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EXCHANGE RATES

Al-Muzaini Exchange Co.

ASIAN COUNTRIES
Japanese Yen 2.655
Indian Rupees 4.692
Pakistani Rupees 2.878
Srilankan Rupees 1.972
Nepali Rupees 2.937
Singapore Dollar 223.240
Hongkong Dollar 38.912
Bangladesh Taka 3.686
Philippine Peso 5.919
Thai Baht 9.172

GCC COUNTRIES
Saudi Riyal 80.014
Qatari Riyal 83.441
Omani Riyal 788.981
Bahraini Dinar 806.700
UAE Dirham 82.714

ARAB COUNTRIES
Egyptian Pound - Cash 0.000
Egyptian Pound - Transfer 17.159
Yemen Riyal/for 1000 1.219
Tunisian Dinar 122.420
Jordanian Dinar 428.390
Lebanese Lira/for 1000 2.024
Syrian Lira 0.000
Morocco Dirham 32.367

EUROPEAN & AMERICAN COUNTRIES
US Dollar Transfer 303.600

Dollarco Exchange Co. Ltd

BAHRAIN EXCHANGE COMPANY WLL

Euro 354.000
Sterling Pound 398.630
Canadian dollar 238.870
Turkish lira 80.320
Swiss Franc 304.360
Australian Dollar 234.080
US Dollar Buying 302.400

GOLD
20 Gram 260.520
10 Gram 133.180
5 Gram 67.430

Rate for Transfer Selling Rate
US Dollar 303.250
Canadian Dollar 238.145
Sterling Pound 397.935
Euro 353.615
Swiss Frank 305.300
Bahrain Dinar 804.850
UAE Dirhams 82.955
Qatari Riyals 83.780
Saudi Riyals 81.725
Jordanian Dinar 429.000
Egyptian Pound 17.222
Sri Lankan Rupees 1.974
Indian Rupees 4.689
Pakistani Rupees 2.876
Bangladesh Taka 3.716
Philippines Pesso 5.911
Cyprus pound 18.040

CURRENCY BUY SELL
Europe

British Pound 0.393889 0.401389
Czech Korune 0.005750 0.017750
Danish Krone 0.043196 0.048196
Euro 0. 346334 0.353834
Georgian Lari 0.115390 0.115390
Norwegian Krone 0.033101 0.038301
Romanian Leu 0.059043 0.075893
Russian ruble 0.005109 0.005109
Slovakia 0.009062 0.019062
Swedish Krona 0.032086 0.037086
Swiss Franc 0.297294 0.308294

Australasia
Australian Dollar 0.223779 0.235779
New Zealand Dollar 0.203319 0.212819

America
Canadian Dollar 0.232224 0.241224
US Dollars 0.299500 0.303920
US Dollars Mint 0.30000 0.303920

Asia
Bangladesh Taka 0.003317 0.003901
Chinese Yuan 0.044325 0.047825
Hong Kong Dollar 0.036815 0.039565
Indian Rupee 0.004143 0.004784
Indonesian Rupiah 0.000018 0.000024
Japanese Yen 0.002581 0.002761
Korean Won 0.000262 0.000277
Malaysian Ringgit 0.067948 0.073948
Nepalese Rupee 0.003030 0.003200
Pakistan Rupee 0.002663 0.002953
Philippine Peso 0.005790 0.006090
Singapore Dollar 0.217165 0.227165
Sri Lankan Rupee 0.001648 0.002228
Taiwan 0.009930 0.010110
Thai Baht 0.008816 0.009366

Arab
Bahraini Dinar 0.798309 0.806809
Egyptian Pound 0.014259 0.019977
Iranian Riyal 0.000084 0.000085
Iraqi Dinar 0.000207 0.000267
Jordanian Dinar 0.423604 0.432604
Kuwaiti Dinar 1.000000 1.000000
Lebanese Pound 0.000151 0.000251
Moroccan Dirhams 0.022816 0.046816
Omani Riyal 0.782253 0.787933
Qatar Riyal 0.079101 0.084041
Saudi Riyal 0.079873 0.081173
Syrian Pound 0.001287 0.001507
Tunisian Dinar 0.117880 0.125880
Turkish Lira 0.073493 0.083793
UAE Dirhams 0.081234 0.082934
Yemeni Riyal 0.000987 0.001067

Japanese Yen 3.650
Syrian Pound 1.590
Nepalese Rupees 2.935
Malaysian Ringgit 72.430
Chinese Yuan Renminbi 46.110
Thai Bhat 10.135
Turkish Lira 78.555

Moody’s cuts Nigeria’s 
debt rating on 
slow reforms
NEW YORK: Moody’s Investors Service on Tuesday cut the rating on Nigeria’s
government debt, saying the country has been slow to address its heavy
dependence on oil.

