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No sign of crisis or panic over 
trade war on Chinese streets

BEIJING/SHANGHAI: Chinese officials have been mostly
measured and moderate in their response to US President
Donald Trump’s ratcheting up of a trade war with Beijing
in recent weeks through his announcement of a series of
punitive tariffs. They have generally avoided adding to ten-
sions, allowing the Communist Party’s official media to
make the most bellicose comments.

But the mood on the streets of Beijing and Shanghai is a
little less accepting. Reuters talked to a cross section of 50
people, mainly from the two cities, about how concerned
they are about the trade war, what they think Beijing’s
response would be, and whether they think Chinese peo-
ple should boycott American products in retaliation.

The interviews showed there is no palpable sense of
crisis or panic yet. There is division and confusion over
how China should respond to Trump, with some arguing
that Beijing should strike back at American interests but
others saying they didn’t know what could be done.

But perhaps most worrying for American businesses
selling in China, a significant minority of the people
interviewed - 14, or 28 percent - want to stop buying
American products now, and some say they are already
boycotting anything made in the US. Others said they
would continue to buy American but that could change
in the future.

If that was representative of the whole of China - and
words were turned into action - it might start to put a dent
in sales of Apple’s iPhones, Disney’s movies, Starbucks’
drinks and General Motors’ cars, among other American
products - and that’s without any boycott being organized
by the government or activists.

A decade after China basked in the patriotic glory of an
inspirational opening ceremony for the Beijing Olympics,
nationalist sentiment is rarely far below the surface.

The straw poll’s sample is very small and clearly not
scientific. The interviews were also conducted in a country
where people are often guarded and may well not let for-
eign media know their real views. Any individual’s com-
ments deemed inappropriate - criticism of Xi would fall
into this category - could lead to trouble with the authori-
ties. But the views expressed in the 50 interviews are more
than the basis for idle curiosity. Here are the results of the
straw poll:

● Asked whether they were worried about the trade
war, only 11 of the 50 (22 percent) said they were, and 39

(or 78 percent) said they weren’t concerned.
● Asked what Beijing should do in response to Trump’s

punitive tariffs, 19 (or 38 percent) said that it should strike
back hard. The rest came up with various responses,
including a refocus on development of the domestic econ-
omy, building other export markets, while 8 (or 16 percent)
said they had no idea what the government should do.

● Asked whether they would stop buying US products,
14 said they would, 31 said they wouldn’t (some indicated
their views could change if the trade war intensifies), and
five didn’t have a view.

Here are some of the comments from those interviewed:
“Of course I’m concerned. It’s a clash between the largest
and second-largest economy,” said Shanghai stockbroker
Cai Qing, 40. “None of the relevant parties were fully pre-
pared for the trade war. Policies were rushed, including
US policies,” he added. “To put it bluntly, Americans have
always been so arrogant - they make everyone their man-
ufacturer so they can reap the economic fruit,” said Qu
Xinjun, who works in the steel industry in Shanghai.
“Trump is waging a psychological war with China. He was
trying to intimidate China. From a psychological stand-
point, we should not worry about the trade war, but rather
focus on domestic development,” he said. “We should
trust our country and the leadership and trust that we can
win the war.”

“China has to hit back, which could show its great pow-
er status. China has to win this match,” said Beijing interior
decorator Zhang Shiyou, 56.

China has other markets it can look to, and President Xi
Jinping’s landmark proposal to build a new Silk Road,
called the Belt and Road initiative, he said.

“We Chinese should not buy Apple phones. Like the
saying ‘Buy the nation’s products, love China’, buying
domestic products will boost our own industries.”

“A lot of American goods are actually made in China,”
said Wei Shaochuan, 26, the founder of a tech start-up in
China’s central Henan province, was interviewed on
WeChat.

“But if, after a period of time, the trade war really
incites a sense of hatred against the United States, then I
will not watch American movies, not listen to American
music, not recommend Disney to friends, and start writing
social media posts saying that Americans are not good, in

order to counter American cultural products,” he said.
“I’m a strong supporter of Chinese products. I’m a firm

opponent of any American product, especially after read-
ing the news,” said Zhao Guoxin, 61, a store owner in
Beijing. “The other day I went to this American shop and I
told them I won’t buy one single thing, and I made them
very awkward. To be honest I do think America is pretty
obnoxious,” he said.

