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FRANKFURT AM MAIN: German luxury car-
maker Daimler yesterday announced record
profits for 2017 thanks to strong SUV and truck
sales, but the results were overshadowed by the
firm’s connection to controversial diesel exhaust
tests on monkeys. Daimler said net profits
soared by 24 percent last year to 10.9 billion
euros, with a little help from a roughly one-bil-
lion-euro boost from sweeping US tax reforms.
“The Daimler workforce has once again suc-
ceeded in breaking the records set in the previ-
ous year,” chief executive Dieter Zetsche said.

Group revenues were up seven percent to
164 billion, in line with analyst expectations,
while underlying, or operating profits, climbed
14 percent to 14.7 billion euros. The company
was muted in its outlook
for 2018, however, pre-
dicting that unit sales
and revenues would only
“slightly” increase, in
step with forecasts for
global demand for motor
vehicles. Operating
profits for 2018 are ex-
pected to be “of the
magnitude of the previ-
ous year”, Daimler said, as investments in new
technologies such as electric and self-driving
cars begin to weigh on the bottom line.

The group, which also makes Smart cars, said
unit sales climbed to a record 3.3 million vehicles
last year, driven by robust demand for its Mer-
cedes-Benz urban SUVs and E-Class models, par-
ticularly in China. Daimler’s vans and trucks
meanwhile enjoyed double-digit growth, led by the
North America region. As a result of the group’s
strong year, Daimler said it would raise dividends
to an all-time high of 3.65 euros per share com-
pared with 3.25 euros per share for 2016. 

It also promised record bonuses of up to
5,700 euros to some 130,000 employees in
Germany, out of 289,000 staff worldwide. The
positive results come as Daimler is embroiled in
a row over its role in tests that exposed monkeys
to toxic diesel fumes in a US lab in 2015. The ex-
periments, revealed in a New York Times article
last week, were commissioned by a now defunct
research body funded by Daimler and fellow
German auto giants BMW and Volkswagen.

Appalled   
The same organization, the European Re-

search Group on Environment and Health in the
Transport Sector (EUGT), also carried out tests
on human volunteers. Daimler has said it was

“appalled” by the revela-
tions and on Wednesday
suspended an employee
who had sat on the board
of EUGT, identified by
German media as the
firm’s head of environ-
mental protection, Udo
Hartmann. “Such experi-
ments go against Daim-
ler’s values,” Zetsche told

reporters in a conference call, vowing the com-
pany “would do everything to shed light on the
matter”. He declined to give further details, say-
ing Daimler wanted to finish its internal investi-
gation first.

Daimler shares lost 1.63 percent to 72.53
euros in early afternoon trading in Frankfurt,
against a Dax index that was largely flat. The
controversy has brought fresh scrutiny to the
powerful German car industry and the lengths
automakers have gone through to hide the
harmful effects of diesel engines. The crisis first
erupted in 2015 when Volkswagen admitted to

installing cheating devices in millions of diesel
cars to make them seem less polluting in lab tests
than they were in real driving conditions. Suspi-
cions have since spread to other carmakers, in-
cluding Daimler, and several German cities are
mulling diesel bans to combat air pollution.

Diesel sales slip    
Daimler’s sales of diesel cars have slipped by

“two to three percent” in Europe in the wake of
the technology’s fall from grace, but diesels still
account for more than half of all engines sold,
Zetsche said. German carmakers-who bet heav-

ily on diesel as the more environmentally-
friendly alternative to gasoline-powered cars-
have responded to the “dieselgate” scandal by
speeding up their transition to the cleaner,
greener cars of the future. Like its rivals, Daimler
is pouring money into developing electric and
automated vehicles, as well as e-mobility serv-
ices like car-sharing and ride-hailing through
apps. Daimler said it had increased its spending
on research and development by another 15 per-
cent in 2017 to 8.7 billion euros. “It’s about noth-
ing less than the reinvention of individual
mobility,” said Zetsche.—AFP 
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Alibaba net profit 
soars 35% as Singles 
Day pays off
BEIJING: Chinese e-commerce giant Alibaba
yesterday posted a 35 percent surge in net profit
in the third quarter, fuelled by a record-breaking
sales bonanza during its annual Singles Day
shopping festival. The company said profit
jumped to 24.1 billion yuan between October
and December, compared to 17.9 billion yuan in
the same quarter in 2016.Alibaba runs an annual
promotion on November 11 that draws the coun-
try’s growing consumer class which can buy an
array of products at the click of a button on their
smartphones.

