
SHANGHAI: A key objective of President
Donald Trump’s trade war is to pressure
Beijing to “buy American”, but when it
comes to millions of dollars of US meat
imports, China may simply take its business
elsewhere.

Beijing’s retaliatory tariffs on US pork
and beef are making them prohibitively
expensive and Chinese importers are simply
turning to other sources, a trend expected
in other sectors as well.

“When the US prices go so expensive
after the duties... we will source from other
origins,” said Zhang Lihui, Shanghai manag-
er for global meat company PMI Foods.
“Like for beef, we will buy more from
Australia, we will buy more from South
America, and maybe a little bit more from
Canada.”

PMI Foods has already ceased importing
cuts of US meat into China after Beijing’s
tariffs-imposed last month in response to
Trump’s initial duties on Chinese goods-
drove prices up.

Shifting patterns 
Shifting trade patterns caused by the

tariff battle will “definitely” benefit other
countries at the US’s expense, Zhang said.
“The Chinese market will certainly look for

replacements,” she said. The outcome of the
trade battle, spread across a range of sec-
tors, remains hard to predict. But analysts
warn that US exporters will lose significant
China business. The US exported around
$140 million worth of meat, beef and related
by-products to China in June, before tariffs
kicked in, according to the US Meat Export
Federation, about 10 percent of all US beef
and pork exports.

China is clearly targeting imports of
commodities such as meat, soybeans, wheat
and petrochemicals that are easily replaced
in the global market, said Julian Evans-
Pritchard, a China economist with Capital
Economics.

“That’s the idea of tariffs: you are trying
to hurt the other side while not hurting
yourself too much,” he said. “I think (the
trade war) could lead to some quite signifi-
cant shifts in the flow-which country get-
ting what from where.”

The impact on prices of imports, howev-
er, will be largely negligible as “the global
trade system is quite flexible,” he added,
and because suppliers on both sides will
absorb much of the tariff costs themselves
to maintain their exports.

That is the case with Lin Zhengu, chef
and owner of Shanghai’s upscale Stone Sal

steak restaurant, which serves mainly high-
end American and Australian beef.

Costs of prime US beef cuts are already
up 30-40 percent due to the trade war, Lin
said, but he and his US suppliers are eating
the losses themselves rather than pass them
on to customers. “The only way we will
switch to other (non-US) beef is if the gate
is totally closed. For now, we still want to
work with our suppliers and farms,” he said.

Filling the gap 
Trade experts say some of the most

valuable US exports to China such as
Boeing aircraft and American-made cars
are threatened as China can instead import
Airbus jets or autos from Europe and Japan.

Even US soybeans, seen as a key
American leverage point due to the massive
quantities China imports, might not be irre-
placeable. The head of Chinese state grain
trading giant Cofco said it was looking at
increasing imports of soybeans from Brazil,
and other grains from places such as
Ukraine and Russia.

Shanghai Xinshangshi International
Trade Co, a major formerly state-owned
Chinese food importer, brought in $40 mil-
lion worth of US beef and pork in 2017 and
had planned to raise that to $100 million

this year. But due to the trade war, its gen-
eral manager Xu Wei is turning to Europe,
Australia and South America instead.

“The gap will be filled very soon,” Xu

said. “So for the trade war, if we Chinese
importers still want to maintain our trade
volumes, it would hurt the US suppliers and
exporters the most.” — AFP
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Trump’s trade war with China 
may backfire on meat imports

Chinese meat importers are simply turning to other sources

The Caspian Sea: 
Rich in oil and 
gas and caviar
AKTAU, Kazakhstan: The leaders of Azerbaijan,
Iran, Kazakhstan, Russia and Turkmenistan are
meeting in the Kazakh port city of Aktau on
Sunday to sign a landmark deal on the Caspian
Sea. Here are some facts about the inland sea
whose legal status has been the subject of fraught
negotiations for over two decades since the Soviet
Union’s collapse.

Vast inland sea  
The Caspian is the largest inland body of water

in the world. With around 70,000 cubic kilome-
ters (16,800 cubic miles) of water, it is bigger by
volume than both the North and Baltic seas.  The
region’s countries have long disputed whether the
Caspian is a sea or a lake, which carries legal con-
sequences. No rivers flow out of it and it is sur-
rounded by land which means it is technically
closer to being a lake. The new draft agreement
calls it a sea while Russia said the provisions give
it a special legal status. 

Energy-rich
One of the reasons the Caspian has been con-

tested so fiercely by the five littoral states is its
abundance of hydrocarbon reserves.  According
to the US Energy Information Administration’s lat-
est estimate in 2012 there were 48 billion barrels
of oil and 292 trillion cubic feet (8.3 trillion cubic
meters) of natural gas in proved and probable
reserves in the Caspian Sea’s basins and its sur-
rounding area.

The Caspian’s largest oil field, Kazakhstan’s
Kashagan, has 13 billion barrels of recoverable
reserves and is the biggest offshore oil and gas
find since it was discovered in 2000. Extracting
the hydrocarbons from the water and on to the
market has not always been easy though, and
delays to the Kashagan project have led to it
being nicknamed “cash all gone”.

Costliest caviar 
As home to the world’s largest stocks of the

giant Beluga sturgeon fish, the Caspian is also an
important source of one of the world’s priciest
delicacies-caviar. The most expensive Caspian
caviar comes from the eggs of the rare albino stur-
geon found in its southern waters, but environ-
mental campaigners warn that sturgeon stocks are
being overfished, and hope the new agreement will
boost preservation efforts. According to Guinness
World Records, a kilogram of the costliest caviar
from albino sturgeon off the coast of Iran regularly
fetches over $25,000.  — AFP

SHANGHAI: This photo shows Lin Zhengu, chef and owner of steak restaurant Stone
Sal, cooking a piece of beef imported from the US, at his restaurant in Shanghai. A
key objective of President Donald Trump’s trade war is to pressure Beijing to “buy
American”, but when it comes to millions of dollars of US meat imports, China may
simply take its business elsewhere. — AFP

Zain launches hajj
roaming promotion
for free
KUWAIT: Zain, the leading telecommunications company in
Kuwait, announced the launch of its special promotion for cus-
tomers traveling to perform Hajj this year. The promotion offers
postpaid and prepaid customers the opportunity to enjoy
Internet roaming at the Hajj rituals locations in the Kingdom of
Saudi Arabia without any additional charges.

Zain’s annual promotion comes as part of its keenness to
keep customers connected to each other and to their loved ones
during Hajj season each year and without any additional charges
from their part. The offer allows postpaid customers to use their
existing local Internet capacities, and prepaid customers will
use 2GB internet roaming capacity at the Hajj rituals locations in
holy Makkah and Madina with no additional charges. 

Upon arrival to the Kingdom of Saudi Arabia, postpaid and
prepaid customers can simply activate the promotion by send-
ing DATA ON to 99990 to enjoy the internet roaming offer. The
limited time offer starts from today until 26 August. Additionally,
when prepaid customers exceed the limit of internet roaming
capacity, they will receive a FREE renewal with no additional
charges.

Zain continuously offers services that are tailored to match
its customers’ expectations and needs during their travels, and
to keep them connected to their loved ones and businesses with
more convenience and around the clock. 

By launching this exciting offer, Zain continues to reinforce
its leadership position and its pledge in offering the best servic-
es and offers to meet customers’ professional and personal
telecommunications needs. 


