
SAN FRANCISCO: Google workers’ outrage over the notion of
censoring searches to appease Chinese officials highlights the
dilemma US tech companies face in accessing the lucrative market.
Using technology to make the world better is a well-worn mantra
in Silicon Valley, preached so strongly by internet companies such
as Google and Facebook that it has become part of their identity.

That idealism has repeatedly run headlong into a wall of reality
when it comes to internet firms needing to compromise with the
interests of governments that have oppressive approaches to
online activity. “The tech industry had a utopian view of the world
and of itself,” said Irina Raicu, director of the internet ethics pro-
gram at Santa Clara University in Silicon Valley. “It’s running up
against its own narrative of how it holds certain values.” After por-
traying itself as a champion of making all the world’s information
freely available, Google would be hard-pressed to explain taking
part in online censorship in China, according to Raicu. 

Hundreds of Google employees were said to have signed a
protest letter after reports that the company is working on a
censor-friendly search engine to get back into China. The
employees are demanding to know more about the supposed

“Dragonfly” project so they can weigh the moral significance of
their work at the company. “We are seeing technologists start to
flex their power,” Raicu said. “They do want to change the
world for the better, and this goes against that.”

Do no evil
Silicon Valley companies share global ethics challenges with

other industries, but they face employee rebellion and user
scrutiny because of having built images of being devoted to
doing good, or at least “no evil.” Facebook is banned in China,
but that has not stopped the leading online social network from
exploring the potential to establish a beachhead there, even if
only for an “incubator” that nurtures local entrepreneurs.

Facebook last year discretely released a photo sharing mobile
application, named Colorful Balloons, in China. Two years ago, it
reportedly worked on a censorship tool that would filter out posts
on forbidden topics there. Even Apple, the world’s most valuable
company, has had to make concessions in China, pulling items
from its App Store and transferring control of cloud storage
accounts of Chinese customers to a company there. Meanwhile,

Chinese internet firms such as Baidu, Tencent, Alibaba, and
WeChat have thrived.

Google and other publicly-traded US tech titans are legally
obligated to maximize shareholder value, but being viewed as
“oppression’s little helper in China” can hurt their businesses
along with their reputations, noted Human Rights Watch senior
internet researcher Cynthia Wong. Wong called on tech firms
looking to do business in China to have plans in place to
improve the censorship and the human rights situation, which
she said has worsened since Google pulled out.

“Google wants to organize the world’s information; Facebook
wants to connect everyone,” Wong said. “I think the engineers
really do believe in those missions, and that accounts for some of
the difference in how Silicon Valley reacts than, say, the oil sec-
tor.” Google is among the Silicon Valley companies that pride
themselves on open cultures in which workers are encouraged to
share views, creating an environment ripe for employee activism
when values seem compromised, according to Ann Skeet, senior
director or leadership   ethics at Santa Clara University.

“Google has led with this strong culture, and now has its

own employees calling it on hypocrisy,” Skeet said. Employees,
many of them Millennials, also feel a right to know how what
they are working on is going to be used-and to be able to
decide whether to participate. — AFP

Tech giants plan to
fight India’s data 
localization plans
NEW DELHI: US technology giants plan to
intensify lobbying efforts against stringent
Indian data localization requirements, which
they say will undermine their growth ambitions
in India, sources said. US trade groups, repre-
senting companies such as Amazon, American
Express and Microsoft, have opposed India’s
push to store data locally. That push comes
amid rising global efforts to protect user data
but is one that could hit planned investments by
the firms in the Indian market, where the com-
panies currently have limited data storage.

The issue could further undermine already
strained economic relations between India and
the United States. Technology executives and
trade groups have discussed approaching
Prime Minister Narendra Modi’s office to
appraise him of their worries. Separately, the
industry is considering pitching the issue as a
trade concern, including at the India-US talks
in September in New Delhi, according to two
sources familiar with the matter. Though a final
decision hasn’t been made, the deliberations
come while the United States and India are
locked in a dispute over US tariff increases and
on the Indian policy of capping prices of med-
ical devices, which hurts American pharmaceu-
tical companies.

