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KUWAIT: Ooredoo Kuwait proudly received 3 titles as
part of the 6th Advertising Creativity Award 2018; a dis-
tinguished annual event under the umbrella of the Arab
Media Forum. The event is organized and supervised by
Secretary-General and Chairman of the Kuwaiti Society
for Media and Communications Madhi Al-Khamees.

The ceremony, held last Wednesday at the Crowne
Plaza Hotel, was under the patronage and presence of
Minister of Information and Minister of State for Youth
Affairs Mohammed Al-Jabri. Dignitaries and a group of
media and creative agencies from Kuwait and the Arab
world attended as well as a number of Social Media influ-
encers.  Ooredoo won the following awards: Best Idea for
“Enjoy the Internet” TVC starring Messi and Bader Al-
Mutawa. Ooredoo and the renowned Lionel Messi col-
laborated earlier this year, for such an amusing advertis-
ing campaign with a focus the digital world’s content. 

The campaign- back then came with “Enjoy the
Internet” slogan, in which Kuwaiti football player Bader
Al Mutawa starred alongside Messi. The TVC included
some exciting and fun scenes; visualizing the concept of
enjoying the Internet and communicating with others. It
also pictured unexpected moments that can be shared
with others. The TVC emphasizes on the importance of
being connected while enjoying shopping online, down-
loading applications and other things that truly matter to
all customers in Kuwait from all age groups.

The second Award was given to Ooredoo’s National
Day TVC labeled as the best idea for National Days’
TVC. Ooredoo Kuwait released a new song on YouTube
dedicated to Kuwait on the occasion of the National

Holidays Back in Feb earlier this year. The song achieved
more than 2 million views within 3 days on YouTube. The
release of the song comes to reiterate Ooredoo’s com-
mitment to taking a proactive role in sharing the joy of
this auspicious occasion with the people of Kuwait.

The song, which is entitled “Devotees for a Country”
was sung by a chorus of young men and women, and was
written by lyricist Saad Al Musallam, composed by Fahad
AlNasser. It features Kuwaiti singer Abdulaziz Al-
Duwaihi, who appears in a traditional Kuwaiti ‘samra’
segment. The song features a consortium of Ooredoo’s
athletic youth brand ambassadors: tri-atheletes Najlaa Al
Juraiwi, Abdulaziz Al-Rashed and the Kuwaiti Horse
Rider Rakan Al- Hassawi. The song’s video also features
G7 Protoges; a youth development program sponsored
by Ooredoo for years now.

Ooredoo was named the “The Best Brand in Kuwait”;
an award given only to companies that uniquely assess
the best services for both B2C & B2B as well as increas-
ing the brand equity. “I would like to first thank Madhi
Al-Khamees for his great efforts -every year- in support-
ing and appreciating all those who are interested to take
part whether from inside or outside Kuwait; across all
levels and from all sectors. Ooredoo is honored to win
such prestigious awards at this ceremony each year. This
event is a great example of a recognition of excellence;
showcasing unique and innovative ideas to our customers
for national and other occasions” said Mijbil Alayoub,
Senior Director, Corporate Communications at Ooredoo. 

He added “It is the digital transformation and modern
technology era, and we are committed to offering innova-

tive and unique ideas, so the task is not easy and no
longer limited to the consumer behavior but went beyond
and became an awareness and national related, not just
mere commercial.  “Ooredoo will continue into the jour-
ney of success and looking forward for more titles in the
future. Our main interest is to be there for our customers
and committed to provide the best and the latest prod-

ucts and services to better enriches their experiences”
Mijbil concluded. It is worth mentioning that Ooredoo
Kuwait has won two awards recently at the Stevie
Awards held in London last October. It is the world’s
most prestigious award given to top companies world-
wide for its achievements, across all fields. Winners are
carefully selected by competent committee.

Ooredoo bags 3 awards from 
Advertising Creativity award

Alayoub: Proud to add these awards to the previous ones we won this year 

Flydubai
announces 
direct flights to 
Kozhikode, India
KUWAIT: Dubai-based flydubai has
announced the launch of direct flights to
Kozhikode in Kerala, India. The three
times weekly service from Dubai
International (DXB) to Kozhikode
Calicut International Airport (CCJ) will
start from 01 February 2019 making fly-
dubai the only Dubai-based carrier to
operate this route.

Ghaith Al Ghaith, Chief Executive
Officer, flydubai commenting on the new
announcement: “we have always been
proud of the strong ties between India
and the UAE. We have seen a stronger
flow of trade and tourism between the
two countries over the past few years.
In 2017, India became the first source
market to top 2 million annual visitors
representing an impressive 15 per
cent year-on-year increase in total
number of visitors to Dubai. We are
gratefu l  for  the support  we have
received from the Indian authorities
and we remain committed to serving
the market. We look forward to more
opportunities to strengthen the air-
links between the two countries in the
future,” added Al Ghaith.

