
Huawei brings
the king of 
smartphones
to Kuwait 
KUWAIT: Huawei Consumer Business
Group (CBG) unveiled the much-anticipated
Huawei Mate 20 to users in Kuwait during a
launch event that took place at Marina Mall.
Attended by Huawei fans, social media influ-
encers and key industry figures, the event
was presented by the famous radio person-
ality, Osama Fouda, and included a lineup of
performances by the Kuwaiti band, Stylus,
followed by Nancy and Cathy Sunchenxi,
the well-renowned Violinist and Chinese
Ballet Dancer, respectively. 

“Building on the success of the HUAWEI
Mate 20 Series since its global launch, we
are very excited to bring its top-of-the line
features to users in Kuwait. This HUAWEI
Mate 20 Series has always brought best-in-
class performance and innovation to the
mobile phone market, focusing on new
chipset technology, processing power and
battery performance. We are confident that
users in Kuwait will enjoy the breakthrough
technologies of mobile AI packed in the
HUAWEI Mate 20 Series,” said Peter Wu,
General Manager of Consumer BG, Kuwait
Representative of Huawei. 

The Huawei pop-up store opened to mall
visitors at the center court of Marina Mall for
two days showcased the HUAWEI Mate 20
and its latest features. The Huawei Mate
20delivers true innovation and breakthrough
technology like no other. By taking mobile AI
to the next level, Huawei has created synergy
between chipsets, devices, and the cloud to
ultimately deliver an intelligent, immersive
experience across all user settings and stand
out as a global iconic tech brand. 

It is the first brand to offer a chipset with
built-in AI and has taken this a step higher
with the recent launch of Kirin 980, promis-
ing more efficient and power packed per-
formance in its HUAWEI Mate 20. Huawei
Mate 20 price is KD 189.900, and it’s avail-
able in all authorized dealers in Kuwait.

Revolutionary Matrix Camera system
The HUAWEI Mate 20 Series also fea-

tures an AI Portrait Color video mode. Using
AI, the HUAWEI Mate 20 Series can isolate
human subjects and desaturate the colors
around them to dramatically highlight the
person. AI Spotlight Reel identifies clips
with a shared theme and auto-generates a
montage, made entirely of highlights.

Kirin 980 Chipset
The SoC at the core of smartphones has

a determining factor in a device’s perform-
ance and efficiency. Manufactured with the

cutting-edge 7nm technology process, the
SoC fits 6.9 billion transistors within a die
the size of a fingernail. Compared to Kirin
970, the latest chipset is equipped with CPU
that is 75 percent more powerful, GPU that
is 46 percent more powerful and NPU that
is 226 percent more powerful. Furthermore,
the efficiency of the components has also
been elevated: the CPU is 58 percent more
efficient, GPU is 178 percent more efficient,
and the NPU is 182 percent more efficient.
The Kirin 980 is the world’s first commercial
SoC to use the Cortex-A76-based cores.
The Kirin 980 is also the industry’s first SoC
to be equipped with Dual-NPU, granting it
higher On-Device AI processing capability
to support any and all AI applications.

EMUI 9 enables a quality life
The HUAWEI Mate 20 Series comes

with EMUI 9.0, a smart operating system
based on Android P. Through AI self-learn-
ing algorithms, the operating system delivers
an “evergreen” experience - it remains
smooth even through extended use. It also
features a new gesture navigation support
allowing users to effortlessly interact with
their devices using just taps and swipes. 

In addition it enables the Huawei Mate
20 Series to perform or enhance a range
of tasks from object identification to food
calorie counting by simply pointing cam-
era towards objects. It is also able to rec-
ognize famous paintings and landmarks.
Using 3D Live Object Modeling, con-
sumers can even create a fun digital

avatar to dance or interact with.

More efficiency, more power
With the capacity to deliver 75 percent

improved performance and 58% improved
power efficiency in the devices that it pow-
ers thanks to the world’s 1st Cortex-A76
based CPU, the cutting edge 7nm processor
packs 6.9 billion transistors into a form fac-
tor the size of a fingernail . Running at a high
clock speed, Kirin 980 enables quicker app
launch times, better multi-tasking and a gen-
erally smoother user experience. The Kirin
980’s unique configuration of cores is flexi-
bly allocated to tasks depending on the
device requirements at that point in time. 

