
Huawei and partners 
stride towards a 
fully connected, 
intelligent world
KUWAIT: At the Mobile World Congress (MWC) 2018,
Huawei is presenting technologies and solutions for 5G, All-
Cloud network, video, and IoT. Huawei will be engaging with
industry leaders, sharing its experience and successes, and
showcasing leading products and scenario-specific solu-
tions. In particular, it will focus on the three key issues of
better connections, better business growth, and better expe-
rience. With its carrier customers and partners, the company
is helping to build a fully connected, intelligent world.

Huawei booth in MWC 2018
The intelligent world is here. As they go beyond cur-

rent boundaries in terms of capabilities, connections,
business models, experience, and partnerships, carriers
are set to become the cornerstone of a digital transforma-
tion market worth $23 trillion. Huawei delivers ICT infra-
structure and smart devices, and will act as a ‘rich soil’ of
information, automation, and intelligence technologies.
Within this ‘soil’, partners can grow their content, applica-
tions, and even clouds. Together, they can bring digital to
every person, home and organization for a fully connect-
ed, intelligent world.

Better connections: By building more connections and
expanding data pipes, Huawei is enabling industry-wide
digitization and helping carriers fully leverage the power of
5G and cloud-network synergy.

Better business growth: Huawei helps carriers dig deep-
er into their installed base to maximize network value. It
also helps carriers develop video and IoT services to
enable new business growth.

Better experience: Huawei’s digital operation & main-
tenance solutions enable agile business and intelligent and
efficient operations. This helps carriers deliver a Real-
time, On-demand, All-online, DIY, and Social (ROADS)
experience.

At MWC 2018, Huawei will launch over 20 new prod-
ucts, showcase the results of its work with over 300 part-
ners, host five forums, and share its experience and ideas
with the industry. The aim is to jointly embark on the
ROADS to a fully-connected, intelligent world.

Huawei Rotating CEO Ken Hu said, “Huawei’s presenta-
tion at MWC this year has three notable features. First, real
experience. We are exploring the industry ourselves, and
we have over 300 carriers and partners with us here, show-
ing our cutting-edge technologies and services in action,
including 5G, video, and IoT. Second, a focus on business
success. We have launched a series of scenario-specific
solutions for individuals, homes, and enterprises, including
site solutions for all scenarios, high-quality home broad-
band, and cloud-network synergy. Third, leading products
and solutions, including 5G, Intent-driven Network, the
AUTIN digital O&M platform, and Dorado18000 flash
memory solutions. We look forward to speaking with
industry leaders at the Huawei booths to discuss how the
industry is to develop.”

Huawei will also report its progress with leading global
carriers on 5G testing and deployment. It is an active player
in the 5G Slicing Alliance, a new industry organization
announced at MWC to propel the industry forward. Ken Hu
noted, “5G standards and technologies are maturing. As
market demand continues to grow, Huawei plans to launch a
full range of end-to-end 5G products, including customer
premise equipment, to help carriers get a head start on 5G.
Huawei will continue to develop new technologies and work
with industry partners to develop a 5G ecosystem. The ulti-
mate goal is to build a fully connected, intelligent world.”

MWC 2018 runs from February 26 to March 1 in
Barcelona, Spain. Huawei is showcasing its products and
solutions at booth 1J50 in Fira Gran Via Hall 1, booth 3130
in Hall 3, and the Innovation City zone in Hall 4.
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KUWAIT: Lexus Internat ional  recent ly
announced the 12 finalists who have been short-
listed for the Lexus Design Award 2018, an inter-
national design platform that identifies and rec-
ognizes the next generation of global creators
and designers, and gives them the opportunity to
receive mentorship from establ ished global
designers, prototype funding, and an invitation to
exhibit at the Lexus Design Event during Milan
Design Week. 

Now in its sixth consecutive year, the theme for
this year’s award is ‘CO-,’ derived from the Latin
prefix meaning ‘with or together in harmony.’
‘CO-’ explores the possibilities of how design can
seek solutions and overcome barriers for a range
of global challenges by ensuring the harmonious
co-existence of nature and society. 

This year’s Lexus Design Award involved an
unprecedented level of participation attracting
over 1,300 entries from 68 countries. Sir David
Adjaye, one of the judges, said: “It has been
thrilling to gain insight into how the next genera-
tion of designers is translating new concepts and
philosophies into innovative solutions to answer
the fundamental concerns facing us today.” 

