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KUWAIT: Zain, the leading telecommunications
company in Kuwait, launched an all-new KD 1.5
weekly Internet bundle for prepaid (eeZee) cus-
tomers, offering them the opportunity to double
their Internet capacity to 6 GBs for the same price
when renewing the bundle on the same day of
every week. 

Zain specifically designed the new bundle for its
prepaid (eeZee) customers with the aim of enabling
them to enjoy more Internet caps during the sum-
mer season and summer vacation for a competitive
price. The company is keen on meeting its cus-
tomers’ needs and aspirations to offer them an

amazing experience on its biggest and most
advanced network in Kuwait. 

Zain’s new prepaid bundle offers 3 GBs of 4G
LTE Internet for KD 1.5 valid for one week (7
days), and should the customer chooses to keep the
auto-renewal service after subscribing to the bun-
dle, the next Internet capacity will be doubled to 6
GBs for the same price (KD 1.5). The weekly capac-
ity will stay at 6 GBs as long as the auto-renewal
service is successful from the first attempt and
enough balance remains in the line before auto-
renewal takes place. Prepaid customers can sub-
scribe to the new bundle by sending “W” to 999.

The new offer was specifically designed to com-
plement the needs and aspirations of Zain’s prepaid
customers. By launching this new prepaid bundle,
the company aims at creating a new concept for the
services it offers, as well as offering convenience
with flexible plans that meet the different personal
and professional needs of its customers. 

Zain is committed to offer the most flexible and
competitive offerings in the market for both pre-
paid and postpaid customers, reinforcing its leader-
ship position and its pledge in offering the best
services and offers to the largest family of sub-
scribers in Kuwait.

Zain launches new KD 1.5 weekly 
Internet bundle for eeZee customers

Double the Internet capacity to 6 GBs when auto-renewing weekly

United Real Estate 
achieves 9.38% 
growth in revenues 
for first half of 2018
KUWAIT: United Real
Estate Company (URC),
one of the leading real
estate developers in the
MENA region, announced
its performance for the first
half of 2018, achieving a
growth in total revenues of
9.38 percent to reach KD
43.8 million, as compared
to KD 40 million for the
same period of last year.
During the second quarter
of 2018, URC achieved rev-
enues of KD 23 million as
compared to KD 19.3 mil-
lion for the same period in 2017 at a recorded growth
of 19.44 percent that was mainly achieved due to
increased contracting activities from construction and
facilities management services. 

URC recorded a net loss for the first six months of
2018 of KD 1.7 million as compared to a profit of KD
1.4 million for the same period in 2017, and a decline in
earnings per share of 1.58 fils for the first six months of
2018 as compared to a profit increase of 1.34 fils per
share for the same period in 2017.

The company attributed the loss in 2018 to
increased provisions for impairment in account receiv-
ables and an increase in financing costs used for financ-
ing URC’s projects and activities, offset by an increase
in the profit of associates.

Commenting on these results, Ahmad Kasem, Acting
Chief Executive Officer of URC, stated: “Despite the
challenges our company have encountered in the first
half of 2018, we remain confident to continue to move
ahead in developing our current projects in accordance
with URC’s visions and strategies.”

Ahmad Kasem

Burgan Bank
announces 
winners of Yawmi 
account draw
KUWAIT:  Burgan Bank, the second largest in
terms of assets, announced yesterday the names of
the daily draw winners of its Yawmi account draw,
each taking home a cash-prize of KD 5,000.

The lucky winners are: 
1. Mansour Fadhi Dabes Alrasheedi
2. Fayez Zied Aqel
3. Mohammad Abdullah Ali
4. Jarrah Abir Saad Dawod
5. Mohammad Naser Abbas Alsalman
In addition to the daily draw, Burgan Bank also

offers a quarterly draw with more chances to win
higher rewards, offering the chance to one lucky
customer to win KD 125,000 every three months.
The Yawmi Account offers daily and quarterly
draws, wherein the quarterly draw requires cus-
tomers to maintain a minimum amount of KD 500 in
their account for two months prior to the draw
date. Additionally, every KD 10 in the account will
entitle customers to one chance of winning.  If the
account balance is KD 500 and above, the account
holder will be qualified for both the quarterly and
daily draws.  

