
KUWAIT: In its continuous endeavor to deploy
smarter document solution strategies, Xerox and
Alamana Industries are launching 29 new printers
and multifunction devices. The new range will fea-
ture simple and secure on-the-go capabilities, cloud
connectivity, and access to productivity boosting
features and apps. The launch, the largest in the
company’s history, will address growing demand in
technological advancements across multiple indus-
try verticals, including healthcare, real estate, educa-
tion, retail and many others. 

The new ConnectKey portfolio transforms tradi-
tional printing devices into smart, connected work-
place assistants that reflect the evolving needs of
today’s businesses. Personalized workflows, one-
touch access to the cloud and multi-layered security
features are the new print, copy and fax. 

“We constantly focus on increasing our customers’
productivity, efficiency and innovative approach
towards how work is being done. At this historical
launch, we are introducing a family of products in a
variety of sizes, speeds and capabilities to match the
needs of small-and-medium-sized businesses as well
as large enterprises,” said Ayman Mattar, General
Manager of Alamana Industries. 

“The key highlight of this launch is increased con-
nectivity and secure workplace flexibility. As mobile
and cloud technologies are crucial to the evolution of
IT environments, we strive to stay one step ahead of
document technology development because innova-
tion is always our first priority,” adds Ayman Mattar.
“The launch of ConnectKey not only promotes inno-

vation in the workplace but also strengthens Xerox’s
positioning in the Middle East region. Kuwait repre-
sents growing potential in document technology
and, by strengthening our product offerings, we are
enabling our key partners and expanding our chan-
nel network. Channel partners strive on technologies
that empower them to expand their client base and
grow their businesses,” said Pui Chi-Li, Head of
Marketing for the Middle East and Africa at Xerox. 

The new products will be identified as the Xerox
VersaLink and Xerox AltaLink series. The VersaLink

devices are designed for small workgroups and dis-
tributed teams and include 19 printers and multi-
function printers (MFPs). The AltaLink series includes
10 MFPs designed for larger workgroups or print vol-
ume needs. Key attributes include:

● Streamlined business processes - Off-the-shelf
or created by channel partners, built-in apps from
the Xerox App Gallery help organizations create
workflows tailored to their specific operations. For
example, patient records filing, real estate contract
management and retail invoicing can be streamlined

into fewer, faster steps using digital workflows
enabled right from the device. 

● Industry-leading intuitive user experience -
Benefiting from years of Xerox research in this area,
all 29 products share a similar, customizable user
interface, which is unique to Xerox workplace solu-
tions and allows the user experience to move with
you. The tablet-like touch screen interface can be
personalized for different work environments or indi-
vidual users. 

● Mobile and cloud ready - Information flows eas-
ily from the device to cloud repositories like
Dropbox, Office 365 or Google Drive. Mobile workers
can print wirelessly from any computing device. 

● Total security for both the device and your
information - ConnectKey technology ensures com-
prehensive safety for system components and points
of vulnerability. It offers protection from unautho-
rized access to devices; keeps confidential communi-
cations and information safe with encryption and
image overwrite; audits device access attempts and
protects both data and device from malicious intent. 

By working with industry leaders in network secu-
rity, ConnectKey-enabled devices offer added securi-
ty - ensuring they are monitored and trusted in even
the most security-conscious environments. AltaLink
MFPs feature an added layer of security through our
partnership with McAfee.  

All 29 devices are scheduled to be available by
the end of 2017 for Kuwaiti customers and channel
partners. 
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Xerox, Alamana launch new technology to transform the workplace

NISHIKATA, Japan: As the annual rice
harvest begins this month in the
Japanese town of Nishikata, the com-
bines that usually putter along the sleepy
roads lining its rice fields are giving way
to a vehicle residents have never before
seen, a driverless shuttle bus.

Japan is starting to experiment with
self-driving buses in rural communities
such as Nishikata, 115 km (71 miles)
north of the capital, Tokyo, where elderly
residents struggle with fewer bus and
taxi services as the population ages and
shrinks. The swift advance of
autonomous driving technology is
prompting cities such as Paris and
Singapore to experiment with such serv-
ices, which could prove crucial in Japan,
where populations are not only greying,
but declining, in rural areas.

