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KUWAIT: KIPCO - the Kuwait Projects Company
(Holding) - announced a net profit of KD 6.42 million
($21.2 million), or 4.48 fils per share ($1.48 cents), for
the second quarter of 2018 (the three months ended
June 30, 2018). This is a 14 per cent increase over the
KD 5.64 million ($18.6 million) reported in first quar-
ter of the year.

For the first six months of 2018, the company made
a net profit of KD 12.1 million ($40 million), or 6 fils
per share ($1.98 cents), compared to KD 14.1 million
($46.6 million) reported in same period last year.

The company also reported a seven per cent rise
in its total revenue from operations during the first
half of 2018, at KD 353.7 million ($1.17 billion) from

KD 330.7 million ($1.09 billion) reported for the same
period in 2017. KIPCO’s consolidated assets stood at
KD 9.9 billion ($32.7 billion) compared to KD 10.3
billion ($34 billion) reported at year-end 2017.

Masaud Hayat, KIPCO’s Chief Executive Officer -
Banking, said: “Despite our belief that the regional
environment in which our businesses operate contin-
ues to be challenging, we have performed relatively
well in the first six months of the year. The diversifi-
cation of our portfolio has been a long-term KIPCO
strategy and this has proven, time and again, to be
crucial to our performance and a strength during
times of both favorable and difficult economic cir-
cumstances.”

KIPCO announces net profit of 
KD 12.1m for first half of 2018

KIPCO draws its strength from its portfolio diversity strategy: Hayat

Arun Hari appointed 
Group Chief Risk 
Officer at GIB
KUWAIT: Gulf International
Bank (GIB) is pleased to
announce that Arun Hari has
been appointed as Group
Chief Risk Officer as of June
2018. Arun Hari has over 27
years of corporate banking
experience in the MENA
region, including 20 years
with the HSBC Group in
Saudi Arabia and the United
Arab Emirates. Before join-
ing GIB, he worked as
Country Head of Global
Banking at the Saudi-British
Bank SABB. “I am pleased
that Arun has joined us as
the chief of the Group’s Risk Management,” said GIB Chief
Executive Officer Abdulaziz Al-Helaissi. “With his wealth of
experience, Arun will greatly contribute to our efforts to
develop risk management operations and realize GIB vision.”

Commenting on his appointment, Arun Hari said: “The
changes we have been seeing in the regional landscape pro-
vide GIB with several good opportunities for growth. I am
looking forward to working with both the Board, the Executive
Leadership team and employees to build a risk culture that will
help GIB to strike a balance between prudent risk management
& sustainable business growth and respond nimbly to the
emerging threats.” Arun holds a BSc in Mathematics from
Mahatma Gandhi University in India and an MBA from
Southern New Hampshire University in the United States. 

GIB was established in the Kingdom of Bahrain in 1975
and commenced operations in 1976. In 2017, GIB became the
first foreign domiciled bank to be granted approval from the
Saudi Arabia Council of Ministers to establish a local commer-
cial bank in the Kingdom of Saudi Arabia. Consequently, GIB’s
branch offices in the Kingdom will become part of the Saudi
Arabian subsidiary, with the country headquarters located in
Dhahran. GIB is owned by the governments of Gulf
Cooperation Council countries, with Saudi Arabia’s Public
Investment Fund being the primary shareholder. 

GIB Capital is the investment banking and regional asset
management arm of GIB, offering innovative solutions in the
fields of asset management, bond and Sukuk issuance, loan
syndications, financial restructuring, private placements, pri-
vate sale, IPOs, underwriting equity and debt, as well as merg-
ers and acquisitions.

Arun Hari

Renault Talisman: 
Combining high 
performance  
and comfort 
KUWAIT:  Abdulmohsen Abdulaziz Al-Babtain Co, the
authorized agent of Renault in the State of Kuwait is
pleased to announce its latest offer on the Renault TAL-
ISMAN, known for its sporty edge and flare for luxuri-
ous rides. Designed to fulfil customers drive for the per-
fect blend between comfort and high performance on
the road, the dynamic saloon car offers KD 1,000 cash
back upon purchase in addition to a 10 year warranty in
addition to free registration and third party insurance.

