
KUWAIT: Burgan Bank Group commented yesterday,
in light of the current situation in Turkey, that Burgan
Bank A S - Turkey has not had any major impact on its
profitability in its operations as a result. It stated that
its strategic decision to fully hedge its investment in
the Turkish subsidiary’s
capital has protected it
from currency fluctuations
in the Turkish Lira. Burgan
Bank AS - Turkey is cur-
rently running in business
as usual mode with no
interruptions. 

Eduardo Eguren, Group
Chief Executive Officer
commented: “at present,
we are not anticipating
any major impact. We are
prudent in our risk model and have enjoyed lower
than market averages of non-performing loan ratios
in Turkey being very selective in the credit front and
minimizing our exposure to customers with high
leverage or aggressive speculative positions.”  

“We have healthy margins and our liquidity is at

sound levels and with no material FX positions in
Turkey, the Bank is set to navigate well through the
turbulences. Our business model is solid and well
prepared to handle volatility if it persists. We are in
Turkey for the long run,” added Eguren

The pre-emptive
approach of hedging
Burgan Bank Group’s
investment in the capital of
Burgan Bank A. S. -
Turkey’s was taken in 2015
with the aim of minimizing
geo-political and economic
turbulence; a move which
has enabled the Bank to
confront volatility
unharmed over the last few
years.  At this point,

Burgan Bank A. S. - Turkey is well-poised to face
volatility, to support customers, and to remain com-
petitive in the long run. 

Established in 1977, Burgan Bank is the youngest
commercial Bank and second largest by assets in
Kuwait, with a significant focus on the corporate and

financial institutions sec-
tors, as well as having a
growing retail, and pri-
vate bank customer base.
Burgan Bank has majority
owned subsidiaries in the
MENAT region support-
ed by one of the largest
regional branch networks. 

The Bank has continu-
ously improved its per-
formance over the years
through an expanded rev-
enue structure, diversified
funding sources, and a
strong capital base. The adoption of state-of-the-art
services and technology has positioned it as a trend-
setter in the domestic market and within the MENA
region. Burgan Bank’s brand has been created on a
foundation of real values - of trust, commitment,
excellence and progression, to remind us of the high
standards to which we aspire. ‘People come first’ is
the foundation on which its products and services
are developed.
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Pay for Britain’s top 
bosses rises 23%
LONDON:  Pay packages for the bosses of
Britain’s 100 biggest listed firms rose 23 per-
cent over the past year, fuelled by payouts for
the CEOs of  house bui lder Persimmon and
industrial firm Melrose Industries, a survey
showed yesterday.

Excessive corporate pay has attracted public
anger since the financial crisis and Prime Minister
Theresa May has denounced the gap between the
amounts paid to bosses and average workers as
irrational and unhealthy. The survey by the
Chartered Institute of Personnel and
Development (CIPD) and the High Pay Centre
think-tank showed the average income for chief
executives of companies in the FTSE 100 share
index was 5.7 million pounds ($7.25 million) in
their financial year ending in 2017, up 23 percent
from the previous year.

The increase far exceeds the 2.5 percent
increase in average (mean) salaries for British
workers to 29,009 pounds, according to the
Office for National Statistics.

A similar study a year ago showed bosses’
average pay had dropped by 17 percent over the
previous year. CIPD said the strong performance
of the stock market in the years to 2017 was
probably a factor in this year’s increase but that
this should prompt questions about the contribu-
tion of individual bosses to share performance as
opposed to other factors such as economic con-
text or the wider workforce. —Reuters
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Gulf Bank extends 
best wishes for 
Eid Al-Adha 
KUWAIT: On the blessed
occasion of Eid Al-Adha,
and as per the approved
guidelines set by the
Kuwait Banking
Association (KBA), all Gulf
Bank branches and its head
office will be closed
Monday, 20 August to
Thursday, 23 August 2018,
and will resume working on
Sunday, 26 August 2018. 

On Sunday, 19 August
2018 specific branches will
be operating to service our
customers, those include
the Gulf Bank Head Office, Fahaheel 1 branch, Jahra 1
branch, Salmiya Co-op branch, Farwaniya 1 branch as
well as Hawally branch. 

