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At her 1960s peak, the German vocalist
Nico was “Lou Reed’s femme fatale,” a
glamorous superstar whose name was

plastered across one of the most influential
records of all time.  But her days mixing with
Andy Warhol and alternative US rockers The
Velvet Underground are far behind the drug-
addled forty-something we meet in Susanna
Nicchiarelli’s upcoming feature “Nico, 1988.”
The singer, embodied in a pitch-perfect per-
formance by the Danish actress and one-time
Eurovision contestant Trine Dyrholm, is addict-
ed to heroin and washed up, yet stubbornly
content that she has remained true to herself.

It is a movie not so much about Nico’s
fleeting brush with global celebrity as it is
about the panache with which she dealt with
the frustration at not being able to leave it
behind. “The Velvet Underground and Nico,”
the 1967 collaboration on which she sung lead
on just three songs, has ranked as high as 13
on Rolling Stone’s list of the 500 Greatest
Albums of All Time.

It was seen as the progenitor of much of the
alternative rock that followed in the 1970s-and

the album and associated tours were pretty
much the only thing that interested the music
press about Nico.  Nicchiarelli, a fan of Nico’s
lesser-known later music, became intrigued by
the singer after listening to her dry, laconic
interview answers about her supposed heyday.
“She did much more interesting things after-
wards, as a solo artist, and I found it very funny
the way she treated journalists and the way she
took out all the myths from the 60s,”
Nicchiarelli told AFP.

Struggling with demons 
“My favorite answer, which I put in the first

interview in the movie, is when they say, ‘That
must’ve been the best period of your life.’ And
she says, ‘Well, we took a lot of LSD.’ That fas-
cinated me and made me like her a lot.” “Nico,
1988” is a poignant and at times hilarious
chronicle of the performer’s last tour of Europe
before her death from a heart attack on the
Mediterranean island of Ibiza in the summer of
that year.   Leading a solitary existence in
Manchester, northern England, her career and
personal life are on the ropes, and a new man-

ager (John Gordon Sinclair) convinces her to hit
the road again.  Approaching 50 and struggling
with her demons, she is distracted by the never-
ending quest to score another hit and yearns to
rebuild a relationship with the son of whom she
lost custody (Sandor Funtek). 

Her voice meanders out of tune as she
shambles on stage, her behavior erratic and
tone unguarded, while her legs are covered in
puncture marks from needles and unsightly
bruises.  Nico-Christa Paffgen to her few
friends-suffered poverty and hunger growing
up in West Berlin and shared in the national
sense of shame that accompanied defeat in
World War II, even though she was just seven
when it ended. Her father had been a German
soldier, but whenever she met Jewish people as
an adult she would pretend that he had been a
brave resistance fighter.

Past glories 
“That wasn’t true and I find that very touch-

ing, the way she made up that story. What I
think is interesting is that she died a year before
the end of the Cold War,” Nicchiarelli said.  “So

she didn’t even have time to see the end of it.
She didn’t see her country reunited at the end
of the Cold War. And I liked the idea of telling
that part of her life, the final part of her life,
because I think it was the best part of her life.”
Nicchiarelli’s thesis is that, even to this day, the

singer is regularly done the injustice of being
mentioned mostly in association with the
“famous men she slept with.” 

Warhol, a leading figure in the pop art
movement, once said that Nico “became a fat
junkie and disappeared,” and Nicchiarelli’s third
feature is nothing if not a 93-minute refutation
of this notion. 

Although Nico’s commercial successes were
well behind her in her final years, the filmmaker
sees her as almost the polar opposite of the
faded star reveling in past glories, lamenting
vanished beauty. “The whole thing gave me the
possibility to turn around the cliches about
Nico-her life in the final part and then the rela-
tionship with her son and her relationship with
history, her European identity, her German
identity,” Nichiarelli told AFP. 

