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VIVA launches
‘VoLTE Plus’
KUWAIT: VIVA, Kuwait’s fastest-growing and
most developed telecom operator, launched
Voice over Long Term Evolution Plus ‘VoLTE
Plus’ technology for users of iPhone 8, iPhoe 8
Plus, and iPhone X and iOS 11.3 or higher (both
caller and receiver). VIVA is first telecom opera-
tor in the region to offer this new service to its
customers. 

Through VoLTE, VIVA’s customers will be
able to experience combined voice and internet
traffic seamlessly and simultaneously on LTE
network. This allows customers conduct high-
quality calls and video calls with no buffering
and less background noise and enjoy unbeatable
voice clarity experience. VIVA aims to provide
its customers with an integrated and complete

voice and data solution as well as the latest in
the world of technology. 

Mr Abdulrazaq Bader Al-Essa, Corporate
Communications Director at VIVA, commented:
“We are always proactive at VIVA, providing
unique and unrivaled services and products to our
customers. We have pledged to enrich their lives
through our innovative strategy and vision not only
as a technology leader, but also as a truly cus-
tomer-centric company.” Starting today, iPhone
customers on VIVA can make wideband, high-
quality phone calls using Voice over LTE (VoLTE).
Please see www.viva.com.kw  for more details.

It’s noteworthy to mention that VIVA was
the first telecom company in the state of
Kuwait to launch Voice LTE on June 2015 for
Samsung users. To find out more about this new
service, customers can visit one of VIVA’s 89
branches, or VIVA’s official  website at
www.viva.com.kw, or access round the clock
assistance from team of specialists available on
the VIVA’s customer care line. 

Dell brings tech to new heights in  
Marvel’s ‘Ant-Man and The Wasp’ 

DUBAI: Dell is proud to announce it has teamed
up with Marvel Studios’ “Ant-Man and The
Wasp” this summer. With similar fan bases, the
two companies will come together to bring
excitement around technology into pop culture.
From Ant-Man’s and The Wasp’s suits to Hank
Pym’s Lab, technology plays a lead role through-
out the film. 

“What’s great about this partnership is that it
allows our on-screen tech to become a bit more
tangible to viewers,” said Mindy Hamilton,
Marvel’s Senior Vice President of Global
Partnerships & Marketing. We might not be able
to replicate Hank Pym’s advancements quite yet,
but we hope that the film inspires people to con-
tinue pushing the boundaries of what’s possible
just like our heroes do.”

Stunning visual effects 
This exciting collaboration extends behind the

camera, where Dell hardware plays a vital role in
creating the visual effects in the film. Marvel
Studios enlisted VFX vendors, several of which
utilised a breadth of Dell technologies, including
Dell EMC PowerEdge servers, and Dell Precision

workstations, as the core infrastructure to provide
the immense computing power and storage
capacity necessary for visual effects designers to
bring the movie’s characters and places to life. 

Among others, artists at the VFX studio
DNEG, who worked on Marvel Studios’ “Ant-
Man and The Wasp,” rely on Dell Precision work-
stations for front-end operations. 

Dell’s Precision line is a leader in the indus-
try, allowing creators to edit and create in new
storytell ing methods. In the company’s
Vancouver studio alone, more than 300 Dell
Precision workstations are used to create com-
pelling effects. Imagine an adrenaline-fueled car
chase through San Francisco, moments of Ant-
Man and The Wasp shrinking, or an intricate lab
scene featuring Ghost phasing in and out of
walls - technologies from Dell help make these
ideas reality. 

The full list of Dell technology DNEG leveraged
to create the film includes: 
• Dell Precision 7910 workstations
• Dell EMC PowerEdge R630 rack servers with
MD3460 RAIDs

• Dell EMC PowerEdge M1000e Blade Server
Enclosures 
• Hundreds of Dell monitors

Dell’s new technology stars in the film 
Technology plays an integral role in Marvel

Studios’ “Ant-Man and The Wasp,” so it’s fitting
that fans will be able to see the new Dell G5 15,
a powerful gaming laptop that enables great in
game-performance and stunning visuals, and
the award-winning XPS 13, on the big screen
when the film hits theatres this summer. In the
film, Dell devices make several appearances in
settings like Hank Pym’s lab and at the X-CON
security offices. 

