
KUWAIT: Alghanim Industries, one of the largest privately
owned companies in the MENA region, yesterday announced
the launch of its new initiative, named The MENA
Philanthropy Leaders Initiative for Refugee Youth and
Children. The initiative aims to raise at least $10 million in pri-
vate sector funds to help educate and train Syrian refugees in
the MENA region.

The initiative has been formally agreed upon during the
World Economic Forum Annual Meeting in Davos,
Switzerland, between the UN High Commissioner for
Refugees, Filippo Grandi, and the Chief Executive Officer of
Alghanim Industries, Omar K Alghanim. The announcement
builds on a 2017 Memorandum of Understanding (MoU)
signed between Alghanim Industries and the UNHCR. The
MoU aims to fund and advocate for a series of educational
and social awareness programs, including language skills and
homework support groups, to aid the education of Syrian chil-
dren and youth and prepare them to be contributing members
to their host countries or upon their return to Syria.

The initial funding target is $10 million, with an immediate
$1.5 million commitment from Alghanim Industries, which will
be followed by efforts to advocate for additional private sector
commitments from the business community in the MENA
region. The initiative will be championed by Omar K Alghanim,
who will coordinate efforts to mobilize the much needed funds
from regional business leaders and philanthropists who share
the vision of preventing a lost generation.

The targeted $10 million in funding will be utilized for
activities including vocational and academic education, skills
training and support for refugee and internally displaced
young people. The aim of the initiative is to reach some
100,000 young refugees and offer them interventions that will

help them be the builders of economic and social progress
when they return to their countries of origin.

Announcing the initiative, Omar K Alghanim said: “Private
sector leaders in our region must play a role in helping to
rebuild economies and societies affected by the refugee crisis.
We must focus our attention on ensuring displaced children
and youth have access to the education and skills training they
need. This is fundamental if they are to become constructive
critical thinkers and great problem solvers - the next genera-
tion of business, social and political leaders.” 

He went on to say, “Alghanim Industries has a long track-
record in providing others with the support they need to

become entrepreneurs and this represents an opportunity to
extend our efforts towards struggling refugees, and bring
hope to countries which have experienced the tragedy of con-
flict and displacement. In addition to pledging $1.5 million to
kick-start the initiative, I will be coordinating efforts to mobi-
lize at least $8.5 million from other philanthropic sources. We
will then work with UNHCR to ensure the funds are deployed
to maximum effect.”

Applauding this initiative, Filippo Grandi said: “This impor-
tant initiative by Omar Alghanim is in-line with UNHCR’s
strategic direction towards a whole-of-society approach; indi-
viduals and companies working hand in hand to ensure that

people who have been forced to flee are able to rebuild their
lives and take control of their futures. UNHCR welcomes this
generous commitment, which highlights the importance of
MENA’s business community in supporting the region’s dis-
placed communities.” Omar K Alghanim conveyed his commit-
ment to empowering the underprivileged, supporting educa-
tion and encouraging entrepreneurship, which form Alghanim
Industries’ Corporate Social Responsibility (CSR) pillars. In
addition to its partnership with UNHCR, the company is the
largest supporter of INJAZ-Kuwait, and collaborates with
AMIDEAST to provide language support to children at the
Children’s Home orphanage in Kuwait.
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Omar K Alghanim and Filippo Grandi sign the new initiative agreement. A picture from the World Economic Forum Annual Meeting in Davos. 

ABK recognized with
awards by International
Finance Magazine 
KUWAIT: Continuing its winning streak this year, Al Ahli
Bank of Kuwait (ABK) bagged two prestigious awards at
the International Finance Magazine (IFM) Awards, which
took place at  the Emirates Towers Hotel  in Dubai .
Recognizing the Bank’s standards of innovation and per-
formance, ABK - Egypt won the award for ‘Fastest
Growing Bank in Egypt’ while ABK - Kuwait was rewarded
the ‘Most Innovative Bank’. 

Ali Marafi, Chairman at ABK Egypt said, “We are hon-
ored to be recognized as the fastest growing bank in the
country today, and are delighted that our hard work has
been recognized in the global finance community. We look
forward to the year ahead and we will endeavor to deliver

excellent service and innovation to our clients. I take this
opportunity to thank the management and staff for their
hard work and dedication.”

Abdullah Al Sumait, Deputy Chief General Manager
(ABK-Kuwait)  received the ‘Most Innovative Bank’ award
for successfully launching new innovative digital products
and implementation of major enhancements including its
new core banking system. “At the very heart of our success
is the Group’s vision to re-imagine a simpler bank,” com-
mented Abdullah Al Sumait, Deputy Chief General Manager
of ABK - Kuwait. 

