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KFH-Turkey enjoys 
solid asset quality, 
diversified 
financing portfolio

KUWAIT: “Kuwait Finance
House- Turkey (KFH-
Turkey) enjoys solid assets
quality attributable to its
diversified financing port-
folio as the economic sec-
tors in Turkey allow the
Bank to diversify its financ-
ing portfolio,” said KFH-
Group CEO, Mazin Saad
Al-Nahedh.

He added in a press
release, that KFH-
Turkey financing portfolio is stable, in a good posi-
tion and is diversified in a balanced manner between
the Turkish lira and the major foreign currencies,
which contributes in building extra cushion to
absorb impact of currency fluctuation.

KFH-Turkey’s precautionary policies are strong
to address the repercussions on the current Turkish
lira crisis. KFH is closely monitoring events in
Turkey and hoping for swift actions to reduce the
devaluation of Turkish Lira TL and end crisis
through serious measures by the Turkish govern-
ment, the Central Bank of Turkey and all authorities
concerned.

Al-Nahedh pointed out all KFH-Turkey financial
indicators exceed the minimum regulatory require-
ments. Despite the TL devaluation, the bank is
achieving strong and continuous growth rates at all
levels of the financing portfolio, deposits and total
assets as well as profits, indicating the nonperform-
ing-financing ratio of 1.8 percent, below the market
average is an indication of the sound and well-disci-
plined growth.

He said that KFH-Turkey operates through over
400 branch offices throughout Turkey and has a
manpower of nearly 6000 employees.

Al-Nahedh explained that the sustainable growth
of KFH-Turkey provides extra cushion to absorb TL
devaluation, indicating KFH-Turkey’s banking affili-
ate in Germany KT Bank AG contributes in mitigat-
ing risk thanks to the geographical diversity, not to
mention the role of the geographical spread of the
Group in Kuwait, Malaysia and Bahrain. 

He added that the Turkish economy enhances
diversification of economy resources that encom-
pass infrastructure, education, health, real estate
investment etc. He expected the current situation in
Turkey will diversely impact the investment on the
short term only, while the medium and long terms
wil l  witness growth and stabil ity because the
Turkish economy is based on the elements of the
real economy.

KUWAIT: Turkish Airlines total revenue increased
significantly during the first half of the year approxi-
mately by 30 percent compared to the same period of
last year, reaching $6 billion. Thus, having displayed a
remarkable growth performance in 2017, Turkish
Airlines managed to increase both passenger and
cargo revenue in the first half of 2018. 

During the first half of the year, Turkish Airlines
managed to increase net operating profit up from $17
million to $258 million, due to the increasing demand
and unit revenues despite the increasing fuel prices. 

In the first half of the year, EBITDAR (earnings
before interest, taxes, depreciation, amortization and
rent), which is used as a cash generation indicator,
stood at $1.28 billion, with a 38 percent increase.
EBITDAR margin improved by 1,5 percentage points
to 21,5 percent. This value is the highest first half
EBITDAR value that Turkish Airlines, that continues
to be one of the most profitable airlines in the sector,
has so far achieved. 

During the first half of the year, total Load Factor
climbed 4,3 percentage points to 80.4 percent,
recording the highest load factor in Turkish Airlines
history for the first half. During the same period,
increase in total number of passengers carried, capac-
ity (available seat kilometer) and demand (revenue per
kilometer) was 18 percent, 9 percent and 16 percent,
respectively, over the same period of last year. Turkish

Airlines carried more than 35 million passengers dur-
ing this period. According to International Air
Transport Association (IATA) first five month figures,
the global aviation sector realized capacity growth of
6 percent and demand growth of 7 percent. 

Turkish Airlines, which continues to strengthen its
identity as a leading global airline with its ever-
expanding flight network and the implementation of
other significant investments, currently operates
flights to 49 domestic and 255 international destina-
tions, a total of 304 destinations in 122 countries,
along with Freetown, Samarkand, Krasnodar and
Moroni, which have launched within this year. The
fleet of Turkish Airlines, one of the youngest and most
modern in the world, operates a total of 325 aircraft,
comprising 215 narrow body, 92 wide body and 18
cargo aircraft, as of today. Investing in the most
advanced and environmentally friendly new genera-
tion aircraft, Turkish Airlines aims to reach a fleet of
500 aircraft by 2023. 