Higher gaming level
As graphics in mobile games have

become more and more sophisticated in
recent years, the Mali-G76 GPU that debuts
in the Kirin 980 delivers unparalleled gam-
ing experiences, with 46 percent greater
graphics processing power at 178 percent
improved power efficiency over the previ-
ous generation. It also features an innovative
clock boosting technology that utilizes AI to
intelligently identify gaming workloads and
adjust resource allocation for optimal gam-
ing performance. Even when in intensive
scenarios, the solution enables the devices
to run lag-free. Furthermore, the AI opti-
mization for touch responsiveness lowers
touch response delay by 36 percent. A
quicker response time lets players always be
the one who shoots first in games.
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Attack of the
small screens:
Africa eyes mobile
gaming boom
CAPE TOWN: An army of humans laid
waste to an alien colony as South African
video game maker Simon Spreckley enthu-
siastically controlled the action using his
phone’s touch screen. “The penetration of
mobile devices in Africa is huge. People
often have two or three phones, which is
pretty crazy,” said Spreckley, 40, who wore
a T-shirt emblazoned with “Brute”, a four-
armed muscled alien from the game.  “So
that’s one of the big pluses and why we are
trying to do this,” he said, promoting
“Invasion Day” which will likely launch on
Apple’s App Store and Google’s Play plat-
form in 2019.

The multi-player tactics game, set in the
1950s, is the brainchild of Spreckley’s
eight-strong team at VSUS, a Cape Town-
based developer. Many other African
developers are also opting to tailor games
for mobile devices instead of traditional
consoles like PlayStation or desktop com-
puters, leading to a surge of handheld inno-
vation on the continent.  “There’s enormous
potential in Africa because the continent is
primarily mobile,” said Sidick Bakayoko, 34,
the founder of Paradise Game, an umbrella
group for developers in Ivory Coast. 

“We’ve done a jump and instead of first
going with PC, we’ve gone directly to
mobile,” he told AFP at last week’s Africa
Games Week convention in Cape Town
which brought together African games
coders, developers and artists with top
executives from Sony and other industry
giants. “With the emergence of a number
of low-cost smartphones, it’s now very
easy to purchase a mobile phone,” he said
while video games enthusiasts tried out
the continent’s latest digital offerings on
screens nearby.

‘Jump on the bandwagon’ 
Bakayoko said that the increasing num-

ber of African gaming products for hand-
held devices mirrored the explosion of
mobile banking and financial tools like
Kenya’s Mpesa on the continent in recent
years. “So there’s great potential for video

games using electronic payments... it can
work well with Kenya as a prime example,”
he said. “There’s no reason for Africa not to
jump on the bandwagon.” Another part of
mobile gaming’s appeal over other plat-
forms in Africa is that it consumes less data,
which can be slow or costly. 

“In Nigeria they even get games pre-
loaded on the phones because data is so
expensive,” said Evan Greenwood, 37, the
director of South Africa’s leading computer
game studio Free Lives. “There’s the poten-
tial (in Africa) — but data has to get
cheaper and the right games have to be
made.” Invasion Day will be free to down-
load, but players must purchase upgrades
from within the game. Spreckley hopes
Invasion Day will catch the eye of a major
investor, but many African mobile games
developers have struggled to turn their
creations into cash. 

‘In more people’s hands’ 
Ivory Coast’s Point Point, based on a

traditional children’s game played using
paper, and Madagascar’s Gazkar, a racing
game featuring the island’s ubiquitous
Citroen 2CV, have proved popular with
mobile gamers-though not readily prof-
itable. But Google’s decision in June to
allow games developers from African coun-
tries including Nigeria, Zimbabwe, South
Africa and Tanzania to make money from
their creations sold on its Play store could
revolutionize the sector.

“Most people use (Google) Android
here,” said Sithe Ncube, 24, the founder of
Zambia’s Ubongo Game Lab.  “People
haven’t had a way to monetize their mobile
games. People have actually been develop-
ing apps for a while but there hasn’t been a
way to use it as a business model,” said
Ncube who wore a spiked choker and had
a streak of bright purple in her dark hair. “If
Google Play can let us do that, then that’s a
good platform for people to start on.”

In 2017, accountants PwC said “rev-
enues for console and PC games will lose
market share to social (and) casual gam-
ing” l ike that offered on handheld
devices. Africa’s video game industry,
currently worth $310 million, would be
worth $642 million by 2021, the firm
added. Spreckley said that choosing the
mobile support for his game would mean
“we can get it in more people’s hands
quicker”. “You’re not reliant on people
buying big expensive consoles and then
products off the shelf.”—AFP

The empire strikes back: Microsoft 
returns to the top of the world

‘Microsoft is firing on all cylinders right now’: Gold
WASHINGTON: Microsoft is back at the top of the
technology world following an extraordinary comeback
to close the gap with Apple, some three years into a
transformation of the onetime leader by chief executive
Satya Nadella. Microsoft regained its title as the
world’s most valuable company when it closed Friday at
a higher market value than Apple for the first time since
2010, after a brief move ahead of the iPhone maker ear-
lier in the week.

