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Fe a t u r e s

A man checks his mobile phone while sitting in the shade at Sassoon Dock, one of the
oldest fishing docks in Mumbai. — AFP photos 

A fisherwoman walks past a wall painting of the St+art Festival at Sassoon Dock. A worker cleans the viewing area in front of a photo mural of the St+art Festival.

Indian fishermen unload their morning catch as
sari-clad women carrying buckets on their
heads walk past street art that has trans-

formed one of Mumbai’s oldest fishing docks into
an exhibition space. Thirty artists from around
the world have given the bustling 142-year-old
Sassoon Dock, home to Mumbai’s traditional Koli
fishing community, a colorful makeover as part of
the St+art Urban Art Festival.

“The artworks range from mixed media to
graffiti to street-art styles to installations, from
using paints to wood to fishing objects,” Arjun
Bahl, co-founder and festival director, told AFP.
Exhibits include large portraits of Koli fisher-
folk-believed to be Mumbai’s original inhabi-
tants and whose goddess “Mumbadevi” lends
her name to the city-and brightly painted murals
representing women from the community.

One installation, entitled “Parfum Sassoon”,
alludes to the dock’s notoriously pungent fishy
smell while another has a clear environmental
message with its depiction of plastic bottles
floating through the ocean. The Sassoon Dock

project is part of the seventh edition of the
St+art Urban Art Festival which aims to make
art accessible to everyone by transforming a
public space. “The whole idea was to bring art
to a certain sect of the community who usually
don’t interact with art,” explains Bahl, as dock
workers push trolleys loaded with fish and
boats bob gently in the harbor. 

Sassoon Dock was built in 1875 and is home
to one of Mumbai’s largest fish markets. It is
situated in the district of Colaba, in the south-

ern tip of India’s financial capital. The exhibi-
tion, which is free to view, opened to the public
on November 11 and runs until December 30. 

It will also feature screenings, talks and
tours. Another feature of the festival is a
giant, multi-colored mural on the nearby
Churchgate railway station showing India’s
independence movement leader Mahatma
Gandhi stepping down from a train. It was
painted by popular Brazilian street artist
Eduardo Kobra. — AFP 

Volunteers walk past an installation mural of the St+art Festival.

A man pushes his cart load of fresh fish past the main venue of the St+art Festival.

Amazon.com Inc has bought the global television
rights to “The Lord of the Rings,” the company
said on Monday, in what may be its biggest and

most expensive move yet to draw viewers to its
streaming and shopping club Prime. Amazon said it
will produce a multi-season series that explores new
storylines preceding author JRR Tolkien’s “The
Fellowship of the Ring,” the first installment in the
famed fantasy trilogy.

Three movies made of the trilogy in the early
2000s, filmed in New Zealand by director Peter
Jackson, garnered nearly $3 billion at the box office
and 17 Academy Awards. Amazon acquired the rights
from the Tolkien Estate and Trust but did not say how
much it paid for them. The estate, HarperCollins and
the films’ distributor New Line Cinema will help
Amazon produce the television series.

The project underscores a shift in Amazon’s video
programming. Its studio started in 2010 with a focus
on unique shows beloved by critics, such as
“Transparent,” about a father coming out as transgen-
der to his family. That was a winning formula for
attracting Hollywood talent, awards and buzz, though
not Prime subscribers around the world.

Now, Amazon is looking for a dramatic show that
could be a hit globally, much like HBO’s popular fanta-
sy series “Game of Thrones.” It is going head to head
with Netflix Inc, Hulu and others to bid for top content.
This puts Amazon in uncharted territory, with higher
production costs expected. Amazon justifies its spend-
ing on programming as a way to draw new sign-ups to
Prime, whose members buy more goods more often
from the world’s largest online retailer.

“Amazon Prime heads to Middle Earth,” Chief
Executive Jeff Bezos said in a Twitter post. Although
“The Lord of the Rings” is the most famous work to
emerge from Tolkien’s pen, he wrote much else, includ-
ing prequel “The Hobbit” - also made into a movie tril-
ogy by Jackson - and the denser “The Silmarillion”. The
Amazon series will delve into some of Tolkien’s work
that the movies did not explore. “Amazon is committed
to producing super high quality, recognized, branded
entertainment,” said Wedbush Securities industry ana-
lyst Michael Pachter. “That’s a departure from shows
like “Transparent” and “Catastrophe.”“ “By definition
this will be expensive,” he added. — Reuters 

A screenshot from Peter Jackson’s ‘Lord of the Rings: The
Return of the King’. 

Travel books can get you dreaming. They can provide
practical information for your trips. And they can
also just tell a good story. Here are a few books out

this season to consider buying for your own use and enter-
tainment, or to give as a gift for Christmas, Hanukkah or
whatever you might be celebrating in the coming months.

COFFEE-TABLE BOOKS
They’re way too big and heavy to tuck in your suitcase.

But these beautifully illustrated volumes with big themes
will get armchair travelers smiling and real-world travelers
planning.

• “The Cities Book: A Journey Through the Best Cities in
the World” from Lonely Planet looks at 200 cities from Abu
Dhabi through Zanzibar, offering everything from the best time
to visit to ideas for a perfect day.

