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New Zealand to 
ban single-use 
plastic bags
WELLINGTON: New Zealand became the latest coun-
try Friday to outlaw single-use plastic shopping bags,
with Prime Minister Jacinda Ardern saying they will be
phased out over the next year as a “meaningful step”
towards reducing pollution. New Zealand uses “hun-
dreds of millions” of single-use plastic bags each year,
many of which end up harming marine life, Ardern said.

“We need to be far smarter in the way we manage
waste and this is a good start,” she said. “We’re phasing-
out single-use plastic bags so we can better look after our
environment and safeguard New Zealand’s clean, green
reputation.” Ardern said her coalition government, which
includes the Green Party, was facing up to environmental
challenges and “just like climate change, we’re taking
meaningful steps to reduce plastics pollution so we don’t
pass this problem to future generations.”

Single-use plastic bags are among the most common
items found in coastal litter in New Zealand and the envi-
ronmental group Greenpeace welcomed the decision to
outlaw them. “This could be a major leap forward in turn-
ing the tide on ocean plastic pollution and an important
first step in protecting marine life such as sea turtles and
whales, from the growing plastic waste epidemic,”
Greenpeace Oceans Campaigner Emily Hunter said. 

A United Nations report in June said up to five trillion
grocery bags are used globally each year, which is nearly
10 million plastic bags per minute. “If tied together, all
these plastic bags could be wrapped around the world
seven times every hour” and like most plastic garbage
barely any is recycled, said Erik Solheim, head of UN
Environment. The UN said more than 60 countries had
introduced bans and levies on single-use plastic items
like bags. But better waste management, financial incen-
tives to change consumers’ buying habits and research
into alternative materials were needed to make any real
change, it added.

France penalty 
France plans to introduce a penalty system that

would increase the costs of consumer goods with

packaging made of non-recycled plastic, part of a
pledge to use only recycled plastic nationwide by
2025, an environment ministry official said yesterday.
Brune Poirson, secretary of state for ecological tran-
sition, said the move was one of several to be imple-
mented in coming years, including a deposit-refund
scheme for plastic bottles.

“Declaring war on plastic is not enough. We need
to transform the French economy,” she told the Journal
du Dimanche newspaper. Under the new plan, prod-
ucts with recycled plastic packaging could cost up to
10 percent less, while those containing non-recycled
plastic up to 10 percent more, Poirson said.

The government also aims to increase taxes on bury-
ing trash in landfills while cutting taxes for recycling
operations, hoping to address the growing problem of
tons of plastic finding its way into oceans. In a sign of
growing public awareness of the problem, France is
among several countries hit recently by a wave of “plas-

tic attacks”-where shoppers dump all the packaging of
their purchases outside stores. 

“When non-recycled plastic will cost more, that
will eliminate much of the excessive packaging,”
Poirson said. France currently recycles around 25
percent of its plastic, according to the magazine 60
Million Consumers. It has already outlawed single-
use plastic bags in supermarkets unless they can be
composted, hoping to encourage people to shop
with their own bags.

The Carrefour and Leclerc supermarket chains
have also said they will quit selling plastic straws in
the coming months, ahead of a law outlawing them by
2020. The European Commission also wants to
sharply cut down on single-use plastic objects,
announcing in May rules requiring the use of alterna-
tive materials and incentives for businesses. Plastic
production has soared more than 40 percent globally
over the past 10 years, mainly for packaging. —AFP

Canon Middle East
signs distribution
agreement with
Logicom in Jordan
DUBAI: Canon Middle East (CME), a
provider of imaging technologies and serv-
ices, signed a distribution agreement in
Jordan with Logicom, the leading regional
distributor of technology solutions and
services. As part of the agreement,
Logicom Jordan will distribute and pro-
mote Canon’s comprehensive consumer
product portfolio of photo, video and B2C
printing solutions to the entire Jordanian
market.  Canon is already present in Jordan
through its long-standing partner United
Electronics Company (UEC), and the
recent agreement with Logicom will further
expand Canon’s reach nationwide and
position Canon as the imaging leader in the
Jordanian market.

“For 80 years, Canon has been at the
forefront of new imaging technologies,
supported by our strong research and
development capabilities, which has led us
to be leaders in the imaging industry.

Jordan has been an integral part of our
growth and a strategic market for Canon
Middle East. Through our local partner-
ships with UEC and Logicom, we aim to
become closer to our customers in Jordan
and continue strengthening our pres-
ence,” said Venkatasubramanian
Hariharan, B2C Business Unit Director at
Canon Middle East.