“We are thrilled to team up with Marvel Studios
on Ant-Man and The Wasp and demonstrate the
super powers of technology,” said Gerri Tunnell, sen-
ior vice president, Client Solutions Marketing at Dell.
“There are a lot of similarities between our brands
and fan bases. For example, our goal is to empower
our customers, from gamers to visual effects artists,
with high-performance technology to drive human
progress just like Ant-Man and The Wasp rely on
tech to make the world a better place.”

Based on Dell’s 2030 research findings,
Computer Science and Computational Thinking
will be a needed skill in the workplace, however,
Dell sees gaps in supply to meet this demand. To
support the next generation, Dell has committed
more than $50 million to science, technology,
engineering and math - or STEM - initiatives
globally since 2014. Through partnerships and
customer collaborations, millions of children and
underserved youth have access to the technology
and resources needed to explore STEM fields. 

Dell plans to leverage Marvel Studios’ “Ant-
Man and The Wasp” to encourage Boys & Girls
Clubs members to explore STEM with a focus
on computer science and computational think-
ing.  The Boys & Girls Clubs will also incorpo-
rate Marvel University’s “Ant-Man and The
Wasp” video series into their summer curricu-
lum, teaching kids about STEM topics in a fun
and engaging way. The series, which will include
numerous videos featuring host John Urschel,
will dig into technology and STEM concepts
using comic book iterations of the Marvel
heroes. Marvel will release one video every few
weeks during the summer.

VFX Studio DNEG leverages end-to-end Dell technology to bring the visual effects to life 

QNB organizes
event at the
Kuwait Center
for mental health 
KUWAIT: QNB Kuwait has recently organ-
ized a special celebration at the Kuwait
Mental Health Center in the presence and par-
ticipation of a large number of the Center’s
members and employees, supervisors and the

Bank’s management. The event is part of
QNB’s commitment to supporting corporate
social responsibility initiatives and programs
aimed at promoting communication, social
inclusion, and empowerment as an integral
part of its overall strategy.

The celebration, which included a number
of entertainment and various competitions,
has given the participants a unique opportuni-
ty to interact. Valuable gifts were also distrib-
uted to the large number of partakers. 

At the end of the event, the Kuwait Mental
Health Center has awarded QNB Kuwait for
organizing this humanitarian initiative and in
recognition of its continuous support for vari-

ous health and social events in Kuwait.
It is worth mentioning that QNB has

opened recently its second branch at the
Avenues shopping mall of Kuwait, making it
the first non-Kuwaiti bank to get the approval
of the regulatory authorities in Kuwait to
open a second branch. 

QNB Group’s presence through its sub-
sidiaries and associate companies extends to
more than 31 countries across three conti-
nents, providing a comprehensive range of
advanced products and services. The total
number of employees exceeds 28,000 operat-
ing through more than 1,200 locations, with an
ATM network of over 4,300 machines.

KUWAIT: Malabar Gold & Diamonds, one
among the largest jewelry retailers globally
continues to expand and strengthen its latest
retail concept; MGD - Lifestyle Jewelry by
opening 27th store globally in Qatar. The latest
store located at Mirqab Mall, Qatar was inau-
gurated by Shamlal Ahamed, Managing
Director - International Operations, Malabar
Gold & Diamonds in the presence of Mr.
Abdul Salam KP, Group Executive Director,
Malabar Group, Santhosh TV, Regional Head -
Qatar, Naufal Thadathil, Zonal Head - Qatar,
other management team members, media &
well-wishers on 29th June, 2018.

This concept focused on offering trendy
and light weight jewelry that represents the
independent and modern woman through its
designs and collections. The vision of this retail
concept is to be the preferred one-stop desti-
nation for lifestyle jewelry, offering unique
designs and styles. The jewelry showcases at
MGD - Lifestyle Jewelry are sources from var-
ious parts of the world like Europe, Far East
and Asia. The designs are inspired by the spirit
of the youth and young adults keeping in mind
what they would love in jewelry. 

This concept will be seen at malls, depart-

ment stores, hotels, travel retail, inflight and
high streets. Further to successfully operating
the outlet, the group expanded the network
internationally and currently operates 27 out-
lets across India, UAE, Oman, Qatar, Bahrain,
Kuwait, Malaysia & Singapore. The group also
has the plans to expand in the Middle East and
Far East in the coming months. 

