
Photographers have risen up in revolt at the way fash-
ion labels and influencers are using their street style
images without crediting them, highlighting discontent
about the “work for free” culture in the multi-billion
dollar industry. More than 40 photographers who fol-
low the fashion circuit and snap its top celebrities and
bloggers as they arrive for shows in New York, Paris
and Milan have formed an unofficial union, and have
threatened to shame brands and influencers who use
their images without permission.

Influencers and bloggers are often paid by labels to
wear their clothes and promote their lines in social
media posts, mostly on Instagram. And the photogra-
phers claim that some influencers with hundreds of
thousands of social media followers are making money
from their photos while they get nothing in return. The
row raises questions about how the fashion industry
works in the digital age, with many people prepared to
work for little or nothing to get a foothold in such an
outwardly glamorous world.

Most models, particularly young ones climbing the
catwalk ladder, are paid “peanuts”, with one 17-year-
old model at Paris Fashion Week telling AFP: “It is
pocket money for doing something that I love.” The
protesting photographers have begun adding the hash-
tag #NoFreePhotos to images uploaded to their
Instagram accounts, which have more than three million
followers. And they have threatened to refuse to tag
rogue influencers and instead call them out with the
#NoFreePhotos hashtag.

‘We make them‘ 
One of the group’s leaders, Nabile Quenum, said that

the protest was “not about shaming anyone. We are in
this together. We are just asking for respect. “Girls get
famous because of the photographers. We take pictures
of the people we judge cool. When we shoot someone
it says they are cool and people look for inspiration
from cool people. “Brands can see (from what we do)
who is hot, who is marketable... and who they can pay

to lead them to the consumer. Somehow (the influ-
encers) have forgotten that we make them.”

Quenum, who has been on the circuit for eight
years, said most brands and influencers respected
“copyright-protected photos”. But a “growing minori-
ty” did not, using their images for commercial gain
without paying. A Japanese photographer called Koji
outside the Issey Miyake Paris Fashion Week show on
Friday said he had stopped uploading his images to
Instagram because of rampant piracy. “Why should I
so people can steal my work and not even credit me. I
have had enough,” he added.

Influencers not being paid
But the claims that influencers were making a “dis-

proportionate gain” from cheerleading for brands drew
a sharp response on Instagram from some bloggers.

“The notion that many influencers are being ‘dispropor-
tionately’ paid to wear clothes is quite laughable,” said
top blogger Bryan Grey Yambao, aka Bryanboy, who
has more than 640,000 Instagram followers. “Do these
photographers know how absolutely cheap many of the
brands are? 

A lot of the girls I know are not being paid to wear
clothes. Many spend money to go back and forth for
‘fittings’... and are often dressed by brands to be on
their ‘good graces’. All for free! “Influencers are happy
to do all that to develop a (usually disposable) relation-
ship with brands who are more than happy to move on
to the next girl with even more followers,” the Filipino
style guru insisted. 

Yambao said he understood that photographers had
to be paid. “But then again, when was the last time an
influencer demanded a model release form from pho-

tographers who sell their images to magazines, retailer
websites or the brands directly? “Imagine if every
influencer or editor or fashion person started complain-
ing that their images are being taken and sold without
authorization?” he added.

But American photographer Jennifer Graylock said
the relationship was “lopsided in favor of the influencer
or celebrity. If a photo runs of you wearing designer X
you get exposure. Which leads to more followers which
leads to more interest in your favor.  “However (if the
photographer has been credited) they only get the 10
cents and never benefit further.”—AFP 
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These file photographs show women posing for photographers during the Paris women’s 2018 Spring/Summer ready-to-wear collection
fashion week in Paris. — AFP photos

Paris Fashion Week went underground in
more ways than one when a rising young
avant-garde designer held her show on the
city’s metro. Berlin-based Andra Dumitrascu
had to think quickly when the venue for her
show late Friday fell through at last minute.
So she directed fashionistas to the nearest
metro station, Rambuteau, where her models
used the platform as a runway.

“I didn’t like the idea of doing it in the
street, I thought a metro station might be a
better place,” the Romanian-born designer
said. “I love the adrenaline and the instability
of the situation,” she added. However, the
organizers had their work cut out to clear a
passage, with the models sometimes being
swallowed up by passengers getting on and
off the trains. 

While Dumitrascu did not have official
permission for the show, she said “it was
worth taking the risk”-and fashion critics and
passengers alike seemed to enjoy the specta-
cle. This is not the first time the designer has
gone off-piste-her last show took place in a
sex hotel. This collection, called “kebaby”,
had a youthful rave vibe with clothes mixing
sportswear with Islamic influences. 