Murad Mutawi, General Manager of
Logicom Jordan, said of the agreement,
“We are proud to partner with Canon.
With the company’s comprehensive prod-
uct portfolio of photo, video and printing
solutions, we are confident that our net-
work of committed channel partners will
play a key role in increasing the presence
of the Canon brand and its solutions in
Jordan.” The partnership with Logicom
will help increase channel coverage and
support the vertical integration of Canon’s
solutions, co-selling alongside partners
and creating dedicated marketing cam-
paigns. In addition, dedicated Logicom
teams will be on hand to provide technical
presales support as well as training pro-
grams for customers.

SEOUL: Samsung Electronics Co Ltd unveiled the
Galaxy Note 9 “phablet” in New York in a key product
launch that it hopes will attract younger customers with
stepped-up features and services for gamers and music-
lovers. Launching the Note 9 at 11 am in New York, or
Friday midnight in Seoul, Samsung also announced part-
nerships with global hit game Fortnite and music-
streaming service Spotify Technology SA in a stepped-
up challenge to Apple Inc in the premium-phone race.

Samsung’s new focus marks a shift away from its pre-
vious positioning of the Note as a multi-tasking device
popular with graphic designers and artists. But the hefty
price tag - at $999.99 for the base 128 gigabyte model,
according to US carrier Verizon Communications Inc -
has raised questions as to whether features such as a
longer battery life and quick cooling would be enough to
attract customers.

“I couldn’t find anything that was eye-catching
enough to prompt customers to ignore the high price
tag,” said Greg Roh, an analyst at Hyundai Motor
Securities. Shares of Samsung were down 3.5 percent in
Seoul, mirroring weakness in other chip-related stocks.
Samsung is under pressure to jump-start faltering smart-
phone sales after posting its slowest quarterly profit
growth in more than a year, as rivals such as China’s
Huawei Technologies nipped at its heels with cheaper,
feature-packed models.

The Note 9 will support up to 1 terabyte of memory -
a 512GB version that can take another 512GB through a
memory card - making Samsung the first major smart-
phone maker to sell a 1TB phone. The phablet - a cross
between a smartphone and a tablet - will hit stores on
Aug. 24, Samsung said. Verizon said the Note 9 will be
available for pre-order from Aug. 10, with the 512GB
model priced at $1,249.99. Sprint Corp will introduce the

device on Aug. 24 at a 50 percent discount as part of a
promotional scheme.

Music and games 
The Note 9 is the first Android phone to support

Fortnite, a hugely popular video-and-smartphone sur-
vival game that was only playable on computers, con-
soles and Apple products until now. It also comes with
a Bluetooth-enabled stylus designed to act as a remote
for snapping photos and controlling YouTube video
playback.

The New York event also featured a Samsung

Galaxy watch and Galaxy Home speaker, a device that
will use its Bixby voice assistant and compete with sim-
ilar products from Amazon.com Inc, Apple and
Alphabet Inc’s Google. Spotify will be supported on the
speakers, along with all other Samsung devices - news
that sent shares in the music-streaming service
provider up nearly 5 percent.

Samsung is counting on the Note 9 to outsell the
Note 8 to stem a sales slump. It said last month its flag-
ship Galaxy S9 phone missed sales targets, sending
profits in the mobile division down by a third in the
April-June quarter. Samsung does not break out ship-

ments of its smartphone models, but analysts reckon it
has shipped around 10 million Note 8 models so far.

“The jury is still out if the device can boost sales of
Samsung’s premium category,” mobile phone market
tracker Counterpoint Research said in a blog, pointing to
stiff competition from the iPhone X, Huawei’s P20 Pro
and the Find X from China’s Oppo Electronics. “The
price is a big factor.” Huawei predicted last week it
would become the world’s top smartphone seller by vol-
ume - displacing Samsung - in the final quarter of next
year, while Apple sold more of its $1,000 iPhone Xs in
the June quarter. —Reuters 

Samsung is counting on the Note 9 to outsell the Note 8

Samsung eyes youth with 
gaming in Galaxy Note 9

Investors sue 
Tesla’s Musk over
go-private tweets

NEW YORK: Two investors filed suit against Tesla CEO Elon
Musk and the electric car company after he tweeted he want-
ed to take the firm private, causing the share price to inflate
and short-selling investors to lose millions.

On Tuesday, Musk said he could finance the buyout of
Tesla, founded in 2003, at a large premium to current valua-
tion, at a price of $420 a share.  As a result, Tesla shares
jumped 11 percent, causing so-called short-sellers who have
been betting on the stock crashing for years to lose millions.
Short-selling involves borrowing overpriced shares in the
belief that their price will decline, so they can be sold and
then bought back at a lower price.