Targeting to become one of the world’s largest air
cargo carriers, Turkish Cargo forms a wide corridor
from Asia to Africa and Europe to Latin America. In
the first half of 2018, Turkish Cargo managed to
increase not only the amount of cargo carried by 28
percent, compared to the same period of last year, up
to approximately 660 thousand tons, but also the car-
go revenue by 35 percent, up to $784 million. 

Despite the strong global competitive environment,
economic and political uncertainties in the nearby
region and severe operating conditions due to the
fuel price and currency fluctuations, Turkish Airlines,

having around 52 thousand employees with its sub-
sidiaries, continues to generate successful results and
will continue its trend in the sustainable growth path
as the global brand of Turkey.  

Turkish Airlines posts $258 million 
operating net profit in H1 2018

Total revenue increases by 30% to $6 billion

QIC Group signs 
sponsorship 
agreement with 
Mall of Qatar
DOHA: Qatar Insurance Group, Qatar’s
flagship insurance powerhouse has
signed a partnership agreement with the
Mall of Qatar (MOQ), the leading nation-
al mall of the Nation. The signing cere-
mony, which was held yesterday at the
QIC Headquarters in West Bay, was
attended by Deputy Group President &
CEO QIC MENA region, Salem Al-
Mannai, CEO of the Mall of Qatar, Stuart
Elder and other QIC officials. Through
this strategic partnership, QIC Group will
promote the World Cup FIFA 2018,
which will be broadcasted across the
World Cup Fan Zone located at the Oasis
in the Ground Floor of the Mall of Qatar.  

As the flagship insurer in Qatar and in
the MENA region, QIC Group takes
pride in providing support to all sporting
activities. Owing to its repute of being

the most popular sport worldwide, the
FIFA serves as an excellent platform for
demonstrating true sportsmanship to a
global audience. Echoing the same phi-
losophy, QIC believes that sports can
bring people together and create social
and cultural platforms, which is a precur-
sor for building a sustainable nation. 

Speaking on this important partnership,
Salem Al-Mannai, Deputy Group
President and CEO QIC MENA stated,
“As a strong supporter of the FIFA World
Cup, this partnership with MOQ is yet
another demonstration of QIC Group’s
ongoing commitment to sporting events. It
also underpins our involvement and effec-
tive support in realizing the four pillars of
Qatar National Vision (QNV) 2030.”

He further added, “Capitalizing on this
partnership, we would also like to cast a
spotlight on QIC Group’s growth trajecto-
ry and expanding global footprint through
a corporate video that will be played at
the Mega Screens in the MOQ ahead of
the matches.”

QIC Group’s corporate video is an
immersive visual that has captured the
evolution of QIC from being a domestic
insurer to an insurance powerhouse of
international repute. Notably, the video

also highlights QIC Group’s strategy of
diversification and ways of fulfilling its
vision of being ranked amongst the glob-
al top 50 insurers.”

Stuart Elder, CEO of Mall of Qatar
stated, “We are delighted to sign this
strategic partnership agreement with

QIC Group. As a leading national mall,
MOQ is constantly committed to devel-
oping partnerships with major entities in
Qatar to ensure that the World Cup
FIFA 2018 serves as an effective plat-
form to bring people together and share
good times.”

KFH-Turkey HQ

Mazin Al-Nahedh

Ooredoo and 
Booking.com 
offer Nojoom points 
KUWAIT: Ooredoo Kuwait announced a new exclusive
partnership with the international booking website
Booking.com, allowing members of the Nojoom rewards
program to earn 20 points of each KD 1 they spend
booking their hotels when they use the co-branded
booking website, available via a link on Ooredoo Kuwait’s
main website. Customers visiting the co-branded booking
website will be able to enter their Nojoom membership
details, the exclusive rewards program from Ooredoo,
before they complete their booking process. Points are
accrued within 45 days of customers’ checkout date on

the rate of 20 points per KD 1. Customers exchange these
points with any of Nojoom’s exclusive partners list, which
includes airlines, retail stores, restaurants, cafes, and
more. Ooredoo stated that its partnership with
Booking.com is part of its commitment to enriching peo-
ple’s digital experiences. 

