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KUWAIT: Cisco in the Middle East celebrated several
accomplishments of the Cisco Networking Academy, its
IT skills and career-building program available to learn-
ing institutions and individuals worldwide.  

As recognition of its contribution to narrowing the IT
skills gap in the region, Cisco Networking Academy was
honored with two coveted industry awards - ‘Network
Training Provider of the year’ at the Network World
Middle East Awards 2018 and ‘Training Provider of the
year’ at the Channel Middle East Awards.  With over
520 active academies across 14 countries in the Middle
East, more than 55,000 active students, close to 1,200
instructors and an average female student participation
of 28%, Cisco Networking Academy has been helping
fill the regional demand for skilled ICT professionals for
over 20 years.

“As many Middle East countries accelerate their digi-
tization initiatives and continue to drive economic diver-
sification efforts, there is a growing need for skilled,
tech-savvy people. Cisco is committed to support the
innovation, talent and entrepreneurship ecosystem in
the Middle East and contribute to the knowledge econ-
omy,” says David Meads, Vice President - Middle East
& Africa, at Cisco.

“The skills gap, particularly in the ICT field, contin-
ues to be a top government priority and this is where
Cisco Networking Academy is making a significant
impact by developing local talent. We work closely with
local schools, universities and government organizations.
The education Cisco Networking Academy has the
power to change people’s lives, elevate careers, and
transform communities. We have trained over 295,000
students in the Middle East over the last 20 years,” Mr.
Meads added.

Cisco Networking Academy is the company’s
longest-running and largest corporate social responsi-
bility program. It provides a broad and deep IT curricu-
lum for students of all backgrounds, teaching the hands-
on technical and business skills they need to succeed.
Additionally, with many industries experiencing a short-
age of IT talent, Cisco Networking Academy seeks to
give students the skills most in demand worldwide and
helps create a trained, diverse workforce for the digital
economy.

Since founding Cisco Networking Academy(r) in
1997, Cisco has made $2.6 billion in in-kind contribu-
tions of tools, resources, and support to students,
schools, and instructors worldwide. Curriculum and
training for the network’s more than 22,000 instructors
are provided free of charge to academy partners, which
include high schools, colleges, universities, and other
nonprofit community organizations. 

In line with Cisco’s culture of innovation, Cisco
Networking Academy remains dedicated to evolving the
program curriculum to meet the ever-changing IT skills
demand, including big data and analytics, cloud, cyber-
security, automation, machine learning, and artificial
intelligence. “Cisco Networking Academy plays a cru-
cial role in Cisco’s commitment to positively impact over
one billion people by 2025 through digitization. We are
proud of what it has achieved both globally and here in
the Middle East. For over 20 years, Cisco Networking
Academy has inspired people to take on the trends,
technologies, and challenges changing the world,” Mr.
Meads concluded.
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MENLO PARK: Facebook announced new steps
recently to let people see who is behind ads and other
content on the leading social network as it braced for
elections in the US and Brazil. The moves come as
Facebook strives to avoid the kind of nefarious manipu-
lation of its platform by fake accounts that stoked divi-
sion and spread misinformation ahead of the US presi-
dential election in 2016.

“We have learned across hard issues from election
interference to data privacy to fake news that we
under-invested in proactively policing the ecosystem
that we built,” Facebook chief operating officer Sheryl
Sandberg told reporters at the company’s headquarters
in Silicon Valley. “On of the absolutely most important
things we can do across our platform is really increas-
ing transparency.”

Facebook began letting users see all ads a page is
running at the social network or at its Instagram or
Messenger services. The information can be accessed
by clicking on an “Info and Ads” tab added to pages.
People will also be able to find out more about
Facebook pages-the accounts created by organizations
and companies-such as when they were created and the
names behind them.

‘Very focused’
Authorization, labeling and archiving policies applied

to political ads on the social network in the US are

being expanded to political ads in Brazil, according to
director of product management Rob Leathern.
Facebook is “very focused” on the upcoming mid-term
elections in the US, with a priority on scuttling the kinds
of fake accounts used to promote discord or misinfor-
mation in 2016, Sandberg said. The social network has
enlisted third-party fact checkers in 50 states, accord-
ing to Sandberg.

