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LONDON: BBC Studios, a global content
company and commercial subsidiary of
the BBC Group,  has yesterday signed a
landmark Memorandum of Understanding
(MOU) with beIN MEDIA GROUP, one
of the world’s leading entertainment and
sports groups and owner of MIRAMAX
studios. The MOU establishes a strategic
partnership between the two companies
to explore opportunit ies for the co-
development, co-production and distri-
bution of content in Qatar, the Middle
East and Turkey

Paul Dempsey, President for Global
Markets at BBC Studios, and Yousef Al-
Obaidly, Deputy Chief Executive Officer of
beIN MEDIA GROUP, placed pen to paper
to sign the agreement - which is set to run
for an initial three year term from 1 August
2018 - at BBC Studios’ London headquar-
ters in Television Centre. 

In a symbolic deal for both companies,
the partnership continues to extend their
creative ties and has been a strategic prior-
ity for each organization. As part of the

agreement, BBC Studios and beIN intend to
seek opportunities for the development
and/or production of content, while explor-
ing the acquisition of additional BBC
Studios’ digital content by beIN to comple-
ment the current BBC programming on
beIN’s platforms.  

Included in the MOU is the agreement
by BBC Studios and beIN to explore
investment in content production and for
the two companies to collaborate on
knowledge exchange and media business
development opportunities in the State
of Qatar.

Paul Dempsey said, “This MOU builds on
BBC Studios’ successful existing partner-
ship with beIN MEDIA GROUP and stands
to bring our expertise in development and
production to an even wider international
audience. It further demonstrates our com-
mitment to working with partners globally
to create world-class programs.”

Yousef Al-Obaidly added, “We are
incredibly excited about furthering our
trusted partnership with BBC Studios. This

memorandum of understanding establishes
a new milestone of cultural collaboration
between our organizations, bringing
together two of the strongest global enter-
tainment brands to deliver stand-out origi-
nal content, cutting-edge innovation and -
ultimately - more value to our customers.
We are also delighted to support BBC
Studios’ intention to explore broader busi-
ness opportunities together with beIN
MEDIA GROUP in Qatar.”

Earlier this year, beIN launched BBC
Earth, BBC Studios’ global factual brand, as
a linear channel across the Middle East and
North Africa via its direct-to-home serv-
ice. BBC Earth joined BBC Studios’ pre-
school brand, CBeebies, which has been on
the beIN platform since 2016. BBC Earth
and CBeebies are also available as bespoke
channels in Turkey via pay-tv operator
Digiturk, which - along with MIRAMAX
studios - is also part of beIN MEDIA
GROUP’s rapidly-growing and market-
leading global and entertainment and
sports business.

BBC Studios extends landmark 
partnership with beIN Group

MoU covers Qatar, MENA and Turkey

Paul Dempsey, President for Global Markets at BBC Studios and Yousef Al-Obaidly,
Deputy Chief Executive Officer of beIN MEDIA GROUP

Nissan Al-Rai 
showroom 
welcomes 
you on Fridays 
KUWAIT: Abdulmohsen Abdulaziz Al Babtain
Company (AABC), the sole authorized dealer of Nissan
vehicles in the State of Kuwait, announced the opening
of Al-Rai showroom, which is open on Fridays from 4
pm to 8 pm. Nissan Al-Babtain aims to extend working
hours to satisfy all customers and serve them over the
weekends to provide the best services and offers
through the whole week.

Nissan Al-Babtain invites customers to visit its
showrooms located in Al Rai to benefit from the exclu-
sive offers on Nissan vehicles and discover the latest
models of family cars, sports and modern sedans. 1948
to present a model of honesty, integrity and total dedi-
cation and to gain bright reputation in Kuwait and the
Middle East area. Today Al-Babtain Group has licens-
ing rights for some of the world’s leading brands

stretching the globe from the USA to the Far East. For
70 years Al-Babtain Group has experienced continued
success, and large measure of this success came from
the Group’s advanced flexible management style and
long term vision. 

These astounding results were achieved due to a
versatile strategic formula focusing on growth amongst
its sphere of activities; including automotive, technolo-
gy, investment, information, industrial and Finance. The
automotive sector is the main structure of the Al
Babtain Group’s business, which owns some of the
best-selling and demanded brands in Kuwait, in addi-
tion to heavy equipment.

Huawei surpasses 
Apple to grab number 
two spot globally
KUWAIT:  Huawei Consumer Business Group (CBG), the
global smartphone giant, overtook Apple in second
quarter of 2018 to become number two smartphone ven-
dor globally for the first time. According to International
Data Corporation (IDC) Worldwide, Huawei earned 15.8
per cent market ahead of Apple at 12.1 per cent. 

The entry of Huawei in the second position marks a
turning point for the smartphone industry as it deliv-
ered shipments of 54.2 million units with a record high
market share of 15.8 percent. Huawei has recorded 41
percent year-on-year growth leaping ahead of the oth-
er two brands globally during the same period last year.