Burgan Bank encourages everyone to open a
Yawmi account and/or increase their deposit to
maximize their chances of becoming a winner. The
higher the level of the deposit, the higher the likeli-
hood to win. 

Established in 1977, Burgan Bank is the
youngest commercial Bank and second largest by
assets in Kuwait, with a significant focus on the
corporate and financial institutions sectors, as well
as having a growing retail, and private bank cus-
tomer base. Burgan Bank has majority owned sub-

sidiaries in the MENAT region supported by one
of the largest regional branch networks. 

The Bank has continuously improved its per-
formance over the years through an expanded
revenue structure, diversified funding sources,
and a strong capital base. The adoption of state-
of-the-art services and technology has posi-
tioned it as a trendsetter in the domestic market
and within the MENA region. Burgan Bank’s
brand has been created on a foundation of real
values - of trust, commitment, excellence and
progression, to remind us of the high standards
to which we aspire. ‘People come first’ is the
foundation on which its products and services
are developed. 

The bank was re-certified with the prestigious
ISO 9001:2015, making it the first bank in the
GCC, and the only bank in Kuwait to receive such
accreditation for the Fifth consecutive time. The
Bank also has to its credit the distinction of being
the only Bank in Kuwait to have won the JP
Morgan Chase Quality Recognition Award for
twelve consecutive years. 

Huawei CBG holds
workshops for
Kuwaiti youth on
smartphone 
photography
KUWAIT:  Huawei CBG, the global smartphone giant
recently held smartphone photography workshops
that focused on empowering young Kuwaiti photogra-
phy enthusiasts with the latest skills to allow them to
take perfect pictures from their mobile phones.
Attendees at the series of workshops had a chance to
experience the stunning and breakthrough features of
HUAWEI Mate 10 Pro, HUAWEI P20 Pro and
HUAWEI nova 3 series that are powered by Artificial
Intelligence (AI).

“We’ve received overwhelming response at the
workshops with full attendance at every session.
Huawei CBG has always been committed to youth
enrichment and to local market development. We focus
on offering the best consumer experience possible by
localizing the interaction we have with our customers.
These interactive sessions allowed the young residents
to learn about the latest techniques of smartphone pho-
tography when using Huawei devices. The workshops
have been a huge success so far. Participants had the
opportunity to experience HUAWEI Mate 10 Pro,
HUAWEI P20 Pro and HUAWEI nova 3 series that are
all powered by Artificial Intelligence in its overall func-
tionality and the cameras are enabled with AI beautifi-
cation solutions, AI scene recognition with exceptional
AI night photography,’’ Peter Wu, Director of Huawei
Consumer Business Group, Kuwait.

A series of five workshops were initiated since
March this year with the last one held recently in

association with Saad Club, Kuwait. Huawei CBG col-
laborated with Kuwaiti Celebrity Photographer,
Abdullah Al-Shayji to explore the breakthrough cam-
era technology used by Huawei across its devices. Al-
Shayji was supported by an associate photographer,
Abdul Rehman Al-Badeh at the workshops. Al-Badeh
shared his experience by showcasing the benefits of
Leica camera on the Huawei devices that are enabled
with Artificial Intelligence. These devices also offer AI
beautification solutions that recognize age, gender,
skin tone to optimize the photos. In addition, the AI
powered scene recognition and low light photography
feature allows consumers to capture the outstanding
shots in one click. 

“We will soon bring the next series of workshops
and encourage photography enthusiasts to join as to
upgrade their mobile photography skills,” added Wu.

Samsung revolutionizes 
television experience 
by launching its new 
2018 QLED TV in Kuwait
KUWAIT: Samsung Gulf Electronics has launched its
all-new 2018 QLED TV in Kuwait. Samsung unveiled
many exciting new features that enable incredible pic-
ture quality, smart capabilities and unique design ele-
ments that allow the TV to effortlessly complement the
home’s decor.  New to Samsung’s 2018 QLED TV line-
up are several features that are designed to meet con-
sumers’ needs for better picture quality, convenience,
connection and sharing, and enhanced home decor.
These include new smart functionality featuring the
redesigned One Invisible Connection. Further differ-
entiating Samsung’s unique TV design, the new lineup
also features Ambient Mode, a futuristic solution that
allows the TV to blend into the home environment like
never before. Additionally, Samsung is reinforcing its
commitment to ultra-large screen televisions by intro-
ducing several models across its lineup in sizes that
are 75-inches and above. 

