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Al-Saad Foundation for Knowledge and
Scientific Research (SFKSR) said judg-
ing on part icipating works in the

Ibtikar Al-Kuwait contest for research and
projects of female students at the domestic
level are complete, adding that results will be
announced Apri l  3 . SFKSR Chairwoman
Sheikha Fadia Al-Saad said the number of
participants is 37 and that the top three win-

ners will qualify to participate in the same
contest at the gulf level.

She said judging began by opening an exhi-
bition that included girls works followed by ses-
sions to judge the projects, adding that this
stage of the contest are final qualifications for
local participation. Sheikha Fadia added that
announcement of successful projects at the Gulf
level will be during the honoring ceremony that

will be held at the end of the contest in the
presence of GCC countries that participated.
She said the officiating committee saw projects
concerned with science, applied physics, tech-
nology, engineering sciences and social science.

She said the number of accepted participa-
tions in the intermediate stage (recycling elec-
tronic leftovers) were 9 by 18 students super-
vised by 9 teachers along with serious and fruit-

ful cooperation by Kuwait Education Ministry.
The number of participations that met the con-
test conditions in the elementary stage (science
fiction stores) was 14, submitted by 19 partici-
pants under the supervision 14 teachers. She
said there are 14 participations in the secondary
stage, presented by 35 students and supervised
by 14 teachers adding that judges selected the
top three projects of each contest.

Ibtikar Al-Kuwait contest 
winners to be announced
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GUST to host 
SEEN conference

The Mass Communication and Media (MCM)
Department at the Gulf University for Science and
Technology (GUST) will launch a three day cultural

industry conference under the name “THE SEEN” from April
9 to 11, 2018 at their Mishref campus. The event will showcase
creative talents in the field of visual communication in Kuwait
covering areas such as photography, fine art, advertising and
illustration. Over 30 leading professionals from creative indus-
tries will conduct a series of lectures, activities and workshops
which are free and open to the public.

The conference is jointly organized by students and facul-
ty, with a number of classes as well as the student-led Media
Club working for a full year to make all of the preparations.
The event is spread across three days, each with a correspon-
ding theme. Day 1, engaging, focuses on individuals and
organizations who use visual communication to engage with
new communities or the broader society. Speakers that day,in
chronological order, include Dalal Al-Nafisi of Manifesto 13,
Lubna Saif Abbas of Yadawi, Jowaher AlBader of Kuwait
University, the independent photographers Zainab Abdal and
Nasser AlQattan, designer Dr. Fahad Dhawi, Said Zeineddine
of Horizon FCB, and Iqbal Haddad of the International
Advertising Association’s Kuwait chapter. 

Day 2, Embracing, highlights the efforts of individuals and
organizations who represent and support a core group of
visual communicators across Kuwait. Speakers include
Yasmine ElCharif from Bazaar Magazine, photographers
Mohammed Sultan and Abdulaziz AlSorayia, illustrator Yousef
AlBaqshi, ElieAtik and Laila Al-Gharabally from Impact
BBDO, Sami Hanna for Mullenlowe Blu, artists Thuraya Al-
Baqsami and Shurouq Amin, and Tania Shammas from the
Contemporary Art Platform. Day 3, Emerging, recognizes new
talents, techniques and technologies in the local visual com-
munication field. Speakers include Sara Chouari from Art
Space, Barry Rodrigues of Future Communications, illustrator
Farah Alsaad, photographers Sager Al-Suwaiel and Badriyah
Al-Hajiri, Fasiel Al-Saei of KWT Magazine, and illustrator
Nouriya Al-Mass. 

In addition to the seminars and panels, visitors can also
sign up for workshops on a range of subjects from art and
illustration, to iphone-ography and calligraphy.  Students
and public will also have the opportunity to experience
first-hand the various dimensions of visual communications
with activity “zones” spread across campus, including
equipment. 

MCM Department Chair, Dr. Fahed Al-Sumait, said, “We
are really looking forward to THE SEEN. Each of our confer-
ences help our students learn more about the industries and
people related to their degree, while also giving them an
opportunity to apply the skills we teach them in the class-
room, to a real-work event. It’s a lot of work and planning, but
the conferences are always tremendous fun for everyone
involved.” 

THE SEEN conference is the fourth organized by the
MCM Department. Each conference is dedicated to an area of
emphasis within the department’s Bachelor of Arts (BA)
degree in Mass Communication: Visual Communication,
Digital Media Production, and Public Relations and
Advertising. Previous events include the first “SEEN” in 2014
as well as “THE SCRIPT” and “THE CAUSE”, which dealt
respectfully with the fields of media production and public
relations in Kuwait. The newly-launched 2018 SEEN confer-
ence is open to the public.  

The Gulf University for Science and Technology, which
hosts the event, was founded in 2002 as the first private uni-
versity in Kuwait. GUST is based on an American-style model
of higher education and currently hosts approximately 3,900
full-time students. 

