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Fresh disclosures 
expose UK banks’ 
gender pay gulf  
LONDON: Standard Chartered and Virgin Money dis-
closed striking gender pay gaps yesterday, underlining
an industry-wide chasm between male and female pay
in Britain’s financial sector. 

Ahead of an April deadline to report on gender pay,
Asia-focused StanChart reported a gap of 30 percent
in Britain, while Virgin Money - the only major UK
lender run by a woman - said its female staff earned
on average 32.5 percent less per hour than its male
workforce. 

The two banks are the latest major financial institu-
tions to reveal significant differences in average pay
earned by male and female employees, which most
firms have blamed on a dearth of high-flying female
executives. The pay gaps have drawn criticism from
lawmakers and are likely to spur questions from
investors in the upcoming season for shareholder meet-
ings, with stock prices and future earnings potential
strongly linked to efforts to draw a line under the sec-
tor’s crisis-era image.

In its annual report, Virgin Money Chief Executive
Jayne-Anne Ghadia said her bank had made progress
against a target to have a 50:50 gender balanced work-
force by 2020 and that female representation in senior
management had improved to 29 percent  by the end of
2017, up from 22 percent a year earlier. But it conceded
that men continued to dominate its executive committee
and senior management team, accounting for 68 per-
cent and 71 percent respectively.

Lloyds Banking Group and Royal Bank of Scotland
also said a lack of women in senior roles had skewed
their average pay levels, after reporting similar gender
pay gaps of 32.8 percent and 37 percent respectively
on Friday. With just HSBC still to release data on its
gender pay gap, Barclays appears to have the biggest
task among the major UK lenders to bring male and
female pay closer together.

It said it paid women in its international division,
which houses its investment bank, on average 48 per-
cent of what men earned in fixed pay, while the mean
gender pay gap for bonuses was 79 percent, due to
fewer female employees in better paid, senior roles.

A spokeswoman for HSBC earlier told Reuters
the bank would comply with the April deadline
on disclosure but declined to give a timeline on
publication. —Reuters

BARCELONA: Ooredoo, at Mobile World Congress,
yesterday announced that it has strengthened its frame-
work agreement with global technology innovator
Nokia, paving the path towards 5G adoption across the
Middle East, North Africa, and Southeast Asia.

In line with Ooredoo Group’s network moderniza-
tion program, “Evolution to 5G”, Ooredoo Group and
Nokia will continue to collaborate on 5G deploy-
ments starting 2018 in Qatar. Ooredoo is the world’s
first communications company to launch 5G, launch-
ing services in Qatar, and aims to roll out the service
nationwide on its
award-winning network,
Supernet, at an acceler-
ated pace, having
acquired 5G spectrum
and 5G New Radio
(NR) with commercial
equipment suitable for
business customers.

Waleed Al-Sayed,
Deputy Group Chief
Executive Officer,
Ooredoo Group, and
Chief Executive Officer,
Ooredoo Qatar, said:
“This year, we are pushing forward with our network
modernization projects at a blistering pace, delivering
on our promise to enrich people’s digital lives wher-
ever we are. In strengthening our partnership with
Nokia, Ooredoo Group will pioneer 5G innovations to
deliver superior mobile data experiences for our cus-
tomers. 5G will catalyze mobility, industrial network-
ing, remote healthcare, virtual reality, and ultra-high-

definition video, and enhance our customers’ digital
experience and help them enjoy the Internet in new
and exciting ways.”

Ooredoo is leveraging Nokia’s commercially-avail-
able 5G-ready products, such as the AirScale radio
platform and 5G Adaptive Antenna System based on
3GPP Rel. 15 New Radio.

Nokia’s advanced telecommunications technolo-
gies and professional services will also transform
Ooredoo existing 2G, 3G, 4G LTE-A, 4.5G Pro, and
4.9G networks to ensure best-in-class service

delivery.
Amr K El Leithy, Head

of Middle East and Africa
Market, Nokia, said: “We
have worked with
Ooredoo Group on many
path-breaking projects,
and the current frame-
work agreement facili-
tates us to continue to
collaborate for trans-
forming the group’s net-
works across its opera-
tions in various countries.
With this, we are further

committed to leveraging our latest technology advance-
ments and professional services to help Ooredoo Group
in preparing its networks for providing the best-in-class
services, including 5G for its customers.”

This partnership with Nokia is al igned with
Ooredoo Group’s Mobile World Congress themes of
the Ooredoo Network 2022, Digital Partners, and
Digital Customer Experience. The 5G commercial

service experience will also bring to life Smart Cities
and Smart Stadiums.

At Mobile World Congress, visit the Ooredoo
stand in Hall 2 - Stand 2H60 at the Fira Gran Via in
Barcelona, Spain, from 26 February through 1
March 2018. 

World 5G leader Ooredoo 
plans 2018 Doha rollout

Ooredoo Group leverages Nokia Innovations to catalyze 5G-based economy

Nokia to 
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deployments 
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Sheikh Saud bin Naser Al-Thani during the conference.

