
KUWAIT: Gulf Bank reaffirmed its commitment to
supporting youth through its partnership with
INJAZ Al-Arab. As a platinum sponsor, Gulf Bank
was honored during the 12th Annual Young Arab
Entrepreneurs Competition, which was held under
the patronage of His Highness the Amir of Kuwait
Sheikh Sabah Al-Ahmad Al-Jaber Al-Sabah, repre-
sented by Minister of Commerce and Industry
Khaled Al-Roudhan, last Wednesday. 

The bank participated in the event with a group
of top executives, led by Chairman of Gulf Bank
Omar K Alghanim and CEO Tony Daher. More than
450 representatives from different government
entities, private sector and educational institutions
were also present at the event. Also attending the
event were the Chairman of Alghanim Industries
Kutayba Y Alghanim, Chairperson of INJAZ Al-
Arab Hanadi Al-Thani, and CEO of Injaz Kuwait
Laila Al-Mutairi.

This year’s competition saw more than 80 stu-
dents from 11 countries across the MENA region
compete over 12 categories, including the ‘Company

of the Year’ and ‘Social Impact’ award. Each award
was presented to one high school and one universi-
ty team by an esteemed judging panel. 

The winners of the competition’s highest title,
Company of the Year, consisted of Nawa
Company from Oman, and Contrive Company
from Bahrain. The Kuwaiti team, Re-Al, also won
two awards, including Product of the Year in the
high school category.

Stellar program
Speaking at the award ceremony, Chairman of

Gulf Bank and INJAZ Kuwait, Omar K Alghanim
said: “I want to thank the INJAZ-Al Arab and
INJAZ Kuwait teams for delivering another stellar
program. It takes enormous care and commitment
to do this and their impact is undeniable. I’m pas-
sionate about INJAZ, so as Chairman of Gulf
Bank, I’m proud we are a Platinum Sponsor again
this year. Gulf Bank provided nearly a quarter of
the volunteers helping with INJAZ-Kuwait initia-
tives over the last year. Regionally, over three mil-

lion students have been through INJAZ programs,
since its inception. That’s incredible. That’s making
a difference.”

Addressing the competing students during the
ceremony, Alghanim added: “Young entrepreneurs
represent the greatest asset society has. They
question, they scrutinize, they problem-solve and
they don’t accept the status quo. I know how hard
you have worked, and regardless of the competi-
tion results, you have already started your journey
to success.”

The bank continues to sponsor INJAZ Kuwait
as part of its commitment to encourage and devel-
op professional business skills amongst youth. To
date, Gulf Bank has participated in four INJAZ Al-
Arab programs, 47 INJAZ Kuwait Job Shadow
Days, 69 INJAZ Kuwait Innovation Camps and 120
INJAZ Kuwait Entrepreneurship Master Class
workshops. The bank’s volunteers have positively
impacted over 1,800 students. INJAZ Kuwait is a
non-profit organization dedicated to the advance-
ment of young business talent. 
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KUWAIT: (From left) Laila Hilal Al-Mutairi, Kutayba Y Alghaninm, Hanadi Al-Thani, and Omar K Alghanim
with the Re-Al team from Kuwait. 

Omar K Alghanim’s keynote address during
the INJAZ Al-Arab competition.

Gulf Bank reaffirmed
commitment to INJAZ Al-Arab

More than 230 Gulf Bank employees volunteered at different schools across Kuwait

Knowledge Club
presents platform
for leaders
KUWAIT: Vigor Events will conclude the Knowledge
Club 2018 with a 1-day Conference titled ‘Productivity,
Engagement and Peak Performance’ (PEP) on December
11, 2018 in Al-Dorra ballroom in Hilton Resort Kuwait. 

In this a captivating conference, Leaders and Managers
will gain valuable insights from the best-practices of pro-
gressive companies that are revolutionizing the way
organizations and teams are managed nowadays leading
to a rise in productivity, profits and employee engagement.

The highly practical conference is designed to help
attendees know the Missing Piece to Solve the Puzzle of
Productivity, Engagementand Peak Performance, gain
insights to the latest employee engagement trends that are
affecting every business across the world, and why disen-
gagement has become a global epidemic and also to learn
new strategies that focus on successful outcomes while
managing the stress of overwhelm and complexity at work.

