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HSBC Entrepreneurs in the Middle East are the 
most active angel investors across the globe 

KUWAIT: Middle Eastern entrepreneurs are leading the
way when it comes to angel investing, according to HSBC
Private Banking Essence of Enterprise report. Two-thirds
of entrepreneurs in the Middle East (66%) are angel
investors, funneling both capital and expertise back to the
entrepreneurial community, with the USA (54%) and Asia
Pacific (45%) next in line. The report, which researched
the views of over 3,700 successful entrepreneurs across
eleven countries globally, also found that differences exist
between the generations in how they perceive and
approach angel investing. 

Over half of younger Middle Eastern entrepreneurs
(57%) view angel investing as a way to connect and col-
laborate with peers, staying up to date with industry
progress. In comparison, over half (52%) of an older gen-
eration of Middle Eastern entrepreneurs, view angel
investing as a way to diversify and grow their investment
portfolio. When it comes to sourcing new investment
opportunities, over half (53%) of Middle Eastern entre-
preneurs source these through their friends, rather than
using a financial advisor (38%). They also perceive their
role to be supportive, cultivating business development
and leadership skills.

Sobhi Tabbara, HSBC’s Global Market Head of Private
Banking, Middle East said:”Middle Eastern entrepreneurs
are well and truly at the forefront of angel investing in
comparison to their counterparts in the USA and Asia.
They not only understand the positive impact it can have
on their business activity but also recognize the opportu-

nity it provides them to collaborate and learn from their
peers. “With nearly a quarter Middle Eastern entrepre-
neurs viewing social impact as their top business priority,
it is clear to see that this group of entrepreneurs are also
one that want to give back to society, understanding the
benefits that doing good can have in helping to grow their
business.” 

Social impact as a priority
Nearly a quarter (24%) of Middle Eastern entrepre-

neurs consider social responsibility, being active in the
community, or environmental responsibility as their top
priority as a business owner, compared to the global aver-
age of 21%. The research also suggests a strong relation-
ship between an emphasis on social impact and entrepre-
neurial ambition in the Middle East. Half of Middle Eastern
entrepreneurs projecting high growth ambitions state that
they started their ventures with the intention of creating
positive social impact, compared to 35% of those project-
ing the lowest growth. This suggests social impact should
be seen as an integral part of the recipe of entrepreneurial
success in the Middle East, and not separate from it.

Those entrepreneurs who project high growth ambi-
tions are also more likely to have a mentor. In the Middle
East (89%) of entrepreneurs have a mentor relationship,
viewed as a highly effective tactic for learning and devel-
opment, in comparison to Europe (59%) where it seems
that entrepreneurs are yet to be convinced of the value of
mentorship.

KUWAIT: Turkish Airlines, who has
recently announced the results of
passenger and cargo traffic in May,
achieved the highest first five-month
load factor (LF) in its history with
80.7%. The national flag carrier
maintains its position on the global
aviation agenda with the high LF
performances it has reached espe-
cially in recent periods. 

According to the May 2018
Traffic Results

● Upon the double-digit passen-
ger increases in the first four months
of 2018, total number of passengers
carried went up by 4% reaching 6.1
million passengers, and Load Factor
stood at %78.6 in May. 

● In May 2018, Total Load Factor
improved by 1 point, with an
increase of 3,6% in capacity
(Available Seat Kilometer), while
international LF increased by 1,7
points to 78% and domestic Load
Factor stood at 83%. 

● In May, cargo/mail volume
continued the double digit growth
trend and increased by 22%, com-
pared to May 2017. Main contribu-
tors to the growth in cargo/mail vol-
ume, are domestic lines with 35%
increase, Middle East with 31%
increase, N. America with 29%
increase, Europe with 24% increase
and Africa with 22% increase.

● In May, N America, Africa and Far
East showed load factor growth of 5
points, 3 points and 1 point, respectively.

According to the January-May
2018 Traffic Results

● During January-May, increase
in demand and total number of pas-
sengers was 17% and 19%, respec-
tively, over the same period of last
year. Total number of passengers
reached to 29.3 million. 

● During January-May, total

Load Factor improved by approxi-
mately 5 points up to 80,7%,
recording the highest load factor in
Turkish Airlines history for the first
five months. While international
Load Factor increased by 5 points
up to 80%, domestic load factor
went up by 2 points to 85%. 

● Cargo/mail carried during the
first five months increased by 30%
and reached 545 thousand tons,
thanks to strong pick up in
cargo/mail volume in May of 2018.

Giving back to their entrepreneurial community and prioritizing social impact

Turkish Airlines reaches highest 
load factor in first five months

GBK introduces new 
WhatsApp service 
KUWAIT: Gulf Bank announces the introduction of a new
WhatsApp service, which attends to customer’s expecta-
tions of excellent services from the Bank as it provides
instantaneous communication and represents the bank’s
pursuit of customer convenience and use of modern tech-
nology. The number 65805805.

WhatsApp is a dedicated enterprise solution that will
facilitate easier and faster communication with its cus-
tomers anywhere and at any time throughout the world
through the app. The service, considers several aspects of
privacy, security and transparency, wherein WhatsApp
files can be shared, providing an easy way for customers
to privately and securely reach Gulf Bank representatives
handled by the Community Engagement team. This will
allow different ways for customers to contact Gulf Bank
service representatives, to make inquiries without an
active card. No personal or confidential information will be
displayed and the platform will serve as a reliable tool both
domestically and when travelling abroad.

