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A group photograph at the luncheon hosted by Spanish Ambassador Alvaro Rodridgue at his residence recently. Attendees included Yousof Al-Marzook, Editor-in-Chief Al-Anba
Newspaper, Dr Shamlan Al-Essa, Dr Nada Al-Rayes, Javaid Ahmad, Blanca Londaix DHM, Dr Ghanim Al-Rumaihi, Fran Cisco Martinrz Dobalo and Juan Guillermo Riacho.

On the morning of December 12, 2018, members of the
International Women’s Group which consists of
Ambassador’s wives and VIP women, were greeted

by Dr Ziad Rajab and Abbas Dashti at the Tareq Rajab
Museum of Islamic Calligraphy.

Unveiled in 1980, the original Museum was a private art
collection and now the Tareq Rajab Museum contains a col-
lection of over thirty thousand items collected by this
dynamic couple over the last fifty years, 10 thousand of
which are now on permanent display. After which, the muse-
um has been extended by adding two new buildings (Dar Al-
Cid and Dar Jehan also called the Tareq Rajab Museum of
Islamic Calligraphy) to the museum in Jabriya, the area

where the first museum was opened. The latter is where the
IWG prominent women visited and were marveled by the
artistic history it represented.

This Museum of Islamic Calligraphy is one of the most
beautiful buildings in Kuwait and it aims to trace and edu-
cate visitors about the growth of the Arabic Script through
time, with the scripts on display dating back from the 6th
century up to the present day. The magnificent tour was
very enticing to all the ladies there, and the generous expla-
nations by the gentlemen were very thorough and kept
members of the IWG all ears! The visit was yet another suc-
cessful excursion organized by members of the IWG Board;
one that they will go home to tell all their loved ones about.

International Women’s Group visits Tareq
Rajab Museum of Islamic Calligraphy

Jumeirah Hotel’s
annual corporate
event held in style

Jumeirah Messilah Beach Hotel and Spa
holds its annual corporate event at the
Sadu Terrace, in which decision makers

attended. The event held as an expression
of gratitude to its business partners which
was a lavish one with a live cooking sta-
tions, live entertainment and a hearty
speech by the General Manager, Savino
Leone. 

During the course of the event, a brief
presentation displayed the vast array of
facilities in Jumeirah Messilah Beach Hotel
and Spa. As guests indulged in the live
cooking stations’ open buffet, a raffle draw
announced lucky winners as airline tickets
were awarded. Beyond entertaining guests,

the event showcased Kuwait’s idyllic
resort’s commitment and ability to deliver
the brand promise of ‘Stay different” to
both the local and the expat market. 

“Our annual gathering here serves as a
reminder of the effort and commitment
we’ve always put in creating a person-
alised service that gives a unique feeling to
our guests,” Said General Manager, Savino
Leone as he addressed the audience in a
heart to heart speech.

McDonald’s: Gold
partner of ‘New
Generation’s Priority:
Innovation Program’

McDonald’s Kuwait recently partnered up
with the ‘New Generation’s Priority:
Innovative Program’ as a gold partner.

Organized by Makers Academy, part of Big Brains,
the training program was held under the patronage
of the Ministry of State for Youth Affairs at The View
Tower. A total 50 students ages 11 to 15 attended the
workshop, demonstrating a passion for innovation
and technology. 

Launched by Kuwaiti inventor, Engineer Nasser
Al-Khaldi, the training program aimed at supporting
aspiring youth with innovative ideas through spe-
cialized courses in digital technology, software and
the latest electronics and gadgets. Additionally, the
training program focused on shedding light on think-
ing creatively to solve various problems using logic.

Senior Marketing Director of McDonald’s Kuwait,
Sherif Coutry, said: “At McDonald’s, we always
sponsor community-based events that serve the
entire community, particularly youth. We believe that
they are a wealth of potential, driving us to achieve
more across all areas.”

Coutry pointed out this sponsorship came as part
of McDonald’s support of the Program’s objectives.
The Program aimed at occupying youth’s time with
useful scientific thinking, as well as developing their
overall skills, improving their spirit of teamwork, and
nurturing their creative thinking. Through the work-
shop, both inventors and educators were given the
perfect opportunity to learn from each other’s expe-
rience and expertise, where educators encouraged
youth to design prototypes of their projects to
transform their ideas into reality.

At the end of his statement, Coutry added: “As a
locally-owned and managed company, we have
always been proud of McDonald’s Kuwait and being
part of the local community. We are committed to
playing a dynamic role in the community and we
remain focused on supporting and encouraging
young, ambitious youth. That’s why this year, we will
continue to organize and participate in a number of
youth-related initiatives, given that they are the
future of this nation.” 

Sunshine 
Kindergarten 
organizes field 
trip to the zoo

Kuwait zoo was the venue for The Sunshine
Kindergarten field trip last week. All the
children from the KG classes set out from

TSK on their journey ready to learn about animals
and their habitats. Of course, other than a safari or
polar outing, we never get to see animals in their
natural environment, but as an alternative, Kuwait
zoo was a real treat.

The children from TSK are learning about ani-
mals in their classes and had many questions for
their teachers to answer, like; Why do elephants
have long noses?, What does a tiger eat? and Why

did the doctor tell the monkey no more jumping on
the bed?

When you work with very young children, they
make you remember that the world is a stimulating
and wonderful place. All the children in
Kindergarten came back from their trips brimming
with excitement about the animals they had seen
and the knowledge they now had about each one.
Classroom learning was enhanced and fun was had
by all.