“This issue is important enough to be dis-
cussed at the India-US trade level,” said Amba
Kak, a global public policy adviser at the
Internet company Mozilla Corp. “Data localiza-
tion is not just a business concern, it potentially
makes government surveillance easier, which is
a worry.” Stricter localization norms would help
India get easier access to data when conducting
investigations, but critics say it could lead to
increased government demands for data access.

Technology firms worry the mandate would
hurt their planned investments by raising costs
related to setting up new local data centers.
Greater use of digital platforms in India for shop-
ping or social networking have made it a lucrative
market for technology companies, but a rising
number of data breaches have pushed New Delhi
to develop strong data protection rules.

Shamika Ravi, a member of Modi’s econom-
ic advisory council, said data localization was a

global phenomena and India wasn’t an outlier.
“It’s in the long term strategic and economic
interest,” said Ravi, who is also a research
director at Brookings India.

Extensive meetings
The main government committee on data

privacy last month proposed a draft law, rec-
ommending restrictions on data flows and pro-
posing that all “critical personal data” should
be processed only within the country. It would
be left to the government to define what quali-
fies as such data. 

Global companies are coming together to
push back. In a meeting last week organized by
lobby group US-India Strategic Partnership
Forum, executives from Facebook, Mastercard,
Visa, American Express, PayPal , Amazon,
Microsoft and others discussed plans to
approach Indian lawmakers, including Indian
parliamentary panels on information technolo-
gy (IT) and finance, five sources said.

The industry also discussed approaching
media and internet groups to explain why data
localization would be bad for India’s booming IT,
e-commerce and payments landscape, the
sources said. “People are fairly stressed and
scared,” said an executive working for a multina-
tional technology firm. The US-India lobby
group said it was “nearly impossible” to imple-
ment “industry-specific regulations in our global
data environment without the ripples being felt”.
It didn’t comment on its recent meeting, but said
it will continue facilitating policy discussions.

Mastercard, American Express and Amazon
didn’t respond to a request for comment, while
Facebook, Microsoft, Visa and PayPal declined
to comment. The Indian bill, which was opened
for public comments this week, will later go to
parliament for approval. The US-India Business
Council, a lobby group that is part of the US
Chamber of Commerce, has brought in the
Washington-headquartered law firm Covington
& Burling to suggest submissions on India’s
data protection law.

The firm’s 43-page draft recommendations,
seen by Reuters, listed removing data localiza-
tion requirements as a top priority and called
New Delhi’s proposed move a “protectionist
approach”. The US-India Business Council did-
n’t comment on how it would act on the recom-
mendations of Covington & Burling, which
declined comment. The lobby group’s presi-
dent, Nisha Biswal, however said India’s draft
privacy law was of “great importance,” and that
the group would share its concerns with the
government directly.—Reuters
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Samsung launches 
Galaxy Note9 
in Kuwait
KUWAIT CITY: Samsung Gulf Electronics yes-
terday announced the latest addition to its premi-
um Note series with the launch of Galaxy Note9
in Kuwait. The Note series has been recognized
for including the company’s latest groundbreak-
ing innovations, and Galaxy Note9 builds on this
legacy with a premium smartphone that delivers
the ultimate in performance; a new S Pen with
connectivity for the first time ever; and Samsung’s
most intelligent camera yet. 

“The Galaxy Note9 demonstrates the power
of Samsung innovation in a single device. It is a
phone that has all the features you need to work
hard and play harder - it’s designed for a level of
performance, power and intelligence that today’s
power users want and need,” said Tarek Sabbagh,
Head of IT and Mobile (IM) Division at Samsung
Gulf Electronics. “Note fans are Samsung’s most
loyal, and in a region driven by ambition and
entrepreneurship, the Galaxy Note9 is the only
phone that can meet all the needs of the diverse
population of achievers.” 