The agency downgraded the debt rating to B2 from B1, citing the failure to
find ways to expand the government’s revenue base. “The authorities’ efforts to
address the key structural weakness exposed by the oil price shock by broad-
ening the non-oil revenue base have so far proven largely unsuccessful,” the
agency said in a statement.

Despite recent improvements in oil prices, the lack of reform leaves the
country’s finances “exposed to further economic or financial shocks, with inter-
est payments very high relative to revenues and deficits elevated despite cuts
in capital spending.”

Nigeria depends on oil for 70 percent of state revenues and 90 percent of
export earnings. The west African country slipped into recession for the first
time in more than two decades in August 2016, returning to growth only this
September.

Nigerian President Muhammadu Buhari on Tuesday presented a record 8.6
trillion naira ($24 billion, 20.8 billion euros) budget he said will support the
country’s economic recovery. 

Buhari said the spending was a 16 percent increase over 2017, and was
based on an estimated oil production of 2.3 million barrels per day at an esti-
mate a price of $45 dollars a barrel-more than $15 per barrel less than the cur-
rent price for the main international contract. 

Moody’s projects a general government budget deficit of 3.6 percent of
GDP in 2017, down from 4.7 percent in 2016.  In 2018, the deficit is expected to
decline only slightly to 3.2 percent. The agency said debt service is taking up
an increasingly large share of the government’s resources. —AFP

KT special interview

By Faten Omar

KUWAIT: DHL Express Kuwait, a leading express
logistics provider, has broadened its market share in
Kuwait with a customer-centric strategy and innovative
services and solutions. Speaking to Kuwait Times in an
interview, Kuwait Country Manager Amr Tantawy gave
a snapshot of DHL Express’ operations in Kuwait and
explained how the courier firm has emerged as the
‘provider of choice’ for customers.

Tantawy joined DHL 20 years ago and has held vari-
ous positions across the MENA region and South East
Europe. He has been in Kuwait for three years as coun-
try manager. Some excerpts:

Kuwait Times: DHL is
now about 48 years old. It is
a huge company in the serv-
ice-based industry in the
region. What are its goals
for the coming year? How
will DHL grow/develop in
the region? What are the
key aspects of DHL’s
regional strategy for 2018?

Tantawy: DHL Kuwait is
expanding its operational
facility and infrastructure
capabilities to accommodate current growth. Since the
past 3-5 years, DHL MENA has a very big focus in this
region and a lot of investments were made to expand
the network of DHL in the Middle East, especially of
gateways in Saudi Arabia, UAE, Oman, Qatar and Egypt.
Our strategy is that we want to maintain the quality of
DHL services and expand our operations by serving
new areas and introducing new products. We are look-
ing to leverage the global B2C e-commerce market for
cross-border shipments, which is expected to grow.

KT: What is your view of the Kuwait market? How
has it grown/changed in the last few years and what do
you envision for the coming year in terms of growth or
changes?

Tantawy: Kuwait is considered as one of the top five
countries for DHL in the Middle East & North Africa
along with Saudi Arabia, UAE, Morocco and Egypt.
Since DHL Express Kuwait began operations in 1979, it
has been the logistics leader in the country and has a
dedicated flight network, which runs seven days a week
between Kuwait and DHL’s regional hub in Bahrain. We
have more than 240 staff working for DHL in Kuwait.

DHL Express is the market leader with the highest
market share. We have
achieved this growth
despite mounting competi-
tion. Kuwait’s courier mar-
ket volume is growing
despite the changes that
happened in the market.
B2C is growing and chang-
ing Kuwait day by day.
Online shopping has grown
significantly in the last three
years.

KT: What is the biggest
challenge DHL faces in

Kuwait and the region?
Tantawy: Timing is the biggest challenge. The

Kuwaiti market is challenging because you always have
to be on top in terms of services. You have to be right
the first time when you provide services, where cus-
tomer satisfaction is our top priority. Our plane arrives
at 5 in the morning and we only have four hours for
delivery, before 9 am. We always look to improve our
services because the market is growing. And we want
to grow along with the market. 

KT: How do regulations, government bureaucracy
and other factors affect DHL’s business operations?

Tantawy: There is a big trust between the authori-
ties and officials in Kuwait - they understand the type
and the nature of DHL’s work. We get a lot of support
from officials to clear shipments. We are achieving
97.5 percent of shipment delivery to customers within
the agreed time, which could not be achieved without
the help of the custom authority’s people. This
approach helps us strengthen the customer’s trust
and form a strategic relationship. Our plan is to work
closely on a daily basis with officials to speed up the
process of shipments.

KT: The Gulf is one of the fastest rising markets in
the e-commerce sector that is expected to amount to
around $20 billion by 2020 - how will DHL Express
take advantage of the growing e-commerce sector in
the Gulf? 

