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Ooredoo, Kuwait’s fastest network,
organized a visit for proteges stu-
dents last week in the company’s

head office, where they had a chance in
meeting and getting to know Ooredoo’s
CEO and General Manager Sheikh
Mohammed bin Abdullah Al Thani, where
they wanted to share their personal expe-
riences and challenges that overcome dur-
ing the current Proteges program.
Ooredoo’s CEO exchanged some of his
personal challenges and career experi-
ences with the students, sharing his life
lessons and taking them through
Ooredoo’s CSR strategy in which support-
ing the youth and empowering them is
one of its main pillars. Furthermore taking
them through the strategy of reflecting

Ooredoo’s vision of the company’s core
values of caring, connecting and challeng-
ing. Guest speaker and proteges mentor
Abdulaziz Aloughani was also present and
had the chance to share his thoughts on
the success of the mentorship program
and its positive impact on the students.

During the visit, the students present-
ed their final project ‘Kamala’, an Arabic
card game aimed at educating youth
about historical and cultural Arab figures
which will be officially launched later on
this year. 

The students explained that the pro-
ceeds from the sale of the game will be
donated to rebuild an educational facility
in some of the countries in the Arab world.
They also talked about their one-of-a-kind

experience with the 24-hour challenge
that took place inside the Ooredoo’s head-
quarters, where they participated in work-
shops that included a number of presenta-
tions by Ooredoo Kuwait representatives
from a variety of departments, in addition
to group sessions focusing on inspira-
tional talks by guest speakers. 

Ooredoo Kuwait’s CEO and General
Manager Sheikh Mohammed bin Abdullah
Al Thani noted, “We are proud of the proj-
ect delivered by the Protégés students in
conclusion of their program. The project
fits our values of caring, connecting, and
challenging perfectly. We are eager to see
the launch of Kamala launched into the
market, and we are certain that it will be
received positively.” Al-Thani also reiterat-

ed that Ooredoo is keen on supporting ini-
tiatives aimed at youth development, and
emphasized on the importance of the
partnership with various state sectors to
accomplish this target.

Eman Al-Rasheed, Executive Manager
of the Protégés expressed her pride in
partnering with Ooredoo for a second
consecutive year,  which underscore
Ooredoo’s commitment to supporting
youth and providing them with skills
that create unique leaders. “We look for-
ward for more partnerships and support
in creating a more aware generation of
young innovative and creative thinkers,”
she added.

The Protégés program was launched in
2010 to mentor youth between the age of

16 and 24 by local iconic figures in differ-
ent fields.  The program prides itself in the
success of many of its graduates, including
Mohammed Al-Munaikh and Bader Al
Tahous who won an MIT award for their
unique smartphone application Ghinwa,
in addition to Faisal Al-Duwaihees who
now serves as the Secretary of Kuwait’s
Public Authority of Youth. 

Ooredoo’s commitment to supporting
youth is deep-rooted within its core val-
ues of caring, connecting, and challeng-
ing, in addition to being a direct transla-
tion of the recommendations of His
Highness the Amir of Kuwait Sheikh
Sabah Al-Ahmed Al-Sabah who stressed
on numerous occasions the importance of
investing in youth.

7th generation proteges visit 
Ooredoo’s HQ and meet CEO

The Palms Beach Hotel and Spa is a des-
tination to charm the whole family
members. They were keen to provide a

festive program during Eid Al-Adha which
has achieved a great feedback from the
hotel’s guests. On the first day of the feast,
we had a festive program which was pre-
sented by Osama Fouda which included
many different competitions and many gifts.

In the following days we had lot of
entertainment activities and various com-
petitions for the children organized by the
hotel management and had valuable prices
that brought joy and pleasure to the chil-
dren’s hearts, leaving a distinctive atmos-
phere to their memory. 

The hotel management also promised

to repeat such celebrations on holidays and
the end of each week throughout the year
to keep The Palms Beach Hotel & Spa the
ideal place for you and your family to
spend your holidays and enjoy all the new
services provided by the hotel.

Slim Chickens, part of Alghanim Industries and
leader of the “better chicken” segment of fast-
casual restaurants, launched their new exqui-

site chicken sandwiches prepared with the brands’
renowned Southern tastes and delicious flavors,
and using its accustomed fresh and all-natural
ingredients. 