It is also important to highlight that Huawei has also
grabbed the second spot ahead of Apple in the Middle
East and Africa. According to the GFK May 2018 report
Huawei CBG market share in the Middle East and Africa
was 21 percent, an increase of 31.25 percent when com-
pared with the brand’s market share in December 2017.
Huawei’s market share across countries in the MEA
region exceeds 20 percent, including Levant at 37.4
percent, Oman at 30 percent, Saudi Arabia at 27 per-
cent, Iraq at 25 percent, Egypt at 24 percent, Pakistan at
22.2 percent and the UAE at 20 percent.

Huawei is leading the innovation space in the smart-
phone industry. It is important to highlight that the
company is the 6th biggest spender in R&D globally,
with $45 billion spent over the last 10 years and a
whopping $12 billion last year only.

The company’s efforts have clearly paid off as its lat-
est products have received several accolades globally.
Huawei leads Artificial Intelligence (AI) chipsets in
smartphone industry and had launched the world’s first
processor with built-in AI chipset - Kirin 970 in its
smartphones. Its breakthrough flagship phone HUAWEI
P20 Pro introduced an unprecedented 40-megapixel

AI triple camera with stunning night shot photography
features. Huawei P20 Pro received strong demand in
the premium phone segment as P20 Series exceeded 6
million phones shipped worldwide; just a few months
after its launch.

Its recently launched nova 3 series is also a testa-
ment of Huawei’s strength in the premium mid-range
market. HUAWEI nova 3 and HUAWEI nova 3i feature a
revolutionary 24MP + 2MP dual AI front camera that is
designed to provide a new AI Selfie experience, by dis-
tinguishing people from backgrounds and apply AI
beautification for optimum results. 

Huawei continues to showcase its commitment to
innovation and customer service with the release of its
“GPU Turbo” technology that allows users to effort-
lessly upgrade their devices and enjoy much-improved
devices for an ultimate gaming experience at no cost. 

The company recently announced that it was placed
in Forbes’ Most Valuable Brands for the second year in
the row and is the only Chinese company on the list for
2018. It is safe to say that Huawei has not ceased to
amaze us as the company and is close to leading the
smartphone industry.

Sophos whitepaper 
reveals SamSam: 
Six million dollar 
ransomware
KUWAIT: Ransomware is universal and one of the
greatest threats in cybersecurity currently.
Extensive research by Sophos has uncovered a
trove of new information on the notorious SamSam
ransomware that has affected far more victims than
previously thought, and raised vastly more in ran-
som demands - almost $6 million.

Most ransomware is spread in large, noisy and
untargeted spam campaigns sent to thousands, or
even hundreds of thousands, of people. They use
simple techniques to infect victims and aim to raise
money through large numbers of relatively small
ransoms of perhaps a few hundred dollars each. 

What sets SamSam apart from most other ran-
somware is that its use in targeted attacks by a
skilled team or individual, who breaks into a victim’s
network, surveils it and then runs the malware man-
ually. The attacks are tailored to cause maximum
damage and ransom demands are measured in the
tens of thousands of dollars. The attack method is
surprisingly manual, and more cat burglar than
smash-and-grab. As a result, the attacker can
employ countermeasures (if needed), and is surpris-
ingly adept at evading many security tools. If the
process of encrypting data is interrupted, then the
malware comprehensively deletes all trace of itself
immediately, to hinder investigation.

SamSam is a particularly thorough encryption
tool, rendering not only work data files unusable but
any program that isn’t essential to the operation of a
Windows computer, most of which are not routinely
backed up. Recovery may require reimaging and/or
reinstalling software as well as restoring backups.
The attacker is very good at covering their tracks
and appears to be growing increasingly paranoid
(or experienced) as time passes, gradually adding
more security features into his tools and websites.

Key findings
The basics

l The SamSam ransomware first appeared in the
wild in December, 2015 

l Some victims reported a widespread ran-
somware event that significantly impacted opera-
tions of some large organizations, including hospi-
tals, schools and cities

l The attack details took some time to obtain
because the attacker(s) responsible took great care
to obfuscate their methods and delete any evidence
that could be revealing

l Many victims found that they could not recov-
er sufficiently or quickly enough to ensure business
continuity on their own, and reluctantly paid the
ransom

The statistics
l By tracking Bitcoin addresses supplied on

ransom notes and sample files and by working with
the firm Neutrino, Sophos has calculated that
SamSam has earned its creator(s) more than
US$5.9 million since late, 2015

l Sophos has determined that 74% of the
known victims are based in the United States.
Other regions known to have suffered attacks
include Canada, the UK, and the Middle East

l The SamSam attacker has received ransom
payments as high as $64,000, based on analysis of
ransom payments to the Bitcoin wallets tracked

l Unlike most other ransomware, SamSam
encrypts not only document files, images, and other
personal or work data, but also configuration and
data files required to run applications (e.g.,
Microsoft Office). Victims whose backup strategy
only protects the user’s documents and files won’t
be able to recover a machine without reimaging it,
first 

l Every subsequent attack shows a progression
in sophistication and an increasing awareness of
how to evade operational security

l The cost victims are charged in ransom has
increased dramatically, and the tempo of attacks
shows no sign of slowdown