NBK celebrates
World Autism
Awareness Day 

National Bank of Kuwait (NBK) celebrated
World Autism Day at Center 21 for young
adults with special needs. NBK is the strate-

gic partner of the center and this initiative comes in
line with NBK’s commitment towards corporate
social responsibility. World Autism Awareness Day
is an internationally recognized day on 2nd April,
every year. Autism is a highly variable neurodevel-
opmental disorder that appears during infancy or
childhood. It is distinguished by a characteristic tri-
ad of symptoms like impairments in social interac-
tion; impairments in communication; and restricted
interests and repetitive behavior. 

“NBK’s partnership is part of its ongoing drive to
fulfill its corporate social responsibilities”, said
Joanne Al Abdul Jaleel, NBK Public Relations

Officer. “NBK endeavors to shoulder its social
responsibilities and share with the various private
and public sector institutions the burdens and
responsibilities of broader national efforts towards
social advancement”. Al Abdul Jaleel added “NBK’s
support to Center 21 comes in line with the bank’s
customary and ongoing spirit of corporate citizen-
ship as well as the vital role it plays in supporting all
social and educational developmental issues.” 

Center 21 is the first of a kind in Kuwait dedi-
cated to serve and support young adults with spe-
cial needs over the age of 21. It provides complete
and sophisticated services for young adults. The
center’s activities varies from entertainment, field
trips, development courses, rehabilitation sessions
in addition to development services as physical
therapy, speech therapy, occupational therapy
focus skills, nutritional counseling and encourag-
ing self-reliance and independence. NBK has a
long tradition supporting social and community
oriented activit ies. NBK’s corporate social
responsibility programs cover a range of educa-
tion, environment, health, philanthropic, social and
sports-related initiatives. 

Al Jahra Copthorne
Hotel goes dark 
during Earth Hour

Al Jahra Copthorne Hotel & Resort staff and
guests joined millions of people across the
world in switching lights off for an hour on 25

March at 8:30 pm - to raise awareness for the planet.
The hotel invited all its guests and staff for a can-
dlelit cocktail reception around the hotel swimming
pool to encourage them to switch off their room
lights and take part of this world movement to

spread awareness protecting the planet and stand
against climate change. Related documentaries were
played on giant screens before the lights go off as
they stood in darkness enjoying the prepared food
and drinks. 

Al Jahra Copthorne Hotel Manager Alaa Selim
expressed his happiness in participating in this world
wide movement and said “we are happy to take part of
this symbolic act to spread awareness about the earth
and climate change as part of our responsibility to
encourage positive environmental impacts. We are hap-
py to see so much participation, most of our hotel guest
and staff gathered around the pool along with kids
spreading awareness about climate change” He  proud-
ly added “We have saved around 246 KW of electricity
during this hour.”

Salt Restaurant
launches new lunch
menu at Jumeirah 
Messilah Beach Hotel
& Spa

Salt Restaurant for seafood and international cui-
sine at Jumeirah Messilah Beach Hotel & Spa cel-
ebrated the launch of its new menu. The signature

restaurant also announced that opening its doors for
lunch in addition to dinner. The announcement was
made in a glamorous style with the presence of distin-
guished members of the media.

General Manager, Savino Leone and Director of PR
& Communications, Carol Roncoletta welcomed the
special guests in an event that epitomized Jumeirah’s
luxury and renowned hospitality of Stay Different.
Delighted members of the media were given the privi-
lege of sampling dishes from the crafted menu before it
was implemented in Salt. 

Upon arrival, media invitees were enthralled with a

live sushi demonstration where they had the opportuni-
ty to dive deep into the succulent creations of the
restaurant’s sushi chef. Guests were then treated to an
exquisite 3-course menu as they unwind on the
rhythms of live piano music in the background to add
up to the sophisticated ambiance.

The menu featured Charcoal Sweet Corn soup,
served in Salt’s renowned signature style, followed by
the main course ‘Salt Discovery’ Surf & Turf, with
Wagyu tenderloin, Lobster Thermidor and Jumbo
Prawns. The meal was rounded off with a delectable,
sweet desert of Valrhona Albino Chocolate; a special
finale to an engaging afternoon.  

General Manager, Savino Leone, said: “As hospitality
leaders, we are committed to consistently offer our
guests’ unique dining experiences and that is what we
strive to do with our revamped Salt menu”. He added,
“We are confident our new culinary creations will be
popular with our loyal Salt diners and those experienc-
ing our luxury dining hospitality for the first time.” The
updated menu features some traditional local and inter-
national favourites and some distinctive additions,
including flavoursome sushi and sashimi.  

Take your seat in a luxurious setting and savour the
delights and flavours of Salt’s new menu. Salt welcomes
you for lunch from 1 pm-3.30 pm and for dinner from 7
pm-12 am, from Monday to Saturday.

CBK visits North-
West Bilingual 
School students

Commercial Bank of Kuwait visited students in
North-West Bilingual School, within the
framework of “Ya Zain Turathna” campaign,

according to the visits program prepared by the
bank for the seventh year. “This visit strengthened
means of communications with students and
enriched their heritage knowledge about Kuwaiti
customs and traditions, and the lifestyles of our
forefathers in the past,” Assistant General Manager
for the Advertisement and Public Relations

Department Amani Al-Wara said. North-West
school administration thanked the bank administra-
tion for the visit which contributed in presenting
important information for students about Kuwait’s
old heritage.