“To be honest, importing from the US isn’t our sole
route,” said Wang Yangqing, a Beijing nurse who said she
was in her 20s. “We could also import from European
countries. For girls, we use some American skin care prod-

ucts. If tariffs keep rising, I may shift to products from oth-
er places such as Japan or Korea.” “China should strike
back properly,” said Xu Dong, 25, a student in Beijing. “But
I won’t stop buying their products. Some enterprises like
Apple in fact bring in tax revenues and employment. It’s a
brand that is doing good to China,” he said,

“For me it [the trade war] is great!” said Zhu Tao, 34, a
ship catering manager in Beijing. “That’s because I receive
my salary in US dollars and since the US-China trade war
started the US dollar has kept increasing in value com-
pared to the yuan. So I think it has really helped me. It’s
great!” — Reuters

CURRENCY BUY SELL
Europe

British Pound 0.380830 0.394730
Czech Korune 0.005453 0.014753
Danish Krone 0.042421 0.047421
Euro 0. 339077 0.352777
Georgian Lari 0.137977 0.137977
Hungarian 0.000977 0.001167
Norwegian Krone 0.032167 0.037367
Romanian Leu 0.057431 0.074281
Russian ruble 0.004409 0.004409
Slovakia 0.009092 0.019092
Swedish Krona 0.029164 0.034164
Swiss Franc 0.299413 0.310413

Australasia
Australian Dollar 0.213167 0.225167
New Zealand Dollar 0.193751 0.203251

America
Canadian Dollar 0.225766 0.234766
US Dollars 0.300150 0.305450
US Dollars Mint 0.300650 0.305450

Asia
Bangladesh Taka 0.003005 0.003806
Chinese Yuan 0.043009 0.046509

Hong Kong Dollar 0.036671 0.039421
Indian Rupee 0.003862 0.004634
Indonesian Rupiah 0.000017 0.000023
Japanese Yen 0.002671 0.002851
Korean Won 0.000258 0.000273
Malaysian Ringgit 0.070858 0.076858
Nepalese Rupee 0.002631 0.002971
Pakistan Rupee 0.001906 0.002716
Philippine Peso 0.005750 0.006050
Singapore Dollar 0.215724 0.225724
Sri Lankan Rupee 0.001565 0.002145
Taiwan 0.009752 0.009932
Thai Baht 0.008805 0.009355

Arab
Bahraini Dinar 0.791926 0.808426
Egyptian Pound 0.014374 0.020092
Iranian Riyal 0.000084 0.000085
Iraqi Dinar 0.000200 0.000260
Jordanian Dinar 0.424827 0.433827
Kuwaiti Dinar 1.000000 1.000000
Lebanese Pound 0.000151 0.000251
Moroccan Dirhams 0.022494 0.046494
Omani Riyal 0.783942 0.789622
Qatar Riyal 0.079280 0.084220
Saudi Riyal 0.080047 0.081347
Syrian Pound 0.001290 0.001510
Tunisian Dinar 0.106702 0.114702
Turkish Lira 0.042762 0.054262
UAE Dirhams 0.081411 0.083111

Yemeni Riyal 0.000989 0.001069
Turkish Lira 0.055309 0.065609
UAE Dirhams 0.081232 0.082932
Yemeni Riyal 0.000987 0.001067

EXCHANGE RATES

Dollarco Exchange Co. Ltd

US Dollar 303.890
Canadian Dollar 231.675
Sterling Pound 389.255
Euro 347.450
Swiss Frank 304.185
Bahrain Dinar 808.155
UAE Dirhams 83.140
Qatari Riyals 84.380
Saudi Riyals 81.935
Jordanian Dinar 429.905
Egyptian Pound 16.994
Sri Lankan Rupees 1.898
Indian Rupees 4.423
Pakistani Rupees 2.451
Bangladesh Taka 3.635
Philippines Pesso 5.710
Cyprus pound 18.080
Japanese Yen 3.750
Syrian Pound 1.590
Nepalese Rupees 2.765
Malaysian Ringgit 75.205
Chinese Yuan Renminbi 44.745
Thai Bhat 10.100
Turkish Lira 47.480

Most citizens are not worried, some say they won’t buy US products
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World stocks
hit one-month
low as Turkish
rout spreads
LONDON:  World markets shuddered yes-
terday, as Turkey’s worsening currency cri-
sis persuaded investors to dump equities
and emerging markets and flee to safer
assets such as government bonds and the
dollar. The MSCI world equity index, which
tracks shares in 47 countries, was down
0.6 percent yesterday and 1.75 percent
since Friday’s open as the Turkish lira
plunged to a record low, forcing the coun-
try’s finance minister to announce an eco-
nomic action plan to ease nerves.

