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Group photo of Gulf Bank family.
Tony Daher, Chief Executive Officer and Ahmed Al-Ameer, Assistant General Manager for External
Communications, among the Gulf Bank staff.

Salma Al-Hajjaj, General Manager for Human Resources and
Jennah Al-Mattar, Assistant General Manager of HR, among the
Gulf Bank staff. Gulf Bank staff.

Gulf Bank hosted Ramadan ghabqa
for its staff at the Millennium Hotel

Gulf Bank gives staff a distinctive Ramadan experience

KUWAIT: Gulf Bank’s annual ghabqa saw staff members
and senior bank executives revel in the spirit of the holy
month and share the joys of Ramadan. The ghabqa was
held at the Al-Taj Ballroom in the Millennium Hotel on
May 30, 2018. Two MCs spearheaded a fun, festive
atmosphere which captured the camaraderie other staff,
who enjoyed a night of surprises, games and raffle prizes. 

The ghabqa was an indicator of the Bank’s dedication

to its staff, the backbone of its success. Investing in its
employees is a core tenet of the Bank, and events such as
these are a clear example of that initiative. 

After the recent success of its Ramadan video mes-
sage , which  featured renowned Kuwai t i  actor
Abdulrahman Al-Aqel playing the role of cultural icon
Abu Tbaila, the ghabqa continued to touch on the
messages of goodness and tradition playing a key role

in society today. The ghabqa was a truly familial
event, showing the very best of what the Holy Month
has to offer.  

Salma Al-Hajjaj, General Manager of Human Resources
at Gulf Bank, said on the occasion, “Every year, I look for-
ward to the annual ghabqa, a chance for the bank’s staff to
relax and unwind with their colleagues in a familial atmos-
phere, in the spirit of the holy month of Ramadan. I would

like to thank all staff members for their involvement in
tonight’s gala, and I want to say that the Bank is nothing
without its people, the backbone of our success. I feel like
I say this every year, but the Bank has truly outdone itself
this year. What a wonderful night.” The evening was fur-
ther enhanced by the sounds of soft oriental music. The
bank’s recently released Ramadan video message also
played in the background. 

By Faten Omar

KUWAIT: Al-Raya, the leading operating and developing
real estate company, held a Ramadan ghabqa in honor of
the media at  Sultan Ibrahim Restaurant in Salmiya. The
event was attended by the company’s senior management
represented by CEO Jassim Al-Faji, Vice President of the
Investment Department Adnan Al-Salem, a number of
employees from various departments and the media.

Speaking at the event, Faji said: “Today we are
delighted to meet with the Kuwaiti press who are a part-
ners in our company’s success through their support.”
Faji pointed out that the company today occupies a lead-
ing position in the development and operation of interna-

tional and regional tourism properties, which have a clear
impact on the advancement of this promising economic
sector in the countries in which it operates, especially
Saudi Arabia, where it operates a number of hotels. This
makes the company the first choice for customers who
are seeking comfort and flexibility while performing reli-
gious rituals, he said, adding that the company is consid-
ering a number of strategic expansions in promising mar-
kets across the world.

The ghabqa witnessed a large media presence and
featured a draw on a two-person Umrah trip. “We at Al-
Raya are committed to developing our services and
operations in line with our customers’ expectations, and
we expect to achieve high growth rates at the end of the

year and in the years to come. We promise to be a trust-
ed source of high performance and quality of service,”
Faji affirmed.

Al-Raya Company was founded in 1994 as a real
estate and investment development company that sup-
ports the economic development witnessed by Kuwait
and the region, and participates in the revitalization and
development of the real estate and investment sectors
through strategic development plans and effective.

The company has succeeded in achieving a leading
and reliable reputation in the religious tourism and real
estate sector by providing a comprehensive range of real
estate and investment services and products that enrich
the experience of customers and investors to meet their

aspirations. The company operates a number of hotel
projects in the Kingdom of Saudi Arabia including Sky
Tower Hotel in Makkah and Nusk Al-Madinah Hotel.

Al-Raya has expanded its strategic services to expand
its operations across a number of branches in the Middle
East and Africa:

• Al-Raya United Company, a Kuwaiti-Egyptian com-
pany in the Arab Republic of Egypt.

• Al Raya United Company Branch of Saudi Arabia.
• Jaddarah Hotel’s Management and Operation in

Saudi Arabia.
• Al-Raya United Turkish Company, a Turkish real

estate company.

Al-Raya company organizes ghabqa for media