The creations of former Lexus Design Award
finalists and winners have been drawing positive
attention at prominent industry events, including
‘Iris’ by 2014 finalist Sebastian Scherer that won
the German Design Award 2016 and ‘Sense-Wear’

by 2015 finalist Caravan that won Venice Design
Week’s Wearable Technologies Contest in 2016. 

Yugo Miyamoto, Chief  Representat ive of
Middle East & North Africa Representative Office,
Toyota Motor Corporation, said: “It has been
exciting to follow the journey of the 12 finalists
and the promising work they have delivered to
create innovative solutions that can help shape a
better future. Through the Lexus Design Award,
Lexus is  support ing the next generat ion of

designers and creators by offering them a plat-
form to explore their creativity, visualize, and
develop their unique design ideas, and work under
the expert guidance of distinguished mentors, to
showcase their designs to the world. We thank our
customers and fans for their support, which serves

as a constant source of inspiration for us to con-
tinuously create amazing experiences.” 

The 12 finalists were chosen after considerable
deliberation by a panel of prestigious judges,
which was further strengthened this year with the
addition of world-renowned architects Sir David
Adjaye and Shigeru Ban. Four of the 12 finalists
(listed below) were selected to prototype their
designs under the guidance and mentorship of an
elite team of established creators, namely Lindsey
Adelman, Jess ica Walsh, Sou Fuj imoto, and
Formafantasma. 

l CO-RKs, DIGITALAB {Brimet Fernandes da
Silva (Portugal), Ana Trindade Fonseca (Portugal)}:

Mentored by Lindsey Adelman - A system con-
necting cork thread, a sustainable material and
computational process that generates design
products. 

l Honest Egg, aesthetid {Paul Yong Rit Fui
(Malaysia), Jaihar Jailani Bin Ismail (Malaysia)}:

Mentored by Jessica Walsh -  Connect ing
Technology (Intelligent Ink Pigment) and Design
(Indicator) to show egg’s edibility. 

l Recycled Fiber Planter, Eriko Yokoi (Japan):
Mentored by Sou Fujimoto - Co-fusion textile

and green design to repurpose used clothes.
l Testing Hypotheticals, Extrapolation Factory

{Christopher Woebken (Germany), El l iott  P.
Montgomery (USA)}:

Mentored by Formafantasma - A collaborative-

ly imagined test site that explores speculative
relationships between society, technology and the
environment. The four prototypes and detailed
presentation boards from the designs of the other
eight finalists will be showcased as part of the
Lexus Design Event at this year’s Milan Design
Week in April. The 12 finalists will present their
work to the judging panel and international
media. Following the presentation, a Grand Prix
winner will be selected. 

Finalists for prestigious Lexus 
Design Award 2018 announced

Designs of 12 finalists to be showcased at Lexus Design Event 

Milan Design 
Week in 

April 2018

KAMCO records a 
net revenue of 
KD 9.61m for 2017
KUWAIT: KAMCO Investment Company K.S.C. (Public), a
leading investment company with one of the largest AUMs in
the region, announces its financial results for the year ending
31 December 2017. The Company recorded a net revenue of
KD 9.61 million, an increase of 16 percent as compared to
KD 8.29 million in 2016. Net profit attributable to the equity
holders for the year stood at KD 1.14 million, compared to
last year’s profit of KD 1.27 million. KAMCO recorded earn-
ings per share of KD 4.80 fils, compared to KD 5.36 fils in
2016. Fee Income reached KD 7.0 million, an increase of 9
percent from KD 6.4 million achieved in 2016. KAMCO’s
Assets Under Management (AUM) increased in 2017 to KD
3.37 billion, in comparison to KD 3.20 billion during the
same period in 2016. 

Faisal Sarkhou, Chief Executive Officer of KAMCO, said,
“The year started on a positive note with Kuwait and Saudi
Arabia reaching multi-month highs, continuing the momen-
tum seen during late 2016. Kuwait capital markets also man-
aged to gain momentum with the positive sentiments sur-
rounding the FTSE qualification, which has helped push the
market higher. Oil prices also reached multi-month highs by
the end of 2017 led by the extension of the ongoing oil pro-
duction cut pact that should augur well for GCC economies.”

Commenting on the
results, Sarkhou added,
“During 2017, KAMCO
achieved several significant
milestones in addition to the
Firm’s standard-setting and
result-driven investment solu-
tions for its clients. Our pru-
dent investment philosophy,
coupled with our leading-
edge research driven
approach resulted in KAM-
CO managing the top per-
forming equity fund in Kuwait
and the region, the KAMCO
Investment Fund (“KIF”), as
on 31st December 2017.”

