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Kuwait-based 
COFE App ‘one of 
the top 50 startups 
to watch for’ 

KUWAIT: COFE App, an online coffee-centric marketplace,
was the only Kuwait-based startup listed as one of the “Top
50 Startups to Watch in the Arab World” by FORBES
Middle East. Conceptualized in Kuwait and developed in
Silicon Valley, the app connects coffee house chains and
speciality coffee roasters with coffee lovers through a
seamless, easy and efficient user-interface. 

Created by a multinational team of technology profes-
sionals who are also coffee enthusiasts, the app has
quickly penetrated the market. COFE App has carved
itself a niche among coffee lovers and early adopters in a
marketplace where coffee is an essential part of daily life
and local culture. 

COFE App Founder and CEO Ali Al Ebrahim said: “We
would like to thank Forbes Middle East for believing in our
app’s potential. Though it’s always nice to be recognized,
today we are more focused than ever on growing both our
range of vendors and our customer base in Kuwait, the
Middle East, and beyond. COFE App brings together tradi-
tion and technology in a unified platform serving a region
where coffee is more than just a beverage. We are excited
about the next phase of our journey and helping coffee
lovers get their daily fix of java from their favorite coffee
brewers delivered right to their door with a tap on our app.” 

COFE App features: 
l Saves time through a quick, easy, seamless and simple

coffee purchasing experience. 
l Extensive menu options that enable drinks customiza-

tion (for example: sugar, milk type, and other add-ons). 
l Multiple delivery options, including fast delivery to

office or home, store pick up, and in car delivery service. 
l Catering services for meetings and private banquets,

with on-site kiosk and barista service. 
l Multiple payment options, including cash-on delivery,

debit cards and credit on the account. 
COFE App was Beta launched in February 2018 in

Kuwait, and will soon be available in other countries. 

KUWAIT: EQUATE Group, a global producer of petro-
chemicals, sponsored the 13th annual Gulf
Petrochemicals & Chemicals Association (GPCA)
Forum, in support of the pioneering role of the Arabian
Gulf’s industrial sector. The forum was held in Dubai
and lasted for three days. A large number of industrial
leaders and professionals from across the globe attend-
ed the big event.

The forum focused on various elements highlighting
the transformation of the global petrochemical industry.
With the industry’s vital role in energy supply and
increasing energy demands, the petrochemical industry
is becoming one of the fastest-growing industries in the
world. The industry’s success has provided the GCC
nations with great economic contributions. 

EQUATE Group’s vision surely reflects high ambi-
tions to be achieved. EQUATE Senior Vice President
Naser Al-Dousari said, “As a global enterprise,
EQUATE launched its 2025 Sustainability Strategy that
is linked to the United Nations’ 17 Sustainable
Development Goals (SDGS) and the Kuwait National
development plan 2035. We firmly believe that sustain-
ability is a key component for growth through creating
added value by focusing on the environment, economy
and society.” 

Al-Dousari assured that EQUATE plays a big role in
the industry’s transformation process. “EQUATE’s con-
tribution to this transformation is clear through our
recent launch of Viridis 25 that represents a break-
through technology by providing a new food-grade
polyethylene terephthalate (PET) using up to 25%
chemically recycled PET bottles as feedstock, which is

the highest ratio achieved so far worldwide.”
He added, “As the first Middle East-headquartered

enterprise to benefit from US-based shale gas sources,
our ethylene glycol (EG) plant on the US Gulf Coast is
scheduled to begin production during the fourth quarter
of 2019 with a total capacity of 750,000 tons annually.” 

It’s worth highlighting that EQUATE took its partici-
pation plan even further this time by sponsoring a pro-
fessor along with a number of students from the
College of Engineering & Petroleum at Kuwait
University to have the opportunity to attend the forum
and add to their experiences through interacting with
other delegates. The initiative is part of a Memorandum
of Understanding (MOU) that was signed with the uni-
versity for partnership and collaboration in industrial
and academic fields.

