
KUWAIT: The energy saving inverter K series model
boasts advanced cooling performance, and is
designed to provide reliable food storage solutions for
the country’s booming food and beverage industry. 

The K series, available in 1087 L and 1343 L capac-
ities, is unique with its beautiful combination of design
and technology.  It offers generous storage space for
food and beverage of all sizes, thanks to its minimized
space for the cooling fan and refrigeration unit.  Built
with auto-closing door, the appliance provides high
airtightness, helping keep food fresh for longer.  

Boosting its high-usability quality is the ergonomic
design handle for easy grip, stainless internal cabinet,
as well as anti-bacterial treated handle, shelves and
door packing.  For easy maintenance and cleaning,
swing up front grill, detachable condenser filter and
refrigeration unit, refrigerant charge port and stain-
resistant surface door are installed.

This appliance has been engineered with innova-

tive features that will raise the bar on food storage for
the commercial sector.  With Kuwait’s world food
capital vision 2030 in place, we are happy to be a

part of this, offering cutting edge products and solu-
tions to businesses, helping them provide their cus-
tomers with high-quality products.” 

Complementing the K series’ well-thought design
is its unmatched Japanese technology for an efficient
and reliable performance. It has an advanced cooling
system that guarantees food freshness and helps pre-
vent bacteria from growing, thus delaying the risks of
any food spoilage.  It  is  also equipped with
Panasonic’s patented intelligent ECONAVI sensing
technology that guarantees optimum energy savings
of up to 40 percent. The ECONAVI sensors detect
lighting conditions, frequency of door opening, as
well as internal and external temperature levels, and
adjust the refrigerator’s internal temperature accord-
ingly for greater energy saving.  In addition to this
intelligent feature, it is engineered with inverter com-
pressor, automatic frame heater and an automatic
condensing fan speed control to further increase its
energy efficiency capability.

This Panasonic K series Refrigerator is available at
all BEST Al-Yousifi Electronics showrooms in Kuwait. 
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Al-Sayer announces 
winners of final
draw, grand prize
winner of 2018
Toyota Camry
KUWAIT: Mohamed Naser Al-Sayer & Sons Co
(MNSS) Group Spare Parts Division, a subsidiary of
ALSAYER Holding, held the third and final electronic
raffle draw on 24 July 2018 at the Ministry premises
to select the winners of Toyota Genuine Parts special
promotion as well as the grand prize. The special pro-
motion from Toyota Genuine Spare Parts was valid
between 16 April and on 15 July 2018.

Names of the winners of iPhone x 64 GB from the
third raffle are as follows:

First prize — Mamdouh Al-Fhadli, second prize —
Majidi Shahat Shaker, third prize — Faraj Soud Al-
Mutairi, fourth prize — Rashed Mohammad Ali.

On this occasion, Desmond Lew, Business Director,
Parts and Group Logistics, handed over the keys of the
brand new Camry to the winner of the grand prize at a
special ceremony held at Canada Dry Spare Parts outlet. 

Winner of Toyota Camry 2018 grand prize from
the final draw was: Ali Afeef Shabani.

All winners can collect their prizes from Group
Marketing Department located at Toyota New Cars

Delivery Center in Ardiya by presenting the official
letter from Ministry. Mohamed Naser Al-Sayer con-
tinues to guarantee highest level of customer satisfac-
tion through quality assured genuine products at fair

competitive prices. Al-Sayer Toyota Genuine Spare
Parts operates 17 exclusive outlets across Kuwait to
offer an enhanced customer experience through better
accessibility and convenience. 

Lufthansa provides 
passengers with 
new in-flight VR 
prototype experience
KUWAIT: Lufthansa passengers flying from Frankfurt
to Dubai on flight LH630 were the first to experience
the airline’s new prototype “VR Moving Map”, while on
board the Airbus A330. 

Passengers wearing special VR glasses were able to
view the moving landscape below them as a 3D map
and even take part in 360∞ virtual excursions as they
immersed themselves in places of interest.  As the air-
craft flew over Vienna, some passengers virtually rode
the Prater Ferris Wheel or even had the chance to virtu-
ally attend one of the city’s famous classical concerts.
The prototype was developed by Lufthansa in cooper-
ation with 3spin, Lufthansa’s lead agency for virtual and
augmented reality. 

“Gazing out of the window, I have often thought to
myself: Where are we and what is going on down
there... Our idea is based on that thought. In order to
help passengers experience the world below we have
developed the VR Moving Map in collaboration with
the Lufthansa Customer Experience Team.” said
Thomas Hoger of 3spin. Paul Schˆn, Passenger
Experience Designer for Lufthansa said: “VR is a grow-
ing trend for destination experiences and we wanted to

help inspire our passengers while they were in the sky.
The Frankfurt to Dubai flight was a first-time test for
our new VR prototype, which was designed to further
enhance the passenger experience.  I’m pleased to say
this virtual exploration trip was very positively received
by the participating passengers.”