He also added, “Through a strategic and diligent
approach, KAMCO has also successfully completed several
key real estate transactions, increasing the Firm’s interna-
tional real estate portfolio to reach $263 million as of year-
end. We have also successfully managed 3 major investment
banking transactions amounting to over $1 billion.”

Looking ahead, Sarkhou mentioned that KAMCO will
continue to integrate, optimize and further grow the Firm’s
products and services on an international and regional scale,
increasing KAMCO’s financial and strategic returns to sup-
port the diversification of the local Kuwaiti economy. Sarkhou
also emphasized that KAMCO will continue to build on its
progress into 2018 with the objective of identifying and exe-
cuting attractive opportunities to its growing client base.

Faisal Sarkhou

ITS upgrades 
Al-Jazeera Islamic 
Finance platform 
KUWAIT: International Turnkey Systems Group (ITS), the
market leading provider for comprehensive Islamic financial
solutions suite, has announced the successful replacement of
Al-Jazeera Finance financial solution to its world-class range
of Islamic ETHIX solutions suite. This latest project’s ‘Go
Live’ marks a key milestone for ITS, with all finance compa-
nies in Qatar now operating on ETHIX Solutions.  

Al-Jazeera Finance, an Islamic finance company which
provides a comprehensive range of innovative and personal-
ized sharia-compliant financing solutions, selected ITS to
replace its legacy system with the ETHIX range of cutting-
edge technology. The project, which was completed within
recorded time, will add a whole new range of features that
will further position Al-Jazeera Finance as a market leader.  

Commenting on the announcement, ITS Chief Executive
Officer, Esam Alkheshnam, said: “Al-Jazeera Finance
(Tamweel) has now gone live with ITS’ new Islamic
Finance Suite “ETHIX”. With the completion of this project,
we have crossed a significant milestone with 100 per cent
of finance companies in the State operating using ITS’
ETHIX solutions.”  

Aamer Al-Jabri, Chief Executive Officer of Al-Jazeera

Finance (Tamweel) said:
“Since our establishment in
1989, Al-Jazeera Finance have
grown and developed to
become a market leader in the
provision of innovative and
personalized Sharia-compli-
ant financing and customer-
oriented services. By upgrad-
ing our IT Solutions with the
cutting-edge technology
“ETHIX”, we can provide our
customers with an even better
financing experience and at
the same time expand our
business and services.”  

ITS’ ETHIX product, which recently won the “Best Islamic
Finance Technology Product 2017” at the prestigious Global
Islamic Finance Awards ceremony held in Astana, Republic of
Kazakhstan, continues to be widely adopted throughout the
Middle East region, North African, and East Asian regions, as
well as the Caribbean. 

“ITS have a growing network of ETHIX clients which is
testament to the outstanding design of the product range that
helps banks grow and satisfy customers’ needs in the short-
est possible time. ETHIX provides a comprehensive array of
functions that are fully integrated and can effectively handle
the strategic complexities and challenges faced by financial
institutions across the world in a secure manner,”
Alkheshnam added. 

Esam Alkheshnam

CBK announces 
winners of Al-Najma 
account draw
KUWAIT: Commercial Bank of Kuwait held the daily draw
on Al-Najma Account yesterday at the bank’s head office to
select five winners to win a cash prize of KD 7000 for each.
The draw was held in the presence of Latifa Al-Jiaan, rep-
resentative of the Ministry of Commerce & Industry. The
following names were announced as winners of the prizes:

1. Ali Mahmoud Awadh
2. Zainab Fadhel Abbas Hussain
3. Jack Al-Armani
4. Faisal Ali Khan
5. Gerald Luis Francis Rodrigues

Al-Najma Account allows its customers to win a
daily prize of KD 7000 which is the highest daily
prize in Kuwait. In addition, the Account  offers
quarterly draws that provide customers with oppor-
tunity to get their dreams turned to reality by win-
ning great prizes starting from KD 100,000 for the
first quarter escalating thereafter by KD 50,000 for
each quarter to reach KD 250,000 in the last quar-
ter. Customers can enjoy additional benefits includ-
ing obtaining ATM card and a credit card against
the customer’s account along with enjoying all other
banking services.

The Bank congratulates all the lucky winners and
draws their attention that the cash prizes will be
credited into their accounts with the Bank. Further,
the Bank appreciates the Ministry of Commerce &
Industry’s significant role and its continuous cooper-
ation and effective supervision on the draw that was
smoothly and transparently organized.