“All these elements were much more inter-
esting for me than the things they usually care
about in a biopic-being famous or not famous,
successful or not successful-which somehow
didn’t seem to be the major interest in Nico’s
life.” “Nico, 1988” is being rolled out in select
US theaters during August. — AFP

‘Nico, 1988’: Movie for muse
who couldn’t shake her fame

In this file photo Danish actress Trine Dyrholm
poses upon arrival to attend the awards ceremo-
ny of the 66th Berlinale, Europe’s first major film
festival of the year, in Berlin. — AFP

Imagine putting on a helmet, lowering the
visor and being transported immediately
from your humdrum day-to-day exis-

tence into your own “Star Wars” adventure.
Well, holster that blaster because the kind of
fantasy that could once only be woven into
the dreams of the young is coming to a
theme park or shopping mall near you-per-
haps sooner than you think. The Void is the
latest in a flood of businesses offering
whole-body, fully immersive virtual reality
experiences for about double the price of a
movie ticket.

The company’s “Star Wars: Secrets of the
Empire” scenario instructs players that their
mission is to recover Imperial intelligence
critical to the survival of the Rebellion-yes,
that Rebellion, of Luke Skywalker and
Princess Leia. In reality, the players are in a
room full of cameras, movement sensors and
other gadgetry in the shadow of Disneyland
in southern California. As far as they are
concerned, they are rebels disguised as
Imperial stormtroopers on the molten planet
of Mustafar, battling giant lava monsters and
generally taking care of business.

Wearing vests weighed down by high-
tech hardware, the players can reach out and
touch what they are seeing in their visors,
feel the breeze on their faces and hear crea-
tures scuttling around them.  Designed in
partnership with Disney-owned Lucasfilm,
which makes the “Star Wars” movies, the
experience involves all the senses, says mar-
keting director John Kirkpatrick.  “I really
felt like I was in the movie,” says player Sean
Oshima, 29, a technology consultant.  “I was
really amazed by this technology. You can
really feel the agents shooting you.”

Cusp of a boom 
The experience-typically enjoyed in

groups-costs about $30-35 for 10 minutes,
and gets about 500 visitors a day in
Anaheim.  There are locations in North
America, the Middle East and Europe and
the company is still growing, with other sce-
narios including a narrative tour around the
movie “Ghostbusters,” and a haunted house
experience.  Without the bells and whistles,
the interior is much as you might expect-a
room measuring about 10 square meters
(110 square feet), partitioned here and there
to guide players through the attraction.  The
cutting-edge tech works in tandem with
run-of-the-mill radiators and fans varying
the atmospherics, while foam mats double as
magma and scent diffusers provide the
“smell-o-vision.”

Jeremy Bailenson, founding director of
Stanford University’s Virtual Human
Interaction Lab and author of the best-sell-
ing “Experience on Demand,” told AFP the
sector was on the cusp of a boom. In
California, VR attractions under develop-
ment or already out there include the free-
roaming group experience “Alien: Descent”
in Orange County and an ImaxVR center in
Los Angeles. An attraction based on CIA
analyst “Jack Ryan,” the hero of the Tom
Clancy novels and an upcoming Amazon TV
series, was among numerous VR experi-
ences showcased at the recent San Diego
Comic-Con fan event. 

VR Oscar 
Video games are criticized for isolating

players, but proponents of virtual reality say
it can be an inherently social experience, as it
promotes teamwork through problem-solv-
ing.  The technology is developing rapidly
and has already moved beyond pure enter-
tainment into education and science.
Acclaimed filmmaker Alejandro Gonzalez
Inarritu got a special Oscar last year for a
virtual reality installation focusing on the
plight of migrants, which was shown in sever-
al cities including Los Angeles. The six-
minute “Carne y Arena” (“Virtually Present,
Physically Invisible”) takes viewers on the
harrowing trek many migrants undertake
through the Sonoran desert in the south-
western US. As sirens wail, each participant-
barefoot on the sandy ground and wearing
VR goggles-experiences the journey alone,
joined only by a small band of virtual people
hoping to reach America. Border guards
armed to the teeth separate the men from the
women and the children. Their abandoned
shoes litter the ground, as one person
screams out in pain and a tragedy looms.
From the art world, a successful exhibition on
David Bowie is to be adapted into a VR
experience by Sony, while architects, teach-
ers and many others in the public and private
sectors are increasingly using the technology
to illustrate projects and ideas.  “Picture if an
educator or a student goes into a world, and
instead of just learning about it through a
textbook, you can actually interact (with)
that locale,” said Kirkpatrick. “Or even see
what those worlds might have looked like in
the times that you’re studying.” — AFP

Into The Void: hyper-real ‘Star

Wars’ VR makes you the hero

Clients of the VR attraction, The Void, put on their 3D head 
sets in Anaheim, California. — AFP photos

John Kirkpatrick, Chief marketing officer at
The Void, a VR attraction poses for a photo in
Anaheim, California.