The Productivity, Engagement and Peak Performance
(PEP) Conference is presenting the best-selling authors,
International keynote speakers, and sought-after trainers
on the subjects from around the globe such as  Jason W
Womack, MED MA Best-selling Author of his books ‘Get
Momentum’ and ‘Your Best Just Got Better,’ Valerie Cade,
MA Workplace Bullying Expert and Best Selling Author,
David Zinger Founder of Employee Engagement Network,
Ali Derisavi Management Consultant and founder of
Utopia Republic Consulting Group, and Jodi Womack, MA
the CEO and Founder of Get Momentum.

The conference is part of the Knowledge Club 2018 is
the leading and development platform for top organizations
in Kuwait, is attended this year by Warba Bank/ Burgan
Bank as Gold Member, Commercial Bank of Kuwait/
Kuwait Oil Company/ Hadi Clinic as Corporate Members
and with the media support by the International
Advertising Association (IIA) - Kuwait Chapter.

Al-Yasra golden
sponsor of
Horeca 2019
KUWAIT: Following the success in its previous partic-
ipations in Horeca exhibitions, Al-Yasra Food company
announced its intention to participate in the Horeca
Kuwait 2019 exhibition, which is due to be organized
by Leaders Group in collaboration with Hospitality
Services Company at Kuwait International Fairgrounds
in Mishref in the period of January 14-16, 2019.

Commenting on Al-Yasra’s participation, Leaders
Group expressed its pride that a major leading compa-
ny in marketing and distributing refrigerated and frozen
foodstuff such as Al-Yasra would offer a golden spon-
sorship to the exhibition.

Meanwhile, Al-Yasra’s foodstuff  section manager
Ayman Mahmoud stressed that Horeca had been
steadily moving forward towards scientifically devel-
oping hospitality sectors with the help of a group of
experts and specialized people. Further, Mahmoud
noted that, ever since its establishment in 1989, Al-
Yasra had created its own outstanding status in the
food business not only in Kuwait, but also in most
regional countries, which enabled it to win customers’
trust. Al-Yasra exclusively markets regional and inter-

national brands such as Sadia,
Al-Safi Danone, Kellogg’s
Pringles and Lamb Weston,
which all cover the local mar-
ket’s needs in various restau-
rants and major hotels.  

Moreover, Mahmoud added
that Al-Yasra was always keen
on taking part in major exhibi-
tions to communicate with
parties working in the hospi-
tality business in order to
boost awareness about the
significance of healthy food.
“The company provides com-

plete lists of delicious healthy food that suits all needs
of calorie intake,” he explained, noting that Al-Yasra
foods are carefully selected from fresh healthy foods to
match customer’ tastes. 

Mahmoud added that Alyasra Foods today carries a
wide selection of leading international food and bev-
erage brands to homes and businesses across Kuwait
and other GCC markets. Managed by a multi-cultural
team of over 2,700 employees, Alyasra leads the mar-
ket in frozen foods, fresh dairy and potato chips,
amongst others. Alyasra Foods continues to be the
largest supplier to the Horeca sector. Notably, Al-
Yasra Foods Kuwait achieved international standards,
namely the ISO 22000:2005 certification for food
quality and safety in receiving, storing and delivering
goods to customers.

Kuwait overtakes
Qatar to become
Japan’s third oil
provider
TOKYO: Kuwait’s crude oil exports to Japan in
October jumped 28.3 percent from a year earlier to
7.11 million barrels, or 229,000 barrels per day (bpd),
overtaking Qatar to become Japan’s third-biggest oil
provider, Japanese government data showed. The vol-
ume of Kuwaiti oil bound for Japan rose for the first

time in two months, providing 7.4 percent of the Asian
nation’s total crude imports, compared with 6.1 per-
cent in the same month of last year, the Japanese
Natural Resources and Energy Agency said in a pre-
liminary report.

Japan’s overall imports of crude oil grew 5.5 per-
cent year-on-year to 3.09 million bpd for the first
expansion in two months. Shipments from the Middle
East, accounted for 86.2 percent of the total, down 1.5
percentage points from the year before. Saudi Arabia
remained Japan’s No.1 oil supplier, with imports from
the kingdom rising 8.2 percent from a year earlier to
1.26 million bpd, followed by the United Arab Emirates
with 760,000 bpd, up 12.6 percent. Qatar ranked
fourth with 220,000 bpd and Russia f ifth with
162,000 bpd, respectively. Japan is the world’s-third
biggest oil consumer after the US and China. — KUN
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