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KUWAIT: Panasonic Marketing Middle East &
Africa (PMMAF) has launched its one of the
biggest consumer marketing campaign in the
Middle East - ‘Makers of Quality. Mastered in
Japan’, to emphasize on stronger customer value
for the brand.

With this new campaign, Panasonic aims to
continue delivering on its century old heritage
of Japanese craftsmanship and quality innova-
tions laying emphasis on ‘Japan Quality’. The
brand i s  looking to  fur ther  empower  i t s
regional customers, by offering products that
not only provide comfort, ease, and conven-
ience on a daily basis, but match their premier
lifestyle as well.

“Panasonic with its 100-year heritage prides
itself in being a brand that genuinely understands
quality,” commented Keisuke Nakagawa -
Director, Consumer Marketing, Panasonic
Marketing Middle East & Africa. “We offer excel-
lence that is deeply rooted within our Japanese
culture. Our uncompromising craftsmanship and
continued innovations helps to offer premium
range of products, that cater to every lifestyle
need, be it at home or at work. Our discerning
customers are among those who enjoy quality
over everything else, and we will continue to offer
the widest range of the right products for them,”
he added.

Wael Deeb, General Manager of the Electronics
department at Easa Husain Al-Yousifi & Sons Co.
elaborated, “Panasonic is a globally recognized
brand, and it is hugely popular in Kuwait. This new
campaign will further help us strengthen the affini-
ty with our customers who value premium ‘Japan
Quality’ products.”

The campaign features three key segments of
the brand’s consumer product line up which are
Garment care, Kitchen Appliances &
Beauty/Grooming care for the targeted audiences.
Consumers will learn about the durability, efficien-
cy and quality moments that these products bring
to their lives. Each product shown in the campaign
boasts of Panasonic’s unbeatable expertise such as
Prime Fresh Freezing (Refrigerator), Abaya Wash
Feature (Washing Machine), 360˚ Sole Plate (Iron),
Japanese Blade Technology (i-Shaper Beard
Styler) and NanoeTM Technology (Hair Dryer).

Intended to allow consumers to connect with
Panasonic on a personal level, the company’s
brand messaging can be seen across print, online,
and broadcast. Dedicated social media campaigns
targeting consumers along with outdoor advertis-
ing is set to bolster brand equity and market share.
Panasonic products are available at Best Al-Yousifi
Electronics showrooms across Kuwait. 
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KUWAIT: Huawei, the leading global ICT solutions
provider held its Global Energy Summit in Abu Dhabi on
November 12. With the theme of ‘Leading New ICT for
Higher Safety and Efficiency in the Oil and Gas Industry’,
this summit attracted more than 200 customers, partners,
and senior experts from the oil and gas industry, who
gathered to discuss how to reduce costs, ensure safe
operations, achieve sustainable development, and boost
the oil and gas industry’s transition to smart operations. At
the 20th Abu Dhabi International Petroleum Exhibition and
Conference (ADIPEC), Huawei, with industry partners,
such as Schlumberger, Honeywell, SAP, and Richfit,
demonstrated a series of innovative ICT solutions that
cover the entire industry chain from exploration, produc-
tion, storage, and transportation to distribution.

With the growth of global energy demands, the oil and
gas industry faces fierce competition and severe challenges.
Oil and gas companies and investors are in urgent need to
utilize the latest ICT technologies and management
processes to reduce costs and ensure safe operations.
Against this backdrop, innovative ICT plays an important
role in digital transformation of the oil and gas industry. 

Jerry Ji, President of the Energy Sector of Huawei
Enterprise BG, gave a keynote speech at the summit. Mr.
Jerry Ji said, “It is an honor for Huawei to see all guests at
the summit. Today’s oil and gas industry is facing tremen-
dous challenges. For example, the average oil recovery
rate in the entire industry is only about 37 percent; over
70 percent oilfield assets are not effectively monitored and
managed; more than 90
percent incidents arise
from man-made improper
operations. In addition,
oilfield operations are still
labor-intensive. Many
workers are heavily
tasked with routine check
and maintenance. All these
lead to high costs, low
efficiency, and unsatisfac-
tory yields for oil compa-
nies. To help oil compa-
nies confidently address
these challenges, continu-
ous digital construction and digital transformation are
among the most feasible ways. Based on its ever-deepened
understanding of oil and gas industry services, Huawei
cooperates with more and more industry partners to
launch innovative ICT solutions in terms of High
Performance Computing (HPC), oil and gas IoT, digital
pipeline, and enterprise operations management. These
solutions help the oil and gas industry to implement and
accelerate digital transformation, continuously lower
costs and improve efficiency, and enhance safe produc-

tion and operations management.” Huawei’s oil and gas
solutions have been applied in 45 countries and regions
around the world, serving 70 percent of global top 20 oil
and gas companies. An example is Huawei’s cooperation
with Santos, the largest onshore oil and gas producer in
Australia. In this cooperation, Santos’ original narrow-
band production network for gas fields is replaced with a
4G LTE IoT network that Huawei helps build. These

