
KUWAIT: Burgan Bank, announced yesterday
Salem Badri Esbea Abdulla as the lucky winner of
the Al Thuraya Salary Account monthly draw.  The
draw rewards new and existing customers who
transfer their salary to Burgan Bank by offering
them a chance to win a Nissan Patrol SUV every
month. With every KD 10 available in the account,
the customer receives one chance to enter the draw.

The Al Thuraya account holders have the

option to hold money in Kuwaiti Dinar and other
major currencies and can access account-relat-
ed services such as standing orders, loans and
credit cards, and benefit from the discounts and
offers throughout the year. Customers wishing
to open the Al Thuraya account can do so by
simply visiting the nearest Burgan Bank branch
and obtain all the necessary details, or simply
call the bank’s call center. 

Burgan Bank names winner of 
Al Thuraya salary account monthly draw

KUWAIT: Following the contracted deal
between Chevrolet and the Brazilian Football
Confederation back in 2014 to sponsor Brazilian
soccer teams during their participation in world
championships, today is the day when the giant
carmaker sponsors the Brazilian National Team
throughout its competing journey to win the
2018 FIFA World Cup,  in Russia.

The partnership between General Motors-
owned Chevrolet and the Brazilian Football
Confederation reflects the company’s passion
for the world of sports being both fun and excit-
ing. Chevrolet has long been known as a leading
sports car manufacturer offering exciting and
expansive performance lineups with 100-year
racing history. 

Today, Chevrolet is considered as a youthful
brand and one of the first choices that comes to
the mind of young people looking for a sports
car coupled with modernity, style, and superior
performance.

As part of its sponsorship to the Brazilian

National Football Team during the 2018 FIFA
World Cup, Chevrolet will engage in many mar-
keting activities reflecting on this remarkable
partnership. On this occasion, Chevrolet

Alghanim invites you to experience a first-class
Brazilian atmosphere at its showrooms where
the first thing you will notice is a Brazilian flag-
bedecked Camaro and giant screens streaming

the team’s exciting matches. Additionally,
Chevrolet Alghanim will offer its customers
valuable prizes throughout the 2018 FIFA
World Cup when participating in its social
media competitions. 

Chevrolet Care Program “I Care”
All customers who purchase a Chevrolet

from Yusuf A Alghanim & Sons benefit of the
Chevrolet Care Program, which entails new lev-
els of post-sale support and trust. The Chevrolet
Care is an exceptional customer service that is
based on four main pillars: competitive and
transparent service costs (especially for four-
wheel drive vehicles), scheduled service
appointment booking with same day delivery,
quality service by certified technicians and
3yr/100,000km warranty with 24x7 roadside
assistance for 4 years. To stay tuned of the latest
offers, events and announcements, customers
are encouraged to follow Chevrolet Alghanim
on its social media channels.
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Chevrolet Cheers for Brazil 
during the FIFA World Cup

KUWAIT: Ahli United Bank recently conduct-
ed its Al Hassad Islamic account weekly draw,
Kuwait’s leading Shariah compliant rewards
program that offers a broad range of prizes to
the largest number of winners, on the 13th of
June 2018. The account provides 26 weekly
prizes that are comprised of KD 25,000 as a
grand prize and 25 other prizes valued at KD
1,000 each. AUB also offers four quarterly
prizes that are valued at KD 250,000 to each
winner allowing them to achieve their dreams
of travelling, studying abroad, or owning their
dream home or car. 

On this occasion Ahli United Bank
announced, “With this draw, we are adding 26
new winners and prizes to the Al Hassad
Islamic account whereby, the total number of
winners annually will include more than 1300.
The weekly grand prize winner of KD 25,000
Nadia Naser Al Tamimi.

25 other winners won prizes of KD 1,000
and are as follows: Ahmad Mosftafa Dashti,
Dalal Mosa Al Ghareeb, Saeed Ateyah
Abdulmoniem, Fatima Mohammad Jabr,
Nareman Mahmoud Elaiwah, Abdulrazzaq
Abdulwahab Abdulrazzaq, Naser Bader

Alabduljader, Murshed Falah Al-Azami, Habib
Jabbar Alanzi, Fahad Hadi Al Khaldi, Ali Habeb
Arab, Mohammad Hussain Al Azmi, Naser DH
Alotaibi, Saleem  Mohd Khalid, Malallah
Mohammad Al Kandari, Khalid Fahad Al Ajmi,
Ahmed Redha Murtadha, Samer Mounir Zaky,
Zahra Sayed Baqer, Abdulla Rashed Khalifa,
Habib Makki Hashim, Ali Hussain Khalaf, A
Qader Rashid A Qader, Fatima Jassim Salman
and Isa Mohamed Ebrahim.

