
Zain, the leading digital service provider in Kuwait,
announced the launch of an exclusive Amazon
Prime Video offer for the first time in Kuwait.

Through the exclusive offer starting on December 13,
Zain will provide its customers with award-winning and
popular movies and TV shows on its most advanced
network, including Prime Originals and TV series like
the whirlwind motoring antics of Jeremy Clarkson,
Richard Hammond and James May in the The Grand
Tour; the thrilling gangster saga set in India, Mirzapur;
highly-acclaimed actress Julia Roberts’ TV debut in the
all new Homecoming; and the Emmy and Golden
Globe-winning series, The Marvelous Mrs Maisel. 

Through the new exclusive offer, Zain provides its
customers in Kuwait with the opportunity to easily
enjoy Prime Video’s award-winning and popular
movies and TV shows, including Prime Originals.
Postpaid and prepaid Zain customers can easily sub-
scribe to Prime Video without the need of using a
credit card or additional payment methods. The exclu-
sive offer includes two months of Prime Video, cour-
tesy of Zain, after which customers can enjoy the serv-
ice for up to KD 2 per month. 

Zain Kuwait’s Chief Commercial Officer Meshal
Mohammed said: “today we jointly announce the launch
of an exclusive offer featuring Amazon Prime Video for
the first time in Kuwait. This launch is a continuation of
the distribution agreement we signed with Amazon last
October during our participation at the 38th edition of
The Gulf Information Technology Exhibition (GITEX
Technology Week 2018) in Dubai”. 

Meshal Mohammed added: “at Zain, we are commit-
ted to further expanding our collaboration ecosystem
with global technology leaders like Amazon to meet the

expectations and aspirations of our customers in line
with our strategy that centers around digital transfor-
mation leadership. Today’s announcement further rein-
forces our portfolio of innovative services and solutions
in the digital entertainment area, especially with the
high demand witnessed by this sector via Video on
Demand (VOD) and Over the Top (OTT) services in
place of traditional media channels”. 

Meshal Mohammed concluded: “the launch of this
offer today for the first time in Kuwait will contribute
in triggering Zain’s full potential in the digital commu-
nity, and will enrich our digital entertainment portfolio
and reinforce our efforts in becoming a fully integrat-
ed digital lifestyle provider. We introduce this exclu-
sive offer on our most advanced network for our cus-
tomer base, considered the largest in Kuwait, to
empower them in enjoying an unmatchable digital
entertainment experience. We are certain that this
agreement is only the beginning of a fruitful collabo-
ration with Amazon to launch more innovations in the
Kuwaiti market in the near future”.

“We want Prime Video customers to be able to
enjoy watching all their favorite TV shows where and
when they want,” said Tim Leslie, Vice President,
Amazon Prime Video International. “We’re delighted
that the addition of Prime Video on Zain allows even
more customers the opportunity to watch their favorite
Prime Originals and popular TV shows and movies,
both in the home or on the move.” 

Zain always aspires to new levels of excellence in
all of the services it offers to its customers. Through
collaboration with the biggest tech leaders from
around the world, Zain affirms its continuous efforts in
meeting its customers’ needs and aspirations, and

delivers its promise of offering the best services and
latest technologies.

The primary collaboration between the two compa-
nies was announced during Zain’s participation at
GITEX 2018 last October in Dubai, which highlighted
the company’s efforts to enrich its transformation into
a fully integrated digital service provider. Zain started
its digital transformation journey by launching many
smart services and solutions to both consumers and
businesses throughout the past two years. Zain partic-

ipated at GITEX as the only telecom company that
represented the State of Kuwait in this leading global
and regional event. 

Zain’s strategy is centered around digital transfor-
mation leadership and empowering the community to
enjoy a smarter portable lifestyle, as well as using
advanced technology and Zain’s long experience to
enable an easier and more flexible life. The company
places itself as an active partner in creating the future
of smart life in Kuwait.
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Burgan Bank
employees 
participate in
workshop 

Burgan Bank employees recently
participated in a two-day educa-
tional workshop by leading

knowledge transfer platform -
Knowledge Club, aimed at sharpening
leadership skills and business acumen.
The bank’s staff from different depart-
ments took part in a ‘Mini-MBA-in-a-
Day’ simulation to enhance decision-
making skills, strategic thinking and
cross-functional collaboration to
ensure a dynamic and stimulating cor-
porate culture. Attended by business
leaders from various industries,
‘Interplay’ addressed all aspects of run-
ning a successful company and the
impact that business decisions have on
the overall performance.  

