
DUBAI: Huawei Consumer Business Group hosted “The
Future of Innovation” event in Dubai, UAE on 20th
September 2017. The event highlighted the key innova-
tions Huawei is driving in the consumer smartphone
industry, both globally and regionally, as well as Huawei’s
brand ambition to become a global iconic technology
brand. The event also saw Huawei bring together innova-
tive minds from China and top regional companies to
participate in an open panel discussion focusing on the
theme of innovation.
ePanda, the Chinese
start-up facilitating con-
nections between China
and the Middle East, was
a key cooperation part-
ner for the event.

The engaging panel
discussion was attended
by thought leaders from
some of the region’s top
innovative companies,
including Souq.com,
Etisalat, Sony Music
Entertainment Middle
East, Lamsa, Digital Media Services (DMS), and The
SmartStart Fund. Together with leading Chinese entre-
preneurs, the group explored opportunities for innova-
tive Chinese companies to expand their reach into the
growing Middle East market. The panel covered two vital
topics. The first topic highlighted the changing percep-
tion of Chinese products and services in the region, and
the eagerness for growing the innovation sector in the
Middle East through partnerships with Chinese entities.
The second topic focused on digital entertainment,
bringing to light the need for innovation in content and
the importance of localization of content for the region.

Justin Chen, Managing Director of MENA Consumer
Cloud Services, Huawei CBG, said, “China is the world’s
leading innovation hub, offering highly intelligent con-
sumer products, created using high-end manufacturing
processes. The perception of Chinese products has shift-
ed drastically over the last few years and China is now
recognized as offering uniquely innovative and highly
customizable goods. We are pleased to be able to bring
together Chinese entrepreneurs with like-minded entities

in the Middle East, who
are a driving force for
innovation in the region.”

Given the region’s
increasing focus on driv-
ing innovative technolo-
gies, the panel provided
an opportunity to high-
light the importance of
the Middle East as the
next global innovation
hub, as well as how
Chinese entrepreneurs’
learnings and successes
can be applied to this

region’s burgeoning entrepreneurship space. 
Prashant (PK) Gulati, Founder of The SmartStart Fund

and moderator of the panel commented, “The rise of
China and Chinese products in the level of innovation
and sophistication is extremely impressive and continues
to grow. The interaction of innovation thought leaders
from China with their counterparts in the Middle East
has been a great learning experience for both, leading to
a new era of collaboration. There is a lot for both sides to
share and learn from each other and grow together.”

Rita Huangzhen, Founder of ePanda, commented,
“China and the Middle East have a long history of trade

and recently we have seen more Middle East con-
sumers embracing products and technology from
China. The reputation of ‘Made in China’ is continuing
to grow with a positive perception. For example,
China’s electricity business in the Middle East GMV is
expected to reach $ 1 billion in 2017.”

Wang Feng, Chief Reporter of Harvard Business
Review (Chinese version), added, “Innovation is insepa-
rable from the globalization thinking, and to create val-

ue for consumers one must localize. In line with that,
localization of Chinese innovations is significant,
regardless of the size of an enterprise. We are now see-
ing that emerging enterprises are adapting to global-
ization and this is something small businesses have to
pay close attention to succeed.” 

The panel discussion closed with Huawei highlight-
ing the brand’s support for the Middle East region’s
commitment to innovation growth. 

KUWAIT: Alghanim Lotus unveiled the legendary and globally acclaimed
Lotus Evora 400 2018 at Arraya Mall during the month of September, bringing
visitors and car enthusiasts closer to the top-of-the-range sports car, which
has redefined driving, speed and pure advanced engineering. 

Always committing to adding value to customers’ experience and providing
them with the best quality of service and products, Alghanim Lotus launches
an exclusive offer during the unveiling, giving customers competitive financing
solutions starting from KD625 monthly installments, in addition to the three-
year unlimited mileage warranty which includes three years of free service and
a one-year full coverage insurance policy for free. 

The exclusive offering runs throughout the duration of the exhibition
until the end of the month of September, giving customers a once-in-a-life-
time opportunity to own of the limited number of Lotus Evora 400 hand-
built this year. 

About the legendary Evora 400 
The new Lotus Evora 400 is one of the latest pure and focused supercars

engineered by Lotus, combining high performance with the legendary Lotus
benchmark handling. With a maximum speed of 300 kilometers per hour, and
an acceleration of 0-100 kilometers in 4.2 seconds, the new Evora is a more
agile and involving drive that enables it to lap the challenging test track at the

Lotus Headquarters in Hethel, Norfolk at a scintillating six seconds faster than
previous models. 

Over two thirds of the Lotus Evora 400 is new, including its supercharged
and charge-cooled mid-mounted 3.5-liter V6 engine that produces a horse-
power of 400 and 410 Nm of torque. A new aluminum chassis incorporates a
new interior, and the lightweight composite body has changed significantly
both in the front and rear of the miracle car. 

The new Evora is 22 kilograms lighter, an accomplishment that has been
achieved through careful and clever design and attention to details. This weight
reduction is even more impressive considering that the supercar has more

power and a higher standard specification than before.
Alghanim Motors, the mother company of Alghanim Lotus, is dedicated to

providing customers with superior products, outstanding services and features
that continue to position the company as a leader in the automotive market. 

