
KUWAIT: In the PechaKucha night curated by the
Kuwait Institute for Scientific Research (KISR)
themed “Conversations on Conservation” to provoke
thought and generate interest in energy efficiency,
ALARGAN International Real Estate Company CEO
and Vice Chairman of the Board of Directors, Khaled
Al-Mashaan, showcased the company’s development
of energy-efficient projects in Kuwait and Oman in his
presentation titled “LEED-ing the Way”.

Presenting its successful development of the
ARGAN Business Park, in which the company’s head-
quarter is certified by the industry benchmark, the US
Green Building Council (USGBC), with the highest
Platinum rating in the Leadership in Energy &
Environmental Design (LEED), Al-Mashaan demon-
strated how the development method of the Park has
enabled it to consume 30 percent less energy, 35 per-
cent less water and emit 40 percent less CO2. 

Al-Mashaan said: “ARGAN Business Park was

designed with productivity, growth and sustainability
in mind. Its architecture creates a community environ-
ment that combines work and lifestyle in a setting of
rich greenery, health, open views and fully integrated
services to help tenants do business. The development
process and final building had to reflect the concept.
Being certified by the industry benchmark for sustain-
ability is a testament to our successful experience in
efficient green buildings.”

ALARGAN CEO also showcased savings achieved
in the construction of a single townhouse in accor-
dance to the LEED for Homes certification, Al-
Mashaan demonstrated that could be achieved using
solar photovoltaic panels, greywater recycling tech-
nology, insulated building blocks, low energy lighting
and air conditioning and low-flow sanitary fixtures.

Al-Mashaan stated: “The cost of developing an
energy-efficient home following the LEED for Homes
guidelines would be 20 percent more than building a

normal house, however
would provide the home-
owner annual savings of 67
percent in energy con-
sumption and 35 percent in
water consumption.”

The single townhouse,
which is part of a multi-use
development in Muscat,
would allow to save OMR1
mil l ion when replicated
across all houses in the
multi-use development and
with the removal of subsi-
dies on electricity alone. 

At present, there is a housing waitlist of 50,000
houses in Oman. Scaling this model across the country
for these houses would save OMR42 million annually,
an amount that could be essentially utilized to provide

energy-efficiency upgrades on another 3,500 houses
every year.

Al-Mashaan concluded: “Urban development is a
core challenge as we work to meet the needs for
housing, leisure and social spaces. At ALARGAN, we
have taken a responsibility to develop sustainable
buildings that support an economically and socially
viable urban environment. We are developing resi-
dential and community projects to last, in an aim that
they remain an integral part of the larger urban
development process and add value to their sur-
rounding communities.”

ALARGAN has previously affirmed its commitment
to sustainability and to creating sustainable develop-
ment in the real estate sector in Kuwait and every
country where it operates, in line with the UN’s 17
Sustainable Development Goals (SDGs) that would
transform the world and fulfilling pillars in Kuwait’s
Vision for 2035. 
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Zain launches exclusive 
new device offer 
for loyal customers 
KUWAIT:  Zain, the leading telecommunications company in Kuwait,
announced the launch of new and exclusive offer for loyal postpaid
customers (voice subscription), allowing them to choose from a wide
range of smartphones, tablets and internet routers, as well as
“PlayStation and Xbox” entertainment devices.

Available in all Zain branches, the exclusive ‘loyal’ offer provides all
postpaid customers the opportunity to add a device from the long list
to their current subscription packages, starting at KD2.5 per month
added to their current subscription.

Zain customers will have the opportunity to purchase the iPhone 8,
iPhone X and Samsung Galaxy Note 8 at the starting price of KD15
per month, or optionally the opportunity to acquire the devices iPhone
7, Galaxy S8, S8 plus, iPad Pro, HTC U11 and Huawei P9 + at the
starting price of KD10 per month added to their current subscription.

Additionally, this offer extends to providing customers with enter-
tainment devices, such as PlayStation 4 Slim and Xbox One S - 1TB
starting at KD5 per month added to their current subscription. 