All Day Performance
People rely on their smartphones for almost

everything they do - all-day, every day. They
need a phone that can keep up without having to
find the nearest outlet to recharge, delete pictures
to free up storage for their next snap, anxiously
wait for their video to download before boarding
their flight, or deal with any lag time when gam-
ing. They need a phone that won’t let them down
and Galaxy Note9 delivers.

All Day Battery: Galaxy Note9’s 4,000mAh
battery, the largest ever on a flagship Galaxy
phone for long-lasting power to use all-day  to
talk, text, play games and watch movies from
morning to night.

Store More, Delete Less: Galaxy Note9 is
available with two internal storage options -
choose from 128GB or 512GB. And with the ability
to insert a microSD card, Galaxy Note9 is 1TB
ready to have peace of mind knowing there is
enough room for favorite photos, videos and
apps. Speed and Power: Galaxy Note9 is a super
powerful smartphone with cutting-edge 10nm
processor and support for the fastest network
speeds available in the market (up to 1.2 gigabits
per second) to stream and download without
slowing down. Galaxy Note9 also includes an
industry-leading and Samsung developed Water
Carbon Cooling system and on-device AI-based
performance adjusting algorithm to deliver the
powerful yet stable performance.

The Evolution of the S Pen
The S Pen is the signature feature of the Note

series - it’s how users have made their mark, and
how Samsung has expanded the notion of what a
smartphone can do. What began as a tool for
writing and drawing is now putting more power
and control in their hands.

Now with Bluetooth Low-Energy (BLE) sup-
port, the new S Pen delivers an entirely new way
to use the Note. With just a click, it’s now possi-
ble to take selfies and group pictures, present
slides, pause and play video, and more. 

The Intelligent Camera 
That Makes Pictures Perfect

It can be hard to take a picture that looks just
like the ones the pros take - but it shouldn’t be.
Galaxy Note9 builds on Samsung’s industry-
leading camera technologies with new capabili-
ties that take the work out of getting the perfect
picture. Scene Optimizer: Galaxy Note9’s camera
is Samsung’s smartest yet. It uses intelligence to
identify elements of a photo, such as scene and
subject, to automatically classify it into one of 20
categories and instantly optimize it based on the
category. The result is a stunning, lifelike image
with bold colors and dynamic definition. 

Flaw Detection: The first shot doesn’t always
come out right, but the Galaxy Note9 lets users
know if there’s something wrong, so they can take
another picture without losing the moment. An
immediate notification will appear if the image is
blurry, the subject blinked, there is a smudge on
the lens, or there’s backlight impacting the quality
of the image.

Premium Camera: With the unique combina-
tion of advanced intelligence features and leading
premium hardware, Galaxy Note9’s camera is the
best on the market. It comes with advanced noise
reduction technology, and a Dual Aperture lens,
which adjusts to light just like the human eye. No
matter the lighting conditions, Galaxy Note9’s
top-tier camera delivers a crystal-clear shot.

Premium Experiences 
The Infinity Display is the cornerstone of

Samsung’s design heritage, and Galaxy
Note9 has the largest edge-to-edge
display ever on a Note. The 6.4-inch
Super AMOLED Infinity Display pro-
vides a truly immersive multimedia
experience. Galaxy Note9’s Infinity
Display is complemented by stereo
speakers, which are tuned by AKG, and
ability to deliver Dolby Atmos immer-
sive audio for a life like experience.
Mobile video has never looked or
sounded better than it does on Galaxy
Note9. YouTube named Galaxy Note9
as a Signature Device able to deliver a
best-in-class YouTube experience.

Galaxy Note9 also delivers a PC-
like experience with Samsung DeX.
Users can work on presentations, edit
photos, and watch their favorite show all powered
by their phone. Experience Samsung DeX with
easy-to-carry HDMI adapters. When connected
to a monitor, Galaxy Note9 can power a virtual-
ized desktop and even serve as a fully-functional
second screen. Take notes with the S Pen while
watching a video, or use Galaxy Note9 as a
trackpad, to right-click, drag and drop, and use
multiple windows on a monitor. It’s never been
easier to be more productive.