Ahmed Al-Ameer, Assistant General Manager for
External Communications at Gulf Bank said” During Eid
Al-Adha break, Gulf Bank’s customers will continue to
be served round-the-clock through its dedicated
Customer Contact Center, which is reachable by dialing
1805805. Moreover, Gulf Bank’s Interactive Teller
Machines (ITMs) will be available during the Eid holi-
days from 10am till 3:30pm in Jabriya, Adan, Fahaheel
(Al-Ghanim Electronics), and Al-Salam (South Surra).
Clients can also place any query using the WhatsApp
service on 65805805 or access the Bank’s online por-
tal, (www.e-gulfbank.com) to find out more about the
latest products and services; or download the Mobile
Banking App’s (App store/Android) to monitor
accounts and conduct self-service banking transac-
tions, or view its social media channels”. 

Gulf Bank extends its warmest congratulations and
best wishes to the Amir of the State of Kuwait, His
Highness Sheikh Sabah Al-Ahmad Al-Jaber Al-Sabah;
His Highness the Crown Prince, Sheikh Nawaf Al-
Ahmad Al-Jaber Al-Sabah; and His Highness the Prime
Minister, Sheikh Jaber Al-Mubarak Al-Hamad Al-
Sabah and to the people of Kuwait on the occasion of
Eid Al-Adha. 

Ahmed Al-Ameer

Panasonic’s new 
water dispensers to 
add luxury to modern 
Mideast kitchens
KUWAIT: Panasonic to reinvent the contemporary
Middle Eastern kitchens with the introduction of new
water dispensers that combine cutting edge innovation
with stylishly elegant look.  Designed in statement-
making black and metal finish, Panasonic’s water dis-
pensers break the monotony of the plain white plastic
design of common water dispensers - a perfect way to
achieve that touch of chic luxury without compromising
on reliability and functionality.

The range includes two top loading water dis-
pensers, SDM-WD3238TG and SDM-WD3128TG, and
the bottom loading SDM-WD3438BG model.  Ideal for
both homes and offices, these appliances have been
engineered with Panasonic’s advanced technologies to

deliver maximum reliability, optimum usability and top-
notch level of safety.  Among the key features are:

l Hot, cold and normal water options - icy-cold, pip-
ing hot or room temperature water at your fingertips
from a single fast-flowing spout

l LED light indicators - for safe and easy water dis-
pensing in low-light conditions

l Stainless steel hot and cold-water reservoir - ideal
for eliminating the ‘plastic’ water taste common with
some water dispensers

l Child safety lock for hot and cold-water tank - to pre-
vent accidents from unsupervised access by the little ones

l Double safety devise - to prevent overheating
l Anti-finger proof stainless steel cabinet doors - for

a clean, polished look always 
Keisuke Nakagawa - Director of Consumer

Marketing Division, Panasonic, said, “Building on
Panasonic’s extensive and innovative history in home
appliances, our water dispensers are specially-
designed to meet the needs of our Middle Eastern cus-
tomers who appreciate unique features that make a
genuine difference.  These appliances - while adhering
to top Japanese quality standards - were also built with
an upscale modern style, in line with our efforts of cre-
ating luxury home concepts accessible to almost every-

one.  We are confident to say that our water dispensers
are great additions to Panasonic’s popular range of
premium home appliances that boast industry-leading
technology.”

All Panasonic water dispenser models are now avail-
able at all Best Al-Yousifi Electronics showrooms and
authorized distributors. 

Turkish Airlines 
reached highest 
load factor in 
July with 85.3%
KUWAIT: Turkish Airl ines, who has recently
announced the results of passenger and cargo traffic
in July, achieved the highest July load factor (LF) in its
history with 85.3 percent. Despite the high base of
July 2017, growth in the number of passengers, rev-
enue per kilometer and load factor, has been an
important indicator of the continued increase in global
interest to Turkey and Turkish Airlines. 

According to July 2018 Traffic Results; 
l The passenger growth trend continued in July,

thus total number of passengers carried went up by 4
percent reaching 7.8 million passengers, and Load
Factor went up to 85 percent. 

l In July 2018, Total Load Factor improved by 1.5
points, with an increase of 2 percent in capacity
(Available Seat Kilometer), while international LF
increased by 1,7 points to 84,9 percent, domestic
Load Factor stood at 88 percent.

l Excluding international-to-international transfer
passengers (transit passengers), number of interna-
tional passengers went up by 7 percent.

l In July, cargo/mail volume continued the double
digit growth trend and increased by 20 percent, com-
pared to the same period of 2017. Main contributors to
the growth in cargo/mail volume, are Middle East with
33 percent increase, Europe with 26 percent increase,
Africa with 26 percent increase, N. America with 32
percent increase and Far East with 16 percent increase.

l In  Ju ly, Afr ica , N. Amer ica  and Far  East
showed load factor  growth of  5 .5  points , 3 .5

points and 4 points, respectively.

