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Invasion of big, 
voracious 
lizards threatens
US South
AUSTIN, Texas: A group of South
American lizards that can grow up to four
feet long has established a home in the
Florida wild after being brought to the
United States as pets, and the reptiles
could begin a voracious march across the
US South, according to a new study. Tegu
lizards, which currently live in two large
colonies in Florida, could expand into an
area from the Carolinas to Central Texas,
according to the scientific report pub-
lished in July on the website for the jour-
nal Nature.

“They are voracious, omnivorous preda-
tory lizards that can live in a variety of
habitats, but we can’t know what is going to
happen or how intense this invasion is
going to become until the effects are upon
us,” said Lee Fitzgerald, a professor at
Texas A&M University and curator of its
Biodiversity Research and Teaching
Collections. Fitzgerald, a co-author of the

study, said in an interview this week it could
take years for the tegu lizards to reach their
potential range, but new hot spots pop up
as more pet lizards escape or are dumped
in the wild by owners.

There are no current estimates of wild
populations of tegus in the United States.
In South America, the large-bodied lizards
range widely east of the Andes and include
species such as the Argentine black and
white tegu. Armed with strong jaws and
tails that they can wield as thumping
weapons, the lizards in Florida devour the
eggs of American alligators and ground-
nesting birds, wildlife officials said. The
reptiles also have a taste for insects, fruit
and birds.

“As far as being a damaging invasive
species, it really depends on what the
threatened resources are in the areas
where you might get tegus,” said Robert
Reed, chief of the Invasive Species
Science Branch at the US Geological
Survey, and another report co-author.
Tegu owners describe their pets as big,
calm and occasionally affectionate lizards
that like sunning themselves and are not
picky about what they eat. But they can
also be ornery and tough to handle.

In Florida, local wild populations of
breeding tegu lizards are found in at least
two counties, Miami-Dade and
Hillsborough, home to Tampa, while there

have been sightings in other parts of the
state, according to the Florida Fish and
Wildlife Conservation Commission. On
private lands, Florida hunters without a
license are allowed to kill tegu lizards if it
is done humanely. On public lands, the
state is trying to get rid of the lizards

through traps.
“The most important thing that the

public can do to stop the spread of nonna-
tive species l ike tegus is to NEVER
release nonnative animals into the wild,”
commission specialist Jamie Rager said in
an email. “Don’t let it loose.”—Reuters

Googlers bristle 
at censoring 
search for China
SAN FRANCISCO: Word that Google is
crafting a search engine to meet China’s
draconian censorship rules has sparked
widespread employee anger at the compa-
ny which has responded by limiting work-
ers’ access to documents about the proj-
ect, a report said Friday. Google was scur-
rying to stop leaks and quell outrage inside
the company over what had been a stealth
project prior to a report this week by news
website The Intercept.

“Everyone’s access to documents got
turned off, and is being turned on [on a]
document-by-document basis,” a source
told the news site. “There’s been total radio
silence from leadership, which is making a
lot of people upset and scared. ... Our
internal meme site and Google Plus are full
of talk, and people are a.n.g.r.y.” Google
withdrew its search engine from China
eight years ago due to censorship and
hacking but it is now working on a project
for the country codenamed “Dragonfly,” an
employee told AFP on condition of
anonymity.

The search project-which works like a
filter that sorts out certain topics-can be
tested within the company’s internal net-
works, according to the worker. “There’s a
lot of angst internally. Some people are
very mad we’re doing it,” the source said.
The tech giant had already come under fire
this year from thousands of employees who
signed a petition against a $10-million
contract with the US military, which was
not renewed.

A Google spokesman declined to con-
firm or deny the existence of the project.
“We provide a number of mobile apps in
China, such as Google Translate and Files
Go, help Chinese developers, and have
made significant investments in Chinese
companies like JD.com,” spokesman Taj
Meadows told AFP when news of
Dragonfly broke. “But we don’t comment
on speculation about future plans.”

A Bloomberg report on Friday said that
Google’s effort to get back into China
includes seeking local partners, perhaps
Tencent Holdings, to provide datacenter
and computing capacity for services host-
ed in the internet cloud. Google did not
respond to requests for comment on
Friday. US internet titans have long strug-
gled with doing business in China, home of
a “Great Firewall” that blocks politically
sensitive content, such as the 1989
Tiananmen massacre. 