Japan could launch self-driving servic-
es for remote communities by 2020, if the
trials begun this month prove successful.
The government plans to turn highway
rest stops into hubs from which to ferry
the elderly to medical, retail and banking
services. “Smaller towns in Japan are
greying even faster than cities, and there
are just not enough workers to operate

buses and taxis,” said Hiroshi Nakajima of
mobile gaming software maker DeNA Co,
which has branched into automotive
software. “But there are a lot of service
areas around the country, and they could
serve as a hub for mobility services,”
added Nakajima, the firm’s automotive
director. In the initial trials of the firm’s
driverless six-seater Robot Shuttle, elderly
residents of Nishikata, in Japan’s Tochigi
prefecture, were transferred between a
service area and a municipal complex
delivering healthcare services.

The town mirrors Japan’s population
profile, with roughly a third of its 6,300
residents aged 65 or more, up from about
a quarter four years ago, while the popu-
lation overall has shrunk 4.5 percent.

Daily bus services are limited to just a
handful. “I worry about not being able to
go out when I’m no longer able to drive,”
said one test rider, Shizu Yuzawa, adding
that she would be open to using such a
service. “As people in towns become older
and younger people move away, it’s going
to become more difficult to get help get-
ting around,” said the spry 77-year-old, who
drives around in a mini-pick-up truck that
belonged to her late husband. —Reuters

Japan trials driverless cars to 
keep rural elderly on the move

FRANKFURT: Carmakers at the Frankfurt
auto show are unveiling the low-emissions
vehicles and technology strategies they
hope will let them profit from the sweeping
changes due to hit the auto industry in the
next few years.

Volkswagen AG showed off a revised ver-
sion of its electric ID Crozz crossover SUV
concept vehicle as it announced a long-term
electrification campaign, saying its brands
would introduce 80 new electric vehicles by
2025. The company plans to invest 20 billion
euros ($24 billion) in upgrading plants, cre-
ating two new electric car platforms and
training workers.

The company said that depending on
market developments it could sell 3 million
battery-only vehicles a year in 2025. Daimler
AG’s Mercedes-Benz was to unveil yesterday
a compact electric vehicle under its EQ sub-
brand and the GLC F-Cell, a battery-fuel cell
hybrid that can run on hydrogen and emits
only water vapor. BMW AG is showing off a
concept vehicle for the first electric Mini
compact due in 2019.

Carmakers are spending heavily to devel-
op and improve electric cars to meet increas-
ingly tough government regulations aimed
at limiting air pollution. That is even though
current electric models do not enjoy high
sales because of limited range, higher price,
and a lack of fast-charging stations. Analysts
think that as batteries get better and costs
come down, electric sales may eventually
take off. According to research and analytics
firm IHS Markit, battery-only cars were 0.57
percent of global production in 2016 and will
increase to 0.86 percent in 2017.

Britain and France have proposed elimi-
nating internal-combustion cars by 2040.
China’s industry ministry is developing a
timetable to end production and sale of tra-
ditional fuel cars and will promote develop-
ment of electric technology, state media on
Sunday cited a Cabinet official as saying.
“Now the big question that everyone is ask-
ing is, when will we see (electric cars) in
mass volume,” Volkswagen CEO Matthias
Mueller said Monday. “But it is not just a
matter of what is being offered from manu-
facturers but also the electric charging infra-
structure. That’s why it is important to have
a fact-based conversation about the urgent
problems with electric mobility and how
they can be solved. This needs to be dis-
cussed jointly, with electricity companies,
with states, with local authorities.”

The arrival of battery-powered cars is just
one anticipated change. Automakers are
also searching for ways to adapt to a future
in which people find ways of getting from
one place to another without necessarily
owning a car, such as car-sharing or ride-
hailing through smartphone apps. They are
also working on developing autonomous
vehicles that could drive themselves - under
limited circumstances such as corporate
campuses or limited access freeways at first,
and possibly more widely later.