The balance sheet
l Sophos estimates that the SamSam attacker

earned an average of a hair under US$300,000*

per month in 2018
l From tracking Bitcoin payments made to

known wallet addresses owned by the attacker,
Sophos has calculated the SamSam take as
exceeding US$5.9 million*

l The largest single ransom received by the
SamSam attacker was valued at $64,478* (at the
time of payment) 

l Payment is made by victims in bitcoin via a
custom “payment site” on the dark web that is at a
unique address for each victim organization

l The payment site lets the SamSam attacker
interact directly with victims, who use a message
board-like interface to communicate

l The ransom amount varies widely by the
organization, but has steadily increased over the
time the ransomware has been in active use

l After full payment has been received, the
SamSam attacker moves the cryptocurrency into a
system of tumblers and mixers which attempt to
launder the source of the Bitcoin through myriad
micro transactions

l Note: In order to accurately estimate costs,
due to wildly fluctuating exchange rates, we calcu-
late the value of a given quantity of Bitcoin as its
worth on the day it was acquired by the SamSam
attacker, if the SamSam attacker were immediately
to cash it out 

Recommended security practices
l There is no silver bullet to security; an active

and layered security model is the best practice
l If you study the methodology, there are sever-

al points at which basic security measures can stop
the SamSam attacker

l Sophos recommends implementing these top
four security practices right now: 

l Restricted access to port 3389 (RDP) by
only allowing staff who use a VPN to be able to
remotely access any systems. Utilize multi-factor
authentication for VPN access

l Complete, regular vulnerability scans and
penetration tests across the network; if you haven’t
followed through on recent pen-testing reports, do
it now

l Multi-factor authentication for sensitive
internal systems, even for employees on the LAN
or VPN

Air Arabia rolls 
out new flight 
safety video
SHARJAH: Air Arabia has rolled out a new vibrant and
creative flight safety video across its 53-strong fleet
featuring people from multiple cultures and ethnicities
performing safety instructions. The video was conceived
and developed by the airline’s communications team.

The theme of the safety video reflects the strong

diversity of travellers onboard Air Arabia flights across
the world. Bringing passengers together, the video
demonstrates fun interaction among multicultural trav-
ellers and presents jetsetters sharing new experiences.
The film juxtaposes animated art with live actors in a
sequential format that takes passengers through the
entire flight safety drill.

The new video leaves a lasting impression on pas-
sengers by further engaging customers and keep them
entertained while having their full attention on the
important on-board safety tips and instructions.

Air Arabia continues its mission to create an ever-
expanding network of diverse destinations, allowing for
high-quality and cost-effective travel.

NBK announces 
monthly Al-Jawhara 
winner of KD 125,000 
KUWAIT: National Bank of Kuwait announced
the winner of the KD 125,000 monthly Al-
Jawhara draw for July 2018. The name of the
winner, Rasmeyah Nahar Farea Al-Mutairi, was
announced live on FM 88.8 Kuwait Pulse, in the
presence of a representative from the Ministry of
Commerce & Industry and NBK representatives.

NBK rewards its most loyal customers
through Al- Jawhara draw with weekly,
monthly and quarterly prizes totaling KD 2.2
million annually. Customers qualify for a
chance in the draw for every KD 50 in their
Al-Jawhara account.

“When you open an Al-Jawhara account you
automatically enter a draw to win KD 5,000 weekly, KD 125,000 monthly and
KD 250,000 quarterly,” said Suresh Varadarajan, Head of Liabilities &
Insurance, Consumer Banking Group, National Bank of Kuwait. “To open Al-
Jawhara account, customer can simply visit NBK Online or Mobile banking
services and deposit KD 400 (min-
imum opening balance) or they can
visit the nearest branch. Each KD
50 deposited during the required
period equals one chance to enter
the draw. Customers can double
their chances in case no with-
drawals or transfers occur during
the required period.”

Varadarajan add: “We always
look to reward our customers
with unique and valuable prizes
and we encourage everyone to
benefit from this opportunity.”

Benefits of Al-Jawhara Account include a free Visa debit card with access
to more than 650,000 ATM machines around the world; access to NBK
Online Banking and NBK Mobile Banking for viewing and managing your
account wherever you are in the world. Customers always have access to
NBK’s 24 hour, seven day a week call center and SMS notice service by
request. Al-Jawhara account holders also have unlimited withdrawals (terms
and conditions apply).

Suresh Varadarajan


