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Turkish Airlines launches 
its direct flights to Aqaba 

KUWAIT: Malabar Gold & Diamonds, one
among the BIG 5 jewelry retailers globally
with a strong retail network of over 210 retail
outlets spread across nine countries unfolded
the details of its much awaited promotion,
‘The Great Gold Rush’ to celebrate this fes-
tive season. This promotion will run at all
Malabar Gold & Diamonds outlets in the
Middle East & Far East. In Kuwait the offer
started from 28th March  until 21st April,
2018. The customers get unparalleled oppor-
tunities to win a total of 100 gold bars across
their showrooms in GCC and Far East. A true
shopper’s delight, Malabar Gold & Diamonds
will captivate the customers by exhibiting eye
catching designs in gold, diamonds, platinum
and precious gems from different parts of the
world to flaunt any occasion or event and are
well priced too.

In Kuwait, with every purchase of diamond
jewelry worth KD 40, customers will get two
raffle coupons and with every gold jewelry
purchase worth KD 40 will get one raffle
coupon that will entitle them to enter in a raf-
fle draw to get a chance to win 100 gram gold
bars. In Kuwait a total of 10 lucky winners will

walk away with 100 gram gold bars each.
Adding to the above, customers also get two
gram gold coin on diamond jewelry purchase
of KWD 400 and a one gram gold coin on
purchase of diamond jewelry worth KD 250. 

Also, customers will have a great opportu-
nity to get the gold rate protection by just
paying 10% of the entire amount on the
selected gold jewelry to get protected from
the increasing gold rate, this offer is until
April 18th only.

All the above offers are valid at their out-
lets in Kuwait until 21st April 2018.  

To add more sparkle to this season, they
have also revealed their latest collection of
jewelry in gold, diamonds and precious
gems to suit the tastes of their multicultural
and multinational customers. Malabar Gold
& Diamonds has incorporated these
designs as a part of various brands pre-
sented at  Malabar Gold & Diamonds’
namely Ethnix - Handcrafted Designer
Jewelry, Era - Uncut Diamond Jewelry,
Mine - Diamonds Unlimited, Divine- Indian
Heritage Jewelry, Precia - Gem Jewelry and
Starlet - Kids jewelry. 

10kg gold bar for 100 winners 
at Malabar Gold & Diamonds

KUWAIT: With existing services to Amman,
Turkish Airlines now adds Aqaba to its flight
network as the second destination in Jordan. 

Recently, Aqaba flights will be operated three
times per week. Round trip fares are available
from Istanbul to Aqaba starting at $404  (includ-
ing taxes and fees). 

Additionally, there is a special offer for
Miles&Smiles members to be used for their trips
departing from Turkey provided that completed
by 11th June 2018, and the trips departing from
Aqaba provided that completed by 12th June
2018, with a 25 percent reduction in the miles
needed to redeem either award tickets or
upgrades. Established in 1933 with a fleet of five
aircraft, Star Alliance member Turkish Airlines
has a fleet of 328 (passenger and cargo) aircraft
flying to 303 worldwide destinations as 254
international and 49 domestic, in 121 countries. 

The Star Alliance network was established in
1997 as the first truly global airline alliance to

offer worldwide reach, recognition and seamless
service to the international traveller. Its accept-
ance by the market has been recognized by
numerous awards, including the Air Transport
World Market Leadership Award and Best
Airline Alliance by both Business Traveller
Magazine and Skytrax. 

The member airlines are: Adria Airways,
Aegean Airlines, Air Canada, Air China, Air India,
Air New Zealand, ANA, Asiana Airlines, Austrian,
Avianca, Avianca Brasil, Brussels Airlines, Copa
Airlines, Croatia Airlines, EGYPTAIR, Ethiopian
Airlines, EVA Air, LOT Polish Airlines, Lufthansa,
Scandinavian Airlines, Shenzhen Airlines,
Singapore Airlines, South African Airways,
SWISS, TAP Portugal, Turkish Airlines, THAI and
United. Overall, the Star Alliance network cur-
rently offers more than 18,450 daily flights to
1,300 airports in 190 countries. Further connect-
ing flights are offered by Star Alliance
Connecting Partner, Juneyao Airlines. 

Airline’s second destination to be served in Jordan

KUWAIT: Commercial Bank of Kuwait aims to
offer its customers world-class financial solu-
tions.  As such, the bank continues to enhance its
banking services provided through its branch
network that covers Kuwait districts and via its
various e-channels. To further illustrate its lead-
ership in providing technology based solutions,
the bank announced the launch of Swift Global
Payment Innovation (SWIFT gpi) service to
become the first bank in Kuwait
that took the lead to join this
advanced service and the second
in the Middle East and North
Africa region.  