Ahmed Al Ameer, Assistant General Manager for
External Communications at Gulf Bank commented: “As a
modern organization, Gulf Bank is constantly looking to
evolve to better serve our customers, especially using
modern technology, to facilitate ease in our customers’

experience and expand the
company’s footprint in the
fast-evolving smart finan-
cial solutions landscape.
This service comes as one
of many in providing an
on-the-go convenience
social banking services to
make general banking
solutions more accessible
and seamless.”

Apart from being able
to communicate about
general inquiries with a
bank representative via
WhatsApp, the most
widely-used chat applica-

tion in Kuwait, the new
engagement system offers an array of additional benefits.
The service will be available 24/7, including during offi-
cial bank holidays from anywhere in the world.
Customers facing transaction issues will be able to com-
municate using our WhatsApp service. Customers will
not always have to physically go to a branch to inquire
about various products, such as loans and credit cards
and representatives will be able to share branch locations
through GPS providing customers with exact locations
allowing them to go to the nearest bank for convenience
when needed.

Jazeera Airways to
commence three
weekly flights 
to Lahore 
KUWAIT:  Extending its reach further for the upcoming
Summer season, Jazeera Airways, Kuwait’s leading low
cost airline, operating regionally and internationally, has
announced the launch of its three weekly flights into
Lahore starting June 26, 2018. 

“We are pleased to be offering a new service to con-
nect the Pakistani communities here in Kuwait and other
GCC countries to Lahore. This is our first destination into
Pakistan and the service will facilitate direct connections

for the 150,000 Pakistanis living in Kuwait with their
friends and relatives.” said Rohit Ramachandran, CEO
Jazeera Airways.

Flights will run three weekly flights with departures
from Kuwait scheduled on Tuesdays, Fridays and Sundays
at 18.35pm from Kuwait, arriving at 00.10am in Lahore
with return flights on Mondays, Wednesdays and
Saturdays at 01.00am arriving 02.55am back in Kuwait.
One way fares start from KD45 and return from KD84.

Hailed as the commercial capital of Pakistan, Lahore is
the country’s second largest economic hub with the largest
IT Park and historic cultural center backed by a vibrant
lifestyle. Lahore is home to several landmarks of architec-
tural importance such as Grand Jamia, Wazir Khan and
Badshahi mosques, Gurudwara Dera Sahib Fort and
Shalamar gardens to name a few.  To book the flights to
Lahore or learn more about Jazeera Airways services,
offers, promotions and destinations, customers can visit
the airline’s website at jazeeraairways.com, use the Jazeera
app, call 177 or contact their travel agent.

Enjoy the 
ultimate offer
on infiniti Q50
KUWAIT: Abdulmohsen Abdulaziz Al
Babtain Co (AABC), the sole author-
ized dealer of Infiniti vehicles in the
State of Kuwait, is pleased to
announce its limited time offer on
Infiniti Q50. Ensuring added benefits
when purchasing a new Infiniti Q50
vehicle, customers are also guaran-
teed KD 500 cash back. Built with a
consistent, daring and engineering
design that speaks to the new genera-
tion of adventurous customers, the
INFINITI Q50 is a luxury model that
comes with a powerful engine. 

Expressing signature Infinit i
design, the double arch gri l le is
prominently placed front and center.
The arc of the bottom, like a natural
reflection to that of the top, gives the
front fascia a distinctive appearance

while the upper and lower body of
the Q50 directs air to flow over,
around and under the Q50, turning it
into effective down force. The Infiniti
Q50 2018 begins from KD 9,999
accompanied with KD 500 cash

back. Infiniti Al Babtain invites its
customers to explore INFINITI Q50
by visiting the Infiniti showroom
located in Al Rai area, which is open
every day except Fridays and benefit
from the limited time offer now!

KUWAIT: Ahli United Bank launched its new ‘Win and
redeem the value of your purchases campaign’, which is
designed to reward the Bank’s customers with 100%
cash-back on their purchases made using their AUB
Credit Cards. The maximum cash-back is limited to KD
1,000 for each winner. To be eligible, the AUB Credit
Cardholder only has to spend KD 100 or above through
his/her AUB Credit Card during the campaign period.  

This new campaign will run for three months, from 1st
June until the end of August 2018. The campaign offers
15 prizes through three draws, each with five prizes. The
first draw will take place on 9th July 2018 and the sec-
ond draw will be on 9th August 2018. The third and final
draw will take place on 9th September 2018.

In a press statement, the Bank said “We are
delighted to launch our new campaign, which further
enhances the value proposition for AUB cardholders.
All customers using the Bank’s Credit Cards are eligi-
ble to enter the draw and win valuable prizes. This
campaign reflects AUB’s ongoing commitment towards
our customers, and our underlying efforts to reward
them consistently through innovative and attractive
offers.”  Customers will receive one chance to enter
the draw for every KD 10 being spent locally in
Kuwait, and will receive three chances to enter the

draw for every KD 10 spent abroad.  In addition to this
exciting cash-back campaign, customers who spend
using AUB credit cards will also automatically benefit
from the Pearls reward program as well as AUB’s
instant discount program. 

These offers provide customers a real added value
that rewards the AUB Credit Card and ATM card
holders through unique discounts at major well-known
companies and retail outlets in Kuwait, as well as
points to be redeemed for air tickets on Kuwait
Airways, Gulf Air and Qatar Airways.”

Ahmed Al-Ameer

AUB gives customers
chance to win 100%
cash-back


