
KUWAIT: Kuwait Finance House Group (KFH-Group)
participated in the Accounting and Auditing
Organization for Islamic Financial Institutions
(AAOIFI) conference as a main sponsor. The confer-
ence was held in the Kingdom of Bahrain on the 5th
and 6th of November 2017.

The conference was convened in partnership with
the World Bank and under the sponsorship of the
Central Bank of Bahrain. It brought together several
global financial industry experts to address key issues

supporting and hindering growth in the Islamic
finance sector and the development of the Islamic
financial services.

Discussions centered on progress being made in
standardization and harmonization of international
Islamic financial practices, a key precursor to the
effective globalization of the industry and the adop-
tion of Islamic financial instruments and practices
worldwide.

KFH is a long standing sponsor of the event and

other industry initiatives geared at supporting devel-
opment and excellence in the Islamic financial services. 

As KFH is a leading Islamic financial institution and
one which has taken Islamic banking, finance and
investing to global markets, it is supporting this annual
conference dedicated to strengthening the prospects
and performance of Islamic finance industry. KFH has
long taken a pioneering role in the development of
Islamic finance and fully supporting the work of
AAOIFI in seeing Islamic instruments and capital mar-

kets further unify and expand.
The conference hosted a number of training ses-

sions including those to become an AAOIFI Certified
Sharia Advisers and Auditors.

KFH Delegation included Board member Noor
Abed, Group Chief Financial Officer Shadi Zahran, and
Executive Manager Group Sharia Control and
Advisory Isa Duwaishan, Assistant Manager Research
and Fatwa, Abdulrahman Almatooq and a number of
executives from KFH-Bahrain and the Group banks. 
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KUWAIT: British Airways’ chief exec-
utive Alex Cruz pledged that the air-
line’s new £4.5 billion investment pro-
gram would improve the flying experi-
ence for all customers - including
those in the Middle East.  Having
completed 85 years of successful
operations across the region, Cruz’s
commitment comes as British Airways
prepares to roll out its new Club
World product enhancements across
the Middle East in 2018. 

Reaffirming British Airways as a
premium airline committed to cus-
tomer choice, Cruz outlined the
unprecedented competitive pressure
the company faced and voiced his
determination to create a stronger
national carrier to benefit customers
and remain at the forefront of world
aviation.

Speaking at the World Travel
Market in London, Cruz said his strat-
egy at British Airways was designed
to enable increased investment for
customers and wider availability of
affordable fares.

He announced that the £4.5bn
investment over the next five years
would include:

• 72 new aircraft, including four
new types for the airline: the Airbus
A350, the Boeing 787-10 and the neo
(new engine option) variant of the
Airbus A320 and 321;

• New interiors for 128 aircraft in
the existing fleet;

• At-seat power for customers in all
cabins;

• Upgraded catering for economy
customers on long-haul;

• Roll-out of fast wifi in all cabins
on short-haul and long-haul. 

Stressing his desire to shape a
“British Airways for everyone”, he
said the airline would continue to
offer more low fares, so it could take
on all types of airline competitor. And
it would keep extending its route net-
work to destinations customers want-

ed. “We want to be the airline of
choice for everyone. Every customer
matters - short-haul or long-haul,
economy or premium. So, we must
have an offer that is attractive to
everyone,” he said. 

To coincide with the speech, the
airline announced a new route for
next summer from Heathrow to Figari
in Corsica. British Airways will be fly-
ing 264 routes next summer - a rise of
17 per cent in two years. With 11 des-
tinations across nine countries in its
Middle East network, the airline offers
excellent onward connections from
regional gateways to Europe and
North America via London Heathrow. 

He also highlighted £200m of
additional investment in Club World
cabins, fol lowing a £400 mil l ion
injection unveiled last year. He
described customer feedback on
recent improvements in catering and
bedding as “fantastic” and identified
New York JFK, Rome and Aberdeen
for major lounge refurbishments in
2018.  Mr Cruz told his audience that
British Airways was facing “a combi-
nation of competitive forces more
challenging than at any point in our
history” with the growth of low-cost
long haul airlines, the continuing
expansion of low-cost short-haul, the
premium offerings of the Gulf carriers
and the financial revitalization of US
transatlantic operators.

“As a national flag carrier, we are
not granted some special immunity
from the way the industry has
changed,” he said. 

“Incumbency does not grant any
privilege. We have no divine right to
flourish, and we don’t ask for one.” 

He added: “I am passionate about
setting British Airways on the right
path to deliver for our customers and
fulfil our potential. If we continue to
embrace change while staying true to
our values, there is no limit to what we
can achieve.” 

Alex Cruz announces £4.5bn
investment to make a ‘British 
Airways for everyone’

AAOIFI conference discusses
key hurdles to Islamic finance

KFH participates in the event as main sponsor

Isa Duwaishan with some AAOIFI participants. Shadi Zahran with some AAOIFI participants.