deployments help Santos
collect and analyze data in
real time, accurately detect
services. Santos’s overall
work efficiency is
improved by 40 percent.
Besides, this year, Huawei
won the bid of the commu-
nications system recon-
struction project for the
Tazama crude oil pipeline.
This pipeline is 1710 km
long and extends from
Kigamboni, Tanzania to
Ndola, Zambia. In this

project, Huawei provided a digital pipeline solution. 
The solutions Huawei demonstrated in ADIPEC cover

exploration and reservoir HPC, seismic data storage,
exploration and production cloud, digital oilfield produc-
tion, digital oil and gas pipeline, digital refinery, and cloud
data center. For example, Huawei’s innovative converged
HPC solution helps oil and gas companies accelerate seis-
mic data processing, numerical reservoir simulation, and
3D visualization for more efficient and accurate optimiza-

tion and forecasting of oil and gas areas, thereby helping
oil and gas companies improve productivity.

Oil and gas IoT development 
At the summit, Dr Hatem Nasr, the senior advisor of

digital oilfields, and industry experts from McKinsey, Asia
Gas Pipeline (AGP), and Qamar Energy gave speeches on
topics such as “Digital transformation drives revolutionary
changes in the oil and gas industry”.

In the upstream production sector, Dr. Ali Ahmed Jama,
Schlumberger Global Production Business Development
Manager, gave a speech at the summit discussing a new
approach to the digital oilfield through a production oper-
ations advisory solution. The solution leverages
Schlumberger’s extensive digital oilfield experience, and
research and development expertise to create a unique
user experience, bringing a combination of petroleum
engineering domain science and digital technologies to
take on the challenges that exist in the core processes of

E&P companies.” Regarding oil and gas storage and trans-
portation, the biggest challenge facing oil and gas pipeline
operations is pipeline safety. Oil and gas companies are
looking for new ways to implement remote control and
efficient operations of long-distance pipelines.

Guo Xiaoqiang, Deputy Managing Director of Abu
Dhabi Branch of China Petroleum Pipeline Engineering
Corporation (CPPE), pointed out, “By leveraging key tech-
nologies such as the IoT, cloud computing, Big Data, and
AI, we can have in-depth and comprehensive detection
and control on pipeline reliability and security, and
improve the pipelines’ operating efficiency to the greatest
extent. With the support of new ICT technologies and
combine the professional capability, we can advance the
development of new-generation digital pipelines charac-
terized by an unprecedented level of ‘Smartness’.” 

To date, 197 companies in Fortune’s Global 500, 45 of
which are in the top 100, have selected Huawei as their
partner for digital transformation. 
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Ithmaar Holding
reports third 
quarter results
KUWAIT: Ithmaar Holding BSC (formerly Ithmaar Bank
BSC) (Ithmaar) reported yesterday a net loss of $16.3 mil-
lion for the nine-month period ended 30 September 2017,
compared to a net profit of $16.7 million for the same peri-
od last year. 

Net loss attributable to equity holders for the nine-
month period ended 30 September 2017 was $27million,
compared to a net profit of $6.5 million reported for the
same period last year. This included a net loss of $14.7 mil-
lion for the three-month period ended 30 September 2017,
compared to a net profit of $4.8 million for the same peri-
od last year. Net loss attributable to equity holders for the
three-month period ended 30 September 2017 was $17.8
million, compared to a net profit of $2.1 million reported
for the same period last year.

The announcement, by Ithmaar Chairman Prince Amr
Al-Faisal, follows the review and approval, by the Board of
Directors, of Ithmaar’s consolidated financial results for
the nine-month period ended 30 September 2017. 

“On behalf of the Board of Directors, I am pleased to
announce that Ithmaar’s financial results for 2017 show
that the core business continued to grow throughout the
period,” said Prince Amr. “Overall income from our core
business grew significantly during the year, as evident

from the higher share on income from unrestricted invest-
ment accounts as a Mudarib, which grew 49.8 percent to
$51.9 million for the nine-month period ended 30
September 2017, compared to $34.7 million for the same
period last year, as well as the increase in income from
murabaha and other financing, which grew by 9.3 percent
to $108.4 million for the nine-month period ended 30
September 2017, compared to $99.2 million for the same
period last year,” he said. 

“During the nine-month period ended 30 September
2017, Ithmaar Group initiated an active program to locate
a buyer for a specific asset within the Group. Accordingly,
this asset was consequently presented as an asset classi-
fied as held for sale in the consolidated statement of finan-
cial position,” said Prince Amr. “At 30 September 2017,
this asset was classified as held for sale and the resultant
impairment loss was recorded in the consolidated state-
ment of income during the period,” he said. 

“Although net income, before provision for impairment
and overseas taxation, dropped to $32.8 million for the
nine-month period ended 30 September 2017, from $51.1
million for the same period last year, this loss was mainly
due to unrealized foreign exchange losses of $17.2 million,”
said Prince Amr.  Ithmaar Chief Executive Officer, Ahmed
Abdul Rahim, said the results reflect a clear, unwavering
focus on growing the core retail banking business. 

