy 

Avaya recognizes innovation and development of leading Kuwaiti customers

KFH: 46% growth 
in value of LC for 
financing of 
trade in 2017 
KUWAIT: Executive Manager Trade Finance at
Kuwait Finance House (KFH) Abdelaziz Alhaqan
said that the growth in the value of Letter of Credit
LC for the financing of internal and external trade
amounted to nearly 46 percent as of end 2017 com-
pared to the same period of the prior year, while the
value of export credits grew by about 31 percent for
the same period. 

Alhaqan added in a press
release “This growth is due
to the success of the bank’s
efforts in developing the let-
ter of credit LC opening
service and the bank’s
strong track record of expe-
rience in playing the role of
intermediary between the
seller and buyer while pro-
viding financing channels
suitable to the requirements
of customers in several

sharia-compliant forms.” He emphasized that KFH is
keen on developing financing channels for balance
of trade.

Moreover, he illustrated that the volume of letter
of guarantees LG transactions offered by the bank
surged by 14 percent in 2017 over the same period
prior year. The growth is attributed to high end sys-
tems, streamlined procedures and high caliber man-
power at KFH that work tirelessly to cover cus-
tomers’ trade need with the highest quality.

Alhaqan indicated that encountering the increas-
ing volume of documentary credit and letter of
guarantees transactions, KFH adopts best practices
and highest standards at the level of its human
resources and systems in an attempt to ensure out-
standing performance whilst safeguarding cus-
tomers’ commercial needs and safety of their goods,
ensuring speedy commercial exchange at most con-
venient time.

He explained that KFH offers services and prod-
ucts that support import and export operation with
high standard with accuracy and speed through a
wide range of superior correspondent banking
services. 

He continued: “The products that KFH offers in
Trade Finance are Letter of Credit by Sight which
creates security for merchants for importing goods
or supplies it in the local market, letter of credit on
acceptance basis: It is a kind of LC, which gives
importer to settle the draft to the beneficiary after
receiving the goods or documents in Kuwait against
acceptance present range from 60, 90 or as usage
period agreed. KFH also offers Murabaha where
KFH imports goods in its name and in its own risk in
which the customer willing to import goods such
when goods arrived KFH enables customer to buy it
with an agreed profit to be settled in in installments
suitable with customer cash flow. Moreover KFH
offers export L/C, which helps in activities of the
foreign export and support local products as KFH
can advise this L/C to exporter and added their
confirmation in case it is needed. 

Ahli United Bank
delivers Audi R8 keys
to the winner
KUWAIT: Muneera Suwayed AlAjmi, the winner of Ahli
United Bank’s (AUB) Salary Transfer campaign draw,
has received the keys to her brand new Audi R8. The
prize is part of the Bank’s salary transfer campaign that
encourages customers to transfer their monthly salaries
to the Bank. 

The winner arrived at Audi’s new showroom in Al-
Shuwaikh to receive the keys of her  new car in the pres-
ence of a number of executives from AUB including, CEO
Richard Groves and the Head of Branches Amer Najem,
who were there to welcome Al-Ajmi. 

Al-Ajmi expressed her delight and appreciation to the
Bank for giving her the chance and opportunity to win this
valuable prize.  She commented she had never won such a
prize before, and further commended the Bank’s products
and services. 

AUB announced earlier the roll out of its special Salary
Transfer Campaign, which offered new customers who had
transferred their salaries to the Bank to choose from an
extensive number of instant cash gifts  valued at KD 300
for salaries of KD 1,000 and above, and KD 200 for
salaries less than KD 1,000. Moreover, customers can
receive Qard Hasan of a maximum value of KD 8,000 with
a flexible repayment period of up to five years, in an effort
to provide more room for reduced monthly installments.
The campaign also offered customers the chance to enter
into its grand draw to win an Audi R8 V10.

The benefits of this campaign also included providing
customers who transferred  their salaries to AUB’s Al-
Hassad Islamic Account, free Takaful life insurance against
natural death worth 36 monthly salaries up to KD 50,000
maximum, in addition to free Takaful insurance against
accidental death worth 72 monthly salaries up to KD
100,000 maximum. The minimum salary transferred must
be KD 700. Customers were also given the chance to
enter the draw for Al-Hassad Islamic Account prize draws,

which offers the largest prize draw value to the largest
number of winners, while also being the first draw pro-
gram in Kuwait that is sharia-compliant.  

Furthermore, customers who transferred their salaries
during the campaign period received free credit cards
during the first year of the card issuance.  Ahli United
Bank continues to develop its offerings, products and
innovative services to ensure that its customers always
have the best banking experience locally and regionally.

Lufthansa Group
achieves best result
in its history
KUWAIT: “Our endeavors of the past few years are
paying off. Our modernization has a sustainable impact.
We have achieved the best result in the history of our
company. 2017 was a very good year for our cus-
tomers, our employees and our shareholders,” says
Carsten Spohr, Chairman of the Executive Board &
CEO of Deutsche Lufthansa AG. “Last year we were
able to reduce costs again, while at the same time
becoming the first - and the only - airline in Europe to
be awarded a five-star rating. We are lowering our
costs where this does not affect the customer, and are
simultaneously further investing in our product and
service quality.”