Day 1 of the intensive workshop
covered a full-fledged approach
including setting up the company’s
starting position, getting initial direc-

tion from equity investors, determining
the  strategy for profitable returns, fol-
lowed by managing the initial impact of
the decisions made and finally calculat-
ing year-end results. Day 2 looked into
the future by assessing the perform-
ance of the management team, produc-
ing reliable forecasts and investor pre-
sentations. The workshop was led by
James van der Westhuizen, a trusted
advisor to many public and private sec-
tor companies including MTN South
Africa & MTN Group, Microsoft,
PepsiCo, Saudi Basic Industries
Corporation and others.

Burgan Bank has a one-year part-
nership with Vigor Events, a first-class
innovative platform in the Middle East
and North Africa that transforms the
concept of educational talks into an
unconventional experience. Vigor
Events established the Knowledge
Club in 2013, which provides partici-
pants with wide-ranging exposure to
key decision-makers from diverse
industries featuring real-life case stud-
ies and new best practices. The latest
sponsorship reiterates Burgan bank’s
mission to elevate the standard of
banking and financial practice from
within by continuing to invest in its
human capital to deliver excellence for
its customers.
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Features award-winning movies, Prime Originals and exclusive TV shows
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McDonald’s and 
Weber Shandwick
win awards
at MEPRA

Once again, the creative partnership
between McDonald’s and Weber
Shandwick Kuwait has resulted in

award-winning, viral campaigns. “World Cup
Drive-Thru Experience” and “Ramadan
Memories Made Together”, two innovative
campaigns produced earl ier this year,
recently won big at the 2018 Middle East
Public Relations Association (MEPRA)
Awards, nabbing two Gold and three Bronze
honors at the 10th edition of the annual
communications awards, during a ceremony
which was held in Dubai. 

The “World Cup Drive-Thru Experience”
campaign kicked off the awards ceremony
with the very first win of the evening, grab-
bing the Bronze Award for “Best Sports &
Entertainment Campaign”, before winning
Gold for “Best Use of Sponsorship”. On the
other hand, the “Ramadan Memories Made
Together” campaign won Bronze for “Best
Corporate Reputation Campaign”. In the
“Best in Kuwait” category, “World Cup
Drive-Thru Experience” walked away with
the Gold, whilst “Ramadan Memories Made
Together” was honored with a Bronze. 

“World Cup Drive-Thru Experience” was
a creative activation that delivered a one-of-
kind experience for football fans in celebra-
tion of the FIFA World Cup 2018 - bringing
the World Cup atmosphere right to
McDonald’s with the help of legendary sports
commentator Raouf Khleif. The campaign
became a viral sensation, with an estimated
reach of 20 million people. Going down a
more emotional route, “Ramadan Memories
Made Together” eschewed traditional tactics
to create a standout activation: bringing
together families for a special one-night
Ramadan celebration. 

This marks the second consecutive year
that McDonald’s and Weber Shandwick have
been honored for their creative campaigns at
MEPRA. In the 2017 ceremony, the creative

social experiment campaign, “Beef Nation”,
walked away with the top honor in the “Crisis
Communications” category, in addition to
being named “Best in Kuwait”.

Speaking about the award wins, Sherif
Country, Senior Marketing Director at
McDonald’s Kuwait, said: “These five awards
are a true testament to our continued efforts
to be creative and original in every way,
especially with our communications. Along
with our agency partners, we work to deliver
our messages in an innovative, stand-out way

that truly resonates with the audience. This
year, we produced two excellent campaigns
that we are extremely proud of, and it is
incredible to see them recognized on a
regional level.”

On his part, Faisal Khazal, Associate
Director at Weber Shandwick Kuwait said:
“We have enjoyed a long and mutually fruitful
partnership with McDonald’s Kuwait for more
than a decade now, and we are thrilled to see
this creative collaboration continue to deliver
outstanding campaigns year on year. 

Kuwait Autism Center held the second family gathering for students & parents diwaniya
as well as a lecture titled “violent behavior during adolescence and how to deal with it,”
delivered by programs supervisor at Kuwait Autism Center Khaznah Al-Hadhrami. The
adolescence period is the most difficult for autistics due to psychological troubles and
behavior changes that are out of parents control.