In the 43 years since “Jaws” scared a gener-
ation of cinemagoers out of the water and
took a $470 million bite out of the box

office, few shark movies have made much of a
splash. The increasingly poor sequels to Steven
Spielberg’s 1975 masterpiece launched their
own era of corny aquatic monster movies, from
The Asylum’s “Sharknado” series to more sober
but uninspiring releases like “Deep Blue Sea”
and “The Shallows.” “The Meg” lunges out of
the deep in US and Chinese theaters on August
10 with the aim of giving the genre back its
teeth with a two-million-year-old megalodon
five times the size of a great white.

“When you’re a kid, you think there’s a
monster under your bed or in your closet, and
monsters haunt us. They’re there in our darkest
dreams,” one of the movie’s stars, American
actor Rainn Wilson, told AFP. “They are in the
Jungian shadow part of ourselves. Humanity’s in
some dark times right now and I think the mon-
ster movies and post-apocalyptic monsters
reflect that.” Based on the best-selling novel
“MEG” by Steve Alten, Jon Turteltaub’s movie
stars Jason Statham (“The Fate of the Furious,”
“The Expendables”) and Chinese actress Li
Bingbing (“Transformers: Age of Extinction”).

A deep-sea submersible-part of an interna-
tional undersea observation program-has been
attacked by a massive creature and lies dis-
abled at the bottom of the deepest part of the
Pacific Ocean with its crew trapped inside.
Former deep-sea rescue diver Jonas Taylor
(Statham) is drawn out of self-imposed exile by
a visionary Chinese oceanographer, Dr. Zhang
(Winston Chao), against the wishes of his
daughter, Suyin (Li), who thinks she can rescue
the crew on her own.  

‘Indelible impression’ 
But it will take their combined efforts to

save the crew, and the ocean itself, from this
seemingly unstoppable threat-a prehistoric 75-
foot (23-meter) shark known as the megalodon.
Wilson-best known as creepy salesman Dwight
in NBC’s “The Office”-remembers being
around 12 years old when he first saw “Jaws.” “I
had never seen a movie like that before. I

remember it really made an indelible impres-
sion-it did on a lot of people,” he said during a
press preview for the movie in Los Angeles on
Saturday. “The filmmaking was just so beautiful
and visceral and it was absolutely terrifying.”

For Masi Oka, who plays one of the crew
members stranded in the sub, a good monster
movie is enjoyable precisely because the audi-
ence feels safe as the carnage unfolds

onscreen. “I think if you were watching this
while you were out on the sea, it would be a
very different story, it would feel more real,”
said the former star of CBS cop show “Hawaii
Five-O.” “Jaws” is famous for the problems
Spielberg had getting his shark model Bruce-
named for his accountant-to work in the salty
water. The Meg and all of the other aquatic life
seen in the film were brought to life via state-
of-the-art CGI, starting with extensive research
on the beast’s appearance. 

Terrifying but... graceful 
The idea was to create something that

looked massive and terrifying but, at the same
time, very graceful in the water. Oka, a former
visual effects artist who worked on the “Star
Wars” prequels as well as “Mission to Mars,”

“Terminator 3” and many other huge block-
busters, said the technology has improved
beyond recognition. “Filmmakers are no longer
limited by what you can do, it’s what you can
think of,” he said. As with many recent block-
busters-including “The Great Wall,”
“Transformers: Age of Extinction,” “Furious 7,”
“Skyscraper” and “Pacific Rim 2” —  “The
Meg” has significant Chinese funding, and
much of the movie takes place in the Middle
Kingdom.  

The Hauraki Gulf in northern New Zealand
doubled as China’s Pacific coast and much of
the shoot took place in huge tanks at the
Kumeu Film Studios in Auckland.  But the pro-
duction moved to China’s Hainan Island for
extensive sections of the movie and the beach-
side city of Sanya provided the setting for a cli-
mactic attack involving thousands of extras.
“China is an amazing place-vibrant, colorful
and bright. The script called for a densely pop-
ulated beach, and that’s Sanya Bay,” Turteltaub
said. “It’s not lacking for people, which was
heaven for a giant shark movie.” — AFP

‘The Meg’ is here and 
she’s pleased to eat you

In this file photo Masi Oka attends the premiere
of Peter Rabbit, in Los Angeles, California.