Experience the purity of speed and unique experience of the 2018 model of
Lotus Evora 400 by visiting Arraya Mall in Sharq, Kuwait City, before the end
of the month to take advantage of an unprecedented sportscar engineering
experience and exclusive offers.  

Car enthusiasts can also be the first to know what is new by following
Alghanim Motors on Instagram at @AlghanimLotusKW
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KUWAIT: In a new leap that enhances its leader-
ship in Kuwait, Honda Alghanim, the exclusive dis-
tributor of Honda cars, motorcycles and marine
equipment in Kuwait, launched its integrated
Virtual Reality Tour service for its showrooms,
enabling customers to walk through any show-
room from the comfort of their home by simply
connecting via the Internet to enjoy a smooth
experience of products, especially cars, motorcy-
cles and marine and power equipment available.

By simply clicking on the Virtual Reality Tour
link, customers become in control of the way they
wander through
the showrooms,
stopping in front
of preferred
products to
have a closer
look whether it’s
cars, bikes,
engines, marine
equipment or
household pow-
er and garden-
ing equipment,
making it a
pleasant visit
and a rich expe-
rience without having to physically visit the show-
rooms.

All the customer needs to do is to wear a VR
Headgear, which consists of glasses and ear-
phones of simulated reality viewing.
Subsequently, the customer needs to click on one
of the touring links available on Honda Alghanim
website or social media in order to automatically
enter the Honda showroom which they chose to
tour, and enjoy the experience! Customers can
also easily share what they like with family and

friend, allowing them to discuss products and
choose among their favorites in a fun and easy
process during the virtual visit.

With this new and exciting service, Honda
Alghanim confirms once again its commitment to
developing its services in all ways and through all
channels and means available to make their cus-
tomer experience more valuable and satisfactory.
Honda’s interest in modern technology comes in
line with its global and local vision to adopt the
latest technological revolution around the world
and implement it in its products and services. 

In addition
to the Virtual
Reality Tour
service, Honda
A l g h a n i m
brings exclusive
surprises every
month by
l a u n c h i n g
u n b e a t a b l e
offers on vari-
ous models, in
an aim to pro-
vide customers
with a peace of

mind and reliability, be it in a new Honda model
of cars, motorcycles, marine engines or garden-
ing equipment.

Honda Al-Ghanim invites customers to this
Virtual Reality Experience to enjoy exciting
moments in a virtual world where they are the
decision-makers who control every movement
and what they want to see. The new Honda
showroom is also part of the Virtual Reality
tours. It is located within Safat Alghanim and
spans over 9,000 square meters. The new

showroom was designed to reflect the commit-
ment of Alghanim Industries to achieve a presti-
gious status that Honda deserves as a leading
global brand. The showroom is characterized by
elegant futuristic architecture, contemporary
designs, as well as services that put the cus-
tomer and customer satisfaction at the heart of
it all. The new showroom features three multi-
service floors and a service center with the
capacity to accommodate 70 cars per day, mak-
ing it the largest in the Middle East and North
Africa.

Alghanim Motors is the exclusive distributor
in Kuwait of the giant Japanese Honda products
from cars to power products and equipment, as
well as engines, marine equipment and motorcy-
cles. The company is committed to providing the
most appropriate services and solutions, from
flexible payment solutions to the highest quality
of service. Honda Alghanim car service center
features a state-of-the-art waiting area that
offers outstanding customer services, including
massage chairs, a video games corner, satellite
TV and free Wi-Fi.
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KUWAIT: Nissan Motor Co, Ltd has
reached a new milestone with 150 million
vehicles produced globally. It took 73
years for Nissan to produce its first 100
million vehicles after the company was
founded in 1933, and another 11 years to
build the last 50 million.

Nissan sees this achievement as the
result of 84 years of continued support
from all of its stakeholders worldwide,
including employees, dealers, suppliers and
local communities, as well as the numerous
customers who have chosen cars produced
by Nissan.

When Nissan reached the 100 million
vehicle milestone in 2006, 76.5 percent of
the total vehicles had been produced in
Japan. Localization of production acceler-
ated in the past 11 years, during which 76.5
percent of the 50 million Nissan vehicles
were made outside Japan - driven in par-
ticular by the US and China.

Following this latest milestone, Nissan
remains committed to delivering cars that
satisfy its customers.

Nissan is a global full-line vehicle man-

ufacturer that sells more than 60 models
under the Nissan, Infiniti and Datsun
brands. In fiscal year 2016, the company
sold 5.63 million vehicles globally, generat-
ing revenue of 11.72 trillion yen. Nissan
engineers, manufactures and markets the
world’s best-selling all-electric vehicle in
history, the Nissan LEAF. Nissan’s global
headquarters in Yokohama, Japan, manages
operations in six regions: Asia & Oceania;
Africa, Middle East & India; China;
Europe; Latin America; and North America.
Nissan has a global workforce of 247,500
and has been partnered with French manu-
facturer Renault since 1999. In 2016,
Nissan acquired a 34 percent stake in
Mitsubishi Motors. Renault-Nissan-
Mitsubishi is today the world’s largest
automotive partnership, with combined
annual sales of almost 10 million vehicles.
For more information about our products,
services and commitment to sustainable
mobility, visit nissan-global.com. You can
also follow us on Facebook, Instagram,
Twitter and LinkedIn and see all our latest
videos on YouTube.
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