Total revenues for the Lufthansa Group in 2017
amounted to EUR 35.6 billion, a 12.4 percent increase
on the previous year. The Adjusted EBIT of EUR 2.97
billion was a significant 69.7 percent year-on-year
improvement. And the 8.4 percent Adjusted EBIT
margin was up 2.9 percentage points compared to
previous year. EBIT for the year increased more than
EUR 1 billion to EUR 3.3 billion. The strong increase
of EBIT includes the positive EUR 582 million one-off
effect from agreeing on the collective labor agree-
ment with the Vereinigung Cockpit union for the
pi lots of  Lufthansa, Lufthansa Cargo and
Germanwings, which was recognized in the income
statement in December.

“We are particularly pleased that we were again
able to lower our passenger airlines’ unit costs exclud-
ing fuel and currency factors last year. This is in partic-
ular as passenger related costs were actually up due to
higher load factors, the variable remuneration was high-
er in light of strong result development, and additional

costs because of compensation paid for the flight can-
cellations at Air Berlin burdened our cost as well,” adds
Ulrik Svensson, Chief Financial Officer of Deutsche
Lufthansa AG. “Excluding these one-off effects, we
reduced our unit costs by 1.8 percent.”

The Lufthansa Group invested some EUR 3 billion in
2017, around a third more than in the previous year.
This is partly due to investments of some EUR 900 mil-
lion into aircraft from the Air Berlin flight operations.
“These higher investments also reflect the increased
size of our Group. But investments relative to revenue
remain on one level with the world’s most successful
airlines’,” comments Ulrik Svensson. “Important is that
the return on capital continues to increase. In 2017, our
AdjustedROCE (after tax) improved by 4.6 percentage
points to 11.6 percent.” Despite the higher capital
expenditure, free cash flow almost doubled in 2017 to
EUR 2.3 billion. Net financial debt rose 6.8 percent to
EUR 2.9 billion. This figure includes an initial EUR 1.7
billion funding for the new defined contributions model
of the flight attendants’ pension fund. 

Total pension provisions decreased by EUR 3.2 bil-
lion in 2017. The year-end equity ratio stood at 26.5
percent, an increase of 5.9 percentage points.

“On the basis of these very good results, we propose
a dividend of EUR 0.80 per share to the Annual General
Meeting,” says Ulrik Svensson. “This is a 60 percent
increase of the pay-out compared to last year. This is
the minimum level of dividend payment that we aim to
maintain in the coming years.”

Network Airlines
The Group’s Network Airlines - Lufthansa, SWISS

and Austrian Airlines - increased their Adjusted EBIT
by nearly 50 percent to some EUR 2.3 billion. With
strong demand and a positive pricing environment, the
Network Airlines raised their EBIT margin 2.6 percent-
age points to almost ten percent.

Point-to-Point Airlines
Despite the significant expenses in the context of

acquiring capacities from Air Berlin, Eurowings reduced
its unit costs excluding fuel and currency factors by 6.5
percent. On the back of this and strong market demand,
Adjusted EBIT increased by some EUR 200 million.
Despite adverse one-off factors related to market con-
solidation, the Group’s Point-to-Point Airlines improved
their Adjusted EBIT margin by 7.3 percentage points
and achieved a positive Adjusted EBIT of around

EUR 100 million. The inorganic growth after the
insolvency of Air Berlin will make a positive contribu-
tion to the Point-to-Point Airlines’ from 2019 onwards.

Aviation Services
The Group’s Aviation Services in total achieved a

very good result, though the development among the
business segments was quite different. A combination
of cost reductions and strong demand helped Lufthansa
Cargo to improve its Adjusted EBIT by almost EUR
300 million to EUR 242 million. The EUR 415 million
earnings of Lufthansa Technik were broadly in line with
prior-year levels. Against the background of the contin-
uing transformation of its European operations, the
LSG Group sustained a EUR 38 million decline in its
earnings for the year to EUR 66 million.

Outlook
EUR 700 million higher fuel costs can be largely

offset by an improved operating performance, so that
for 2018 in total an Adjusted EBIT only slightly below
previous year is expected. Organic capacity is expect-
ed to increase by some seven percent, as unit rev-
enues excluding currency factors should remain
broadly stable. Unit costs excluding fuel and currency
factors should be further reduced by 1 to 2 percent.
“We will continue to consistently pursue our modern-
ization,” concludes Carsten Spohr. “And in doing so,
we will retain our clear focus on reducing our costs
and at the same time raising our quality. This is the
only way to sustainably increase our profitability.
From a position of strength, we will continue to drive
consolidation in Europe.” 

Abdelaziz Alhaqan


