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KUWAIT: KAMCO Investment Company K.S.C.
(Public), announces its financial results for the nine
months ended on
September 30, 2017. The
company recorded a net
profit of KD 997 thousand
with earnings-per-share
(EPS) of 4.20 fils.
Revenues reached KD 7.7
million, an increase of 38
percent compared to KD
5.6 million during the
same period in 2016.

KAMCO’s quarter end
total of assets under man-
agement (AUM), reached KD 3.3 billion, showing
continued long-term growth performance levels with

new money raised in funds and client portfolios.
KAMCO also manages the KAMCO Investment

Fund (“KIF”), the current
top performing fund across
Kuwait with year-to-date
returns of 30.88 percent
(as of 28th September
2017).

Chief Executive Officer
of KAMCO, Faisal
Mansour Sarkhou, said,
“KAMCO is focusing on
strengthening its competi-
tive advantage and
enhancing its ability to

capture profitable and risk-adjusted opportunities
that will differentiate the Firm from its competitors.

By diversifying and
expanding our portfolios
through innovative prod-
ucts, risk-weighted
investment decisions and
executing prudent acqui-
sitions, we strive to
improve on our perform-
ance levels consistently
and deliver steady growth
to our investors and
shareholders.”

Commenting on the
market, Sarkhou said
that the GCC equity

markets had mixed performance during the first
nine months of the year but marginally positive

performance of KSA and Dubai, in addition to 13.3
percent return for the Kuwaiti market helped offset
decline in other markets and pushed the overall
performance in the positive zone. The trend in oil
prices remained volatile given the ongoing glut,
however, efforts by bigger producers to curb out-
put is supporting a rebalancing of the market. 

KAMCO Investment Company K.S.C (Public) is
a premier investment company based in Kuwait,
with an office in the Dubai International Financial
Centre (DIFC). The Company is one of the leading
investment banking firms in the Gulf region in
terms of assets under management (AUM), and is
regulated by the Capital  Markets Authority.
Established in 1998 and listed on the Boursa
Kuwait in 2003, KAMCO is a subsidiary of United
Gulf Bank (UGB). 

KAMCO reports KD 7.7 million
revenues for 9 months of 2017

Company records net profits KD 997 thousand
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Get free valet 
service with 
NBK credit cards 
KUWAIT: Eat  out  and shop stress free with
National Bank of Kuwait when you enjoy free park-
ing. Holders of NBK credit cards receive free valet
service at all Al-Manar Valet parking locations
including popular destinations like The Avenues and
Marina Crescent. 

NBK premium credit card holders including Laki
Titanium, Business Banking, Platinum, Miles, World
Mastercard , Visa  S ignature , Wor ld  E l i te
MasterCard and Visa Infinite all receive free valet
parking as one of the many perks enjoyed when
banking with NBK. 

“NBK rewards our customers with many benefits
and free perks, including free valet service,” said
Naser Al-Duwaisan, Cards Product officer at National
Bank of Kuwait. “This is part of our overall customer-
centric focus that adapts banking needs to suit our
customers lifestyles, for now and the future.”

NBK credit card customers can save time, rather
than circling the parking lots searching for a spot.
They need only present their NBK credit card to the

Al-Manar valet service
attendant at the following
locations:  

Marina Mall, Marina
Crescent, Marina Mall hotel,
Avenues Mall (Gate #5 &
Gate #9), Fish Market
Restaurant, Starbucks
(Jabriya, Al-Muroor Street),
Little Ruby’s Restaurant,
Dar Al-Fuad Hospital, Salwa
Sabah Exhibition Hall (near
Marina Crescent), Shake

Shack, IHop  and Potbelly Restaurants (Jabriya, Al-
Muroor Street), and Ubon Thai Restaurant. 

Free valet service is one of many perks that NBK
credit card customers enjoy. NBK credit cards also
offer free SMS service for up to the minute account
activity notification. NBK credit card holders may also
transfer money and make payments using the award-
winning NBK.com online website or the mobile bank-
ing app. 

NBK credit cards also offer airport lounge access,
fraud protection and free travel insurance when flights
are booked using the NBK credit card. NBK credit
card holders may also take advantage of one of the
largest reward programs in the region, including
instant cash back, promotions and benefits at hun-
dreds of lifestyle shops, restaurants, health and beauty
and hotels across Kuwait.