Samsung Members
The Samsung Galaxy Note9 comes fully

loaded with the all-new Samsung Members app.
The all-in-one app is designed to help users
unlock the full potential of their Galaxy device
through unrivaled exclusive lifestyle and service
rewards available and regularly updated through-
out the year, from exclusive event invitations to
discounts on services, and specialized customer
care services, all of which make the Samsung
experience a fuller and richer one. 

Consumers who purchase the Galaxy Note9
will also receive great offers from Samsung’s
partners that will further enhance their mobile
experience, these include:

• 20 percent off at participating Marriott
restaurants and spas across the Middle East &
Africa.

• Enjoy a 3 month subscription to WAVO by
OSN. Stream Live TV channels, 1000s of the
latest shows, movies and Live sports anytime,
anywhere.

• Offers from over 21 international fashion,
footwear and lifestyle brands from Apparel
Group. 

• Savings up to 30 percent on flights, hotels
and UAE activities with Cleartrip

• Access to special 2-for-1 vouchers from the
Galaxy Entertainer.

• 
Galaxy and Beyond

The premium Galaxy technologies come stan-
dard with Note9: fast wireless charging, IP68
water and dust resistance and Samsung services
such as Samsung Health and Samsung Pay. Galaxy
Note9 features Samsung’s trusted, defense-grade
Knox security platform and biometric security
options including fingerprint scanning, iris scan-
ning and facial recognition capabilities to keep
important information safe.

Additionally, Samsung also introduced the new
Galaxy Watch that brings the best of the
Samsung’s Galaxy ecosystem with long-lasting
battery life, wellness capabilities and a timeless
and personalized design. Galaxy Watch helps
users accomplish more with new stress and sleep
monitoring capabilities, in addition to offering a
more robust line up of style options including
three new watch faces in Silver, Midnight Black
and Rose Gold, and new customizable watch band
colors. Galaxy Note9 will be available starting
August 30, 2018 across all major retailers and
Samsung Brand Stores in Kuwait in Midnight
Black and Lavender Purple with matching S Pen,
and Ocean Blue with a Pearl Yellow S Pen. 

PARIS: This file photo shows the Google logo displayed on
a screen and reflected on a tablet in Paris. — AFP

Compare your 
smartphone
with ‘Huawei
Nova 3 Series’ 
Kuwait: Huawei’s experience zone at Marina
Mall, Salmiya will provide consumers innova-
tive ways to compare their own device with
Huawei’s newest smartphones - Huawei nova 3
and Huawei nova 3i. Both smartphones are
powered by Artificial Intelligence (AI) in its
overall functioning and camera features. With
dual front camera (24MP+2MP), users can
expect the best-in-technology ‘selfie’ that a
smartphone can offer.

The Huawei experience zone has been pur-
posefully created to bring to life its unique
features for a hands-on engagement like no
other. From understanding the power of AI
photography, to experiencing the state-of-
the-art dual front and dual back cameras, con-
sumers could test the camera capabilities of

both the smartphones that have the ability to
recognize age, gender and skin tone to cap-
ture perfect AI selfies. 

Huawei nova 3 and Huawei nova 3i smart-
phones are equipped with background scene
recognition and enables AI engineered beau-
tification solutions for that self-expressing and
confidence boosting AI selfie in one click.
HUAWEI has organized a range of exciting
activities to keep the visitors entertained at
the roadshow. Not only will the visitors get a
chance to experience the different features of
the Huawei nova 3 and nova 3i, but also get a
chance to enter a lucky draw and win the
HUAWEI nova 3i. 

Huawei CBG has also collaborated with
Kuwaiti Celebrity Singer, Humood Al
Khudher, to explore the breakthrough AI fea-
tures of the new HUAWEI nova series. The
HUAWEI experience zone is scheduled from
August 16 to 18, 2018. If you are waiting to
buy the new Huawei nova series, both the
Huawei nova 3 and Huawei nova 3i are now
available across select retailers in Kuwait. The
Huawei nova 3 will be available in Iris Purple,
Airy Blue and Black colors and the HUAWEI
nova 3i will be available in Iris Purple, Pearl
White and Black colors.