Also the company offers customers who want a wider choice of
mobile and fixed data transfer devices the new BOLT router, which
offers revolutionary CAT11 technology for high-speed Internet to
enhance their experience on its network, starting at KD2.5 per month
added to their current subscription.

Zain’s new offer on its most popular postpaid plans are part of the
company’s commitment to offer the most flexible and competitive
offerings in the market, reinforcing its leadership position and its

pledge in offering the best services and offers to meet customers’
practical and personal telecommunications needs. The introduction of
this offer highlights Zain’s eagerness in keeping pace with the ongoing
changes of needs and wants of its customers. With this latest
announcement, Zain strengthens its leading position in providing spe-
cial services and offerings designed for loyal postpaid users.

CBK announces 
winners of
‘Al-Najma
Account’
daily draw
KUWAIT: Commercial Bank of Kuwait
held the daily draw on “Al-Najma
Account” yesterday at the Bank’s Head
Office to select 5 winners to win a cash
prize of KD 7000 for each. The draw
was held in the presence of Jassim Al-
Otaibi, representative of the Ministry of
Commerce & Industry. The following
names were announced as winners of
the prizes:

1. Tareq Mohammad Al-Ostad 
2. Zahraa Mohammad Dashti
3. Safeya Dawoud Waus Zada
4. Omar Nabeel Al-Mosalem
5. Mostafa Mohammad Hadeed
Al-Najma Account allows its cus-

tomers to win a daily prize of KD 7000
which is the highest daily prize in
Kuwait. In addition, the Account  offers
quarterly draws that provide customers
with opportunity to get their dreams
turned to reality by winning great
prizes starting from KD 100,000 for

the first quarter escalating thereafter by
KD 50 thousand for each quarter to
reach KD 250,000 in the last quarter.
Customers can enjoy additional benefits
including obtaining ATM card and a
credit card against the customer’s
account along with enjoying all other
banking services.

The bank congratulates all  the
lucky winners and draws their atten-
tion that the cash prizes will be credit-
ed into their accounts with the Bank.
Further, the Bank appreciates the
Ministry of Commerce & Industry’s
significant role and its continuous
cooperation and effective supervision
on the draw that was smoothly and
transparently organized.

AUB signs
cooperation 
agreement with 
Omniya Project 
KUWAIT: Within the framework of sup-
porting the communities that we are part
of, Ahli United Bank has signed a coop-
eration agreement with Omniya Project
to recycle plastic waste used at the
Bank’s Head Office and in the surround-
ing areas. 

This initiative includes the distribu-
tion of recycle bins in the Ahli United
Bank’s head office and surrounding
areas, to be used to collect the used
water plastic bottles or any other plastic
containers. The containers, which carry
the world-standard code PET1, will then
be delivered to the Omniya Project for
further collection and recycling. 

Commenting on this initiative, Tareq

Muhmood, Senior Deputy CEO -
Banking Group stated: “Our strong
desire to cooperate with Omniya was
prompted by our commitment to
spreading the culture of recycling, and
to educate and increase the awareness
amongst our employees and customers.

As a company, and as individuals, we
have a responsibility to support the
preservation of our environment.

Muhmood explained that the Bank’s
cooperation with Omnia Project, which
is managed and operated by a group of
young Kuwaitis led by Sanaa Al-Qamlas
and Farah Shabaan, reflects our appreci-
ation of the initiatives launched by these
young ambitious Kuwaitis who accepted
an important challenge of preserving
and maintaining the environment to
achieve sustainable development and
enhance the industry in Kuwait.

He added that “Ahli United
Bankalways seeks to make a difference
in society and the environment through
unique environment-related initiatives.
With this in mind, our efforts will contin-
ue in order to increase awareness and
enrich the environment culture.” 

Tareq Muhmood and Sanaa Al-Qamlas signing the cooperation agreement.

Burgan Bank
announces 
winners of Yawmi
account draw
KUWAIT: Burgan Bank, the second largest in terms
of assets, announced yesterday the names of the
daily draw winners of its Yawmi account draw, each
taking home a cash-prize of KD 5,000.