Al Hassad Islamic account’s customers in
Kuwait and Bahrain are eligible to participate
in the draw in line with the program’s terms
and conditions. Ahli United Bank added,
“There are increased opportunities that await
our current customers and those who are
interested in opening an Al Hassad Islamic
account to benefit from the wide range of
prizes and opportunities offered this year.”
Individual customers can open their accounts
with a minimum deposit of KD 100, qualifying
them to enter the draw. For more information
on Ahli United Bank’s products and services,
customers are invited to visit any of the Bank’s
branches or dial the customer service
“Hayakom”.

26 winners named in Al Hassad
Islamic account this week

KUWAIT: In continuation of its
excellence in launching strate-
gic initiatives and innovative
financial solutions that cope
with the latest banking industry
technologies, KFH has launched
a centralized SWIFT network
system for global payments at
the group level. This system
would improve business excel-
lence, achieve cost optimization,
focus on technical expertise and
invest the same in strategic ini-
tiatives to provide the best cus-
tomer service. 

Group Chief Operations Abdullah Abu
Al-Hous said that “KFH has managed to add
most of its worldwide spread branches
under one umbrella in cooperation with
SWIFT without changing any transfer
channels or banking correspondence relat-
ed to the network. He indicated that his
strategic change shall minimize repeated
expenses charged to the group and cause a
remarkable saving in financial resources and
technical expertise and provide more
opportunities to focus such efforts on better
projects and initiatives that would achieve
the best interest of customer and improve
performance in accordance with the highest
global standard in regard to speed, quality
and safety. 

Abu Al Hous added in a press release
that adopting this idea has come following a
thorough research on how to benefit from
similarity of systems and services at the
group level. These systems include the cor-
respondence network “SWIFT” that con-
nects all world banks in a safe manner. KFH
has succeeded in implementing a
Centralized SWIFT System. These systems

and subscriptions were con-
nected to each group banks
separately including Bahrain,
Malaysia, Germany and Turkey,
thus resulting into system
update expenses or annual sub-
scription renewal expenses or
operational expenses. He
emphasized that the centralized
SWIFT network has con-
tributed to cutting down
expenses by more than KD 0.5
Million over 5 years. 

He indicated that KFH is
continuing its cost optimization policy, thus
benefiting from the competitive advantages
which it enjoys including geographical exis-
tence in 7 global locations with more than
485 branches, more than 1000 ATM and
15000 employees. This step would unify
efforts and achieve benefit from expertise
and projects applied by the group banks
e.g. the XTM system which has spread
widely in Kuwait. He added that KFH Group
has applied this service 5 years back in KFH
Turkey and received a patent recognition in
this respect. 

Abu Al-Hous reiterated KFH keenness to
enhance and develop technological systems
and banking services in accordance with
the latest digital products strategy, thus
providing a new customer service channel
and achieving an added value for its bank-
ing transactions. KFH shall continue to cope
with the latest infrastructure developments
to provide financial solutions and services
according to the highest global standards.
He emphasized that most of KFH products
and systems in various sectors have
achieved leading and pioneering positions
in the market.

KFH has launched a centralized
group SWIFT network system

New sponsorship deal with Brazilian Football Confederation

Abdullah Abu Al-Hous

KUWAIT: Ooredoo Kuwait
announced the launch of two
revamped versions of its roaming
packages which include Ooredoo
Passport Unlimited and Ooredoo
Passport Limited, in over 60
countries including Russia, the
host country of the 2018 World
Cup. The roaming plans are avail-
able for both prepaid and post-
paid customers, at the same price
and benefits. 

The launch of revamped
Ooredoo Passport Unlimited
package gives customers exclu-
sive unlimited roaming internet
for KD 12 per week to keep up
with the customers’ mode of
usage for mobile internet, as it is
the main tool for sharing videos,
pictures and audio clips with

loved ones on various social
media channels such as Instagram
and Snapchat.

Ooredoo Passport Limited
package offers customers limited 1
GB per week internet roaming and
voice for KD 10 per week and
allows them to use a bit of every-
thing depending on their needs.
The packages can be activated
conveniently through the free My
Ooredoo smartphone app, avail-
able on the Android and iOS
stores. Commenting on the launch
of the revamped service, Ooredoo
Kuwait issued a statement saying
that the new service is aimed to
enrich the experience of the tele-
com service provider’s customers
and meet their expectations, tak-
ing in mind the lifestyle of the

company’s global-oriented cus-
tomer base. The packages also
reiterate Ooredoo’s commitment
to helping customers enjoy the
internet, especially since mobile
internet is an essential part of

everyday use to many customers.
Ooredoo noted that the new my
Ooredoo passport service can be
conveniently activated and auto-
renewed through the company’s
My Ooredoo smartphone app.