Offering well-balanced, generous volumes, the TAL-
ISMAN serves as the right fit for customers seeking
optimal practicality, enjoyment and premium led expe-
riences through its electronic damper control for out-
standing on-road dynamics, a class-leading energy TCe
190 turbocharged direct-injection petrol engine, with
190hp on tap, fuel consumption and CO2 emissions of
as low as 17 km/liter and 139 g/km respectively. 

With a special focus on personal well-being, the
TALISMAN offers a spacious cabin with perforated,
quilted leather seats that contain the class’s most com-
prehensive list of functions (air conditioning, massage
function, heating, ventilation) in the front and a boot of
a capacity of 608dm3 (VDA) combined with a sleek
exterior profile. Moreover, the vehicle contains an 8.7-

inch touchscreen display, exclusive BOSE surround
sound with 13 speakers, color head-up display, a
cowled 7-inch digital instrument display, easy hands-
free trunk access, smart hands-free entry system and a
comprehensive range of driver aids including hands-
free parking and blind spot warning.

Ensuring a customizable and intense driving experi-
ence, the TALISMAN guarantees a conveniently
accessible MULTI-SENSE technology and an intuitive

R-link 2 tablet that offers a big-screen multimedia feel
and full control of the on-board technology. Drivers
can engage the car in accordance to their mood by
simply choosing one of five different modes, from sport
to comfort mode.

Renault Kuwait encourages its customers to visit the
showroom situated in Al-Rai and avail of the opportu-
nity to explore a world of exciting features that come
with the TALISMAN. 

FRANKFURT: Lufthansa Group increased its total first
half-year revenues by 5.2 percent in 2018, excluding the
impact of the first-time application of the IFRS 15
accounting standard. Reported total first half-year rev-
enues amounted to EUR 16.9 billion, broadly in line with
the prior-year level. Traffic revenue for the first six
months totaled EUR 13.2 billion, which, excluding the
first-time impact of IFRS 15, represents an increase of
7.0 percent. Adjusted EBIT - the key profit metric of
Lufthansa Group - was roughly at its prior-year level at
EUR 1,008 million. Adjusted EBIT margin amounted to
6.0 percent (compared to 6.1 percent in the first half
year of 2017). Net income for the period also remained
broadly stable at EUR 677 million (prior-year period:
EUR 672 million).

“The prime features of Lufthansa Group’s develop-
ment in the first half of 2018 were strong growth and a
simultaneous improvement in our unit revenues.
Achieving both simultaneously is a significant success,”
says Ulrik Svensson, Chief Financial Officer of Deutsche
Lufthansa AG. “At our Network Airlines, we were able to
more than offset the added burden imposed by higher
fuel costs through structural cost reductions and
improved results by 26 percent. Without the integration
costs at Eurowings, which we willingly accepted to fur-
ther strengthen our market position in Europe, the
Group’s result would have grown.”

The airlines’ performance was the key driver of the
Group’s results in the first half year. Some 67 million pas-
sengers were carried, a new record for the period.
Capacity, volumes sold and seat load factor were also all
at new record highs. The biggest driver here was the
Network Airlines, with both Lufthansa German Airlines
and SWISS making positive earnings contributions by
achieving not only higher unit revenues but above all sub-
stantial reductions in their unit costs.

First half-year fuel costs rose by EUR 216 million to
EUR 2.8 billion. The increase is attributable to both the
higher volumes and a higher fuel price.

An increase in the costs incurred through delays and
flight cancellations had a negative impact on first half-
year earnings. The main causes of these irregularities
were strike action and the infrastructural inadequacies of
Europe’s aviation systems, such as the current capacity
problems at the continent’s national air navigation servic-
es providers. Extreme weather (such as storms) also
adversely affected flight operations far more than usual in
the first half-year period. The impact of these trends was
felt by all airlines, not only the Lufthansa Group. However,
Group earnings for the period were also depressed by
the expense of integrating the aircraft formerly operated
by Air Berlin into the Eurowings fleet - a process which is
unprecedented in its scope within the European airline
industry and took longer than originally envisaged. 