Twitter, Facebook, YouTube and The
New York Times website are blocked in
China, but Microsoft’s Bing search engine
continues to operate. In early 2010, Google
shut down its search engine in mainland
China after rows over censorship and
hacking. Google had cried foul over what it
said were cyber attacks aimed at its source
code and the Gmail accounts of Chinese

human rights activists. 
But the company still employs 700 peo-

ple in three offices in China working on
other projects. The effort to regain footing
in China comes amid a US-China trade
war, with both sides imposing tit-for-tat
tariffs and President Donald Trump accus-
ing Beijing of stealing US technological
know-how. —AFP

Bezos throws cash, 
engineers at 
rocket program 
SEATTLE: Amazon.com founder Jeff Bezos is rac-
ing to pull his private space company out of start-
up mode and move into production amid signals
that his firm’s heavy rocket set for lift-off in 2020
may slip behind schedule, according to people
familiar with the project. Blue Origin has added
hundreds of engineers over the past three years
and continues to ramp up in an expansion that one
employee described as “hyperbolic.” The Kent,
Washington-based company is looking to double
its current workforce to around 3,000 employees
over the next two to three years, a top customer
told Reuters.

The urgency centers on a rocket dubbed New
Glenn. The heavy-launch vehicle, which Bezos
promises will be able to haul satellites and, eventu-
ally, people into orbit, is central to the company’s
hopes of winning lucrative military and commercial
contracts. New Glenn’s first-stage booster will be
reusable, a key piece of Bezos’ strategy to lower
costs and increase the frequency of launches. Blue
Origin executives have stated publicly that test
flights will begin within two years.

But whether Blue Origin can hit that mark
remains to be seen. With the clock ticking on 2020,
company engineers are still finalizing details on
New Glenn’s design and just beginning to build
model components that must be put through
extreme testing, people familiar with the project
said. They requested anonymity because they are
not authorized to speak publicly.

Blue Origin has privately acknowledged in con-
versations with French satellite firm Eutelsat SA -
its first New Glenn customer - that its 2020 time
frame is “very aggressive,” a person with direct
knowledge of talks between the companies said.
The firms have padded their contract, which covers
the launch of a geostationary satellite in the period
2021-2022, so that Blue Origin will incur no penal-
ties if it is late, the person added.

Yohann Leroy, Eutelsat’s Deputy Chief
Executive Officer, declined to discuss details of his
company’s contract with Blue Origin, but said he
was optimistic New Glenn will be ready to carry his
firm’s satellite by the end of 2022. “Of course, I can-
not guarantee that they will respect their initial
timeline, but we are confident that they will not be
very far from it,” Leroy said.

A Blue Origin spokeswoman did not respond to
requests for comment about the company’s hiring
practices, strategy or competitive challenges. The
private firm has been tight-lipped on New Glenn’s
production status and plans for bringing it to mar-
ket. Mounting a successful test in 2020 would give
Blue Origin its best shot at fending off competing
rockets and new ones expected to enter the market
in the next few years, analysts said.

Rivals include aerospace stalwarts United
Launch Alliance, a partnership between Boeing Co
and Lockheed Martin; and France’s ArianeGroup, a
joint venture between Airbus and Safran. Japan and
China are likewise designing reusable rockets. But
18 years after its founding, Blue Origin has found
itself lagging a competitor closer to home: SpaceX.
Founded by Tesla Inc Chief Executive Elon Musk,
the Hawthorne, California-based company has
upended the space industry with its relatively low-
cost reusable Falcon 9 rockets. —Reuters  

SAN FRANCISCO: Despite fears of sapped inspiration, slow-
ing sales, tariffs and suffocating regulation, Apple is now shin-
ing brighter than any other private-sector company in history,
as the first with a $1 trillion market value. Since starting out in a
family garage in Silicon Valley more than 40 years ago, Apple
weathered boardroom drama, market missteps, and even a
close call with bankruptcy on its path to the milestone, thanks
to products that radically transformed lifestyles and the way we
communicate with each other.

The symbolic stock market accomplishment is a “natural
result” given Apple’s winning steps, and is “certainly not the fin-
ish line,” Creative Strategies analyst Carolina Milanesi reasoned
in an AFP interview. Apple has sold more than a billion iPhones.
The handsets account for more
than half of the Cupertino-based
company’s revenue.

In the second quarter of this
year, the company recorded
profits that jumped more than
30 percent to $11.5 billion, best-
ing market expectations despite
selling slightly fewer iPhones
than analysts projected. Apple’s
revenue in the fiscal third quar-
ter soared 17 percent to $53.3
billion from the same period a
year earlier on the back of sales
of pricier iPhones, online services and wearable devices.

Waiting for magic
However, iPhones accounted for 14.7 percent of the smart-

phones sold in 2017, while South Korean consumer electronics
behemoth Samsung had 21.6 percent of that market, according
to industry tracker IDC. Apple shipped 41.3 million iPhones,
claiming 12.1 percent of the global market compared to 20.9
percent for Samsung and 15.8 percent for Huawei. Apple has
seen sales of Mac computers grow despite overall shrinking in
the market.

