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Canadian singer-songwriter
Shawn Mendes poses with
two of his three awards for
best song for ‘There’s Nothing
Holdin’ Me Back’, best artist
and biggest fans in the 
winners’ area during the 
2017 MTV Europe Music 
Awards (EMA) at Wembley
Arena. — AFP photos US singer-songwriter Kesha performs. Singer Rita Ora poses for photographers upon her arrival. 

Shawn Mendes beat Taylor Swift and Ed
Sheeran to win the best-artist prize Sunday at
the MTV EMAs, while U2 were proclaimed

global icons in a show that celebrated London’s
diverse culture, from pubs to pirate radio.
Mendes, the 19-year-old Canadian star, also
won the best-song trophy for “There’s
Nothing Holdin’ Me Back,” to the delight of
fans standing in a polite onstage mosh-pit
at the city’s SSE Arena.  Fittingly, he also
took the prize for best fans.

The show, formerly known as the
MTV Europe Music Awards, opened
with a clip of Eminem performing his
new single “Walk on Water” in a London
pub. He then emerged onstage in jeans
and a black hoodie to perform the slow-
burning number live, with Skylar Gray
filling in on the duet duties Beyonce per-
formed on the recording. Eminem was also
named best hip-hop artist, and proclaimed sur-
prise. “I don’t know how I got this because I

haven’t had an album out in a few years,” he
said. Sunday marked the awards’ return to
London for the first time since 1996, and locally
bred singer Rita Ora was a suitably chipper

host. Taking the stage clad in a bathrobe and
towel, she kept things moving, changed outfits
every few minutes and gamely joshed in video

clips with the stars of pirate-radio sitcom
“People Just Do Nothing.” The show featured
plenty of visual dazzle, from the 50 dancers
accompanying Demi Lovato on “Sorry Not

Sorry” and “Tell me You Love Me” to
the giant animatronic bird carrying
Travis Scott onto the stage. Singer
Camila Cabello, who won the best-pop
prize, performed “Havana” with a
troupe of dancers dressed as bathing
beauties around a realistic projection
of a pool. London grime artist Stormzy
arrived in a police car and left in a blaze
of fireworks after performing the rous-
ing “Big For Your Boots.”

Performers ranged across genres
and generations, and included singer-
songwriter Kesha, electronic act Clean
Bandit, rapper French Montana, rockers

The Killers and former One Direction heart-
throb Liam Payne. Kendrick Lamar won best
video for “Humble,” a lavish clip laced with reli-

gious and art-history imagery. Coldplay was
named best rock act, while the best-alternative
prize went to Thirty Seconds to Mars. Frontman
Jared Leto thanked Europe, adding that the US
is a land of immigrants and “we welcome you
with open arms.” British singer-songwriter Dua
Lipa was named best new artist.

Apart from the occasional hint of marijuana
smoke wafting across the arena, there were few of
the unscripted-feeling moments that made past
shows stick in the memory. There was no equiva-
lent of Kanye West crashing the stage after losing
in 2006 or Miley Cyrus smoking a joint in
Amsterdam in 2013. U2, who played an MTV-

sponsored concert in London’s Trafalgar Square
on Saturday, received the Global Icon award from
Leto, who said “U2 changed my life.” “Their
songs are prayers, their concerts a church,” he
said. “They challenge us, they inspire us.” The
Irish band dedicated the award to label boss
Chris Blackwell of Island records, who signed
them almost 40 years ago. And in a nod to a new
generation of artists, Bono crooned an a capella
version of Stormzy’s “Blinded by Your Grace.”
The awards are held in a different European city
each year, with winners selected by fans across
the continent. Next year’s ceremony will be held
in Bilbao, Spain. — AP 
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generations

Irish rock band U2, Bono (2R), The Edge (R), Adam Clayton (L) and Larry Mullen Jr (2L), accepting the
global icon award.

Frances McDormand’s face is one of the
first things you see in “Three Billboards
Outside Ebbing, Missouri,” and it’s

impossible not to be struck by its pure
decency. Perhaps it’s a result of all the other
roles we’ve seen this uniquely fearless
actress play, on stage and screen, wrapped
into one. But you look at her face and you
think: This person has a moral compass. Her
side is the right one. We will be safe there.

And that’s the way it seems for a while in
“Three Billboards,” until suddenly it isn’t
quite so simple. It’s a credit both to writer-
director Martin McDonagh and to
McDormand’s revelatory performance - her
best since her Oscar-winning turn in “Fargo”
- that we don’t see this coming nearly soon
enough to steel ourselves.

McDormand plays Mildred Hayes, a
mother who’s suffered unimaginable loss:
the rape, murder and incineration of her teen
daughter. The film begins seven months lat-
er, as Hayes is driving down a little-used
road near her home. She stops and stares at
three dilapidated billboards. She heads to
the town advertising office, and hands over a
wad of cash. Soon, those billboards will be
painted bright red, and emblazoned with
three messages: “Raped While Dying.” ‘’And
Still No Arrests?” ‘’How Come, Chief
Willoughby?”