Despite these adversities, unit costs were reduced by
0.6 percent in the first six months - thanks primarily to
efficiency enhancements at the Network Airlines, which
benefited from the comprehensive modernization of their
aircraft fleets, the collective labor agreements reached
last year with large parts of the workforce and a stream-
lining of operational processes and management struc-
tures. As a result of all these positive influences, first half-
year unit costs at the Network Airlines (excluding cur-

rency factors and fuel) were 2.1 percent below their pri-
or-year level.

Network airlines
The Network Airlines’ focus on sustainable cost

reductions and revenue growth was reflected in their
earnings results for the first half-year period. Reported
total revenues declined 3.9 percent to EUR 10.7 billion.
However, excluding the effect of the first-time application
of IFRS 15, the Network Airlines’ total first half-year rev-
enues increased 3.2 percent on the same period last year.
Unit revenues (excluding currency factors) were also up
1.4 percent, thanks to higher load factors and improved
yields, with North Atlantic and European routes seeing
particularly strong customer demand. Adjusted EBIT
increased by 25.6 percent to EUR 951 million. And
Adjusted EBIT margin improved accordingly, rising 2.1
percentage points to 8.9 percent.

Lufthansa German Airlines raised its Adjusted EBIT by
16.0 percent to EUR 660 million in the first six months.
SWISS increased its first half-year Adjusted EBIT by
56.7 percent to EUR 293 million.

Despite favorable earnings in the second-quarter peri-
od, Austrian Airlines reported a first half-year Adjusted
EBIT of EUR -3 million, a EUR 6 million decline on the
prior-year period that is attributable to the flight cancel-
lations suffered in the first three months of the year.

Eurowings 
Eurowings raised its total first half-year revenues to

EUR 1.9 billion, a 9.2 percent increase on the prior-year
period, or a 25.2 percent improvement excluding the
impact of the first-time application of IFRS 15. Along with
the sizeable capacity expansion, revenue was also boost-
ed by a 3.4 percent increase in unit revenues (excluding
currency factors). The decline in Adjusted EBIT for the
period to EUR -199 million is largely attributable to the
one-off effects of integrating parts of the former Air
Berlin aircraft fleet, and particularly to the higher techni-
cal, charter and leasing costs incurred to achieve the
capacity expansion required within such a short time.
Lufthansa Group expects these additional integration
expenses to continue to depress earnings at Eurowings in
the third quarter of 2018, but not beyond. Further costs
were also incurred at Eurowings as a result of flight
delays and cancellations whose causes were largely
beyond Lufthansa Group’s control. 

Aviation services
Within Aviation Services, the first half-year results for

Lufthansa Cargo showed particularly sizeable growth,
reflecting continuing strong demand for airfreight service
products. Lufthansa Technik also saw business pick up tan-
gibly in the second quarter after a weaker start to the year.

First half-year Adjusted EBIT for Lufthansa Cargo
amounted to EUR 125 million, a 60.3 percent improve-
ment on the prior-year period.

Lufthansa Technik posted an Adjusted EBIT of EUR
218 million for the first-half period, 1.8 percent below its
2017 level. The LSG Group raised its first half-year
Adjusted EBIT to EUR 40 million, a 207.7 percent year-
on-year improvement.

Other Businesses & Group Functions reported a EUR

119 million decline to EUR -78 million Adjusted EBIT in
the first half year, owing primarily to the non-recurrence
of currency gains recorded in 2017. 

Key financial indicators
Operating cash flow declined 6.4 percent to EUR 3.0

billion. With substantially higher investments in the air-
craft fleet, free cash flow declined 53.3 percent to EUR
977 million.