Previously, this VR technology was offered to cus-
tomers on the ground. By giving passengers on this
flight the chance to enjoy 30 minutes of virtual reality

content, the airline aims to understand passenger inter-
est in this topic and gather their feedback on the trial.
Passengers trialing the VR experience on board all
found the technology to be a welcome addition to the
existing In-Flight entertainment program. The airline
will continue testing various possible applications of
VR and AR with customers to evaluate together with
relevant stakeholders which prototypes could be devel-
oped further.

The charismatic SUV  
Renault Koleos 
can be yours today!

KUWAIT:  Abdulmohsen Abdulaziz Al-Babtain Co, the
authorized agent of Renault in the State of Kuwait wel-
comes its customers to experience the powerful and
refined SUV model at Renault Store Al-Rai.

The charismatic SUV is finely tuned with the Middle
Eastern requirements backed by a local product range.
The vehicle was specifically designed after having
undergone extensive road testing in real-world condi-
tions over several million kilometers during its course of
development.  In keeping with Renault’s design strate-
gy, the Koleos exterior holds a taste for adventure all
that is expected of a D-segment SUV.

It’s robust and muscular features amplifies the ath-
letic exterior design with door protective moldings,
large diameter two-tone alloy wheels, alloy roof rails,
shark antenna, fender chrome lines and silver front skid.
The four wheel drive technology, all-terrain ability,
engine and transmission line-up has been tailored to
meet the needs and expectations of the Kuwaiti market.
The 2.5-litre petrol engine is also an atmospheric, four-
cylinder, power is 170hp (126kW) at 6,000rpm, with
peak torque of 233Nm at 4,000rpm.

Ensuring equal appeal internally, it is embedded with
comfortable seats including technology and design
amongst the very best in its category, class-leading cab-
in space, including 289mm of rear knee room, 8.7”
touchscreen tablet with R-LINK 2 multimedia & naviga-
tion system. Koleos drivers can indulge in the Advanced
Driver Assistance Systems (ADAS) such as Easy Park
Assist and Blind Spot Warning. Renault Al-Babtain
encourages Renault fans to stop by the showroom situ-
ated in Al-Rai to view the dynamic model for themselves. 

Al-Babtain Group was founded in 1948 to present a
model of honesty, integrity and total dedication and to
gain bright reputation in Kuwait and the Middle East
area. Today Al-Babtain Group has licensing rights for
some of the world’s leading brands stretching the globe
from the USA to the Far East. For 70 years Al-Babtain
Group has experienced continued success, and large
measure of this success came from the Group’s
advanced flexible management style and long term
vision. These astounding results were achieved due to a
versatile strategic formula focusing on growth amongst
its sphere of activities; including automotive, technolo-
gy, investment, information, industrial and Finance. 

Remit to Egypt and
travel anywhere
with Al Mulla
Exchange 
KUWAIT: Al Mulla Exchange and Al Mulla Travels
are joining hands to bring out an exclusive and excit-
ing marketing promotion for Al Mulla Exchange cus-
tomers sending money to Egypt. The marketing pro-
motion which was launched on August 2 and will run
for two months has a winner selected every day from
the 81 branches of Al Mulla Exchange.

On the occasion of launching the “Remit and Travel
to” promotion, R Shankar, General Manager of Al
Mulla Exchange said: “We are extremely happy to
offer this promotion for Al Mulla Exchange’s cus-
tomers sending money to Egypt. We are always
known to bring out promotions that are innovative
and exciting for customers. This promotion will see a
winner every day at Al Mulla Exchange for the next

two months which means that an overall 61 customers
will get to benefit from the marketing promo. The
voucher is valid for a year and customers can use the
vouchers as and when they please during this one
year period.” 

Among the company’s many unique services are
free insurance, loyalty points and programs, SMS
confirmations on all transactions along with fast and
secure transactions from home or office through the
website or Al Mulla Exchange Apps. As one of the
pioneers in remittance industry, Al Mulla Exchange
recently set a new landmark in the remittance land-
scape by being the f irst  in Kuwait to launch a
Remittance Application. Within a short span of time,
the App has soared to be one of the most down-
loaded App on the Android and iOS platforms. The
application which is very simple to use has been
interlaced with a very interactive user interface as
well as easy maneuverability. The online platform,
www.almullaexchange.com, which was launched a
couple of years back also went through a major
revamp and is in sync with the App as well. The online
platforms therefore boasts a very elegant look and
feel with robust security features. With this, cus-
tomers will be able to transact even when they are
travelling and anywhere across the globe. 