• “Great Hiking Trails of the World” covers 80 trails in
38 countries on six continents, including Peru’s Inca Trail,
Japan’s Shikoku Pilgrimage and the US “triple crown” of
hiking, the Appalachian, Pacific Crest and Continental
Divide trails.

• “Timeless Journeys: Travels to the World’s Legendary
Places” from National Geographic explores 50 once-in-a-

lifetime destinations, from places that offer a window on lost
worlds, like Pompeii in Italy, to living wonders like a Tanzania
game preserve.

PRACTICAL INFO
Moon Travel Guides has a new series, City Walks,

exploring neighborhoods in seven cities: Berlin;
Amsterdam; Barcelona, Spain; London; New York; Paris;
and Rome. The walks include descriptions, maps, attrac-
tions, dining and shopping.

FOR FUN AND INSPIRATION
These books about places and travel offer laughs, eye

candy, a good read or some combination thereof. And some
of them just might make you jealous in that “why didn’t I
think of doing this?” way.

• For New Yorkers, former New Yorkers and wannabe
New Yorkers: “Going Into Town: A Love Letter to New
York” by cartoonist Roz Chast is absolutely laugh-out-
loud hysterical. It’s an illustrated memoir about city life
told through the eyes of a native New Yorker who moved
to the suburbs, billed as an “ode/guide/thank-you note to
Manhattan.” Gems include this aside: “Sixth Avenue and
Avenue of the Americas are the same thing. But no one
calls it ‘Avenue of the Americas,’ because GIVE ME A
BREAK.” Topics include “stores of mystery” and “the
ancient landmarks.”

• “Van Life: Your Home on the Road” by Foster
Huntington grew out of the author’s three-year adventure
traveling around North America in a Volkswagen van. The
photos showcase all kinds of funky vehicles parked in pic-
turesque locations, along with peeks at a few interiors,
crowd-sourced from the author’s Tumblr account, Van-
life.net. The book also offers interviews with travelers who
have lived the van life.

• “Ultimate Journeys for Two: Extraordinary
Destinations on Every Continent” by Mike and Anne
Howard grew out of the writers’ five-year adventure across
seven continents as “the world’s longest honeymooners,” an
experience they chronicled on their blog HoneyTrek.com.
The book includes 75 featured destinations; top 10 lists of
day hikes, festivals, beaches and more; and travel advice.

• “Holy Rover: Journeys in Search of Mystery, Miracles,
and God,” by Lori Erickson is part memoir and part travel
guide as the author reflects on her pilgrimages to 12 sites
around the world, from Our Lady of Lourdes in France to
Machu Picchu in Peru. The book also recounts her meet-
ings with spiritual leaders, including the chief priest of the
Icelandic pagan religion Asatru and a Lakota Indian man
who directs a retreat lodge at the holy site of Bear Butte in
South Dakota.

BEST OF 2018
The folks at Lonely Planet don’t just publish a list for

where to go in the new year, they’ve published an entire
book: “Best in Travel 2018,” with the travel media brand’s
picks for best countries, regions, cities and trends in travel
for the new year, along with suggestions on what to see
and do there. — AP 

A look at travel 
books to inspire trips
or to give as gifts

This coffee table-style book explores 50 once-in-a-lifetime
destinations around the globe. — AP photos 

This coffee table-style book offers photos and descriptions of
80 trails in 38 countries on six continents around the world. 

The book lists Lonely Planet’s picks for best countries,
regions, cities and trends in travel for the new year.

Puma accused of defacing Indian heritage 
Global sportswear giant Puma was accused yester-

day of irreversibly damaging 17th-century archi-
tecture in Delhi’s historic quarter as part of an

advertising stunt to promote a new line of shoes. The
facades of several buildings in Old Delhi have been spray-
painted with large colorful murals for the shoe campaign
that Puma said “captures the grit of Indian streets” on its
website. But the stunt-dubbed “Suede Gully” after the
shoe material and the Hindi word for street-had infuriated
conservationists who accused Puma of defacing the cen-
turies-old quarter built by Mughal emperor Shah Jahan.

“It’s a heritage area. You can’t just go and paint
what  you l ike ,”  Swapna Lidd le  f rom the  Ind ian

National Trust for Art and Cultural Heritage told AFP.
“Permanent damage has been done to the carved sand-
stone, limestone plaster and Lahori bricks. “Those who
made and approved this advertisement, those who
stood by while this was done, are all responsible for
this insensitive treatment.”

Puma in a statement said it was unaware that the
building had heritage value, and has promised to restore
the facades to their original condition. 

“The owner wasn’t aware that his property is protect-
ed as a heritage property and hence we were not made
aware,” a spokesperson said on Tuesday. In an advertising
video for the Puma campaign, Indian rappers and hip-hop

dancers perform at graffiti-covered locations including
trains in the financial capital Mumbai. Rules to protect
Delhi’s neglected heritage sites from destruction are
widely ignored, conservationists say. Laws specifically
forbidding advertising on historic buildings is rarely
enforced by Delhi’s cash-strapped authorities, who strug-
gle to uphold measures designed to conserve the city’s
crumbling icons. The owner of one Delhi building spray-
painted for the Puma campaign had defended the decision
as his only to make. “This is a private property and the
graffiti is making the area look more beautiful. The area is
looking better now, it is more lively,” Arun Khandelwal
told the Indian Express. — AFP 