Commenting on the launch of
the new service, Bader Qamhieh,
Acting General Manager -
Information Technology
Department in Commercial Bank
of Kuwait, said that transfer track-
ing service via “gpi tracker” is the
modern tool that will be used for
tracking end to end transfers
among banks.  This covers all pay-
ments sent thru Swift,  and it
allows the banks involved in this service to track
the status of the transactions. Qamhieh went on
explaining that this service went live last week,
emphasizing that the Bank routing transfer will
be able to view the fees and commissions
charged and deducted by all banks for each
transfer, enhancing thereby the transparency
between banks and the customer. Mr. Bader
added that in the future, through this service, the
bank will be able to provide its customers with
the option to track all their electronic transfers
(thru SWIFT network) from triggering the trans-
action to its credit to the beneficiary. 

Qamhieh further mentioned that the “gpi
Tracker” also helps to make a more accurate and
easier reconciliations of electronic funds transfer

and with it banks will be able to better manage
their liquidity and optimize the use of their fund
for investment.   It can also reduce exposure to
FX risks by making it possible to process the
payments in the same day and within the time-
lines agreed upon for the beneficiaries, added
Qamhieh. Being a cloud hosted service, it is pos-
sible to connect the “gpi Tracker” to the Bank’s
systems via Application Programming Interfaces

“API” to be in line with computer
systems at all banks over the
globe. 

According to Qamhieh, the num-
ber of transactions routed via this
network and tracked through this
service is increasing day after day
to represent 10 percent of Swift’s
cross-border payments traffic.

It is worthwhile to mention that
funds transferred among the banks
that joined this service amounted
to more than $100 billion sent dai-
ly across 220 international pay-
ment corridors for sending and
receiving payments among coun-

tries. The number of banks involved in this serv-
ice exceeds 155 around the globe and it is on the
rise and this will encourage all banks to join.              

Concluding his statement, Bader Qamhieh
commended the innovative e-banking services
introduced by Al-Tijari  to its customer base
denoting that the Bank took the lead to bring
this service to Kuwait. In addition to adopting
the best technology standards to develop the
models and channels used for offering banking
services to its customers. The bank steadily
takes step forward to accentuate this concept
by introducing the Self-Service approach with-
in its branches as well as the e-payment chan-
nels and the most updated services via smart
phones and tablets.  

Al-Tijari the first bank in Kuwait
to launch Swift GPI service

Bader Qamhieh

VIVA launches
Huawei P smart
device with 
KD 10 Plan
KUWAIT: VIVA, Kuwait’s fastest-growing
and most developed telecom operator,
launched the new Huawei P Smart device with
plans starting from KD 10 that give customers
KD 8 credit, 10 GB Internet and 100 local and
international SMS.

Abdulrazzaq Bader Al-Essa, Corporate
Communications Director at VIVA said: “We
are proud of our concrete partnership with
Huawei, and joint efforts between VIVA’s team
and Huawei’s team always lead to announce
about new devices. These achievements is yet

a milestone in VIVA’s track record.”  The
Huawei P Smart sets full view display and dual
camera, it carries a 5.65-inch LCD display
with a resolution of 1080 x 2160. 

That works out to an aspect ratio of 18:9.
The device is powered by the home-grown
Kirin 659 chipset, which includes an octa-
core CPU. Two versions of the handset will
be offered. One comes with 3GB of RAM
and 32GB of native storage. The other model
features 4GB of RAM along with 64GB of
native storage. 

VIVA is the fastest-growing telecom oper-
ator in Kuwait. Launched in December 2008,
VIVA makes things ‘More’ for its customers
by transforming communication, information
and entertainment experiences. 

The company has rapidly established a
pioneer position in the market through its
customer centric approach. VIVA’s quest is to
be the mobile brand of choice in Kuwait by
being transparent, engaging, energetic and
fulfilling. VIVA continues to take a consider-

able share of the market by offering an inno-
vative range of best value products, services
and content propositions; a state of the art,
nationwide network and world-class service. 

DUBAI: The Global Retail Alliance (GRA) plat-
form launched in the Middle East and North
Africa in a step that aims to provide guidance
and inspiration about global and local trends in
the retail community to one of the region’s
largest and most important industry sectors. 