Booking.com is available in many languages and offers
rooms in thousands of hotels around the world, allowing
users to book and modify their bookings with the click of
a button. Ooredoo is extensively working to expand the
number of partners to complement the experiences of
different customers’ needs.

Ooredoo’s newly revamped Nojoom rewards program
offers its customers the best exclusive discounts.
Accessible to all Ooredoo customers, the program offers
members free upgrades, vouchers and discounts from a
large variety of partners, ranging from service providers,
retailers and hotels, and airline companies. 

The revamped Nojoom rewards program has many

new benefits which include transferring Nojoom points to
friends and family, donate Nojoom points for charitable
causes, and redemption for partners’ voucher which are
readily accessible through nojoom.ooredoo.com.kw or
the My Ooredoo app.

12 more families 
benefit from 
Al Mulla Exchange 
free Insurance coverage 
KUWAIT: Al Mulla Exchange has again proved beyond
doubt that their activities go beyond the normal parl-
ance of remittances. The Free Insurance coverage
which is given along with every remittance and started
nearly 6 years back has already given benefits to more
than 230 Al Mulla Exchange customer families. All cus-
tomers are eligible and can opt to avail for the
Insurance coverage if they wish for it.  

As the leading Exchange company making waves in
the remittance market through innovation, technology
and service, Al Mulla Exchange has proven beyond
doubt that they are closer to their customers more than
anybody else. The free insurance allotment is very sim-
ple. For every transaction that is being done, a free
insurance coverage of KD 1,000 or more with a validity
of one month is applicable. This gets renewed each time
a transaction is done. For the customer there are no
premiums to be paid or policies to be filled. The
Insurance coverage amount and the validity comes
printed on the receipt itself. Settlement of the claims is
expedited very fast as per the terms and conditions
governing the insurance coverage. 

Some of the feature of the Insurance coverage
includes worldwide coverage, Accidental death, Normal
death, permanent total disability.   “We would like to
thank Al Mulla Exchange for the wonderful care and
help given to us. My husband Amritham Livingston was
the breadwinner of the family and his sudden loss was

really unbearable for us. Al Mulla Exchange’s contribu-
tion was Godsend and will help me and my children to
be on our feet again,” said  Ahila Livingston. Livingston
unexpectedly passed away in due to brain stroke.
Similar testimonies pour in from the recipient families
conveying their gratitude to Al Mulla Exchange for
their unflinching support and help. Since this corporate
social responsibility covers all Al Mulla Exchange cus-
tomers, the company encourages friends and relatives
to check with Al Mulla Exchange in case one of their
dear ones passes away. They will be able to check and
verify their eligibility for the Insurance.  

Al Mulla Exchange has presently 81 branches in
Kuwait and is the most preferred Exchange Company
for customers. 

Gold Fields to 
cut 1,100 jobs 
at South African unit
JOHANNESBURG: Gold Fields, one of the oldest
goldminers in South Africa, yesterday announced
plans to slash 1,100 jobs, or nearly a third of the
full-time workforce, at a loss-making unit.

It said the unit, South Deep, had experienced
difficulties since it was acquired by Gold Fields in
2006, including a failure to meet production targets
and rising operational and overhead costs.

South Deep mines has incurred four billion rand
($283 million) in losses over the past five years.

As part of its restructuring, the company intends
to lay off more than 1,000 permanent and casual
workers, while 460 contract workers “could also be
potentially impacted.” The mine, situated some 70
kilometres (40 miles) southwest of Johannesburg,
has a workforce of 3,614 full-time employees and
1,940 contractors.

With operations also in Australia, Ghana and
Peru, the Johannesburg-listed company is the
world’s number seven largest producer of bullion.

In 2012, Gold Fields sold most of its mines in
South Africa to Sibanye-Stillwater. Gold Fields’
plans to cut jobs come less than two weeks after
giant South African platinum miner Implats said it
would slash some 13,000 jobs and reduced the
number of shafts operating there from 11 to six.

Job cuts are politically sensitive in South Africa,
where more than a quarter of the workforce are
unemployed. —Reuters