Since the death of legendary Apple co-founder and pitch-

man Steve Jobs in 2011, analysts have watched for the company
to wow the world with the next “big thing” that will shake up
culture and fuel revenue like the Macintosh, the iPod or the
iPhone. While that kind of innovation has yet to reach store
shelves, Apple has consistently defied dour predictions. In early
May, Apple unveiled a new $100 billion share buyback plan,
alleviating worries about the iPhone’s prospects and a hit from
US-China trade tensions.

The company has managed to notch higher revenues, even
when iPhone sales fall shy of expectations due to a trend of
Apple making more money off each handset. Apple chief exec-
utive Tim Cook has remained firmly bullish, touting the compa-
ny’s product pipeline and championing good sales of the

iPhone X, a recently unveiled
model whose $1,000 price tag
analysts worried would be
excessive. Benedict Evans of
Silicon Valley venture capital
firm Andreessen Horowitz saw
strength in Apple’s tendency to
do the unexpected in a way of
thinking it likely inherited from
Jobs.

“The tendency of so many
people in tech to presume an
Apple product will fail because
it makes choices that they

wouldn’t have made is one of Apple’s greatest competitive
advantages,” Evans said in a missive fired off on Twitter. And
while online pre-orders and global product releases have whit-
tled down the long, colorful queues at Apple shops on iPhone
launch days, throngs still make pilgrimages to lay hands on
devices. “The brand still stands for quality product, great
design, ease of use and a customer-first approach to technolo-
gy,” analyst Milanesi said of Apple.

Privacy a religion
Apple has managed to shine despite bruises to its image

that included being accused of keeping young people addict-

ed to smartphones, slowing performance of older iPhones to
motivate upgrades and sidestepping taxes by nestling cash in
offshore havens.

The company has battled with the US government over
making iPhones so secure that even police can’t peek at
data, and prides itself on not making money off people’s
personal information the way ad-targeting companies such
as Facebook do.

“Tim Cook has made privacy a religion at Apple,” Gene
Munster of Loup Ventures said in an online post early this year.
“We expect over the next year investors will look favorably on
Apple given the company’s privacy-first ethos in an age where
privacy is becoming a more prevalent topic.” Apple has spot-
lighted the growing amount of money it takes in from music,
applications, games, subscriptions and services it sells to peo-
ple using its devices.  —AFP

Brand still stands for quality product, great design, ease of use

Apple shines in history-making 
style, despite some bruises

NEW YORK: The Apple logo is displayed in an Apple store in lower Manhattan in New York City. —AFP

Certainly not 
the finish line

BEIJING: This file picture shows people walking near the Google company logo
outside the former Google China headquarters in Beijing. —AFP

Huawei eyes smartphone 
summit after passing Apple
SHANGHAI: China’s Huawei on Friday said it could replace
Samsung as the world’s top smartphone maker by late next year,
just days after data showed it surpassed Apple for the number-
two spot despite being essentially barred from the key US mar-
ket. The chief of Huawei’s consumer division, Richard Yu, made
the remark at the release of  business results for the first half of
2018, during which unlisted Huawei said it shipped more than 95
million smartphones, an increase of about 30 percent.

“It’s no question that we become the number two next year.
In Q4 next year it’s possible we become number one,” Yu said in
Shenzhen, the southern Chinese city where Huawei is based. He
added that “the past six months have been incredible”. Huawei
took second place from Apple in a tightening global smartphone
market during the second quarter, according to figures released
Tuesday by tech-industry trackers International Data
Corporation (IDC).

South Korean titan Samsung remained on top in April-June,
shipping 71.5 million handsets for a 20.9 percent market share,
IDC said. But Huawei sold 54.2 million phones for a 15.8 percent
market share, followed by Apple’s 41.3 million iPhones that gave
it 12.1 percent of the market. It was the first time since early

2010 that Apple was not in the top two. IDC said 342 million
smartphones were shipped during the second quarter, down 1.8
percent from the same period of 2017 and the third consecutive
quarter of year-over-year declines. 

Market saturation and rising prices are among factors
blamed for cooling growth rates. The leader in global telecom-
munications equipment, Huawei is essentially blocked from sell-
ing phones in the United States on security grounds owing to
suspicions of the company’s links to the Chinese government.
Huawei has long disputed any such links. Frozen out of the US
phone market, Huawei has made inroads worldwide largely by
shipping high volumes of its cheaper handsets in Europe, Africa
and Asia.—AFP

FLORIDA: A black and white Tegu lizard is shown in the Florida Everglades. —Reuters