“We understand the significance of continuously enhanc-
ing our products and services to cater to the needs of our
customers, and we successfully launched our new core bank-
ing system in the UAE and Kuwait in record time and with
very low downtime. With an award recognizing our effort, we
feel even more motivated to continue serving  our customers
and we strive to be recognized as one of the leading  financial
institutions in the region.” The IFM Awards recognizes and
honors individuals and organizations in the international
finance industry that make a significant difference, add value
and celebrates excellence in its purest form.

GE Healthcare &
ATC reaffirms 
position as key 
tech provider of
Ministry of Health’s
hospitals 
DUBAI/KUWAIT CITY: GE Healthcare and its partner,
Advanced Technology Company (ATC), have consolidated
their position in Kuwait as one of the key technology and solu-
tions providers for the Ministry of Health’s hospital modern-
ization program.

Following an agreement announced last year at Arab
Health, GE and ATC have delivered a range of advanced
healthcare technologies including healthcare IT systems, CT
and MRI devices to three hospital projects under the Ministry
of Health (MoH) - Al-Razi Hospital, Sabah Hospital, and Jahra
Hospital. This year, two more Ministry of Health hospitals -
Kuwait Cancer Control Center and Al Farwaniya Hospital -
have selected the innovative diagnostic technology solutions
provided by GE Healthcare. In all, the five hospitals are
expected to create 4,000 extra patient beds in Kuwait.

The Government of Kuwait has led a remarkable overhaul
of the country’s healthcare sector, investing several billion dol-
lars over three years to construct nine hospitals designed to
help address the growing incidence of lifestyle-related dis-
eases. Facilitating greater access for citizens to high quality,
specialized cardiovascular, diabetes and oncology treatment in
Kuwait is also expected to reduce the number of outbound
medical tourists and ultimately over time, the national health-
care bill.

David Mezher, General Manager, GE Healthcare Middle

East, said: “GE is proud to support the government of Kuwait
in its ambitious transformation plan. Our technologies and
solutions are designed to deliver superior patient care and
enable clinicians to focus on prevention, faster diagnosis and
treatment of diseases. Together with the Ministry of Health
and ATC, we facilitate the high quality, specialized care
Kuwait’s citizens deserve and ensure that physicians have the
technology they need to be able to focus on building stronger,
closer relationships with their patients. It’s a win-win.” 

Ghassan M Mamlouk, CEO, Advanced Technology
Company, said: “Advancements in imaging technology have
revolutionized healthcare delivery, bringing remarkable levels
of efficiency in diagnosis and patient care. By equipping two
more Ministry of Health hospitals with advanced technology,
we are offering the community access to excellent care right
here in Kuwait. This is aligned with the National Development
Plan, with the Ministry of Health focused on modernizing the
infrastructure and boosting the quality of healthcare delivery.” 

The two new hospitals will be equipped with some of the
latest technologies being introduced by GE Healthcare at Arab
Health 2018, including the latest version of the Revolution HD,

the spectral CT that ensures excellent image acquisition with
25 percent lower noise. GE Healthcare is also bringing its DIS-
COVERY(tm) MI, a digital PET/CT system that provides out-
standing resolution to improve the detection of small lesions
while simultaneously reducing dose and scan time. The DIS-
COVERY(tm) MI helps medical practitioners diagnose and
stage diseases like cancer earlier, and better define treatment
strategies. GE Healthcare will also supply its Senographe
Pristina, a major advancement in breast cancer screening
designed to help reduce the discomfort, pain and anxiety of a
mammogram.

The Al Farwaniya Hospital expansion project will include a
new state-of-the-art hospital, an outpatient clinic for derma-
tology and physical therapy, a dental treatment and teaching
facility, a services building, and a multi-story car park. The
Kuwait Cancer Control Center is a 618-bed hospital, and billed
to be one of the largest cancer centers in the region, with radi-
ation oncology, state-of-the-art hybrid and traditional cancer
surgery, nuclear medicine, radiology, chemotherapy, hematol-
ogy, outpatient oncology clinics and a full complement of sup-
porting clinical and material support functions.

KAICO and Michelin
unveils new duo offer
to retail customers
KUWAIT: Kuwait Automotive Imports Co WLL (Al Shaya & Al
Sagar), the exclusive distributor of Michelin Tyres for over 67
years in Kuwait, have launched a mega winter offer to our valu-
able customers in Kuwait, BUY  3 Tyres and Get A free tyre at
all KAICO/Michelin outlets and in addition to this we trade your
old of any brand fitted in your vehicle will get KD 5/- each
Tyres, which means for 4 tyres you will get additional KD.20/-
this is very special and unique offer by Michelin and KAICO for
the first time. “We are committed to serve our customers with
the best solutions in terms of products, sales, services and after-
sales services. We truly believe that “Customer is # 1 and
Customer is for life” with the pride that “we sell performance,
not rubber”, mentioned Ashish Tandon, General Manager of
KAICO.