Earlier in the day the Japanese brand Issey
Miyake had used dancers to kick off a

remarkable collection drawn from the land-
scape of Iceland, with dresses and capes
summoning up ice floes and ice cubes that
you could see Bjork drooling over. Tokyo
master Yohji Yamamoto’s spring-summer col-
lection on Friday night was almost entirely in
black with flashes of vampire red in the lining
of his trailing capes and scarves, with one
model wearing one of his labels on her skin.

Another Japanese tyro Junya Watanabe
wowed critics in the first of the Saturday
shows with his bravura punky hook-up with
the Finnish textile house Marimekko. “Now
that’s a collaboration,” tweeted the New York
Times’ Vanessa Friedman of his startling
sculptural black-and-white creations.—AFP

Once upon a time it was a young girl’s
dream to be stopped in the street like
Kate Moss and be asked to model in a
fashion show. Now fame comes via a
message on Instagram. Last week Leya
Ljaz, a 17-year-old Pakistani-American
who lives in Switzerland, jumped on a
train for Paris with her smartphone and a
dream of making it onto the catwalk at
Paris Fashion Week. Now here she was
clutching her phone and waiting for her
turn at a casting for Neith Nyer, the hip
and edgy young label of Brazilian cre-
ator Francisco Terra.

“Yesterday I did my first casting.
There were real models there, it was
incredible. I am still waiting for them to
get back to me,” she said. But come what
may Ljaz is convinced that one day “I am
going to end up in fashion”, she said. “I
grew up in New York and know fashion
week-my mother loves it,” said the stu-
dent who is sleeping at a friend’s place
for free having paid her own way to the
French capital. The vast majority of the
30 models who were chosen for the
show on Wednesday were like Ljaz
recruited from Instagram, fashion’s social
network of preference.

Casting on a smartphone
The rest were represented by agen-

cies. But casting director Leila Hassiba
Azizi insisted all were paid the same.
Azizi works for several fashion brands
and does most of her “street casting”
these days on Instagram.  That is where
she came across photos of Leya. She
liked what she saw and messaged the
young woman, who had only ever mod-
eled once before, in Geneva. “Instagram
is an incredible work tool,” she said. 

“It allows you to see things that you
would not have time to look for in the
street. It is much more intimate-you find
out much more about who they are.
People show you their tastes, and a little
bit of their personality,” she added. Azizi
said she never asked the girls their
measurements because she said she was
looking for “a different kind of beauty

than agencies do”, something more
“real”. When someone catches her eye
she messages them telling them that she
would be interested in working with
them and ask them to let her know if
they are coming to Paris. 

As fashion week approaches the
emails begin to flood in, she said. Like
the one from 23-year-old Belgian stylist
Maud Van Dievoet. Short-haired and
smiley, she lives in London and has
already walked the catwalk there.
“Walking down the runway in a show is
exciting, it’s the adrenaline, and when
you love the clothes you are proud that
you were chosen, and that you are get-
ting them out there,” she said.

‘We are our own boss’ 
Not being with an agency means you

are your own boss, she said.  With
Instagram “we look after ourselves
unlike girls which have an agency where
everything is organized.” Twenty-year-
old Dane Ida Rathje Ravnborg is one of
five models at the casting who have
come from an agency, having already
done the rounds at Milan Fashion Week.
She was not discovered on Instagram.
One of her friends sent her photos to an
agency which rang her and asked her to
sign a contract. Not long afterwards she
was off on the fashion week circuit of
London, Paris and Milan. 

“I never thought I would be a model,
but I am delighted,” she Ravnborg, who
is on a gap year. “We have just arrived
from Milan and the agency is putting us
up in an apartment.”  She had six cast-
ings that day and hopes to get at least
one of them, even if up to now only a
few of her friends have managed to land
themselves slots on the Paris runways.
But the girls’ rather unusual and atypi-
cal looks do not suit every label, said
Azizi, who also works with a model
agency. “People who follow the big
brands are not yet into this kind of
beauty,” she said.—AFP 

Catwalk dreams now start 
with message on Instagram

Brazillian designer Francisco Terra of Neith Nyer acknowl-
edges the audience at the end of his women’s 2018
Spring/Summer ready-to-wear collection fashion show in
Paris. — AFP

Metro is just the ticket 
for Paris fashion show

Models wear creations for Junya Watanabe Spring-Summer 2018 ready-to-wear fashion collection presented in
Paris. — AP photos


