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Innovation the hallmark to Huawei’s 
fame in the Middle East and Africa 

KUWAIT: According to initial data from the International
Data Corporation (IDC) Worldwide Quarterly Mobile
Phone Tracker, smartphone vendors globally shipped a
total of 355.2 million units during Q3 2018, resulting in a
year-on-year decline of 6 per cent. But while the industry
trends are appearing to lose juice, Huawei shipped 95 mil-
lion units of smartphones globally in the first half of 2018
alone, growing its shipment despite the downward trend
and ascending tosecond place for two consecutive quar-
ters (Q2 and Q3),with14.6 per cent global market share in
Q3 2018 as recorded by IDC.i

Correspondingly, Huawei earned its rank as second
smartphone vendor in the Middle East and Africa (MEA)
region with a 21.5 percent of market share, according to
the Growth from Knowledge (GFK) August 2018 report,
which is an indication of the company’s strong perform-
ance this year as Huawei focused its efforts on the devel-
opment and use of Artificial Intelligence (AI) in its devices
to improve users’ experience and further pushed its AI on
device strategy where Artificial Intelligence is embedded
on the chipset of the phones, turning smartphone phones
into intelligent machines. These breakthrough innovations
are a testimony of Huawei’s heavy investment in Research
and Development, the giant tech invested $45 billion over
the last 10 years and a whopping $13.23 billion last year
only, making it one of the leading companies worldwide in
terms of investment in R&D.

This innovative approach to products has enabled
Huawei to conquer consumers worldwide, and especially in

the region where users tend to long for innovative features
and products. Looking to strengthen its presence in the
Kuwait market, Huawei is planning to expand its presence
in the retail space by opening the first “experience stores”
at The Avenues Mall - Phase Four, by early 2019, aiming to
offer consumers access to its latest products and technol-
ogy with an excellent opportunity for customers to expe-
rience firsthand the latest tech innovation, in an exciting
and futuristic setting. 

Conscious of the fact that confidentiality protection is
the only way to earn and maintain user’s trust, Huawei’s
privacy protection measures extend from the product’s
design throughout the entire development process and
complies with GAPP principles- the most stringent privacy
technology framework in the world - and all requirements
set forth in the EU’s General Data Protection Regulation
(GDPR). 

Huawei Consumer Business Group (CBG) planned to
invest more than$50m in research and innovation of secu-
rity technology by the end of 2018 to ensure the continued
cyber security of its users.  To that end, the company has
appointed more than 200 cyber security experts and engi-
neers to work in research centers in China, Germany,
Finland, Canada, and Singapore, and created over 10 part-
nerships around the world, including security manufactur-
ers, consulting firms, industry alliances, and industry
organizations. In 2018, what differentiated the good from
the truly amazing was innovation, which has always been
the hallmark of Huawei’s rise to fame.

DUBAI: FarEye, a technology solution to run
eCommerce and supply chain logistics operations has
been mentioned as a sample vendor in Gartner’s recent
Hype Cycle report for Multi-enterprise Solutions  under

the Global Logistics
Visibility technology which
was published on 13
December 2018. Gartner
has mentioned FarEye in
four other researches for its
real-time visibility platform.
Therefore, this mention is
the fifth one. 

As per Gartner’s report,
the multi-enterprise solu-
tions market is undergoing
a new wave of hype mostly
driven by new options such
as blockchain-enabled
platforms. The rise of digital
business and interest in
blockchain-enabled plat-

forms fuel renewed interest in multi-enterprise solutions.
Digitalizing multi-enterprise processes delivers
improvements in agility, visibility, scalability and prof-
itability across a wide array of application and supply
chain domains.

The Hype Cycle lists FarEye, among sample vendors
for Global Logistics Visibility technology. FarEye
enables companies to monitor international logistics
events across an entire multiple shipment itinerary to
detect event-driven problems early enough to notify
recipients and address possible threats. It also offers
mobile device integration that allows the capture of
geographical and/or conditional information in real time
for increased end-to-end visibility. “As these platforms
and applications mature, they’re being used in conjunc-
tion with other visibility systems covering other modes
of transportation or geographies to form what is called
the Network of Networks”, Gartner cited.

“We feel honored to receive the recognition in the
Hype Cycle for Multi-enterprise Solutions. We view
Gartner mentions as testaments to the value we bring in
our solutions. We built FarEye with a vision to provide
technology for predictable logistics and we are zealous
towards enabling efficient and reliable logistics using
data, intelligence & automation. We will continue to
empower our customers with the insights and efficien-
cies they need to compete in the global market.” says
Kushal Nahata, CEO & Co- founder, FarEye.