Naser Al-Duwaisan

KFH: Unprecedented 
discounts on 
operational 
car leasing
KUWAIT: Ahed Al-Eissa,
Executive Manager Cars
and Leasing Products at
Kuwait Finance House
(KFH) said that the bank is
offering unprecedented dis-
counts up to KD 700 on the
total value of the opera-
tional car leasing on wide
range of car models. This
comes as part of the bank’s
ongoing efforts to provide
customers with the best
offers and competitive
advantages, which con-
tributes in increasing the
bank’s market share in the operational car leasing market.

Al-Eissa added in a press release, that the offer encom-
passes all customer segments; retail and corporate.
Customers can avail this offer at KFH showrooms and the
leasing offices at most of the car dealerships.

He said that KFH market share in the operational leas-
ing is increasingly growing thanks to the special offers and
discounts the bank offers to its customers, in addition to
the special offers to the large companies and the govern-
ment sector. KFH launched several marketing campaigns in
collaboration with local car dealerships within the frame-
work of the joint cooperation. 

KFH added a wide variety of 2017 Model Lineup to the
operational leasing product. The bank introduced an array
of luxurious cars such as Lexus, Infinity, Jaguar, and
Maserati. The financing leasing contract (lease to own)
starts from 1-2 years period.

The advantages & benefits include full maintenance
throughout the duration of lease term, full Takaful insurance
cover throughout the duration of the leasing period, a sub-
stitute car, 24/7 roadside assistance, a wide range and vari-
ety of categories and models that will surely address cus-
tomers’’ needs, and the option to drive the leased car
beyond Kuwaiti borders according to terms and conditions.

Ahed Al-Eissa

ABK announces final 
draw winners of 
‘Spend and Win 
Skywards Miles’ campaign
KUWAIT: Al-Ahli Bank of Kuwait (ABK) announced
the winners of its last ‘Spend and Win Skywards
Miles’ monthly draw. Under the supervision of
Ministry of Commerce, the draw took place at the
Bank’s head office and rewarded three ABK Emirates
Credit and Prepaid cardholders with a total of 1 mil-
lion Skywards miles.

The lucky winners of the final monthly draw are:
1) Hussain Ali Mohammad, head office branch, win-

ner of 500,000 Skywards miles.
2) Nawaf Fahad Al-Obaid, head office branch, win-

ner of 300,000 Skywards miles.
3)Sheikha Sarah Mansour Al-Sabah, Jabriya branch,

winner of 200,000 Skywards miles.
The campaign, which was launched on June 1, and

ran till 31 August, awarded three million Skywards miles
to nine lucky customers who spent a minimum of KD
100 during the promotion period. The Skywards Miles
will be credited in the customer’s Emirates Skywards
membership account (EK number), which can be
redeemed for reward flights and upgrades on Emirates,
as well as luxury hotel stays, fun-filled family days out,
or even tickets to a wide range of sporting and cultural
events across the globe.

ABK and Emirates Skywards will continue to offer
credit and prepaid card products that will aim to raise
the quality of their customer’s travel experience. 

Burgan Bank
announces 
winners of Yawmi
draw
KUWAIT: Burgan Bank, the second largest in terms of
assets, announced yesterday the names of the daily
draw winners of its Yawmi account draw, each taking
home a cash-prize of KD 5,000.

The lucky winners are: 
1. Khaled Attia Salem Al-Hamdan
2. Ahmad Abdullah Ibraheem Al-faylakawi
3. Mohammad Abdullah Ali
4. Ali Naser Mansour Al Saffar
5. Zahra Mousa Ahmad Saleh
In addition to the daily draw, Burgan Bank also offers

a quarterly draw with more chances to win higher
rewards, offering the chance to one lucky customer to

win KD 125,000 every three months. The Yawmi
Account offers daily and quarterly draws, wherein the
quarterly draw requires customers to maintain a mini-
mum amount of KD 500 in their account for two months
prior to the draw date. Additionally, every KD 10 in the
account will entitle customers to one chance of winning.
If the account balance is KD 500 and above, the
account holder will be qualified for both the quarterly
and daily draws.  

Burgan Bank encourages everyone to open a Yawmi
account and/or increase their deposit to maximize their
chances of becoming a winner. The higher the level of
the deposit, the higher the likelihood to win. 