Commenting on the announcement,
Sudhir Sreedharan, Senior Vice
President, Commercial (UAE, GCC,
Subcontinent and Africa) at flydubai,
said: “we are pleased to add Kozhikode

to our network of eight destinations in
India, offering greater connectivity and
an unrivalled travel experience to our
passengers in India. The new route will
provide more passengers from India
with access to Dubai and beyond via its
aviation hub together with the new code
share agreement.”

Passengers travelling to and from
Kozhikode will have the option to expe-
rience our Business Class service, bene-
fitting from priority check-in service,
comfortable spacious seats and a range
of dining options. Passengers travelling
in Economy Class are able to choose
between bundled (Flex/Value) or
unbundled (Lite) fares depending on
their travel needs.

Kozhikode, formerly known as
Calicut, is a prosperous trading town
and known as the ‘City of Spices’. Along
with its flourishing trade, the city is nes-
tled between the Arabian sea and the
Wayanad Hil ls. Its serene beaches,
green countryside and rich history make
it a fascinating destination for travelers.
flydubai started operating to India in
2010 with the start of direct flights to
Lucknow. Today, flydubai operates 30
weekly flights from eight points in India:
Ahmedabad, Chennai, Cochin, Delhi,
Hyderabad, Lucknow, Mumbai and now
Kozhikode.

As part of the Emirates flydubai
partnership announced in 2017,
Emirates will code share on this route.
For bookings under the code share,
Emirates passengers will receive com-
plimentary meals and the Emirates
checked baggage allowance on flights
operated by flydubai in Economy class.
With the partnership, passengers from
India will have an opportunity to travel
via Dubai to hundreds of destinations all
over the world.

Bahrah garners 
honors at Hino 
Skill Contest
KUWAIT: Bahrah Trading Company (BTC), a sub-
sidiary of ALSAYER Holding participated in the
Hino Motors LTD Annual Regional Skill Contest
2018 which was held at Dubai recently and their
contestant Renjith Soman Supervisor Parts and
Accessories Sales was declared Champion in the
Spare parts category. Hamza Melakandy General
Manager on behalf of Team BTC congratulated
Renjith on his remarkable achievement winning the
coveted trophy and medal as well as encouraged
the team to keep up the great team efforts aim for
top consistent results.

“Meticulous preparation and keen attention
to the detail were the key factors behind
Renjith’s remarkable achievement. He excelled
professionally in the challenging contest and
finally earned top honor, winning a week’s trip
to Japan sponsored by Hino Motors Ltd.” said

Riyas Kochumon Spare Parts Manager, Parts
and Accessories Sales. For Bahrah and Hino
team, the award is yet another success story in
their continuing quest for excellencein customer
service by efficiently adapting the Total support
philosophy of Hino Motors Ltd. 

HINO Motors Ltd, a subsidiary of Toyota
Motor Corporation, is the largest manufacturer
of Trucks and buses in Japan, conduct such
regional competitions to ensure their company
representatives, technicians as well as service
standards are among the best. Hino has main-
tained a proven record as one of the world mar-
ket leaders with representation and presence in
GCC and Africa since 1960’s with trucks for
powerful driving performance, durability, and
reliability featuring tomorrow’s technology for
today’s environment.

As well as the Nissan Sunny 2019, now for
KD 2,999 with its spacious interior, advanced
technology, and performance as the bumper-
integrated lamps provide extra illumination
under foggy conditions and a 15-inch machine-
finish aluminum-alloy wheel design. Making
parking easier, the rear parking sensor is a boon
with its ultrasonic technology. Accommodated
by a Bluetooth hands-free phone system, the

vehicle also brings in smart technology, ensuring
a great experience through its audio system
with AUX/USB feature capabilities. The Nissan
Sunny comes with a 1.5L engine.

Starting for only KD 3,999, the Nissan Sentra
comes with 130-hp, 1.8-litre, 4-cylinder engine
with advanced valve timing to its next-genera-
tion Xtronic CVT transmission. It is a technical
force aimed at providing the best of both worlds
- efficiency and performance providing the
best-in-class fuel economy that sets the stan-
dard. The Nissan Sentra’s design was perfected
in the wind tunnel to create a shape that’s as
fuel-efficient as it is refined. 

Nissan Connect is an available smart tech-
nology that will be found incredibly handy
combined with music, information, and the
apps that keep one connected to their world
seamlessly together through the smartphone
and the Nissan Sentra’s touch-screen. Nissan
Al Babtain invites customers to seize the year
end opportunity and visit its showrooms to
enjoy the exclusive deals. Every campaign is a
reflection of Nissan Al-Babtain’s commitment
to enhancing every customers overall appreci-
ation by offering great seasonal deals that
suits all categories.

Nissan 
Al Babtain
unveils 
seasonal deals
KUWAIT: Abdulmohsen Abdulaziz
Al-Babtain Co, the sole authorized
dealer of Nissan in the State of
Kuwait, recently announced grand
deals that now come with special
prices, and packages on selected
2018 and 2019 vehicles for fans to
enjoy as the year comes to a close
and the new year begins. Nissan
Kuwait invites everyone to visit its
showrooms in Al Rai and Ahmadi and
explore this year’s season gifts that
the Nissan MAXIMA, Nissan
PATHFINDER, Nissan SUNNY, and
Nissan SENTRA have to offer. All
Vehicles comes with 5-year unlimited
factory warranty, 3rd party insurance
and free traffic registration.