The lira has tumbled on worries over
Turkish President Tayyip Erdogan’s
increasing control over the economy and
deteriorating relations with the United
States. It fell as much as 12 percent at one
stage yesterday, then recovered to a loss of
8.5 percent by 1130 GMT.

“There’s a risk-off mood generally trig-
gered by the Turkish currency sell off, and
we are seeing a wider sell-off now, and it’s
looking pretty ugly in other emerging mar-
kets as well,” said Investec economist
Philip Shaw. He pointed to the South
African rand and the Mexican peso, down
2.8 percent and 1.8 percent respectively
yesterday, as two examples of emerging
markets hit by contagion.

“The plunge in the lira, which began in
May, now looks certain to push the Turkish
economy into recession, and it may well
trigger a banking crisis,” said Andrew
Kenningham, chief global economist at
Capital Economics. “This would be another
blow for EMs as an asset class.”

Turkish credit default swaps - a hedge
against financial turbulence - surged to
their highest since the 2008 global finan-
cial crisis as the lira took its latest dive.

The eurozone has also been hit by
Turkish woes, particularly after a report by
the Financial Times last week suggested
the European Central Bank was increas-
ingly concerned about euro zone banks
with exposure to Turkey. The euro fell to a
one-year low against the dollar yesterday
and sank to a one-year trough against the
Swiss franc as well. — Reuters

SHANGHAI: A bank employee uses a money counting machine to count out 100 yuan ($14.6) notes at a
bank in Shanghai. — AFP

Empty shipyard and 
Suicides as ‘Hyundai 
Town’ grapples 
with grim future
ULSAN, South Korea: When Lee Dong-hee came to
Ulsan to work for Hyundai Heavy Industries five years ago,
shipyards in the city known as Hyundai Town operated day
and night and workers could make triple South Korea’s
annual average salary.

But the 52-year-old was laid off in January, joining
some 27,000 workers and subcontractors who lost their
jobs at Hyundai Heavy between 2015 and 2017 as ship
orders plunged. To support their family, Lee’s wife took a
minimum wage job at a Hyundai Motor supplier. His 20-
year-old daughter, who entered a Hyundai Heavy-affiliated
university hoping to land a job in Ulsan, is now looking for
work elsewhere. The Lee family’s fortunes mirror the
decline of Ulsan, which is now reeling from Chinese com-
petition, rising labor costs and its over-reliance on
Hyundai - one of the giant, family-run conglomerates or
chaebol that dominate South Korea.

Generations of Hyundai workers like Lee powered
South Korea’s transformation from the ashes of the 1950-
53 Korean War to an industrial and manufacturing power-
house, making the southeastern port of Ulsan the country’s
richest city by 2007.

But some experts say the chaebols have now become
complacent and risk averse, failing to keep pace with their
overseas competitors. South Korea’s focus on exports has
also made Asia’s fourth-largest economy vulnerable to
growing protectionism by major trade partners and other
external shocks. “Hyundai was everything to me. I feel
hopeless,” Lee said at his apartment, a high-rise complex
popular with Hyundai Motor workers 10 km (6 miles) from
the automaker’s factory.

With young people fleeing in search of jobs, Ulsan is
now the fastest-aging city in the country, according to
Statistics Korea. The city’s population of 1.1 million has
more than quadrupled since 1970, but fell for the first time
in 2016 even as population grew in the rest of the country.

Once a prosperous company town
In many ways, the challenges facing Ulsan mirror those

faced in the American Midwest in the 1970s and 1980s,
when the once prosperous industrial heartland was hit by
massive job and population losses.

Some experts and industry executive warn Ulsan -
home to the world’s biggest shipbuilder and largest car-
making complex - might be South Korea’s ‘Rust Belt’ in the
making. “It could be worse here, since it’s all about
Hyundai and its suppliers,” said Mo Jong-ryn, a professor
of international political economics at Yonsei University in
Seoul. “There is no alternative.”

Legendary businessman Chung Ju-yung founded
Hyundai Motor in Ulsan in 1967 and Hyundai Heavy six
years later, turning the small fishing village known for
whale hunting into a giant company town.

For decades, job seekers flocked to the city, drawn by
high wages, company-subsidized housing and generous
benefits. Hyundai’s dominance is still keenly felt. Workers
wearing gray Hyundai uniforms drive Hyundai cars, shop at
Hyundai department stores, live in Hyundai apartments and
go to Hyundai hospitals for medical service. Their children
go to Hyundai schools and universities.