“I am pleased to report that the balance sheet is sta-
ble and continues to grow,” said Abdul Rahim. “Total
assets stood at $8.6billion as at 30 September 2017, a
3.5 percent increase compared to $8.3 billion as at 31
December 2016, and a 9 percent increase compared to
$7.9bil l ion as at 30 September 2016,” he said.
“Murabaha and other financings also increased to $3.6

billion as at 30 September 2017, a 4 percent increase
compared to $3.4 billion as at 31 December 2016, and a
9.7 percent increase compared to $3.3 billion as at 30
September 2016,” said Abdul Rahim. “Sukuk and other
investment securities mainly representing investment in
government securities also increased to $2.1 billion as at
30 September 2017, a 9.2 percent increase compared to
$1.9 billion as at 31 December 2016, and a 32 percent
increase compared to $1.6 billion as at 30 September
2016,” he said.

“Customer current accounts also increased to $1.7 bil-
lion as at 30 September 2017, a 7.2 percent increase com-
pared to $1.6 billion as at 31 December 2016, and a 13.8
percent increase compared to $1.5 billion as at 30
September 2016,” said Abdul Rahim. “The equity of unre-
stricted investment accountholders, at $2.83 billion as at
30 September 2017, increased by 2.1 percent compared to
$2.77 billion as at 31 December 2016, and by 4.7 percent
compared to $2.7 billion as 30 September 2016,” he said.

KUWAIT: Kuwait Insurance Company, announced its
f inancial  results for the f irst  nine months ending
30.09.2017. The results reported a net profit of KD7.2mil-
lion for the first nine months of 2017 compared to a loss
of (KD737,000) for the same period last year which
shows an increase of  1,081 percent, with Earning Per
Share(EPS) at 39.15fils, compared to a loss of (3.99fils)
for the same period last year.

Sami Sharif, FSA, MAAA, CEO of Kuwait Insurance
Company said in a press release: the Company continues
to maintain growth in operational performance during the
first nine months of this year. This is due to the implemen-
tation of the Business Plan, which includes smart objec-
tives to achieve precise results and the outcomes in
accordance to specific timelines. Shareholders’ equity
reached KD70.8million this year compared to KD56.8mil-
lion in the same period of last year, which shows a growth
of 24.6 percent. This indicates the Company’s ability to
protect its assets and shareholders’ interests.

Sami Sharif added that the Gross Written Premium
reached KD30.2million in the first nine months for this
year compared to KD27.6 million recorded for the same
period of last year which shows an increase of KD2.6 mil-
lion i.e. 9.6 percent. Total assets reached KD172.2million
this year compared to KD146.8 million for the same peri-
od of last year, showing an increase of KD25.4million i.e.
17.3 percent. Sami Sharif stressed that the Company’s Net

Profit showed growth despite the increase in Net Technical
Reserves to reach KD 83.7 million for the current period,
compared to KD 72.9 million for the same period of last
year. An increase of 14.8 percent was recorded which sup-
ports the Company’s ability to meet its obligations. 

He stated that the Company has always presented its will-
ingness to maintain credibility and to show transparency by
complying to the rules and regulations of Corporate
Governance issued by the Capital Markets Authority, which
strengthens the Company’s position and manage the risks, and
its ability to adapt to the unstable economic environment.

Sami Sharif said that as part of 2017 business plan and
the Board of Directors’ instructions to acquire the best
technical expertise to strengthen the performance of the
company and despite the scarcity of specialists in actuari-
al science worldwide (insurance mathematics science), the
company managed to hire three Associates of the Society
of Actuaries that report directly to Sami Sharif who is a
Fellow of the Society of Actuaries and a Member of the
American Academy of Actuaries. 

KUWAIT: VIVA, Kuwait’s
fastest-growing and most
developed telecom operator,
announced expansion plan
to open new branches in
different areas in Kuwait.
This new plan aims to serve
more customers and offer
them ease and convenience.

VIVA has inaugurated
recently three new branches
in the areas Mahboula, Jleeb
Al-Shuyoukh and Jaber Al-
Ahmad. These new branches
joined VIVA’s new branch
network in Kuwait to cover all residential areas. Commenting
in this occasion, Saud Al-Motairan, Sales Director at VIVA
said: “VIVA aims through these new branches in the areas of
Mahboula, Jleeb Al-Shuyoukh and Jaber Al-Ahmad which will
serve a large segment of customers, to provide convenience
to its customers and to satisfy their needs and requirements.
This move will bring VIVA and its customers closer and keep
them posted regularly with the latest products and plans.”

He added: “The increase in customer base requires the
strengthening of our branch network, to provide the best servic-
es and products according to the latest and best standards in the
world of communications to our customers. In addition to our
branch services, VIVA’s customer care line at 102 is ready round
the clock and up to public holidays, to provide outstanding serv-
ice to our valued customers through team of specialties.” 
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Kuwait Insurance 
hires actuarial 
expertise to strengthen 
its technical performance 

The actuarial team Sami Sharif, Mohamed
Alsayed, Mohamed Ibrahim and Soha Fouad 