According to January-July 2018 Traffic Results;
l During January-July, increase in demand and

total number of passengers was 13 percent and 15
percent, respectively, over the same period of last
year. Total number of passengers reached to 43
million. 

l During January-July, total Load Factor improved
by 4 points up to 81 percent. While international Load
Factor increased by approximately 4 points up to 81
percent, domestic load factor went up by 2 points to
85 percent, thus recording the highest load factor in
Turkish Airlines history for the period of January-July.

l Excluding international-to-international transfer
passengers (transit passengers), number of interna-
tional passengers went up significantly by 18 percent.

l Cargo/mail carried during the first seven months
of 2018 increased by 26 percent and reached 779
thousand tons.

Sterling suffers 
longest losing 
streak since 2008 
LONDON: Sterl ing fel l  yesterday for the
twelfth consecutive day as the U.S. dollar
strengthened, leaving the pound at its weakest
since June 2017 and facing its longest losing
streak since the depths of the financial crisis
in 2008. Sterling has weakened sharply in
August as traders grow increasingly worried
that the UK will crash out of the European
Union next year without a trade deal, and as
the dollar has surged.

Yesterday, the pound slipped further to a
new 13-month low of $1.2689 while the dollar
extended its recent rally, and after UK price
rises for the month of July came in as expected.
A twelfth session of losses would match its
record in August 2008.

Against the euro, after initially strengthen-
ing, the pound gave up most of its gains and
was up 0.1 percent to 89.180 pence per euro.
“It’s not just a question of Brexit, it’s also a
recognition that the UK economy has not been
particularly strong,” Aviva Investors head of
multi-asset funds Sunil Krishnan said.

“So, recognizing there will be a great deal
of volatility in sterling in both directions as we
have news and rumor around Brexit you can
see a weakening trend for sterling...we are
generally underexposed to sterling and posi-
tion for sterling to weaken a bit more from
here,” he said.

Consumer price inflation nudged up to 2.5
percent year-on-year in July from 2.4 percent
the previous month, in line with a Reuters poll
of analysts, data showed yesterday.

The rise is the first time inflation has picked
up in 2018 and leaves many British households
still feeling squeezed - workers’ wages have
failed to keep up with inflation for much of the
past decade.

Data this week showed British workers’
wages rising at their slowest rate for nine
months, up 2.4 percent annually, although there
was a surprise fall in the unemployment rate.

“What is l ikely to be more concerning
domestically is that inflation is once again out-
pacing wage growth, which will lead to the
question over whether the Bank of England
(BoE) might be tempted to lean towards anoth-
er increase in UK interest rates,” FXTM market
analyst Jameel Ahmad said. 

The pound was largely unmoved by the
inflation data, with the performance of the dol-
lar a bigger factor for the currency yesterday.
UK retail sales data is due today. —Reuters

Drive safe and save 
with Nissan special 
aftersales offer this season
KUWAIT: In line with the brand’s strategy to offer
optimal convenience and seamless driving experi-
ences, Abdulmohsen Abdulaziz Al-Babtain
Company (AABC), the sole authorized dealer of
Nissan vehicles in the State of Kuwait, announces
its latest aftersales offers applicable on all Nissan
vehicles. Exceeding customer expectations and
needs, the new offer is part of an ongoing effort to
facilitate the requirements of all of its owners.

To keep up with the “Back to School” season,
owners of Nissan models will now be entitled to a
30 percent discount on car parts, 15 percent off on
service labor with 13 points free checkup. Nissan
Al-Babtain provides the perfect opportunity for
customers to service their car before the fall season.

Nissan Service centers are equipped with the
latest tools and devices and is managed by skilled,
and trained service advisors. Nissan Al-Babtain in
an effort to accommodate its loyal customers, the
popular brand presently owns 9 Nissan service
centers and 14 Parts Outlets located in strategic
locations around Kuwait.