Musk, often the center of controversy, did not prove he
had the funds to finance the operation-despite tweeting
“funding secured.” Kalman Isaacs, one of the investors who
filed suit Friday in a San Francisco court, claimed Musk’s
tweets were “designed to completely decimate short-sellers.”
He said he had to buy around 3,000 Tesla shares on
Wednesday, the day after Musk’s tweets, to limit his losses.

William Chamberlain, another investor, also filed suit with
accusations of artificial inflation. Chamberlain said Musk and
Tesla “artificially drove the price of Tesla shares up as much
as $45.47 from their August 6, 2018 closing price ($341.99).”
The US Securities and Exchange Commission (SEC) regulator
contacted Tesla to inquire whether Musk’s statements were
factual and why the disclosure was made on Twitter rather
than in a regulatory filing, according to media reports.

Musk has done little to hide his disdain toward financial
speculators, whom he regularly mocks on his Twitter account.
In a blog post, he said going private would liberate the com-
pany from the quarterly reporting cycle, allowing it to be
“free from as much distraction and short-term thinking as
possible.” 

Facing questions 
Tesla’s board of directors said Wednesday it will evaluate

possibly taking the electric car maker private as US securities
regulators reportedly questioned chief executive Elon Musk’s
unorthodox announcement of the proposal. A statement from
the Tesla board said directors had met “several times” to dis-
cuss the idea after Musk raised going private as a better solu-
tion for the automaker’s long-term growth.

The board “is taking the appropriate next steps to evalu-
ate this,” the statement added. Musk jolted markets Tuesday
by announcing the proposal on Twitter and saying he could
finance the buyout at a large premium to current valuation, at
a price of $420 a share. The Wall Street Journal, citing
unnamed sources, reported Wednesday afternoon that the US
Securities and Exchange Commission inquired whether
Musk’s statements were factual and why the disclosure was
made on Twitter rather than in a regulatory filing.

Companies can come under scrutiny for misleading state-
ments, but the agency in 2013 said firms may use social media
“to announce key information ... so long as investors have been
alerted about which social media will be used to disseminate
such information.” The SEC declined comment. Tesla did not
immediately respond to a request for comment. Tesla shares,
which surged 11 percent Tuesday on Musk’s statements, dropped
2.4 percent to close at $370.34 on Wednesday. —AFP

NEW YORK: Tesla cars sit parked outside a Tesla dealer-
ship in the Red Hook neighborhood. —AFP

New Congo Ebola 
cases as medics
prepare treatment
GOMA: Four new cases of Ebola virus
have been confirmed in eastern
Democratic Republic of Congo, the
health ministry said, as authorities pre-
pare to deploy an experimental treat-
ment. The latest confirmed cases near the
town of Mangina in Congo’s North Kivu
province bring the total for the current
outbreak to 21, the ministry said in a
statement late on Friday.

Two more people - one near Mangina
and another in the city of Beni - died of
Ebola, the ministry said. In all, the hemor-
rhagic fever is believed to have killed 38
people, although several of these cases
have not been confirmed. Authorities this
week began vaccinating health workers
and people who had contact with con-
firmed cases. The experimental vaccine,
manufactured by Merck, proved effective
against an outbreak in western Congo that
ended late last month.

Officials are also ready to use an
experimental treatment called mAB114
on Ebola patients for the first time, Steve
Ahuka, a virologist at the National

Institute for Biomedical Research
(INRB) in the capital Kinshasa, told
Reuters. The treatment was developed in
the United States using the antibodies of
the survivor of an Ebola outbreak in the
western Congolese city of Kikwit in
1995 and was 100 percent effective
when tested on monkeys.

“It’s experimental. So we are following
the protocol. It has been submitted to the
ethical committee and the ethical commit-
tee gave its okay,” Ahuka said, adding it
could be used within days. He said other
experimental treatments, including
ZMapp, a similar antibody drug made by
Mapp Biopharmaceuticals in San Diego,
could also be used.

Ebola, which causes fever, vomiting and
diarrhoea, is spread through direct con-
tact with body fluids. It killed more than
11,000 people during the largest-ever
outbreak in West Africa from 2013-16.
Authorities in Congo, which has experi-
enced 10 outbreaks since 1976, have been
more successful in containing it. But the
current flare-up poses fresh challenges as
it is in a part of Congo stalked by myriad
militia groups that regularly battle one
another and kill and kidnap civilians. So
far, however, the disease has not touched
so-called “red zones” where security risks
would severely limit access for health
workers. —Reuters

NEW YORK: Drew Blackard, Samsung’s Senior Director of Product Marketing, speaks about the new Samsung Galaxy Note 9 smartphone during a product launch event at the
Barclays Center on August 9, 2018 in the Brooklyn borough of New York City. —AFP photos

HONG KONG: In this file photo taken on May 20, 2018 a shop-owner walks in her plastic goods store. —AFP