FarEye in the 
Hype Cycle for 
Multi-enterprise
solutions

95 million units shipped globally in the first half of 2018 alone

Kushal Nahata, CEO &
Co- founder, FarEye

EU operators still 
see Huawei as a 
strategic partner
DUBAI: During a year-end press briefing held yesterday in
central Seoul, LG U+ CEO and Vice Chairman Ha Hyun-
hwoi has made it clear that the carrier does not think there
are any security threats related to its use of Huawei equip-
ment in its 5G infrastructure, rebuffing claims by some
lawmakers that there is a risk of security leaks through the
use of the Huawei equipment in the network.

LG U+ currently partners with Huawei for its 5G infra-
structure. According to Ha, Huawei has already applied for
security certification of its 5G network equipment from an
international certifying body in Spain, and the public will
be able to see how secure the equipment is once the eval-
uations are complete next year. 

“Security concerns apply to every equipment vendor
we partner with, not only Huawei, and we need to thor-
oughly verify all the equipment [we use] is secure,” Ha
said. “There are roughly 170 countries that are already
using Huawei’s network equipment, and there hasn’t been
any security problems reported so far.” He added. Locally,
Huawei has set up equipment that abides by over 70 secu-
rity guidelines set by the Korea Internet & Security
Agency, according to LG U+. 

LG U+ has built 5,500 base stations to service the
next-generation 5G network as of Wednesday, while its
local competitors have reportedly established less than
1,000 5G base stations. The company invested roughly 4
trillion won ($3.6 billion) to set up its 5G infrastructure,
including at 5G spectrum auctions. 

Crucial roles 
On a related note, at year-end news conference in

Ottawa, Canada prime minister’s Justin Trudeau said:
Canada’s decision on whether to allow Huawei access to
its next-generation wireless network won’t be a political
one. There are millions of dollars, billions of dollars at stake
in technology and in communications infrastructure, there
is also the extraordinary imperative that Canadians and
people around the world expect to be kept safe and free
from interference and cyber attacks,” Trudeau said.

“It shouldn’t at all be a political decision made on how
we engage, but a decision made by experts and a decision
based on recommendations by our intelligence and securi-
ty agencies,” he added. Also in a reversal of its earlier
stance, India said is unlikely to ban China’s Huawei from
selling 5G equipment in the country, despite the US calling
for a boycott over espionage concerns. Indian officials
now say the telecom gear maker can’t be singled out in
matters of security, especially since its rivals also source
key components from China.

Many European operators see Huawei as their strategic
partner that will play crucial roles in advancing the next
generation of wireless technology. Huawei is still gaining
foreign carriers’ support on 5G. Many European telecos
are proceeding with 5G implementation with Huawei. The
UK mobile operator O2 confirmed that it will continue to
deploy Huawei 5G gear in the UK. Huawei has also recent-
ly partnered with market-leading Telecommunications
Operator Altice Portugal committing to the development
and implementation of 5G services in Portugal. 

Vodafone Italia and Huawei also recently announced
the completion of a technique to improve the range of high
frequency spectrum as part of their pre-standard 5G trials
in Milan. Orange CEO Stephane Richard was very clear in
his feedback about Huawei in face of the current situation.
He said : “Huawei has the best technology in the world.
They have the strongest capability and methods for R&D
in the industry. So the quality of their products is undoubt-

ed”.
Some analysts have already suggested that banning

Huawei will create a vacuum that no one can fill in a timely
fashion, and may seriously impair 5G deployments world-
wide as Huawei has recently announced through its rotat-
ing chairman Ken Hu that it has secured 25 commercial
contracts, ranking number one among all ICT equipment
providers, having already shipped more than 10,000 base
stations to markets around the world.

Ken rejected allegations about the company network
security saying: No evidence has been presented to back
the allegations up, and no one can improve by locking out
competition.  “Some security concerns based on the tech-
nology for 5G were very legitimate, but able to be clarified
or mitigated through collaboration with operators and
governments”. Ken added. “Almost all network customers
have indicated they want Huawei, which is currently the
market leader with the best equipment and will remain so
for at least the next 12 to 18 months, for faster and more
cost-effective upgrades to 5G”.

Burgan Bank 
names winners of 
Yawmi account draw
KUWAIT: Burgan Bank yesterday announced the names
of the daily draw winners of its Yawmi account draw,
each taking home a cash-prize of KD 5,000.

The lucky winners are:
1. Abbas Ahmed Ali Bohamad
2. Humoud Abdulhadi Mohammad Almousawi
3. Fatemah Joudah Mubarak Alfadhli
4. Ali Abdulrahman Mohammad Alsalem
5. Safeya Fuad Yousef Alsayegh
In addition to the daily draw, Burgan Bank also offers

a Quarterly Draw with more chances to win higher
rewards, offering the chance to one lucky customer to
win KD 125,000 every three months. The Yawmi
Account offers Daily and Quarterly Draws, wherein the
Quarterly Draw requires customers to maintain a mini-
mum amount of KD 500 in their account for two
months prior to the draw date. Additionally, every KD
10 in the account will entitle customers to one chance

of winning. If the account balance is KD 500and
above, the account holder will be qualified for both the
quarterly and daily draws.  