The 13th Annual GPCA Forum is held in Dubai, UAE,

during November 26 to 28, 2018. The forum gathers
over 2,000 top executives from petrochemical and
chemical companies as well as government bodies and
other entities from around the globe to discuss various
topics. 

The EQUATE Group is a global producer of petro-
chemicals and the world’s second largest producer of
ethylene glycol (EG). The Group owns and operates
industrial complexes in Kuwait, North America and

Europe that annually produce over 6 million tons of
ethylene, EG, polyethylene (PE), polyethylene tereph-
thalate (PET), styrene monomer (SM), paraxylene (PX),
heavy aromatics (HA) and benzene (BZ). The EQUATE
Group includes EQUATE Petrochemical Company
(EQUATE), The Kuwait Olefins Company (TKOC), as
well as a number of subsidiaries such as MEGlobal and
Equipolymers. Their products are marketed throughout
Asia, the Americas, Europe, the Middle East and Africa. 

Group sponsors 13th annual Gulf Petrochemical & Chemical Association (GPCA) forum

Al-Dousari: EQUATE plays key role in 
transforming petrochemical industry

Wataniya Mobile
becomes Ooredoo
Palestine 
DOHA:  Wataniya Mobile has officially rebranded as Ooredoo
Palestine, marking another important step forward for the global
brand that launched in 2013. 

The rebrand of Wataniya Mobile is part of Ooredoo Group’s
strategy to evolve its business and create a foundation for new
opportunities for customers across its footprint in the Middle East,
North Africa and Southeast Asia. For customers in Palestine, the
launch fresh new brand is set to support a wave of exciting new ini-
tiatives and connect them to Ooredoo’s global community. 

To celebrate the launch of the brand, Ooredoo Palestine has
offered free 3G access to customers in West Bank and free calling
minutes in Gaza. Since launching 3G services for customers in West
Bank at the start of 2018 as part of its network modernization strate-
gy, the company has in seen record-breaking demand for the serv-
ice. This week, a brand inauguration event was held in West Bank,
Palestine, which was attended by government ministers, ambassa-
dors, media professionals and senior executives from Ooredoo
Palestine and Ooredoo Group.

Prominent figures at the event included Dr. Mohammad Mustafa,
representing the President Mahmoud Abbas; Dr Allam Mousa,
Palestine’s Minister of Telecoms and IT; Sheikh Abdulla Bin
Mohammed Bin Saud Al-Thani, Ooredoo Group’s Chairman; Sheikh
Saud Bin Nasser Al-Thani, Ooredoo Group’s Chief Executive
Officer; Mohammad Abou Ramadan, Ooredoo Palestine’s Chairman;
and Dr Durgham Maraee, Ooredoo Palestine’s CEO. 

Speaking at the event, Sheikh Abdulla Bin Mohammed Bin
Saud Al-Thani, Chairman, Ooredoo Group, said: “Ooredoo today
is a brand that reaches tens of millions of people in the Middle
East, North Africa and Southeast Asia. Our name means “I want”,
which expresses everyone’s aspirations for a better and more
rewarding future.” 

“We have always put our customers at the heart of our business
and we’re committed more than ever to enrich their daily digital lives
so they can take advantage of the life-changing opportunities that
mobile technology offers. Today, we extend the Ooredoo brand to
Palestine, welcoming Ooredoo Palestine to our global family and
making the first step of a remarkable journey for us all,” he added. 

Sheikh Saud Bin Nasser Al-Thani, Group Chief Executive
Officer, Ooredoo, commented: “Today is a historic day for Ooredoo
Group, as one of our most dynamic markets adopts the Ooredoo
brand, marking a new milestone within the company. This rebrand is
a testament to our confidence in our strategy and our understanding
of the incredible opportunities in has delivered to businesses and
communities around the world.”  “Our customers in Palestine will be
empowered to leverage our global resources and transform their
digital lives. With our companies unified under one brand, we are a
global force working to support our customers’ aspirations, helping
them grow and fulfil their dreams, here in Palestine and around the
world,” he added. 