Last year’s event recorded 168.2 billion yuan
in payments, a 39 percent increase from the 2016
festival. Rivals such as JD.com had also reported
brisk business on November 11. “Alibaba had an-
other great quarter driven by the continued
strength of the Chinese consumer and the wide
and innovative range of services we provide for
merchants and consumers,” Alibaba chief exec-

utive Daniel Zhang said in an earnings report.
“We are excited by the continued momentum
in new retail, which came to life during another
record-breaking 11.11 Global Shopping Festi-
val,” Zhang said. Alibaba, which has made bil-
lionaire founder Jack Ma one of China’s richest
men and a global e-commerce icon, has been
on a roll, regularly beating revenue estimates.
The New York-listed company said revenue
jumped 56 percent to 83 billion yuan in the
third quarter.—AFP

DAVOS: Alibaba Executive Chairman Jack Ma
speaks during the annual World Economic Forum
(WEF) in Davos, eastern Switzerland.—AFP

STTUTGART: A smart visonEQ is on display during the annual press conference of German
auto giant Daimler AG in Stuttgart, southwestern Germany.—AFP

Ice, ice baby: 
Unilever posts 
rising 2017 profits
THE HAGUE: Food and consumer products giant
Unilever yesterday posted soaring 2017 profits of
6.5 billion euros, after a year of “major change”
when it spurned a Kraft Heinz takeover bid. The an-
nouncement came a day after Unilever announced
it was adding to its popular ice-cream ranges,
which include Magnum, by scooping up Romania’s
leading ice-cream maker, Betty Ice, for an undis-
closed price.

Net profit leaped 16.9 percent on sales of 53.7
billion euros, up 1.9 percent year-on-year, which
chief executive Paul Polman said “demonstrates the
progress we have made in transforming Unilever into
a more resilient and more agile business”. “We have
delivered a good all-round performance with com-
petitive growth,” he said in a statement, adding the
company had also made two billion euros in savings
during the year.

“This puts us well on track towards our savings
target of EUR6 billion, and a targeted underlying
operating margin of 20 percent by 2020,” Polman

said. The Rotterdam-based Unilever, which employs
some 169,000 people around the world, owns more
than 400 household brands including Dove beauty
products, Knorr soups, Lipton teas, Magnum ice
cream and Marmite. Since rejecting the bid by its US
rival Kraft Heinz in February 2017, Unilever has
sought to prove to shareholders that it is better off
on its own and has vowed better profitability.

The company has been under “immense pres-
sure to convince investors that it can go-it-alone,”
said companies analyst Simran Jagdev from the
Economist Intelligence Unit. Now Unilever’s “ag-
gressive acquisitions and new brand launches have
paid off and helped it end a tough year on a positive
note,” he added. The company bought up or took
stakes in 11 companies in 2017, with a heavy focus
on organic and natural products including Mae
Terra organic food in Brazil and Pukka Herbs or-
ganic herbal tea in Britain.

“We are evolving the portfolio at an accelerated
pace to ensure we have the platforms in place for
long-term growth,” Polman said. Following the ten-
sions triggered by Kraft Heinz’s unsolicited bid,
Unilever unveiled a 3.5-billion euro restructuring
plan and announced the spin-off of its margarine
division, hoping to soothe investors concerns after
rejecting the proposed tie-up which would have
valued the group at $143 billion. —AFP