In the wake of the downturn, Hyundai Heavy has been
selling assets such an employees’ dormitory, and a large
foreign community complex it used for clients such as BP
and Exxon Mobil and their families, officials say. The for-
eigners’ complex featured townhouses, a golf course, a
swimming pool and school.

A spokesman said Hyundai Heavy was doing its utmost
to “normalize our company”, working with labor unions to
address a lack of work and an idled workforce.

Ripples from Hyundai’s struggles spread throughout
Ulsan. Eom Soon-ui runs a small noodle place in a tradi-
tional market blocks away from Hyundai Heavy’s head-
quarters. One recent workday, the market was mostly
empty, with about a dozen restaurants as well as uniform
shops catering to shipyard workers closed.

“Hyundai makes or breaks for merchants like us.
They’re doing poorly, so I’m struggling to make ends
meet,” she said. Ulsan accounted for 12 percent of South
Korea’s exports last year, the lowest since 2000 and down
from its peak of 19 percent in 2008, according to customs
data. The city also has seen a rising number of suicides
and now has the highest suicide rate in the country for
those aged between 25 and 29, according to Statistics
Korea. Ulsan University Hospital, run by Hyundai Heavy,

recorded 182 suicide attempts in the first half of this year,
compared to about 150 a year earlier, a hospital official
said. Taxi drivers have been told by police not to drop
people off on Ulsan’s newly built bridge after three people
killed themselves there in just one month.

“People believed that if they work hard, they will be bet-
ter off, and if their children study hard, they will be better
off,” said Park Sang-hoon, an official at an Ulsan suicide
prevention centre. “Confronting a different reality now, it
seems that many of them are getting to a point of hopeless-
ness, and some are even making extreme choices.”

Faltering abroad
After massive shipbuilding job losses, auto workers fear

it could be their turn next. Hyundai Motor has been
already moving some production offshore, and an internal
forecast seen by Reuters shows domestic output is
expected to fall to 37 percent this year, down from nearly
80 percent in 2004.

Executives say that’s necessary because of high labor
costs and strong unions at home.

But workers say many of Hyundai’s problems are its
own making, like failing to forecast a SUV boom in the
key US market and missing the shift to electric cars.
Hyundai Motors declined to comment for this story.
Earlier this year, it pledged to hire 45,000 across the
group over the next five years and invest heavily in new
businesses including “wearable robots” and artificial
intelligence.

However, some experts say South Korea’s reliance on a
few powerful chaebol is holding the country back. South
Korea’s top 10 conglomerates had revenue equivalent to
66 percent of the country’s gross domestic product in
2017. By comparison, the combined revenue of America’s
top 500 companies was 65 percent of U.S. GDP, accord-
ing to Fortune magazine’s annual survey last year.

“South Korea’s chaebol have been complacent,” said
Lee Dong-gull, the chairman of state-run Korea
Development Bank. Because of their near monopolistic
market positions at home, conglomerates have been reluc-
tant to take risks and slower to innovate, Lee said.

Faltering in key overseas markets, South Korea fore-
casts export growth will slow to 5.3 percent in 2018 and
2.5 percent next year, from 15.8 percent last year.

No longer a paradise
That means more pain for Ulsan and other exports

hubs. South Korean President Moon designated Ulsan and
several other cities as “industrial crisis zones” in May, set-
ting aside 1 trillion won ($890 million) this year to support
affected workers and suppliers, and to promote new
industries.

Moon says the chaebol-oriented economic policy has
reached its limit, and has widened the gap between haves
and have-nots. Under a new policy of “innovative growth”,
Seoul is boosting investment in fuel cells and self-driving
cars, “smart factories” and drones, as well as artificial
intelligence, the internet of the things and big data.

Long-time Hyundai men say they aren’t feeling benefits
of the new policy. Lee, the former Hyundai Heavy worker,
learned painting and molding to do home interior work,
but is struggling to find a job because the downturn has
also hit the real estate sector. Ha M.H., who came to Ulsan
in 1982, said he is leaving Hyundai Heavy in August after
36 years, because the company’s backlog for offshore
platforms has run dry.

“Foreign inspectors from Scotland and elsewhere who
used to work here in good old days still call Ulsan a para-
dise,” Ha said. “All of my friends have left, and I am the last
man standing.” — Reuters

ULSAN, South Korea: In the wake of the downturn, Hyundai
Heavy has been selling assets such an employees’ dormi-
tory, and a large foreign community complex it used for
clients such as BP and Exxon Mobil and their families.