Mohammad Abou Ramadan, Chairman, Ooredoo Palestine, said:
“As the company moves towards sustainable profitability, with a
customer base that has increased significantly over the same period
last year and with the largest registered capital in the Palestine

Securities Exchange with a value of 293 million shares issued and
paid, we’re very happy to crown today these successes by unifying
Wataniya Mobile with its largest investor and parent company
Ooredoo Group.” 

Dr Durgham Maraee, Chief Executive Officer, Ooredoo Palestine,
said: “We have succeeded in launching our business in the Gaza
Strip and we have provided the best campaigns and offers to our
customers there, which reflected positively on the economy as a
whole and played a role in boosting the Gazan market. Also, we’ve
succeeded in launching the best 3G services in the West Bank, pro-
viding great services at very competitive our prices to enable our
customers to experience and enjoy the internet. Of course, this
wouldn’t have been possible without our investors, particularly our
founder investor - the Palestinian Investment Fund - and our largest
investor, our parent company - Ooredoo Group.”

He concluded: “We’re proud and very happy to join Ooredoo
Group’s global family. This will offer us many opportunities for
growth and will enable us to take our customers’ experience to a
whole new level and introduce innovative new product offerings.”

Ooredoo is committed to invest all efforts to become the leading
integrated ICT provider in Palestine and provide a full range of cus-
tomized services. Ooredoo Palestine will continue to implement its
vision to enrich customers’ digital life and allow all members of the
Palestinian community to enjoy high speed internet and high-quality
voice services. 

Ooredoo Palestine had officially launched operations in Gaza in
2017, providing residents with an alternative option for advanced
communications services directly through its shops and authorised
dealers. And most recently, Ooredoo Palestine launched its 3G serv-
ices in the West Bank to enable the Palestinian youth to enjoy the
internet and help them achieve their dreams and aspirations through
the services it’s providing.

Launching the Ooredoo brand in Palestine will enhance competi-
tiveness and contribute to the country’s economic growth, enabling
young people to acquire knowledge, make decisions and be con-
nected all the time, to realise their full potential through communica-
tions. The company is working with a number of business customers
to provide a range of cutting-edge online services. 

Doha students 
visit Ooredoo’s HQ 
KUWAIT: Ooredoo Kuwait, in collaboration
with Qatar Foundation and Doroub Agency
organized a visit for students that came to
Kuwait from Doha last Tuesday in the com-
pany’s head office, in which they had a
chance to meet Ooredoo’s Chief Executive
Officer, Sheikh Mohammed bin Abdullah Al-
Thani, where they had the opportunity to ask
questions and share their thoughts on the
Telecom Industry. 

Al-Thani shared his industry knowledge
and career experiences with the students,
sharing his life lessons and taking them
through Ooredoo’s CSR strategy in which
supporting the youth and empowering them
is one of its main pillars. Furthermore, taking
them through the strategy of reflecting
Ooredoo’s vision of the company’s core val-
ues of caring, connecting and challenging.

Qatar Foundation for Education, Science
and Community Development is a private,

non-profit organization that serves the peo-
ple of Qatar by supporting and operating
programs in three core mission areas: edu-
cation, science, research, and community
development. 

Doroub Marketing Representative Omar
Al-Houti stated that the agency creates tailor
made travel plans that are carefully studied
by a team of experts that ensures that travel-
ers experience a holistic culturally engaged
tour of the designated country. This gives
everyone a chance to have a one of a kind
opportunity to engage and connect with dif-
ferent civilizations with rooted traditions,
which in the end created an unforgettable
experience.

Empowering youth is among Ooredoo’s
top priorities through its CSR strategy. The
company has recently signed a memorandum
of understanding with the Ministry of State
for Youth Affairs to support youth projects
and initiatives. Ooredoo is continuously
working with the Ministry to enrich youth
experience in a variety of fields, with a focus
on volunteerism.

Supporting youth and empowering

women is among Ooredoo’s top priorities
through its CSR strategy. The company
signed a memorandum of understanding with
the Ministry of State for Youth Affairs in 2017
to support youth projects and initiatives.
Ooredoo is continuously working with the
different entities in both private and public
sectors to enrich youth experience in a vari-
ety of fields. 