A veritable study in gray
A grieving mother searching for answers

from a lazy police force. What could be
wrong with that? Our righteous anger
intensifies as a self-satisfied priest comes to
her home, sips tea in her kitchen, and
explains that she’s out of line in going after
the chief. Mildred lectures right back at the
priest, telling him that he is complicit, as a
member of the church, in church sex abuse.
And then she tells him to get the #$% out of
her kitchen. She’s only getting started. This,
it turns out, will be Mildred’s go-to stance:
Fight back, and fight harder, no matter how
profane or even violent she needs to get. So
much for black and white. “Three
Billboards” is a veritable study in gray.
Willoughby (an excellent Woody Harrelson)

comes to visit Mildred, and he’s a decent
and caring guy. The billboards are plain
unfair, he tells her - it’s not easy to catch a
killer. She suggests they test the DNA of
every man in town - heck, in the country. He
finally tells her he has terminal cancer. She
says she already knew. And she adds: “They
won’t be as effective when you croak.”

Mildred and the chief, at least, have a
grudging respect for each other. The same
can’t be said for her relationship with Officer
Dixon, a hapless, moronic, racist, danger-
ously temperamental and buffoonishly vio-
lent Mama’s boy, played with complexity
and finesse by Sam Rockwell in a constantly
surprising performance. (If there’s any jus-
tice, Rockwell will have an awards season as
busy as McDormand’s is sure to be.)
Mildred’s take-no-prisoners quest for jus-
tice will bring her into a fiery - and we do
mean fiery - confrontation with Dixon. But
there’s no way you’ll be able to foresee the
twists and turns their relationship will take.

Extraordinary cast 
If one were looking for telltale signs that

“Three Billboards” was written by a stage
playwright, one might mention that the town
of Ebbing seems populated by only a few
characters - as in a play. In any case, the
small cast is extraordinary. It includes Lucas
Hedges as Mildred’s pensive son; this
thoughtful young actor, who made such an
impression in “Manchester By the Sea,” sure
knows how to pick his movies. Caleb Landry
Jones is a jumble of jitters as the unlucky
guy who runs the billboard office, and Zeljko
Ivanek does terrific work as a police deputy.
Peter Dinklage and Abbie Cornish are both
moving, he as the unappreciated suitor in
Mildred’s life, she as the wife of the dying
police chief. Most of “Three Billboards”
takes place in the present, but there is one
brief flashback to Mildred’s life before the
murder. It is utterly devastating, and speaks
to the idea that the most inconsequential
words, that we utter at the most inconse-
quential times, can of course have conse-
quences so dire, we might never recover
from them. 

This image released by Marvel Studios shows the Hulk, from left, Chris Hemsworth as Thor, Tessa Thompson as Valkyrie and Tom Hiddleston as Loki in a
scene from, “Thor: Ragnarok.” — AP photos 

The God of Thunder isn’t ready to relin-
quish his box office throne yet. Studios
estimated Sunday that “Thor: Ragnarok”

added $56.6 million from North American the-
aters in its second weekend, bringing its
domestic total to $211.6 million. 

The film, from Disney and Marvel and
directed by Taika Waititi, out-grossed each of
its two predecessors domestically in just two
weeks, not accounting for inflation. It easily
beat out the comedy sequel “Daddy’s Home 2”
and the lavish Agatha Christie adaptation
“Murder on the Orient Express,” even as both
posted solid openings.

Paramount scored again with “Daddy’s
Home 2,” which adds John Lithgow and Mel
Gibson to the Will Ferrell and Mark Wahlberg
formula. The film, which cost a reported $69
million to produce, took second place at the
box office with $30 million. The first film from
2015 grossed $242.8 million worldwide on a
similar budget. Critics were not won over by
the comedy, but audiences seemed pleased,
giving the film an A- on CinemaScore.

The star-studded “Murder on the Orient
Express,” meanwhile, screeched into third
place with an estimated $28.2 million against a
$55 million budget. Kenneth Branagh directs
himself in the film, which also stars Michelle
Pfeiffer, Johnny Depp, Daisy Ridley and Judi
Dench. Audiences were mostly female (56 per-
cent), and Caucasian (65 percent), but some-
what evenly split in terms of age (51 percent
were over 35).

Audience overlap 
“It gives me an incredible injection of opti-

mism for the future of our business. This is
sumptuous, throwback Hollywood filmmaking,

and audiences responded to it,” said Chris
Aronson, president of domestic distribution for
Twentieth Century Fox. The studio expects the
film to play well through the Thanksgiving holi-
day, appealing to audiences who are not rush-
ing out to see the latest comic book adventure.
Next week, DC and Warner Bros.’ superhero
ensemble pic “Justice League” opens.

“I don’t think our audiences will overlap a
lot,” Aronson added. “A Bad Moms Christmas”
took fourth with $11.5 million in its second
weekend, and “Jigsaw” rounded out the top five
with $3.4 million. In smaller releases, Greta
Gerwig’s buzzy coming-of-age film “Lady Bird,”
from distributor A24, also broke into the top 10

in its expansion to 37 theaters, earning $1.2 mil-
lion. Another awards contender, “Three
Billboards Outside Ebbing, Missouri,” starring
Frances McDormand, opened to a strong limited
release with $320,000 from just four theaters.

Still, the overall box office continues to lag,
down 5 percent for the year. “We’re still down
from the same weekend a year ago about 7
percent. Despite ‘Thor’ and these newcomers, a
lot of these films aren’t creating a lot of excite-
ment,” said comScore senior media analyst Paul
Dergarabedian. “It’s going to take this combi-
nation of ‘Justice League’ and ‘The Last Jedi’
and everything in between to try to dig us out
of this deficit.” — AP 

This image released by Twentieth Century Fox shows Johnny Depp in a scene from, “Murder on the
Orient Express.”
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McDormand gives blistering
turn in ‘3 Billboards’

Shawn Mendes, Eminem 
among winners at 
MTV EMAs in London