“We see three key global trends; increase in
online and Ecommerce purchases, customer In-
store experience and personalization, that are
set to make a significant impact on the region’s
retailers and shoppers in the coming period, said
Massimo Volpe, Global Director of Global Retail
Alliance. The Global Retail Alliance is a consor-
tium of businesses and institutions with stakes in
the retail industry spanning the globe. The
alliance informs and educates its members on
changes affecting retail markets, such as techno-
logical and social trends, financial systems, eco-
nomic outlooks, and retail marketing trends, all
of which are influential in decision making for
both retailers and their customers.

“The retail sector in the Middle East is wit-
nessing game-changing developments with
major international brands still entering the mar-
ket, complemented by an exciting growth of new
home-grown brands that have the potential to
expand internationally,” says Volpe. “With this
evolution in the traditional regional franchising
model, we see huge opportunities coupled with
a pressing need for the retail community to stay
connected and up-to-the-minute with cutting

edge insights on local and international initia-
tives and sector trends.”

A recent study by AT Kearney1 indicates the
Middle Eastern and North African countries,
specifically the major retail markets of UAE and
Saudi Arabia, are among the world’s most attrac-
tive markets for retailers, ranking fifth and 11th
respectively in global retail. As for the North
African countries, Morocco, at seventh place,
rose in the global retail development rankings
thanks to increased government efforts to attract
foreign investment.

“We are very excited about the arrival of
GRA in the region at a time of huge change in
the sector, driven by fast evolving technologies,
and the rise of ‘Big Data’”, said Elie Otaki, CEO
of Global Retail Alliance in MENA region. “Our
aim is to bring together different stakeholders
throughout the retail ecosystem, whether they
are retailers, brand owners, or consultancies,
with a clear focus on raising awareness about
the importance of this sector, fostering educa-
tion and knowledge, and awarding those who
excel  in their marketing efforts.” 

With offices in markets across continents,
GRA can advise and provide information to its
members at a local and international level, and
welcomes companies from across the MENA
region into its network. Members of Global
Retail Alliance are granted access to an interna-
tional virtual library of research and insights

which allows them to stay up-to-date with the
latest news, events, and initiatives dedicated to
retail and marketing. In addition, GRA’s e-learn-
ing platform provides educational training tools
and lectures from global experts in various dis-
ciplines such as Virtual Merchandising, Retail
Design, and Digital Retail. The GRA can also
assist members on demand, whether they are
aiming to commence new ventures, expand their
business, or look for new partners. 

The Global Retail Alliance (GRA) is represent-
ed in the region by Retail Marketing Network, a
UAE-based leading regional retail marketing
company dedicated to quality and excellence in
the Middle East and North Africa. 

Global Retail Alliance launches in
Middle East and North Africa 

NEW YORK/SAN FRANCISCO: Spotify
Technology SA’s unusual stock market debut
today levels the playing field for individual
investors who are normally at a disadvantage in
traditional listings, but could also make them
more vulnerable to swings in the music stream-
ing service’s share price.  

The Swedish company is skipping a conven-
tional initial public offering and listing shares
directly on the New York Stock Exchange
(NYSE) with almost none of the safeguards pro-
vided by investment banks that would normally
manage the process. Spotify is forgoing the

security of having bankers with a financial inter-
est in its success, which will save it millions of
dollars in fees to underwriters. The direct listing
gives Spotify insiders a chance to sell their
shares, but the company will not be selling any
new stock to raise money. 

In a normal IPO, underwriters promote a
company to institutional investors weeks in
advance, using roadshows and meetings to
gauge appetite for the stock. They use that
information to “build a book” and settle on an
IPO price, typically the evening before the
shares start trading on the exchange. Spotify’s

plan introduces an extra degree of uncertainty
over how initial trading in its stock will unfold.
And a slump in shares of Facebook Inc and other
technology-related stocks this week means
investors may be less willing to bet on the listing.

The direct offering should give retail
investors opportunities to buy in at the same
price as hedge funds and other big investors
who normally get first dibs on IPOs thanks to
their relationships with underwriters.  Spotify
has warned in filings it expects the popularity of
its service to attract outsized interest from indi-
vidual investors, which could possibly fuel
volatility and set an unsustainable trading price. 

“There will be people right from the begin-
ning who say, ‘I want to own this at any price,’”
said Tim Ghriskey, chief investment strategist at
Inverness Counsel in New York. “I think you’ll
see a see-saw action. — Reuters

Spotify listing could be roller
coaster for retail investors