“We are working hard to find articles with false
information on state and local levels,” she said.
Facebook is distinguishing political news stories from
ads, but opting for transparency where distinctions
might not be clear, according to Sandberg. “We under-
stand these things are different,” Sandberg said. “Our
goal is transparency, so we are erring on the side of
being more transparent.”

Sandberg said the process may be labor-intensive
and cause delays in some ads. “We have definitely got-
ten complaints from politicians running ads,” she said.
“More manual reviews and checks mean more delays.
No one likes delays.” Separately, Twitter unveiled a new
“ads transparency center” which allows anyone across
the globe to view ads that have been served on the
short messaging service. “We are making it clearer than
ever who is advertising US federal political campaign
content on Twitter by including a visual badge and dis-
claimer information,” Twitter executive Bruce Falck said
in a statement. — AFP 
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California ramps up 
online privacy law
SAN FRANCISCO: California recently passed a strict
new law aimed at protecting people’s privacy online, a
move that promised to shift the terrain on which inter-
net firms operate in the wake of recent scandals. The
bill, signed into law by Governor Jerry Brown, fol-
lowed in the spirit of the General Data Protection
Regulation, which recently took effect in Europe.

The legislation cut off an initiative that is heading
for the ballot in this state in the fall. It was crafted to
ensure rights including knowing what personal infor-
mation is collected by companies on the internet and
whether it is sold, and to whom, according to the bill
signed by Brown. The law also gives people a right to
“say no” to the sale of their personal information, and
calls for them to be treated the same as anyone else
online if they opt to restrict use of their data.

Internet businesses that receive “verifiable”
requests by people to have their data deleted will be
required to do so, with a list of exceptions that
include keeping what is needed to complete transac-
tions, detect security breaches, or protect against ille-
gal activity. “A consumer shall have the right, at any
time, to direct a business that sells personal informa-
tion about the consumer to third parties not to sell the
consumer’s personal information,” the legislation said.
“This right may be referred to as the right to opt out.”

Business home pages will be required to provide
“clear and conspicuous” links titled “Do Not Sell My
Personal Information” that take people to opt-out
pages. People whose personal information is stored
unencrypted and not sufficiently protected were also
give the right to pursue civil claims. The shift both in
Europe and California came after the harvesting of
Facebook users’ data by Cambridge Analytica, a US-
British political research firm, for the 2016 US presi-
dential election.

Nonprofit advocacy group Consumer Watchdog
called the California legislation “landmark reform” and
branded it the toughest state privacy law in the US.
“Silicon Valley companies will very likely implement
many of these reforms across their entire customer
base, not just for Californians,” said Consumer
Watchdog president Jamie Court. —AFP

CHENNAI: This file photo taken on March 22, 2018 shows icons of WhatsApp, Facebook, Instagram and other
social networks on a smartphone. — AFP 

David Meads, Vice President - Middle East & Africa, Cisco

Facial recognition 
key in identifying 
shooting suspect
WASHINGTON: Facial recognition technology, which has
drawn criticism from civil liberties activists in recent years,
was used to identify the suspect in Thursday’s newsroom
shooting which left five dead in Annapolis, Maryland.
Police said suspect Jarrod Ramos, who had a prior arrest
record, had refused to cooperate with authorities after he
was taken into custody and that his fingerprints could not
immediately be identified.

“We would have been much longer in identifying him
and being able to push forward in the investigation with-
out that system,” said Anne Arundel County police chief
Timothy Altomare. “It was a huge win for us last night and
thus, for the citizens of Anne Arundel County.” As facial
recognition use has grown for applications in law enforce-
ment, border security and for commercial purposes,
activists have warned of privacy risks for databases which
are largely unregulated.

The Maryland Department of Public Safety and
Correctional Services has had a facial recognition database
since 2011 which has never been audited, according to a

2016 report by the Georgetown University Center on
Privacy & Technology. The report noted that Maryland’s
database has some seven million images from drivers’ license
images and three million from “known offenders,” and can
also search the FBI “mug shot” database of 24.9 million.

Facial recognition is also used to unlock the new iPhone
X and can be incorporated into payment technology-the
so-called “smile to pay” system. Yet privacy activists warn
that facial recognition could be used for warrantless sur-
veillance and that the technology is still imperfect, with
errors considerably higher for people of color and women.