MGD - Lifestyle Jewelry offers a wide range
of trendy and light weight jewelry that includes
18K, 21K and 22K gold jewelry, diamond jewel-
ry, uncut diamond jewelry, precious gem jewel-
ry and pearl jewelry. These pieces of jewelry are
designed in a way where can be used as practi-
cal, convenient and simple jewelry for daily use
without compromising on service or quality.
This concept targets the young at heart
teenagers, working women and those fashion
and style oriented individuals who are interest-
ed in new and unique jewelry at competitive
prices. Also, the key features of this retail con-
cept like transparency and assure quality, light
weight, trendy and unique, and competitive
pricing makes it an ideal gift for oneself and
their loved ones. Furthermore, this concept also
offers other benefits like cash buy back and
lifetime free maintenance on jewelry. 

Malabar strengthens its new retail
concept ‘MGD - Lifestyle Jewelry’

Al Tijari
announces
winner of the 
KD 500K 
Al-Najma draw
KUWAIT: Commercial Bank of Kuwait
announced the winners of Al-Najma account’s
half yearly KD 500,000 and weekly draws
live on 88.8 FM. The draw was conducted in
the presence of Ministry of Commerce and
Industry representative Mr Abdulaziz
Ashkanani. The Al Najma draw winners
announced are as follows:-

Half Yearly Draw prize KD 500,000 -
Taherah Abdullah Ghuloum Afeefi.

Weekly Draw prize KD 5,000 -
Mohammad Aslam Fazal Hussain.

Mr Hameed Salman, GM- Retail Banking
Division stated that the account prizes this
year are featured by the highest cash prize
and diversity of prizes throughout the year
clarifying that Al-Najma Account will offer
a weekly prize of KD 5,000, a monthly prize
of KD 20,000 and a semi-annual prize of
KD 500,000 in addition to the grand prize
(the biggest prize in the world) of KD
1,500,000 for which the draw will be held in
January 2019. 

Mr Salman also stated that Al Najma
Account can be opened by depositing KD
100, and customers should maintain a mini-
mum amount of KD 500 to be eligible to enter
all draws on Al-Najma Account prizes. As for
the chances of winning, the more balance a
customer maintains in Al Najma Account, the
more chances the account holder will get to
win, where each KD 25 will give the customer
one chance to win, the account also offers
additional benefits like the ATM card, a credit
card against customer’s account and all CBK
banking services that customer can enjoy.  

Now CBK existing customers can open an
Al-Najma Account through Al-Tijari Online

and enter all draws without visiting the Bank’s
branch. However, CBK non-customers can
submit account opening applications via the
Bank’s website where the Bank’ Sales Unit will
call them to arrange a visit to the customers to
complete the account opening formalities. 

Customers can obtain further information
on Al-Najma Account by either calling the
Service Center or by visiting the Bank’s web-
site www.CBK.com and they can also visit
their nearest CBK branch where the Bank
staff will be ready to serve them and respond
to their queries. For more information related
to the latest offers and services launched by
the Bank please visit the Bank’s social sites.

Jazeera Airways
introduces 
Starbucks 
onboard all flights
KUWAIT: Jazeera Airways, Kuwait’s leading
low-cost airline, operating regionally and
internationally, yesterday started offering
Starbucks coffee to passengers in its business
class and economy class.  Available on the
Jazeera Cafe menu for economy class and
complimentary for business class starting July
1st, 2018, the airline serves a range of
Frappuccino beverages and other coffees
whether hot or cold. 

Jazeera Airways CEO Rohit Ramachandran
said: “We are constantly upgrading our offer-
ing at Jazeera Airways and we are glad to part-
ner with the brand of choice for coffee lovers
around the world to bring premium quality
products to our customers. We look forward to

a long-term partnership with Starbucks.”
Coffees served onboard the Jazeera Airways
flights comprise the Starbucks VIA Colombia,

Frappuccino Mocha Chocolate, Frappuccino
Coffee, Frappuccino Caramel, Frappuccino
Vanilla and cold Doubleshot Espresso.