The three German luxury carmakers were
the home team and showed it with large
display areas; some other carmakers are
skipping the Frankfurt show this year.
Reasons include cost, other ways of display-
ing cars to the public such as livestreamed
events, and less focus on Germany and
Europe as a market. No-shows include Fiat
Chrysler’s namesake Fiat and its Jeep and
Alfa Romeo brands, Peugeot and its DS luxu-
ry division, plus Nissan, Infiniti and Volvo.
Even Porsche, part of Volkswagen, didn’t
wait for the show but showed off its new
Cayenne SUV on Aug 29 with an elaborate
streamed event from its base in Stuttgart,
Germany. Small SUVs are also a theme at the
show as manufacturers crowd into a seg-
ment that has proven a winner with con-
sumers. New offerings of SUV or SUV-like
body stylings on compact car platforms
include: Volkswagen’s T-Roc, the SEAT Arona,
Jaguars E-Pace, Kia Stonic, Citroen C3
Aircross, Skoda Karoq, and a so-far unnamed
offering from Chery

And high-end cars remain a fixture as
before. Rolls-Royce has a new version of its
Phantom, and Daimler is unveiling its
Mercedes-Benz-AMG Project ONE, a two-
seat hybrid with over 1,000 horsepower and
a top speed of 350 kph (217 mph.) — AP

Ayman Mattar Pui Chi-Li

Electric cars, small SUVs 
dominate buzz at show

Frankfurt auto show unveils technology strategies

FRANKFURT: Automakers descended on
Frankfurt yesterday, ready to show off their
latest innovations at the glitzy International
Motor Show (IAA) even as the spectre of
tough new environmental rules and a
string of no-shows took some of the shine
off the event. On the surface there is noth-
ing but good news at the IAA: the
European car industry can boast of five
years of non-stop growth, projected to con-
tinue this year, and its 12.6 million employ-
ees on the Old Continent.

Almost 1,000 exhibitors will fan out
across the 200,000-square-metre area-the
size of 27 football pitches-of the German
financial capital’s trade show grounds.

The show, which opened with two days
of media previews yesterday, will feature 50
carmakers, a string of parts suppliers and
internet giants like Facebook and Google.
And Germany’s VDA car industry federation
promises some 228 new models will make
their global debut during the show, many
of them the urban 4x4s that sprang from
nowhere to claim 30 percent of European
new car sales over the past 15 years. But
away from the gleaming chassis, high-tech
presentations and optimistic keynote
speeches, warning lights are blinking on
the dashboard of an industry that remains
key to Europe’s economic health.

Battle on many fronts 
The auto industry has yet to atone fully

for the “dieselgate” emissions cheating con-
troversy, with suspicion spreading beyond
Germany’s Volkswagen group-the first
domino to fall in 2015.

Fairgoers headed into the convention
centre Tuesday were given a stark reminder
of the scandal by a group of Greenpeace
protesters carrying banners that read “The
oil age is ending”, as they stood beside an
upright blue VW car made to look like it

had crashed nose-first into the pavement.
Auto bosses will be closely listening to a
Thursday opening speech from Chancellor
Angela Merkel-who insists at election ral-
lies that she is still “fuming” about the emis-
sions trickery. As the industry stares down
potential diesel bans in cities and compen-
sation claims, executives have taken refuge
in grand promises of an electric and hybrid
future. German titans Volkswagen, BMW
and Daimler all announced far-reaching
electric vehicle programs in the run-up to
the IAA, hoping to hit ambitious hybrid and
all-electric car sales targets with a flood of
new models by the mid-2020s. There, too, a
shadow hangs over the progress, as gung-
ho US entrepreneur Elon Musk’s Tesla
Motors steals the spotlight from slower-
moving European competitors.

Even mighty Volkswagen, the world’s
largest carmaker, measures the volume of
batteries it will need to produce to power its
electric fleets in multiples of the output of
the “gigafactory”-Musk’s Nevada production
facility. Along with Nissan, Peugeot, Volvo
and Fiat, Tesla has shunned this year’s IAA,
months after the first of its keenly-awaited
Model 3 cars rolled off the production line.