Comcast challenges 
Murdoch, Disney 
with $31 billion 
offer for Sky
LONDON: US cable giant Comcast offered to buy Sky
for $31 billion in an unsolicited approach, taking on
Rupert Murdoch’s Fox and Bob Iger’s Walt Disney in
the battle for Europe’s biggest pay-TV group. The
world’s biggest entertainment company, which owns
NBC and Universal Pictures, said yesterday it proposed
to offer 12.50 pounds per share, significantly higher
than the 10.75 pounds Fox had agreed to pay for the
British company.

The offer pits Comcast’s Brian L. Roberts against
Murdoch, the 86-year-old tycoon who helped to launch
Sky and pioneer pay-TV in Britain. Iger is also a long-
time rival after Comcast tried and failed to buy Disney
for $54 billion in 2004.

Disney had agreed to buy Sky from Fox at a later date
along with other assets in a separate deal worth $52 bil-
lion. Media owners have been forced to embark on a
wave of dealmaking and hunt for growth after the suc-
cess of online groups Netflix Inc and Amazon.com Inc.
prompted customers to start ditching their subscriptions. 

Comcast bid $60 billion last year to clinch a deal with
Murdoch’s Fox before losing out to Disney.  Shares in
Sky soared 21 percent to 13.34 pounds, indicating that
investors expect a bidding war for a company that pro-
vides sports programming, films and broadband to 23
million homes across Britain, Ireland, Germany, Italy and
Austria.  “Sky and Comcast are a perfect fit: we are both
leaders in creating and distributing content,” Comcast
Chief Executive Roberts, 58, said. “We think Sky is an
outstanding company.”

Sky urged its investors to take no action since the
approach did not represent a firm offer.  Murdoch’s Fox
agreed to buy the 61 percent of Sky it did not already
own in December 2016 but the takeover has been
repeatedly held up by regulators over concerns the
media tycoon wields too much influence in Britain.

The shares had been trading above the asking price
since Sky this month agreed to pay less than expected
for Premier League soccer rights, boosting its future
earnings and prompting investors to demand a higher
offer. The prospect of a fight for a higher price also
attracted the attention of US hedge fund and activist
investor Elliott, which has built up a 2.5 percent stake in
Sky in recent weeks.  

Hedge fund manager Crispin Odey, a former son-in-

law of Murdoch who holds 1 percent of Sky, said he
expected a counter offer and speculated whether Disney
could make a direct bid for Sky to avoid Fox’s regulatory
problems. “Once you’re in a bidding war, it’s not about
fair value, it’s about what do you think it’s worth,” Odey
added. 

“Let battle commence” 
Formed in 1990, Sky has built its business by offering

leading content and technology. It snapped up
Murdoch’s pay-TV groups across Europe in 2014 to
offer a distribution platform across the continent that is
now proving attractive to the big US content
owners.Comcast said it had not yet engaged with Sky
over the proposal. Its finance director, Michael
Cavanagh, declined to comment on whether it could lead
to a renewed bid for Fox. 

Sky’s chairman is Murdoch’s son James, who is the
chief executive of 21st Century Fox, so Comcast will have
to gain the support of the independent directors for its
better offer if it does not make a hostile bid.

Comcast’s Brian Roberts, the son of Ralph who found-
ed the company in 1963, called Sky’s Deputy Chairman
Martin Gilbert just before 0700 GMT yesterday to noti-
fy him of the offer, and called Sky Chief Executive
Jeremy Darroch shortly afterwards, minutes after its
statement had been published.

Sky’s independent directors are expected to meet in

the coming days to discuss the offer. The company said
its independent directors were mindful of their duties to
investors. Comcast went public with the proposal to trig-
ger the regulatory timetable on the deal because timing
will be a key factor when investors choose which offer to
take.  “We would like to own the whole of Sky and we
will be looking to acquire over 50 percent of the Sky
shares,” Roberts said, indicating he could be willing to
share ownership of Sky as long as it has control.
“Innovation is at the heart of what we do: by combining
the two companies we create significant opportunities
for growth.” Disney’s Iger, in Paris on a business trip,
declined to comment. 

Murdoch to lead the charge?
Murdoch had been edging towards a deal for Sky in

recent weeks, eight years after he first tried to buy the
company. Britain’s competition regulator said in January
that Murdoch’s planned takeover should be blocked
unless a way was found to prevent him from influencing
the network’s news operation, Sky News.

The Australian-born Murdoch has been a power-bro-
ker in Britain since he bought the News of the World in
1969.  Critics, including many politicians, argue that he
wields too much influence through his other titles, the
Sun and Times newspapers, and in 2011 he had to close
the News of the World after its journalists admitted
hacking phones to get scoops.  —Reuters

A general view of the corporate headquarters of Comcast, the United States’ biggest cable television and
Internet provider, the Comcast Center on JFK Boulevard in downtown Philadelphia. —AFP