At Friday’s close, Microsoft’s market capitalization
was $851.2 billion, having tripled in value since Nadella
took over in early 2014.
Apple’s valuation stood at
$847.4 billion, having
dropped some 20 percent in
the past eight weeks. Not
far behind were Amazon
($826 billion) and Google
parent Alphabet ($763 bil-
lion). In the 1990s, Microsoft
held the crown as the top
tech firm and most valuable
company as it powered the
revolution in personal com-
puters with its Windows operating system.

But in recent years, it appeared headed to obscurity
after spectacular failures in mobile computing, while
Apple, Google and Amazon saw their fortunes rise.
Analysts say patience, diversification and the willing-
ness to jettison failing ventures helped fuel Microsoft’s
surge. “Microsoft is firing on all cylinders right now,”
said Jack Gold, technology analyst with J. Gold
Associates. “Satya Nadella has been doing a fantastic

job in leading them away from dead-end areas and
being more innovative.”

Thriving in the cloud    
Microsoft still draws considerable revenue from

Windows, the software that powers the vast majority of
PCs. But it has leveraged its position to bring business
customers to its cloud computing platform known as
Azure, and has developed a steadier revenue stream
from its Office software suite for both consumers and
enterprises. “Azure has been really big for Microsoft,”

Gold said.
For companies already

using Microsoft systems for
PCs and servers, “it’s easy
for them to stick with
Microsoft, and that’s the
advantage for Microsoft.”
Microsoft has become far
less dependent on a single
product than in the past,
with strong growth from its
cloud services and revenues
from its Xbox gaming busi-

ness, Bing search, Surface tablets and PCs, as well as
the professional social network LinkedIn acquired in
2016. It won a $480 million contract with the US Army
last month to supply HoloLens devices that will help
troops train using augmented and virtual reality. 

It is also competing with Amazon and others for a
multibillion-dollar contract for Pentagon cloud services.
The diversified revenue stream is in contrast with
Apple, which still relies on iPhone sales for the vast

majority of revenue and profit. “Microsoft is pretty
well-balanced across a number of different categories,”
said Bob O’Donnell of TECHnalysis Research.

“For Apple, we’ve reached peak smartphone and it’s a
very challenging market. Longtime observers of Apple
knew this would happen at some point, and the question
is how quickly they can transition to services.”
Microsoft’s emphasis on business services makes the
company less visible to consumers, but “it means they are
not subject to the whims of tech fashion, and their rev-
enue base is more solid and more stable,” O’Donnell said.

Learning from failure    
A big part of Microsoft’s transformation came when

it decided to throw in the towel on its Windows mobile
phone business after acquiring the device business of
Nokia but failing to get a foothold in the sector domi-
nated by Apple and Google-powered Android smart-
phones. “I think Satya Nadella exercised extraordinari-
ly good judgment,” said Roger Kay, a consultant and
analyst at Endpoint Technologies Associates. “He ceded
the consumer business to Apple and focused on the
corporate sector and the cloud.”

Microsoft’s failures in mobile may have actually
helped it by forcing the company to work with rival
operating systems, analysts say. Apple, meanwhile, has
largely required its own devices for its services, a strat-
egy which Gold called “troubling.” “That’s the same
path Microsoft went down a decade ago,” he said.
“Apple is going to have to change that.” The company
appeared to move a step toward opening its services in
the past week, agreeing to offer its streaming music on
Amazon’s Alexa-powered devices.

“Apple has a great track record when it comes to
reinvention,” said a research note from Gene Munster
and Will Thompson of the investment firm Loup
Ventures. It anticipated that the company’s “next rein-
vention does not involve product replacement; rather, it
will require a shift in mindset to consuming Apple
products as a service.”—AFP 

Satya Nadella 
exercised 

good judgment
PARIS: In this file photo Microsoft Corporation chief
executive Satya Nadella speaks during the VivaTech
(Viva Technology) trade fair in Paris. — AFP

CAPE TOWN: A delegate plays an as-yet unreleased brawler game, called Shattered
Realms, at Africa Games Week, one of Africa’s most significant electronic gaming
expo’s in Cape Town. — AFP 