Ferdinand Dudenhoeffer, an auto indus-
try analyst at the CAR research institute,
called the Model 3 “unquestionably the
most important car of the year” and
lamented that it would not be shown at the
IAA.  But carmakers are increasingly balking
at the cost of exhibiting at industry shows,
which can run into the millions of dollars,
preferring to organize their own product
launches or appear at higher-profile elec-
tronics fairs like the CES in Las Vegas.

Time is running out for manufacturers to
get electric, hybrid, and other alternatives
to the internal combustion engine right-
and to get consumers to share in the
excitement. —AFP

FRANKFURT: Volkswagen is stepping up its shift to
electric cars and plans to invest more than 20 billion
euros ($24 billion) in zero-emission vehicles by 2030
to challenge pioneer Tesla in creating a mass mar-
ket. The world’s largest automaker by sales said on
Monday it would roll out 80 new electric cars across
its multi-brand group by 2025, up from a previous
goal of 30, and wanted to offer an electric version of
each of its 300 group models by 2030.

The German company had previously said it
would spend more than 10 billion euros by 2025
on a move to electric vehicles. Until it admitted
two years ago to cheating on US diesel emissions
tests, Volkswagen (VW) had been slow to embrace
electric cars and self-driving technology.

But the “dieselgate” scandal has prompted a
strategic shift, while major advances in batteries
and a global fight against pollution in the wake of
VW’s scandal have raised pressure on carmakers to
speed up development of zero-emission alterna-
tives. “A company like Volkswagen must lead, not
follow,” Chief Executive Matthias Mueller told
reporters on the eve of the Frankfurt auto show as
he unveiled the group’s “roadmap E”.

“We are setting the scene for the final break-
through for e-mobility.” VW’s so-called I.D. model
will compete with Tesla’s least expensive car, the
new $35,000 base-price Model 3 sedan, for mass-
market buyers. VW’s electric car offensive mirrors
pre-Frankfurt show announcements by German
rivals. Daimler said on Monday its Mercedes-Benz

luxury brand planned to offer electric motors
for all models by 2022, though cautioned the
shift to lower-margin electric cars required
extra cost savings. BMW, which launched the i3
electric car in 2013, said on Thursday it was
readying its factories to mass produce electric
vehicles by 2020 and pledged to have 12 purely
batter y-powered models on offer by 2025.
Growing restrictions and charges for diesel and
gasoline vehicles are spurring the rise of elec-
tric cars, although analysts say big investments
in charging points and power networks will be
needed to serve a mass market.

China, the world’s biggest automotive market,
is studying when to stop the production and sale
of combustion engine vehicles, echoing moves
by Britain and France, which have announced
bans for conventional cars from 2040.

To cover the needs of “roadmap E”, VW has
started a tendering process for the selection of
partners in China, Europe and North America to
provide battery cells and related technology worth
more than 50 billion euros. Tesla in January started
mass production of lithium-ion battery cells at its
own gigafactory in Nevada, which is aiming for
annual battery production capacity of 35
gigawatt-hours. VW said it would require capacity
equivalent to at least four gigafactories to power
the vastly increased fleet of electric cars. Mueller
told Reuters TV that VW had no need to sell assets
to fund the electric car offensive. —Reuters

VW spends billions more 
on electric cars in 

search for mass market

FRANKFURT: BMW i vision dynamics is presented at a BMW event during the first media day of the
International Frankfurt Motor Show IAA in Frankfurt yesterday which runs through Sept 24, 2017. —AP

FRANKFURT: CEO of German carmaker Volkswagen (VW) Matthias Mueller poses for photogra-
phers on a VW Sedric, the group’s first autonomous car prototype during a Volkswagen preview
night for the media on the eve of the opening of the Internationale Automobil Ausstellung (IAA)
motor show in Frankfurt am Main, western Germany, on Monday.—AFP

FRANKFURT: A couple sits inside the Renault prototype Symbioz during its world
premiere during a show on stage at the Renault stand at the Frankfurt Motor Show
IAA in Frankfurt am Main, western Germany, yesterday. —AP

IAA show displays industry 
in throes of reinvention