Starting for only KD 7,699, the 4-
Door Sports car, Nissan Maxima
thrills fans with a 300 HP engine,
3.5L V6 cylinder, and 18” aluminum-
alloy wheels styled with a mirror-
effect derived from a unique dia-
mond-cut finish. The front presents
the signature boomerang-shaped
headlamps that feature a captivating
LED signature line that stays illumi-
nated at all times.

With full option of KD 2,000
cashback gift, the 4X4 seven-seat
family vehicle, Nissan Pathfinder
comes with a 3.5-liter V6 engine adds
direct injection system, horsepower
increases to 271, with towing capacity

of 1,500 KG and is offered with
enhanced user friendliness features
ranging from Motion-Activated lift
gate to a new touch screen monitor;
and 20 inches alloy wheels.

As well as the Nissan Sunny 2019,
now for KD 2,999 with its spacious
interior, advanced technology, and
performance as the bumper-integrat-
ed lamps provide extra illumination
under foggy conditions and a 15-inch
machine-finish aluminum-alloy wheel
design. Making parking easier, the
rear parking sensor is a boon with its
ultrasonic technology. 

Accommodated by a Bluetooth
hands-free phone system, the vehicle
also brings in smart technology,
ensuring a great experience through
its audio system with AUX/USB fea-
ture capabilities. The Nissan Sunny
comes with a 1.5L engine.

Starting for only KD 3,999, the
Nissan Sentra comes with 130-hp,
1.8-litre, 4-cylinder engine with
advanced valve timing to its next-

generation Xtronic CVT transmission.
It is a technical force aimed at provid-
ing the best of both worlds - efficien-
cy and performance providing the
best-in-class fuel economy that sets
the standard. The Nissan Sentra’s
design was perfected in the wind tun-
nel to create a shape that’s as fuel-
efficient as it is refined. 

Nissan Connect is an available
smart technology that will be found
incredibly handy combined with
music, information, and the apps that
keep one connected to their world
seamlessly together through the
smartphone and the Nissan Sentra’s
touch-screen. 

Nissan Al Babtain invites cus-
tomers to seize the year end oppor-
tunity and visit its showrooms to
enjoy the exclusive deals. Every cam-
paign is a reflection of Nissan Al-
Babtain’s commitment to enhancing
every customers overall appreciation
by offering great seasonal deals that
suits all categories.

Turkish Airlines wins 
first-ever GT Tested 
Reader Survey award

Turkish Airlines, flying to more countries and interna-
tional destinations than any other airline in the
world, is the recipient of three 2018 GT Tested

Reader Survey awards by Global Traveler magazine,
including the first-ever award for “Best Corporate Travel
Program for Business Travelers” for its prestigious Turkish
Airlines Corporate Club program. In addition, the global
airline was awarded “Best Airline for Business Travelers”
and “Best Airport Staff/Gate Agents” for the second con-
secutive year. This is the 15th year of the magazine’s sur-
vey, which polled more than 22,000 frequent business and
luxury travelers to name the best in more than 80 travel-
related categories.  

“At Turkish Airlines, we place a premium on the value of
our business and corporate travelers. Many of the hall-
marks of Turkish Airlines’ award-winning services are
developed with a long-term vision of creating a seamless
door-to-door experience for our business and corporate
travelers, and these awards are a true testament of our
customer-first philosophy,” said Mert Dorman, Turkish

Airlines SVP Corporate Marketing and Distribution
Channels. “We thank our passengers, Corporate Club
members and Global Traveler magazine for recognizing
our award-winning product and services.”

Turkish Airlines Corporate Club offers one of the world’s
most extensive corporate frequent flyer programs, designed
to offer a wide variety of cost-effective advantages for cor-
porations while offering premium services. There is no fee to
join and no commitments, and members receive benefits such
as exclusive upfront discounts, special baggage allowances,
flexibility of changes/cancellations without penalty, free tick-
ets, upgrades and access to passenger lounges. 

In addition, an important part of business and corpo-
rate travel is access to destinations globally. Turkish
Airlines flies to more than 300 destinations in 124 coun-
tries on five continents and connects 17 cities in the
Americas to more than 40 countries that are less than
three hours from Istanbul. The Istanbul Airport, set to be
the largest international hub by passenger capacity, will
open up routes to even more destinations, and offer new,
innovative products and services to meet the evolving
needs of today’s traveler. 

Mert Dorman accepted the “Best Corporate Travel
Program for Business Travelers” award on behalf of
Turkish Airlines during the award ceremony held in
Beverly Hills, California, US. Joining him was Mr Ersen
Engin, Turkish Airlines, General Manager, Los Angeles,
who accepted Turkish Airlines’ “Best Airline for Business
Class”, and “Best Airport Staff/Gate Agents” awards.