Established in 1977, Burgan Bank is the youngest
commercial Bank and second largest by assets in
Kuwait, with a significant focus on the corporate and
financial institutions sectors, as well as having a growing
retail, and private bank customer base. Burgan Bank has
majority owned subsidiaries in the MENAT region sup-
ported by one of the largest regional branch networks.

The Bank has continuously improved its performance
over the years through an expanded revenue structure,
diversified funding sources, and a strong capital base.
The adoption of state-of-the-art services and technolo-

gy has positioned it as a trendsetter in the domestic
market and within the MENA region. Burgan Bank’s
brand has been created on a foundation of real values -
of trust, commitment, excellence and progression, to
remind us of the high standards to which we aspire.
‘People come first’ is the foundation on which its prod-
ucts and services are developed. 

Brexit hastens 
Pakistani Kashmir’s 
economic break 
with Britain
MIRPUR, Pakistan: The tiled palaces beside Pakistan’s
Mangla reservoir and dozens of exchange offices testi-
fy to the prosperity enjoyed by Kashmir’s Mirpur
thanks to vast sums of cash sent back by tens of thou-
sands of emigrants living in Britain. With few jobs and
little industry, the residents of Pakistan’s “Little
England” overwhelmingly rely on family members
based in the country for their economic livelihood.

But decades after the first wave of migration, the
fraying of filial ties between the communities along with
economic woes following the Brexit vote have raised
concerns that the once-plentiful funds may dry up for
good. “Our family used to send us money every month-
now it’s only every two-three months,” says Javed
Mushtaq, who like many Mirpur residents is counting
less and less on support from his relatives in Britain.

“The value of the pound has decreased and that cre-
ates problems for us,” says Mushtaq, an official whose
brothers and uncles live in northern England, working
as taxi drivers and in construction to support more than
a dozen people back in Pakistan. “Our life is not as easy
as before,” says Javed. Since Britain’s decision to leave
the EU, sterling has tumbled, sending inflation surging
and raising the cost of living, while uncertainty over the
post-Brexit outlook has fuelled concerns about the
country’s economy.  And with Kashmir lacking any
major resources while unemployment soars, the
prospects in Mirpur are dim.

Highs and lows 
“There is no large land holding, no industrial base,

we are not on a good route,” said businessman and
local official Choudhery Muhammad Saeed, who esti-

mates that about $200 million in remittances are sent
back to Mirpur a year. “If it was not for remittances, we
would all be slaving in brick kilns,” he quips. The first
and largest wave of migration to the UK began in the
1950s when the inhabitants of Mirpur were displaced
by the construction of a dam that engulfed large
swathes of the town.

In Britain, more than a million residents are of
Pakistani origin with the majority believed to be from
Mirpur-where they have long built family homes and
spent holidays. As a result the city has largely feasted
on the highs and survived the lows of the British
economy.

At Nafees Bakers, a local branch of the British fran-
chise in Mirpur, sales have plunged 30 percent since
the Brexit referendum in June 2016. “The Mirpuri
British (holidaying here) are worried about the financial
situation, people are not spending as much as they used
to,” said Raafay Nafees, whose father founded Nafees

and Kashmir Crown Bakeries, two food companies
based in the British city of Bradford.

Remittances have fallen almost 10 percent since the
referendum, according to the Central Bank of Pakistan.
This decline, after years of steady growth, has worried
authorities as an increase in imports and repatriations
of profits by foreign companies have jeopardized the
country’s foreign exchange reserves. ‘Pakistan has
changed’ - But beyond Brexit, the erosion of ties to
Mirpur over the generations has also taken a toll.
“People only come for short stays now, and not with
all the family. The tickets are expensive, and the
youngsters prefer to spend holidays in Turkey or
Morocco,” says Nafees. “When I was younger, we
would come every year, but this is the first time after
four years,” says Alisha Iqbal, a young Birmingham
financial analyst who is enjoying her last day in
Mirpur, filling her luggage with colorful outfits and
local ingredients. —AFP

MIRPUR: This photograph taken on October 19, 2017 shows Pakistani Kashmiri bakers waiting for customers
inside Nafees Bakers in the Pakistani Kashmir city of Mirpur, which is known as “Little England.”  —AFP