Unlimited roaming 
internet with new
Ooredoo Passport  

KUWAIT CITY: Extending its
reach further for the upcoming
Summer season, Jazeera Airways,
Kuwait’s leading low cost airline,
operating regionally and interna-
tionally, has announced the launch
of its three weekly flights into
Lahore starting June 26, 2018. 

“We are pleased to be offering
a new service to connect the
Pakistani communities here in
Kuwait and other GCC countries
to Lahore. This is our first destina-
tion into Pakistan and the service
will facilitate direct connections

for the 150,000 Pakistanis living in
Kuwait with their friends and rela-
tives.” said Rohit Ramachandran,
CEO Jazeera Airways.

Flights will run three weekly
flights with departures from Kuwait
scheduled on Tuesdays, Fridays and
Sundays at 18.35pm from Kuwait,
arriving at 00.10am in Lahore with
return flights on Mondays,
Wednesdays and Saturdays at
01.00am arriving 02.55am back in
Kuwait. One way fares start from
KD45 and return from KD84.
Hailed as the commercial capital of

Pakistan, Lahore is the country’s
second largest economic hub with
the largest IT Park and historic
cultural center backed by a
vibrant lifestyle. Lahore is home
to several landmarks of architec-
tural importance such as Grand
Jamia, Wazir Khan and Badshahi
mosques, Gurudwara Dera Sahib

Fort and Shalamar gardens to
name a few.  To book the flights
to Lahore or learn more about
Jazeera Airways services, offers,
promotions and destinations, cus-
tomers can visit the airline’s web-
site at jazeeraairways.com, use
the Jazeera app, or contact their
travel agent.

Jazeera Airways to
commence three weekly
flights to Lahore 

KUWAIT: Panasonic has
announced the launch in Kuwait of
the latest addition to its beauty
range, the EH-NE83 Ionity Hair
Dryer.  Equipped with high-power
2500W motor, EH-NE83 delivers
strong airflow packed with ions that
dries hair faster without heat dam-
age, thus allowing the user to get
professional salon like results at
home! The EH-NE83, with an intel-
ligently designed narrow concen-
trator nozzle, guarantees profes-
sional salon finish.  Narrow nozzles
work wonders when drying fringes
and curly hair, at the same time, it
produces rapid airflow resulting in a
more polished finish.

Using Panasonic’s smart hair
drying technologies, EH-NE83 fea-
tures ion conditioning properties
that ensure the health of the hair,

while keeping it smooth and shiny.
Ions are discharged from the hair
dryer’s specially-designed External
Ion Outlet.  Since the outlet is out-
side the hot air nozzle, the ions do
not dry out - instead they retain
more moisture and deliver it to your
hair, keeping your tresses frizz-free.
Moreover, EH-NE83’s Heat
Protection Mode ensures airflow is
kept at a gentle temperature to pro-
tect hair and scalp from heat dam-
age. Ken Kawamoto - General
Manager, PMMAF, “Panasonic hair
dryers have always been a favorite
around the world. As a brand that
continuously evolve to deliver the
best-in-class products and solu-
tions, Panasonic introduces the EH-
NE83 Ionity Hair Dryer to help our
Kuwaiti customers dry and style
their hair to perfection without

wasting precious time.  Thanks to
its high-wattage motor, this hair
dryer delivers more air pressure, so
it’s a must-have beauty gadget
especially for those with a busy
lifestyle.” 

The EH-NE83 also features a
well-balanced, ergonomic design
with smooth sliding switch that
reduces stress on fingers and fin-
gernails as it lets you adjust air vol-
ume with just a light touch. The
angle of the hair dryer’s handles is
designed for ease of use as well,
especially when users point the
dryers towards them.

Featuring three temperature and

two speed settings, the EH-NE83
allows you to choose the right tem-
perature to match the condition of
your hair and your styling needs.
To keep style intact, the hair dryer
also has a Cool-Shot button, while
the narrow concentrator nozzle also
makes it easy to blow out your hair
with a brush. Finally, keeping your
beauty gadget clean is a breeze
with a double-filter out of which
one is removable and that prevents
dust build-up. The EH-NE83 Ionity
Hair Dryeris now available in
Kuwait at all Best Al-Yousifi
Electronics Showrooms as well as
all authorized distributors.

Panasonic’s hair dryer 
promises professional 
results at home