Tantawy: E-commerce is booming not only in the
GCC but worldwide. But at DHL Express MENA we
constantly seizing the opportunities of Digitalization
and finding new business models to ensure customer
satisfaction. DHL does not only provide e-commerce
customers with the last mile delivery, but we also
integrate our services to their platform in order to
ensure great customer experience. We have dedicat-
ed qualified teams to help our customers with the e-
commerce integration systems. Many of our cus-
tomers have already gone digital and started transi-
tioning to their e-commerce platform and as a logis-
tics partner we are always one step ahead ensuring
that their services will not be impacted by this tran-
sition. We at DHL Express have been ready for the
digitalization era, and will keep with our motto of
Excellence Simply Delivered. In addition we a have
launched a signature product called DHL Easy Shop
catering to individuals who want to shop online. It

gives you the option to shop from the US  UK
Germany & Hong Kong. You can buy from many
stores, consolidate your purchases and bring them in
together. The products will be delivered to your
doorstep without any hassle.

When an online retailer doesn’t ship to your
country, simply use DHL Easy Shop. Register for
free and instantly get your own unique international
mailbox address to use with online retailers. You
can then buy your favorite brands and get them
delivered right to your doorstep, taking advantage
of sales, promotions and currency exchange rates -
customs fees are lower and you pay for only one
shipment. As soon as you open your account, you’ll
be able to take advantage of the great deals offered
by many online retailers and have access to exclu-
sive products from around the world. 

DHL Express broadens its 
market share in Kuwait

Kuwait’s courier market volume is growing: Official

Provider of
choice for
customers

DHL Express Kuwait’s Country Manager Amr
Tantawy during the interview. —Joseph Shagra

KDIPA renews 
MoU with Oxford
Business Group
KUWAIT: The Kuwait Direct Investment Promotion Authority
(KDIPA) has renewed its memorandum of understanding (MoU)
with OBG as a primary partner for the publishing firm’s forthcoming
report on the country. Under the MoU, the authority - a longstand-
ing partner of the group - will facilitate OBG’s research and inter-
views with high-ranking officials and private sector leaders for The
Report: Kuwait 2018.

Kuwait’s bid to attract more international companies to the coun-
try by overhauling its economic laws will be analyzed in a report by
the global publishing firm Oxford Business Group (OBG). The Report:
Kuwait 2018 will shine a spotlight on the country’s huge project
pipeline, while analyzing the part that a new public-private partner-
ship (PPP) framework and efforts to reduce bureaucratic procedures
are playing in boosting investor interest. 

Sheikh Meshaal Jaber Al-Ahmad Al-Sabah, Director General of
KDIPA, said efforts to increase the role of the private sector in the
economy and create job opportunities for future generations of
Kuwaiti nationals continues to yield results.

“Kuwait’s push to expand the non-oil sector as part of the coun-
try’s long-term economic roadmap, Vision 2035, is gaining place, as
can be seen by the increased focus on knowledge-led activity and
innovation,” he said. “I look forward to supporting Oxford Business
Group’s research into these and the many other developments taking
place across the country’s evolving economy, which I hope will be of
significant interest to investors.”

The publication will also explore the sectors of the economy that
are both ripe for growth and supporting the government’s diversifica-
tion efforts, such as IT, education, healthcare and downstream activi-
ties. In addition, The Report: Kuwait 2018 will track the growing num-
ber of firms that are taking advantage of the 100 percent foreign
ownership and majority share rules now in place, while considering
the impact that the reforms have had on the local economy.

OBG’s Country Director Jennifer Poole said she was delighted to
be teaming up once again with KDIPA, adding that the authority’s
in-depth knowledge and understanding of Kuwait’s investment
landscape had helped to give the group’s coverage an edge over
the years.

“Investor interest in Kuwait is rising, with industry players across
the sectors keen to discover more about the country’s openings,
which range from megaprojects to research opportunities in ICT,”
she said. “The Kuwait Direct Investment Promotion Authority plays a
pivotal part in raising the country’s profile on the international stage
and providing foreign firms eyeing the country with the information
they need on key issues, such as ownership rules. I’m thrilled that
both our team and readers will once again benefit from its experts’
valuable input.”  The Report: Kuwait 2018 will be a vital guide to the
many facets of the country, including its macroeconomics, infrastruc-
ture, banking and other sectoral developments. The publication will
contain a detailed, sector-by-sector guide for investors, alongside
contributions from leading personalities. The report will be available
in print and online. 

KUWAIT: Director General of KDIPA Sheikh Meshaal Jaber Al-Ahmad Al-Sabah
and OBG’s Country Director Jennifer Poole during the signing of the MoU.