The sandwiches come in three authentic
Southern flavors. The “Cayenne Ranch Chicken
Sandwich” which is a delicious fried chicken breast
prepared with cayenne ranch sauce, lettuce, pick-
les, homemade fried onions, and cayenne season-
ing on a toasted bun. The second sandwich, the
“Buffalo Chicken Sandwich” is a delicious fried
chicken breast shaken in hot sauce, topped with

lettuce, pickles, homemade fried onions, blue
cheese crumbles and a blue cheese sauce on a
toasted bun. The third sandwich is the “Hot and
Spicy Barbecue Sandwich” which is specially devel-
oped for those with a passion for spicy food, its
fried chicken breast shaken in hot barbecue sauce,
topped with lettuce, pickles, onion, and Monterey
Jack cheese on a toasted bun. 

The rich variety of chicken flavors and meal
options, sauces and desserts make Slim Chickens

the ideal reason to host friends and families in a
homey Southern atmosphere where real Southern
meals cater to every palate of tastes. 

In the Southern ambience, Slim Chickens in
Kuwait uses all natural, delicious ingredients to
preserve the same standards of superior quality
and taste in every bite, in addition to the Southern
hospitality in service and great experience at its
restaurant. The brand also gives customers the
choice to opt for health options with grilled chick-
en tenders on the menu, salad options and sand-
wiches in lettuce wraps. 

Customers are invited to experience the new
and fresh sandwiches at Slim Chickens’ stand-alone
restaurant on Blajat Street in Salmiya, opposite the
old Showbiz, where customers are served for dine-
in and take-away meals from 11 AM to 1 AM every
day. Alghanim Industries is actively expanding its
Food & Beverage (F&B) portfolio, which began in
2013 with a franchise agreement that enabled it to
penetrate the coffee shop market in Kuwait. The
company recently expanded further through enter-
ing the “better chicken” segment of fast-casual
restaurants, and is rapidly growing its F&B portfolio.

KUWAIT: One of the region’s most beloved
and successful marketing pioneers, Edmond
Moutran, founder and chairman of Memac
Ogilvy, will step down as CEO, a role he has
held since Memac’s inception in 1984. Ogilvy’s
EMEA Chief Digital Officer and 22-year compa-
ny veteran, Patou Nuytemans, will succeed Mr.
Moutran, effective September 17, while he
shifts his full focus to the Executive Chairman
responsibilities. In line with Ogilvy’s Next
Chapter evolution, an integration strategy out-
lined by global CEO John Seifert at the start of
the year, Mrs Nuytemans has been identified
as the ideal candidate to lead Memac Ogilvy
forward through this transition. 

Nuytemans’s incredible experience in the
modern marketing world has seen her repre-
sent Ogilvy in five markets across multiple
continents, including South Africa, France,
Belgium, and the US and UK. She has served in
her current role as the Chief Digital Officer for
EMEA for 14 years, and has been one of the
company’s most influential figures in trans-
forming Ogilvy from a traditional agency to a
digital age group. Nuytemans will continue
her role as EMEA’s Chief Digital Officer, creat-
ing an even stronger relationship between

Memac Ogilvy and the regional
leadership team.

Edmond Moutran will main-
tain his position as Executive
Chairman of Memac Ogilvy, hav-
ing served dual responsibilities
since he founded Memac in
Bahrain in 1984. After building a
one-client, one-office company
into the region’s most awarded
agency, covering 14 countries,
with more than 1000 employees,
he sold a majority share to Ogilvy in 2013.  

The partnership between Memac and one
of the world’s most successful agencies has
transformed Memac Ogilvy into one of the
network’s most influential and important mar-
kets. Nuytemans’s appointment signifies a
milestone in the company’s Next Chapter jour-
ney, as it seeks to create the modern, integrat-
ed agency in one of the network’s most prom-
ising regions. 

“At the beginning of the year, John Seifert
and the global leadership team announced
Next Chapter: a paradigm shift in the way we
think, work, and deliver. This global evolution
has been many years in the planning, and

seeks to unify Ogilvy ’s many
parts, and create a truly integrat-
ed agency,” said Edmond
Moutran, Chairman and Founder
of Memac Ogilvy.

“Creating One Ogilvy is not
only in line with our thinking as
a company, and our everlasting
goal of making brands matter,
but also in response to the
changing landscape of indus-
tries, societies, and economies

around the world. We are a people company,
with clients at the heart. Adaptation and evo-
lution are essential requisites to building the
most relevant and successful brands, and
maintaining our position as one of the leading
agencies in the world. It is with this in mind
that we proudly and whole-heartedly
announce Patou Nuytemans as the new Chief
Executive Officer of Memac Ogilvy group. She
is an undeniable talent, and true leader in the
digital age. We are confident she will drive
Memac Ogilvy forward with creativity and gus-
to,” he continued. Nuytemans will assume her
new role on September 17, 2017, and be based
in Memac Ogilvy’s hub office in Dubai.
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