Some point to China’s use of facial recognition to identi-
fy dissidents and even jaywalkers, in some cases displaying
photos of offenders on electronic billboards. Revelations
that US tech giant Amazon was working with law enforce-
ment on its face recognition system called Rekognition
sparked protests and petitions to halt those efforts.

But dozens of other tech firms including Microsoft and
Facebook also use facial recognition technology, which
relies on algorithms which scan a person’s face to match
against images in other databases. Google for example
uses it to help people find family and friends in their pic-
ture libraries. According to the Georgetown report,
Maryland’s system uses NEC and Cognitec face recogni-
tion algorithms. The Georgetown study found nearly one in
two American adults are in a facial recognition database
and that few agencies have meaningful protections to pre-
vent the misuse of the technology. — AFP 

ANNAPOLIS: Police tape marks the entrance to the building complex where The Capital Gazette is located. — AFP 

Media bootcamp 
is arming Filipinos 
to fight fake news
BALER: A room full of Filipino police and soldiers stares
intently at headlines projected on a screen, the latest stu-
dents of a media bootcamp aimed at fighting their nation’s
flood of fake news. Scores of people ranging from girl
scouts to government workers have already received the
same innovative instruction in the Philippines, ranked the
world’s top user of social media.

“Which one is real?” asks class teacher Rowena Paraan,
a veteran journalist with the top Philippine TV network
ABS-CBN, as she stands in a sweltering gym on a military
base. Her lesson is part of the channel’s long-running citi-
zen journalism training programme, which since late-2016
has shown some 25,000 people how to fight the fake news
spike that accompanied President Rodrigo Duterte’s rise.

The first headline zeroes in on the nation’s struggle
against the infamous jihadists on its southern islands:
“Donald Trump sends 5,000 troops to fight Abu Sayyaf”.
It’s fake and several students quickly shoot up their hands
to say so. But subsequent headlines get harder and harder
until the only sound is Paraan’s footsteps as she paces
among the students.

The training, which is delivered free-of-charge to
groups who request it, provides an overview of how fake
news works as well as techniques to spot and debunk it. It
is one of several similar efforts that have sprouted up since
Duterte’s election, including one run by the news website
Rappler, known for battling with the president over his
brutal drugs war.

Formats and content vary, but generally the classes are
run by journalists teaching social media-obsessed youth
how not to get fooled online. Paraan says the risk of being
manipulated has serious consequences. “It (fake news)
generated more support for the president... either it
encouraged you to hate the president’s enemies or urged
you to support the president,” Paraan tells AFP, referring

to Duterte’s 2016 election. Duterte’s camp has repeatedly
been accused of employing online trolls to sing his praises
and savage dissenters with fierce words or even threats.

‘Be our own gatekeepers’ 
Some of Duterte’s inner circle have been caught pass-

ing on false information, including his one-time campaign
spokesman. His government has been largely quiet on the
classes, but has spoken against a bill in Congress that
would penalise public officials who spread fake news. One
of Paraan’s pet examples of pro-Duterte fake news is the
US space agency NASA allegedly recognising him as “the
best president in the solar system”. It was shared more
than 6,500 times on Facebook.

“Hello? Did they canvass Mars, Pluto and other
places?” Paraan asks with mock seriousness. Among the

nearly three dozen police and soldiers in class is officer
Bernadette Leander, who came because she has already
tangled with fake news at work. After a rumour circulated
on social media that Duterte had doubled all police offi-
cers’ salaries, the local force was deluged with inquiries
from potential recruits.   

“People started asking us about it. We told them it was-
n’t true,” Leander, who works in public affairs, told AFP.
“We had to conduct an information campaign (against it).”
One of the reasons the Philippines is a key battleground
for fake news is the sheer volume of its online activity.
According to consultancy We Are Social, the average
Filipino spends nearly four hours per day on social media,
the most in the world. Facebook said the Philippines-home
to 106 million people-has 69 million users, the sixth-
largest country group. —AFP

BALER: This photo taken on May 11, 2018 shows journalist Rowena Paraan speaking during a lecture about fake
news in Philippine Army Camp Jaime Bitong in Baler, Aurora, north of Manila. — AFP 


