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Zain’s executive management takes part in 
receiving customer calls at Contact Center

KUWAIT: Zain, the leading digital service provider in
Kuwait, organized Customer Week; a Customer
Experience Management initiative aimed at offering the
company’s executive management with the opportunity to
receive customer calls at the Contact Center (107) with the
aim of enriching customer experience. 

The Customer Week initiative witnessed the attendance
of Zain’s chief executive management  from across the
company’s divisions and departments, headed by Zain
Kuwait’s Chief Executive Officer Eaman Al Roudhan.
Throughout a whole week, the company’s executive man-
agement took part alongside Contact Center (107) agents
in receiving customer calls, replying to their inquiries, and
learning about their needs and aspirations. The initiative
aimed at giving top management a clear picture up-close
about the experience customers go through when being
served. 

Zain Kuwait’s Chief Executive Officer Eaman Al
Roudhan commented: “I was pleased to take part in our
Customer Week initiative alongside my colleagues from
Zain’s executive management. The initiative witnessed

great positive feedback from all team members and across
many levels, where we directly interacted with our valued
customers by responding to their calls at the Contact
Center (107). We learned up-close about their experience
with us, and what they had in mind regarding our service
level, with the aim of enriching their experience in the
future”. 

‘A rich experience’ 
Al Roudhan continued: “by organizing this initiative, we

wanted to give top management and decision makers, who
usually do not get the chance to directly interact with cus-
tomers, an opportunity to interact with them in a direct
and natural manner. In addition, we also directly listened to
suggestions from our Contact Center agents about cus-
tomer service workflows in order to further enhance them,
as well as the challenges they face in order to overcome
them. Overall, it was a rich experience for us all”. 

Al Roudhan explained: “it was a valuable opportunity
for us as executive management to take part in serving
customers, as well as support our Contact Center agents in

receiving customer inquiries and suggestions. This experi-
ence has presented us with even greater pride in the
expertise and young talents we have at our Contact
Center, and I would like to thank our dedicated talents at
Zain’s Contact Center for representing us at the front of
our customer service line. They are Zain’s ambassadors,
and there’s no one better to represent us”. 

Al Roudhan added: “we cherish our customers’ trust,
and we are committed to enriching their experience to
continue offering them the latest innovative solutions and
services to keep up with the swift changes witnessed by
the technology sector around the world. We recently
launched zBot, an interactive digital channel for smart cus-
tomer service, which utilizes the latest artificial intelligence
(AI) solutions to interact and respond to customer
inquiries in a fully automated manner without the need of
human input. The channel offers a wide range of services,
and is added to our existing traditional channels such as
the call center and Zain branches available all around
Kuwait”.

Al Roudhan further explained: “implementing digital

transformation tools has become a necessity to advance
the Customer Experience sector and overcome the chal-
lenges it faces. As Zain serves the largest family of sub-
scribers in Kuwait, we are committed to intensify our
efforts to enrich our customer experience and make it eas-
ier and more flexible through launching such developmen-
tal initiatives inside the organization to better serve our
valued customers”. 

Al Roudhan pointed out that implementing AI and digi-
tal transformation solutions to enhance customer experi-
ence is at the forefront of Zain’s priorities. The company
launches many smart services and solutions from time to
time to keep up with the fast-paced telecom and IT sector
around the world, to help put Kuwait at the forefront of
the global digital transformation map.

Zain’s strategy is centered around digital transformation
leadership and empowering the community to enjoy a
smarter portable lifestyle, as well as using advanced tech-
nology and Zain’s long experience to enable an easier and
more flexible life. The company places itself as an active
partner in creating the future of smart life in Kuwait.

KUWAIT: Warba Bank, “the Best investment Bank” and
“Best Corporate Bank” in Kuwait will be organizing its
47th weekly draw for Al Sunbula on Thursday at 11:00am
in the presence of a representative from the Ministry of
Commerce and Industry and the Bank officials. 

Al Sunbula Account is the perfect choice for all cus-
tomers who wish to save money and achieve steady
returns while simultaneously have the opportunity to win
cash prizes throughout the year.  Due to the high traffic
on this account, for its offerings of unparalleled opportu-
nities, Warba Bank has worked on enhancing Al Sunbula
account to provide customers with more benefits. 

Such enhancements include increasing the number of
winners and the frequency of the draws.  Now, on every
Thursday the Bank holds draws for 5 weekly winners of
KD 1,000 each. In addition, the Bank continues its
monthly draws held on the first Thursday of every
month, with cash prizes of KD 30,000 divided amongst
4 winners: two winners getting KD 10,000 each, and
two winners getting KD 5,000 each.