The lucky winners are: 
1.  Khaled Bander Awad Al-Harbi
2.  Ahmad Abdullah Ibraheem Al-Faylakawi
3.  Salem Shnan Naser Alshamari
4.  Aqelah Abod Sabeeh
5.  Thamer Saleh Saud Aldakheel
In addition to the daily draw, Burgan Bank also

offers a Quarterly Draw with more chances to win
higher rewards, offering the chance to one lucky
customer to win KD 125,000 every three months.
The Yawmi Account offers Daily and quarterly
draws, wherein the quarterly draw requires cus-
tomers to maintain a minimum amount of KD 500
in their account for two months prior to the draw
date. Additionally, every KD 10 in the account will
entitle customers to one chance of winning.  If the
account balance is KD 500 and above, the account
holder will be qualified for both the quarterly and
daily draws.  

Burgan Bank encourages everyone to open a
Yawmi account and/or increase their deposit to max-
imize their chances of becoming a winner. The higher
the level of the deposit, the higher the likelihood to
win. Established in 1977, Burgan Bank is the
youngest commercial Bank and second largest by
assets in Kuwait, with a significant focus on the cor-
porate and financial institutions sectors, as well as
having a growing retail, and private bank customer
base. Burgan Bank has majority owned subsidiaries
in the MENAT region supported by one of the
largest regional branch networks.

The Bank has continuously improved its per-
formance over the years through an expanded rev-
enue structure, diversified funding sources, and a
strong capital base. The adoption of state-of-the-
art services and technology has positioned it as a
trendsetter in the domestic market and within the
MENA region. Burgan Bank’s brand has been creat-
ed on a foundation of real values - of trust, commit-
ment, excellence and progression, to remind us of
the high standards to which we aspire. ‘People come
first’ is the foundation on which its products and
services are developed. 

KFH winner 
of first draw
of ‘Enjoy your
Italian Tour 
with Ferrari’
campaign
KUWAIT: Kuwait Finance House (KFH)
has announced the winner of the first
draw in the new card-usage campaign
themed “Enjoy your Italian tour with
Ferrari” to encouraging customers to
use KFH MasterCard Credit and
Prepaid cards while making purchases
in Kuwait and overseas.

The draw took place under the
supervision of a representative of the
Ministry of Commerce. The winner is
Ahmad Nawaf AlKhas. He won an excit-
ing 5-day tour in Italy in a Ferrari sports
car along with a companion. In addition
to driving a Ferrari car in Italy, round-
trip business class tickets from Kuwait
to Italy, hotel stay in Italy as well as a
visit to the Ferrari Factory Museum.

The campaign, which kicked off
November 1 2017, runs for three months

and allows KFH MasterCard cardhold-
ers chances every month to win. All cus-
tomers need to do is spend a minimum
of KD 100 on purchases each month
using their KFH MasterCard Credit or
Prepaid card, which will automatically
enter them in the monthly draws. Every
KD 1 spent locally will result in 1 chance
and every KD 1 spent internationally will
earn customers three chances in the
monthly draw.  

This campaign is part of KFH’s con-
tinuous effort to offer the most reward-
ing and attractive promotions to its cus-
tomers by presenting additional value
and providing customers with enriching
experiences. This unique and exciting
campaign offers enormous value to KFH
customers who can have an extraordi-
nary experience of travelling to Italy and
driving a top sports car like Ferrari
through the stunning landscape of Italy.
With such delightful privileges added to
card usage, the KFH card becomes
much more rewardingly exciting and
gives the customer an excellent shop-
ping experience.

KFH is committed to constantly
launching new campaigns and offers that
meet the aspirations of its customers.
KFH is keen on rewarding its customers
with unprecedented promotions and
innovative products and services. This
reflects the pioneering position of KFH,
the world’s leading Islamic financial insti-
tution that aims at enhancing the bank’s
presence in the field of banking cards. 

The representative of the Ministry of Commerce with KFH staff after announcing
the winner. 