Al-Sayer exhibits
Camry 1 million
KM for ‘Lift A
Car’ activity at
Scientific Center 
KUWAIT: Mohamed Naser Al-Sayer & Sons
(MNSS), a subsidiary of Al-Sayer Holding has
exhibited a Camry that has clocked 1 million
km. The display comes as part of their partner-
ship with Scientific Center, a subsidiary of
Kuwait Foundation for Advancement of
Science for “lift a car” activity.

Ibrahim Al-Fouzan Business Director at
MNSS Toyota Group Service Division said
“The partnership with Scientific Center, a
futuristic landmark in Kuwait is important for
us, to appreciate their efforts towards develop-
ing unique facilities for entertaining education
lovers. Al Sayer representing Toyota brand in
Kuwait also acknowledges Scientific Center’s
mission aimed at simplicity of science and pro-
motion of environment awareness across all
ages in an entertaining interactive atmosphere.

1 million KM - Unstoppable 
Al-Sayer’s special Camry model year 1999

that is exhibited at the Scientific Center is in
excellent condition even after clocking 1 million
KM. Commenting on its remarkable quality the
previous user of this Camry said “I used to
drive this Camry for around 400 kilometers
every single day. Performance has never been
an issue, Camry has always exceeded my

expectation. Toyota Genuine Service and Parts
is the reason behind excellent condition of the
Camry engine. Service maintenance was done
timely at Toyota Service Centers including oil
and filter change in every 5000 kilometers and
major service jobs in every 20000 kilometers,
fitted always with Genuine Spare Parts from
Toyota.  

No 1 Sedan worldwide
Powered by its solid performance Camry is

the most preferred sedan and a world leader in
its class since it was launched 25 years ago in
the GCC markets.  

Incorporating Toyota’s traditional develop-
ment philosophy of Quality, Durability and
Reliability, the current Generation of Camry
highly compliments the new design direction

that has led Toyota to develop cars with
dynamic and exciting exterior designs while
increasing the “Waku-Doki” fun to drive quo-
tient. This has also resulted in a quantum jump
in customer satisfaction while giving customers
the peace of mind of Toyota ownership.

Toyota Camry blends an evolution of the
car’s values - such as comfort, efficiency, relia-
bility and safety.

Lift-a-car 
The interesting scientific activity with

Camry encourages visitors to lift a car by their
own by trying different ropes. The activity
reveals a brilliant fact that two times the dis-
tance equals half the effort, making it possible
to lift the car just by pulling the rope at the
other end of the lever.

New editions of Tahoe now
available at Chevrolet 
Alghanim showrooms 
KUWAIT: Chevrolet Alghanim launched the unrivaled 2017 Tahoe in
limited editions: the Executive Edition Tahoe and the Special Edition
Tahoe, both boasting edgy and sleek designs that complement the
strong performance of the Tahoe. 

Available at all Chevrolet Alghanim showrooms for customers to get
to know the new editions and benefit from the great offer where cus-
tomers can purchase it without any change in price and get a cashback
of KD 1,000 on Tahoe.  

Executive Edition - Prestige and Status
Recognized by its own badge, Tahoe Executive Edition comes with

the all new-Sequential LED headlamps, new LED tail lamps and a
chrome package covering different sides on the body of the car includ-
ing or the front grille. The Executive Edition is sure to resonate with
business executives where status and prestige is a must.

Special Edition - Powerful & Bold
The Special Edition comes with additions that are sure to entice the

youth including the all new-Sequential LED headlamps, all-black
wheels, new LED tail lamps, painted front grille for a stronger look, and
Chevrolet’s Special Edition badge to reflect the bold personality of the
youth in a brand new suite. 

The Executive and Special Editions of the Tahoe each come with a
series of upgrades and exclusive features to meet the needs of drivers.
Both editions benefit from the powerful features of the Tahoe which
comes with the best in class standard features such as a 5.3L V8 engine
generating horsepower of 355 HP, the strongest in its class, and best-in-
class fuel consumption at an average of 10.2 km per liter. 

The Tahoe is also equipped with advanced standard features that
enhance its performance and entertainment aspects, including remote
keyless entry, seating adjustments in six configurations, 18-inch alu-

minum wheels, MyLink infotainment system with Apple CarPlay, in
addition to many safety features that include the front and rear parking
assist, and a rear-view camera.

New owners of the Tahoe Executive or Special Edition will benefit as
well from the Chevrolet Complete Care Program, which provides many
additional services to enrich their experience with Chevrolet Alghanim. 

Chevrolet Complete Care Program
Customers who purchase a Chevrolet will benefit from the Chevrolet

Complete Care Program, which entails new levels of post-sale support
and trust. The Chevrolet Complete Care Program is an exceptional cus-
tomer service based on four main pillars: competitive and transparent
service costs (especially for four-wheel drive vehicles), scheduled serv-
ice appointment booking with same day delivery, quality service by cer-
tified technicians and 3yr/100,000km warranty with 24x7 roadside
assistance for 4 years.

Customers can take advantage of the limited offer to own the car of
their dreams by visiting any of Chevrolet Alghanim showrooms at the
following locations: Al-Rai (Safat Alghanim), Shuwaikh, Sharq, Fahaheel
and Ahmadi.