Thus, the new development of Al Sunbula account
has increased the total number of winners to 24, and the
total amount of prizes to KD 50,000 instead of KD
30,000. As for the chances for winning, each customer
is eligible to enter the draw against each KD10. It is
noteworthy, that Warba Bank has recently launched the
Al Sunbula Fixed Deposit, which provides depositors
with high returns of up to 3%, as well as getting monthly
chances to win in Al Sunbula Account draws.

Furthermore, Warba Bank has launched its latest
Customer Onboarding solution, in line with its ambi-
tious five-year strategy that enables non-Warba Bank
customers to request opening Al Sunbula account in an
easy electronic manner through the Bank’s website
without having to visit any of the Bank’s branches, by
following 5 simple steps that might take up to 5 min-
utes. New customers will be able to request opening
the account at anytime, anywhere, and the Bank will
receive, process and pass the new application for
approval through whole new and unique electronic sys-
tem used to implement this service. Warba Staff will
then contact the customer to determine the appropriate
time to visit the branch to get required signatures, veri-
fy the customer’s identity, deliver his/her debit card,
and activate the account.

Warba Bank
announces 
‘Al Sunbula’ 
weekly draw

As part of Customer Week initiative aimed at enhancing customer experience 

Al Roudhan with executive management and customer experience team. Al Roudhan listens to customer calls with a Zain talent at the contact center.

Zain main sponsor of 4th 
‘Dal Talks’ conference
KUWAIT: Zain, the leading digital service provider in
Kuwait, announced its main sponsorship of the fourth edi-
tion of ‘Dal Talks’ conference. The event, organized by
Kuwait’s International Law Society, was held at Shaheed
Park with the presence of many creative and ambitious
Kuwaiti youth. 

Zain’s support to this conference came as part of the
company’s continuous efforts to highlight the creativity
and achievements of Kuwait’s youth in all fields, as well as
its support of initiatives launched by Kuwait’s International
Law Society all year round. Zain is committed to con-
tribute to the further development of the youth sector,
reflecting its social responsibility towards the community’s
most vibrant segment.    

‘Dal Talks’ was held for the fourth consecutive year with
the aim of providing a space for effective discussion and
dialogue between Kuwaiti and Arab speakers from across
all fields and professions. Each speaker shared their unique
stories and experiences with the attending crowds who
were eager to develop their skills and gain further insight
and knowledge. 

Zain firmly believes in the importance of mutual coop-
eration between the private sector and entities that sup-
port the youth through initiatives and programs that aim at
developing and nurturing their skills and capabilities.

Through supporting such initiatives, Zain reflects its com-
mitment towards the development of the youth, ultimately
achieving a more sustainable future.  

Zain will remain a main supporter of such innovative
initiatives that cater to the achievements of Kuwaiti youth.

The company will remain dedicated to the further
progress of youth development in the country, and will
spare no efforts in supporting any entities that exert
efforts in advancing the advancement of the youth sector
in Kuwait.

Best Al-Yousifi
Electronics opens
new showroom at  
89 Mall - Al-Ogeila
KUWAIT: Easa Husain Al-Yousifi & Sons Co recently
opened a new Best Al-Yousifi Electronics showroom at the
89 Mall - Al-Ogeila. This is one of the largest & modern
electronics showrooms in Kuwait, being the fourteenth
outlet in Best Electronics chain in Kuwait. The event was
attended by company owners & corporate managers,
prominent figures and guests, interested customers, media
workers and the press.

The company announced that the opening of its new
showroom at the 89 Mall is part of its strategy aimed at
meeting its customers’ needs to provide the best services
and shopping facilities. Best Al-Yousifi Electronics Co, by
expanding the number of its showrooms open to the pub-
lic, with this showroom being the number 14, seeks to
enhance its service level and make them available to the
largest possible customer base. Al-Yousifi opened the first
location of Best Al-Yousifi Electronics Showroom in
Hawally on September 29, 2009. Best Al-Yousifi
Electronics also plans to join forces with other internation-
al brands for its future showrooms.

To celebrate the new showroom opening, Best Al-
Yousifi Electronics threw in a special opening festivity at
the 89 Mall to all its guests and customers and launched
special offers and excellent prices deals for new products.
The welcome speech by General Manager of the
Electronics group, Wael Deeb, said that this new show-
room comes as part of the company expansion policy to
please all clients in, also promised of more new showrooms

in the coming future. The opening ceremony also featured
musical performances and a variety of entertainments in a
distinctive atmosphere where the audience expressed their
happiness. Easa Husain Al-Yousifi & Sons Co, through its
retail network has undoubtedly emerged as the preferred
partner for a number of internationally renowned brands,
making it the natural choice for international companies
wishing to put their products in the Kuwaiti market.

Zain’s representative takes part in Dal Talks activities.