Mr Sadiq Ali, Divisional Manager, Tires & Lubes explained
that customers can now avail a free check-up and have their
tires changed at the comfort of their home or office which
means they receive a personal, professional and convenient
service.  With the state-of-the-art equipped vehicle, the
Michelin tire experts will reach you wherever you are and offer
you new tire fitting, balancing or puncture repair.  All you need
to do is call a Michelin representative on 69012110 or
mail@kaico.net.

Michelin is a leading global manufacturer of tires for all vehi-
cles for more than 120 years. Globally, the company commands
about15% of market share and is present commercially in more
than 170 countries.  Michelin continues to innovate across all
product lines with products that meet the demands of con-
sumers.  In the Middle East, Michelin has recently introduced its
technology that allows a truck tire to be more resistant and last
up to 15% longer. For passenger cars, Michelin has introduced
tires with patented technology, allowing the tire to perform well
in all areas - a concept Michelin calls Total Performance. 

KAICO was established in 1936 and is jointly owned by Al-
Shaya and Al-Sagar families with 82 years of collective automo-
tive experience in marketing, sales, parts and service and has
integrated all its operations to maximize market penetration.
KAICO is also the exclusive distributor in Kuwait for numerous
other automotive brands including Mazda, Peugeot, IVECO,
Geely & EICHER vehicle brands, ExxonMobil Lubricants, BF
Goodrich, Tigar Tyres & ENERGIZER Automotive Batteries.
KAICO’s business activities also cover a leasing and tender
division and Used Cars. 

A Tire that evolves as it wears
As your tires wear, their ability to maintain grip on wet roads

diminishes with reduced tread depth. Michelin has developed a
tire that counters the effects of wear with channels that grow
wider, and hidden rain grooves that emerge as the tire is used,
along with a special rubber compound for wet conditions.

Michelin says the tire, the Premier A/S, reduces stopping
distances in wet conditions and, when worn, better resists
hydroplaning - skating on a thin cushion of water - compared
with a conventional tire. Tires play a crucial role in translating
braking force to deceleration, particularly in wet conditions.
“Consumers think brakes are the motivating force that stops
your car, when in reality tires stop your car/vehicle. 

Developing tyres for driverless race car series
Roborace Ltd, a new venture working to develop a series for

driverless race cars, has named Michelin Motorsports its official
tire partner. Michelin Motorsports said it will use “next-genera-
tion” road-going tires for the series, which will run as a com-
panion to the Formula E electric racing series now in its third
season and for which Michelin is the spec tire supplier.
“Michelin impressed us every time we met, and they deeply
understand the powerful opportunity of what road travel will
become. They are pushing us, and themselves, to develop a
world that moves from possibility to reality. Their commitment
to safety and innovation, and the way we inspire each other to
design the best possible solutions makes this a perfect partner-
ship” said Roborace CEO Denis Sverdlov.

Canon ranks 
first among 
manufacturing 
companies for the
second year running
KUWAIT: Canon Inc announced yesterday that the
Company has ranked first for the fourth time among
manufacturing companies in Nikkei Inc.’s 21st
Environmental Management Survey, receiving high rat-
ings for each criterion, including a perfect score for
resource recycling. Started in 1997 by Nikkei Inc., the
Environmental Management Survey is an annual survey

that assesses businesses’ endeavors to improve environ-
mental measures and management efficiency. This year’s
survey was based on a questionnaire sent to 1,724 com-
panies that was answered by 395 companies.

In the manufacturing category, each company’s level
of environmental management was assessed based on
five criteria: promotion of environmental management
structure, pollution and biodiversity-related measures,
resource recycling, environmental product policy and
measures against global warming, and ranked based on
their total score. 

In this year’s survey, Canon achieved a perfect score
for resource recycling for such “product to product”
recycling initiatives as re-use and recycling systems for
used office multifunction devices and toner and ink car-
tridges. Additionally, the Company also scored highly for
other criteria-with such activities as the Company’s car-
bon offset program that reduces CO2 emissions equiva-
lent to those produced by such products as office multi-
function devices and some production printers to zero-
achieving a total score of 491(out of a possible 500),

placing first in the manufacturing category for the sec-
ond year running.

Under its Action for Green environmental vision,
introduced in 2008, Canon set a goal of annually reduc-
ing lifecycle CO2emissions for each product by 3%, and
is proactively making efforts through such initiatives as
energy-saving activities at manufacturing bases, a modal
shift in distribution, reduced energy consumption during
product use, product remanufacturing, reusing parts and
recycling consumable goods. As a result, in 2016, lifecy-
cle CO2emissions per product were approximately 34%
of those in 2008-successfully achieving an average
reduction of approximately 5% a year.

Canon’s Action for Green environmental vision aims
to realize a society that promotes both enriched
lifestyles and the global environment through technolog-
ical innovation and improved management efficiency.
Throughout the entire product lifecycle-Produce, Use,
Recycle-Canon continues to expand activities with its
customers and business partners to reduce environmen-
tal burden in pursuit of this environmental vision.