Burgan Bank encourages everyone to open a Yawmi
account and/or increase their deposit to maximize their
chances of becoming a winner. The higher thelevel of
the deposit, the higher the likelihood to win. For more
information on opening a Yawmi account, the new quar-
terly draw or on any of the bank’s products and servic-
es, customers are urged to visit their nearest Burgan
Bank branch, or simply call the bank’s Call Center.
Customers can also log on to Burgan Bank’s www.bur-
gan.com for further information.

Al-Tijari announces
winner of Al-Najma
prize program
KUWAIT: Commercial Bank of Kuwait announced the
winner of the weekly draw prize of KD 5,000 to be Hilden
Mathias and Jemima Bor. The draw was conducted in the
presence of Ministry of Commerce and Industry represen-
tative Ms Latifa Al Jean. 

The bank stated that the account prizes this year is
featured by the highest cash prize and diversity of prizes
throughout the year clarifying that Al-Najma Account
will offer weekly prize of KD 5,000 & monthly prize of
KD 20,000 and a semi-annual prize of KD 500,000 in
addition to the grand prize (the biggest prize in the
world) of KD 1,500,000 for which the draw will be held
in January 2019. 

Al-Najma Account can be opened by depositing KD

100, and customer should maintain a minimum amount of
KD 500 to be eligible to enter all draws on Al-Najma
Account prizes. As for the chances of winning, the more
balance a customer maintains in Al-Najma Account, the
more chances the account holder will get to win, where
each KD 25 will give the customer one chance to win, the
account also offers additional benefits like the ATM card, a
credit card against customer’s account and all CBK bank-
ing services that customer can enjoy.  

Now CBK existing customers can open Al-Najma
Account through Al-Tijari Online and enter all draws with-
out visiting the Bank’s branch. However, CBK non-cus-
tomers can submit an account opening application via the
Bank’s website where the Bank’ Sales Unit will call them to
arrange a visit to the customers to complete the account
opening formalities. Customers can obtain further informa-
tion on Al-Najma Account by either calling the Service
Center or by visiting the Bank’s website www.CBK.com
and they can also visit their nearest CBK branch where the
Bank staff will be ready to serve them and respond to their
queries. Furthermore all details & information related to
the latest offers & services launched by the Bank is also
available on the Bank’s social sites.  

Police teargas 
‘yellow vest’ 
protesters in Paris
PARIS: Police fired tear gas at “yellow vest” demonstrators
in Paris on Saturday but the turnout for round seven of the
popular protests that have rocked France appeared low.
Several hundred people wearing the symbolic hi-visibility
vests had gathered near the offices of several state-run
television stations and the BFM TV channel in the centre
of the capital shouting “Fake news” and calling for the res-
ignation of President Emmanuel Macron.

Protesters spilled onto tram lines and lobbed projectiles
at police who replied with tear gas grenades and detained
several people. Several cars were also set alight outside
the offices of the Le Parisien newspaper, although a fire
service spokesman said it was not clear if the blaze was
linked to the protests. Tear gas was also fired in Nantes,
western France, and protests were expected in Lyon,
Bordeaux and Toulouse.

In the southern city of Marseille, police said around
1,000 protesters turned out, amid cries of “Macron out”.
The official turnout numbers have plunged with the pass-
ing weeks, with police saying some 12,000 had joined
Saturday’s rally by midday. The government recorded

38,600 demonstrators on December 22 compared to
282,000 for the first major demonstrations on November
17. But leading figures within the movement that has flour-
ished outside of trade union and political groups, say the
low numbers are due to the holiday season and January
will bring a resurgence of the street protests.

The focus of the protests has morphed from anger over
fuel taxes to a broad rebuke of Macron, accused by critics
of neglecting the rising costs of living for many in rural and
small-town France. “We want to get our purchasing power
back and have a say in the decisions,” said Priscillia
Ludosky, who launched the yellow vest petition against
fuel price hikes. Government tax concessions to boost dis-
posable income among the low paid “are not enough”,
Ludosky said in Marseille.

The movement has increasingly targeted Macron and
40 “yellow vests” on Thursday tried to storm the medieval
fort of Bregancon that serves as his official summer retreat
on the Mediterranean before being turned back by police.
Die-hard yellow vest supporters believe the movement will
live on in 2019 and plans are underway for New Year’s Eve
protests. Nearly 8,000 people are listed on Facebook as
intending to attend, insisting it will be “festive and non-
violent”. Paris officials said preparations would continue
for a fireworks display and sound and light show on the
Champs-Elysee, the epicenter of repeated violent action
against the government, with the Arc de Triomphe ran-
sacked on December 1. Tens of thousands of tourists and
locals traditionally ring in the new year on the wide shop-
ping boulevard, which rises to the Arc monument.— AFP