“We continue to offer consumers an unforgettable
experience when it comes to our new product launches.
The 2018 QLED TV demonstrates Samsung’s direction
to deliver products and solutions that cater to a multi-
tude of consumer lifestyle,” said Jerric Wong, Head of

the AV Division at Samsung Gulf Electronics. “We are
excited to bring our new TV lineup to Kuwait with fea-
tures that offer more freedom to decide where and how
the TV can be best enjoyed within the home.”

Highlights of the 2018 lineup include:
Perfect Picture Quality

The new QLED TV can produce 100 percent color
volume in the DCI-P3 color space, the format for most
cinema screen and HDR movies for television. The
QLED’s Quantum dot display can also create over one
billion shades of color and can manage up to 2000 nits
brightness offering a thoroughly perfect picture quality
with more colors and even greater contrast, further
brightening the bright and darkening the dark part of
an image, allowing you to see incredible details you
surely would have missed. Furthermore, the QLED TV
solved the problem of the reflection of objects around
the screen which can cause discomfort by using Anti-
reflection technology. Even under daylight or bright
lighting, an anti-reflective screen dramatically reduces
glare, allowing you to be more immersed in images
regardless of the surroundings.

Furthermore, the Q9F QLED TV delivers stunning
images with pristine contrast through Direct Full Array
(DFA) technology. Direct Full Array uses a panel with
zones of smartly controlled backlighting that adjust
automatically to deliver deep blacks and pure whites.  

Smart TV, Smartthings App
The QLED line’s smart capabilities offer revolution-

ary ways to set up the TV and find content. Effortless
Login uses the new SmartThings app* to drastically

reduce the time it takes to set up a new TV. And with
Samsung’s intelligence platform the built in voice assis-
tant is perfect for commanding tasks to the TV coupled
with the One remote controller that controls all the
devices connected to the TV.  

Ambient mode
Ambient mode provides useful information through-

out the day - even when consumers aren’t actively
watching movies and TV. It can play music as well as
display. Time & weather, decorative images and a col-
lage of your own photos. For wall-mounted TVs,
Ambient Mode can mimic the pattern on the wall
behind the TV to create an astonishing visual effect in
which the TV blends seamlessly into the wall. 

One Invisible Connection
The new One Invisible Connection is one slim cable

that combines both consumer’s power and AV data to
the TV; it frees consumers from having to place their
TV near data or power outlets. 

Samsung 2018 QLED TV Lineup Details
The 2018 Samsung QLED TV lineup features differ-

ent models, available in a variety of sizes and in both
flat and curved display options. 

* QLED TV: Models in the 2018 QLED TV lineup
include - Q9F (75”), Q8C (65”) and Q7F (55”, 65”,
75”). 

The QLED TVs feature enhanced color and contrast,
HDR10+ compatibility, Smart TV enhancements with
One Remote Control, Ambient Mode and the One
Invisible Connection. One Invisible Connection only
can be used with Q7 series and higher models.

Samsung’s 2018 QLED TVs are now available across
all major retailers and Samsung brand stores in Kuwait.

Inflation in Germany
slows in July
FRANKFURT: Inflation in Germany eased back slightly
in July, preliminary data showed yesterday, but still sur-
passed the level targeted by the European Central
Bank. Prices added 2.0 percent year-on-year, federal
statistics authority Destatis said, compared with 2.1
percent in June.

The figure, based on data from several German states,
marks the second consecutive month that price growth
has slowed and disappointed analysts who had predicted
a jump in inflation. But it remains above the ECB’s goal
of aiming for an inflation rate of “below, but close to” 2.0
percent. Using the Harmonised Index of Consumer
Prices (HICP) yardstick preferred by the ECB, inflation
stood unchanged at 2.1 percent, in welcome news for the
bank as it readies to wean the eurozone economy off its
crisis-era stimulus measures. —AFP