In this file actor Rainn Wilson arrives at the pre-
miere of “Middle Of Nowhere,” at the Los
Angeles Film Festival in downtown Los Angeles,
California. — AFP photos

Smith, Dunst add new 
YouTube Originals fare

Will Smith, Jordan Peele, Kirsten Dunst and
Robert Downey Jr. are part of YouTube
Original’s new series line-up. YouTube said

Friday that in “Will Smith: The Jump,” the star will
bungee jump from a helicopter over the Grand Canyon.
The live broadcast will take place on Sept 25, Smith’s
50th birthday. Smith’s bravado is in response to a chal-
lenge from the Yes
Theory channel on
YouTube. “Get Out”
filmmaker Peele is the
co-creator (with “Key &
Peele” writer Charlie
Sanders) of “Weird
City,” described by
YouTube as a comedic
sci-fi anthology series
with six episodes.

Guest stars will
include Rosario Dawson,
Michael Cera and LaVerne Cox. Dunst stars in “On
Becoming a God in Central Florida,” a dark comedy
about a minimum-wage worker who schemes her way
into a company that ruined her family. The 10-episode
series, produced by Dunst, is set in the early 1990s.
Downey will host and narrate a series that explores the
world of artificial intelligence through the perspectives
of researchers and experts. The still-untitled series will
look at the impact of A.I. and how it’s changing peo-
ple’s lives and the change yet to come. The 2019 debut
dates for it and the other new series were not provid-
ed. This fall, YouTube Originals will debut “Origin,” a
sci-fi thriller about people struggling for survival on an
abandoned spacecraft. The cast includes Natalia Tena
(“Game of Thrones”), Tom Felton (of the “Harry Potter”
film franchise) and Sen Mitsuji. — AP

It was Kendrick Lamar’s friendship
with 50 Cent that helped him get a
guest role on Starz’s “Power,” but

Lamar came ready to work. “He was so
chill, like very cool, very humble,” said
series creator and producer Courtney
Kemp. “He’s very kind of quiet and thor-
ough and methodical. He had prepared so

much. He was ready.” Kemp didn’t give
much away about the character Lamar
plays in Sunday’s episode airing at 8 pm
EDT, but she said he indicated he was
interested in playing a drug addict.

“He’s really gifted, tremendously gift-
ed. I mean it’s a total transformation. It is
not a version of Kendrick Lamar that

you’ve ever seen before. So it’s very
exciting,” Kemp told The Associated
Press. Curtis “50 Cent” Jackson, a pro-
ducer for “Power” who also appears in
Sunday’s show, got the ball rolling for his
buddy Lamar, Kemp said Saturday.
“That is absolutely 50 Cent,” she said.
“He is just a dynamo when it comes to
bringing these things together, and he
and Kendrick ... were hanging out and
Kendrick said, ‘I’d really like to be on the
show,’ and you know it goes from there.”

Kemp, who took part in a panel dis-
cussion on the series Saturday, said the
Grammy- and Pulitzer-winning Lamar
was “fearless” in approaching what Starz
called his first role on a scripted TV
series. “Power” cast member Larenz
Tate, a self-described “huge” Lamar
admirer, said he deliberately avoided
going on set when the music star was
working. “I felt like I didn’t want to dis-
turb him because I knew this was a big
moment for him,” Tate said. “I didn’t
want to throw that off because I
would’ve been more into the Kendrick
dynamic then what he’s doing on the
show at that moment. I didn’t want to fan
out, is my point.”

Whether Lamar will be back on the
show, which is in its fifth season and
stars Omari Hardwick as a drug kingpin
and nightclub owner, is something Kemp
wouldn’t reveal before Lamar’s episode
airs. “Anyone can die in ‘Power’ at any
time! So I can’t say,” Kemp said. — AP

Kendrick Lamar is ‘fearless’
in tackling Power guest role

File photo shows Kendrick Lamar arrives
at the MTV Video Music Awards at The
Forum in Inglewood, Calif. — AP