Pension fund provisions increased 5.9 percent to EUR
5.4 billion, in response to a lowering of the discount rate
from 2.0 to 1.9 percent and a negative development of the
pension plan assets.

Net financial debt declined 11.4 percent from its level
at the end of 2017 to EUR 2.6 billion. The equity ratio
decreased by 1.5 percentage points over the same period
to 25.0 percent, following the increase in total assets.
However, the equity ratio on 30 June 2018 was still 5.6
percentage points above the same date last year, primari-
ly thanks to the positive earnings contribution over the
last twelve months.

Full-year outlook for 2018
Lufthansa Group reaffirms its previous forecast for

2018. Full-year capacity will increase by around 8 per-
cent - slightly less than the earlier forecast of 8.5 percent
growth. Fuel costs are expected to be some EUR 850
million higher than in 2017. However, Lufthansa Group
now expects a slight increase of unit revenues for the full
year. The reduction in unit costs (excluding currency fac-
tors and fuel) is expected to amount to around one per-
cent - negatively affected by higher-than-planned inte-
gration costs at Eurowings. The Group is also expecting a
slight reduction in earnings for Aviation Services now, in
light of the earnings decline at Other Businesses & Group
Functions in the first half year period, which was driven
by the non-recurrence of prior year currency gains.
Overall, however, Lufthansa Group still expects an
Adjusted EBIT for 2018 that is only slightly below 2017’s
record level.

“With continuing strong demand, we are confident
that, despite a challenging prior-year basis for compari-
son, we will be able to report solid revenue trends for the
second half of 2018, too,” confirms Group CFO Ulrik
Svensson. “We will also continue to benefit from the sub-
stantial improvements in the cost efficiency of our
Network Airlines. With Eurowings, following its sizeable
capacity increase, our prime objective is to return to
profitability next year. We will also create the structures
to raise Eurowings’ profitability to the levels of its prime
competitors over the next three to four years.”

IFRS 15
Lufthansa Group’s adoption of the IFRS 15 “Revenue

from Contracts with Customers” reporting standard
entails changes in revenue and cost positions, especially
at its Network Airlines and Eurowings. Passenger-based
fees and charges, which were previously accounted on
both the income and the expenditure side, are now netted
in the profit and loss account. This reduces both income
and expenditure. Since EBIT is not affected, EBIT margin
increases mathematically. Prior-year figures have not
been restated.

Lufthansa boosts revenues by 5% in first half of 2018
Best offer on brake
pads from Alghanim 
service center

KUWAIT: In line with its unceasing commitment to guarantee
the safety and peace of mind of its customers and their fami-
lies, Chevrolet Alghanim has launched amazing discounted
prices on genuine brake pads with installation on most
Chevrolet models. The limited-time offer that started on July
25 can be availed at both the Shuwaikh and Fahaheel
Chevrolet service centers. Chevrolet Alghanim encourages its
customers to visit the nearest service center and take advan-
tage of this limited-time offer.

Performed by a team of professional service technicians,
the special brake checkup entails a detailed inspection that
uses state-of-the-art technology and the latest available
tools for car inspection and servicing. The process covers the
most important components guaranteeing a car’s proper
operation and safety.   

Chevrolet Alghanim’s customers will receive an exclusive
discount on Chevrolet brake pads with installation plus rotor
machining, car wash and nitrogen tire refill will be provided
free of charge, enabling customers to drive their Chevy safely
without having to worry about potential car malfunctions.
Chevrolet Alghanim recommends its customers to take
advantage of this offer emphasizing on the importance of
brakes and the periodic checkup during the summer season.
Customers can benefit from this exclusive offer by visiting
either the Shuwaikh Service Center, located in Shuwaikh
Industrial Area, from Saturday to Thursday, 7:00am till
7:00pm, and Friday, 2:00pm till 7:00 pm, or the Fahaheel
Service Center, from Saturday to Wednesday, 7:30 am till
6:00pm, and Thursday, from 7:30am till 1:00pm. 


