
KUWAIT: The American Women’s League in
Kuwait (AWL) in partnership with Activate Event
Marketing presented Fight Like a Girl - Round 3,
their annual breast cancer awareness event at the
Jumeirah Messilah Beach Hotel and Spa on
October 28, 2017. Lawrence Silverman, the
Ambassador from the United States of
America started the event by cutting the
Pink Ribbon to welcome guests.

Following welcome speeches from the
ambassador and Savino Leone, General
Manager of Jumeirah Messilah Beach Hotel
and Spa, the famous Kuwaiti fencing athlete
Balsam Al-Ayoub stepped onto the stage to
welcome guests, followed by a demonstra-
tion of a fierce fencing technique, all the
while retaining her elegance and femininity
in a lovely gown. Fight like a girl, indeed!

Tamara Saab, the noted radio personali-
ty, joined her on the stage as the Fight Announcer.
AWL and Activate produced an educational four-
round battle against breast cancer. Round One saw
oncologist Dr Noha Al-Saleh discuss the detection

of breast cancer, treatment, and reconstruction
options. In Round Two, geneticist Dr Fahad Al-Mulla
discussed DNA, including the BRAC 1 and 2 genes.
Two breast cancer survivors gave moving and hope-

ful testimonials in Round Three. The attendees were
then treated to Round Four, the musical entertain-
ment and generous exciting giveaways kindly pro-
vided by the corporate sponsors for the event.

Commenting on the activity, Leone said: “Social
responsibility is a core element of our strategy at
Jumeirah Messilah Beach Hotel and Spa and we are
proud to support initiatives that benefit people in the

local community. 
Breast Cancer Awareness Month is a

global movement that carries an important
message. We believe that as leader in
Kuwait’s hospitality and tourism sector we
have the capacity to help raise awareness of
this emotive cause and it is our social
responsibility to get behind activities. I take
this opportunity to congratulate the
American Women’s League Kuwait on their
constant efforts to make a difference. We
can all do something for the betterment of
our communities.”

Fight Like a Girl - Round 3 was spon-
sored by: The Jumeirah Messilah Beach

Hotel and Spa and Agility (gold sponsors); Royale
Hayat Hospital and Alshaya (silver sponsors); as well
as Emirates Airlines, Nails on Wheels, and Talise Spa
(bronze sponsors).
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Fight Like a Girl - Round 3: A
breast cancer awareness seminar

Kuwaiti fencing
athlete Balsam

Al-Ayoub
attended 
the event

KUWAIT: In line with its ongoing corporate social
responsibility initiatives, Al-Ahli Bank of Kuwait
(ABK) yesterday made a substantial donation to the
Kuwait Red Crescent Society (KRCS). During Hajj,
the Bank offered its ‘Freedom Prepaid Card’ free of
charge to customers, waiving the card issuance fees
of KD 10 for each customer till 30th September,
which was collected and donated to the Kuwait Red
Crescent Society.

Following the success of the campaign, Stewart
Lockie, General Manager Retail Banking at ABK pre-
sented the cheque to Maha Al-Barjas, General
Secretary at Kuwait Red Crescent Society, who
expressed his gratitude to the Bank for its contribu-
tion. The donation will help people affected by social
conflicts, wars and natural disasters.

A multi-currency cash passport solution for fre-
quent travelers offering security, convenience and
freedom, ABK’s ‘Freedom Prepaid Card’ locks in the
exchange rate of up to 11 currencies. The card can be
acquired at any ABK branch by existing customers
and non-customers from age 18 and above. 

ABK donates all
fees from issuance
of ‘Freedom Prepaid
Card’ to KRCS

KUWAIT: US Ambassador to Kuwait Lawrence Silverman (third from right)
attends the event.

Organized by American Women’s League in Kuwait 

KUWAIT: The National Bank of Kuwait (NBK) welcomed
the 14th batch of trainees in Al-Shabab Training Program.
This intensive program is specifically designed to develop
the skills of newly recruited diploma holding graduates.
With 17 participants, the program extends over a period of
six weeks aiming at developing and training national youth
who recently graduated to attract them to the banking
industry.

The program covers different aspects of the banking
industry such as: banking principles, credit cards, loans,
letters of guarantee, insurance, branches, and branch eval-
uation, in addition to building interpersonal skills, perform-

ance excellence, change and
innovation, effective manage-
ment and communication.  

Al-Shabab Program trainees
were welcomed by NBK exe-
cutes led by Emad Ahmad Al-
Ablani, Director of HR at NBK,
Ghadeer Al-Awadhi, Local
Branches Manager, and
Abdullah Al-Jassim, Head of
Recruitment Department.

Commenting on that occa-
sion; Emad Al-Ablani stated
that NBK commits to providing
Kuwaiti nationals trainees and

students with the practical expertise and professional
training to equip them to work in the banking field, as part
of NBK’s Corporate Social Commitment initiatives aimed
towards the development of Kuwaiti youth.

He added that Al-Shabab program is unique and distin-
guished from any other training program offered by the
bank. It mainly focuses on practical training method, as it
involves the trainees from day one into intensive practical
applications. He also highlighted that the Training
Department adopts an “NBK Branch Simulation Model” in
training the participants in order to hone their skills prior
to their actual engagement with clients, which might be an
intimidating experience to new staff members.

He pointed out that the program also contributes to the
development and further refinement of the trainees’ inter-

personal skill, as well as accelerating the enhancement of
their self-development. He also noted that many of the
program participants have felt the difference in the way of
carrying on business and how they already acquired vari-
ous personal skills within a period of just two weeks of
joining the program, as per the testimony of their relatives
and friends. This confirms the effectiveness of Al-Shabab
program and the competence and efficiency of the staff in
charge of managing NBK training programs, proving their
ability to achieve such amazing results within a very short
training period.

Ablani explained that Al-Shabab Program is part of the
training programs annually launched by NBK to attract young
national talents. The program has been prepared to suit the
needs of the labor market by providing training opportunities
for distinguished new graduates. It covers learning basic skills
of the banking industry, building outstanding performance,
change and innovation as well as knowledge of management
and effective communication methods, which equip the
trainees to directly join the work force.  

He confirmed that NBK continues to develop Al-
Shabab program, as each course is presented differently
from the previous one; through the constant modification
and development of the program based on the final evalu-
ation of the latest course offered. NBK also listens to the
trainees’ comments to avoid repeating those points in its
next training session. The program currently runs its 14th
session, and reached satisfactory progress in presenting

matured course materials.
He also added that Al-Shabab program is a founding

fundamental stage in the trainees training program, as it
mainly focuses on training the participants to work in the
bank’s branches. He explained that upon the successful
completion of this program, trainees follow the same train-
ing course adopted for NBK employees. After the suc-
cessful completion of Al-Shabab Program, participants
join “Hala Watani” for three weeks to be familiarized with
all NBK’s departments and how each department carries
on its business.

Ablani said that NBK framework encourages all
employees to successfully complete their education pro-
gram to the highest levels possible. NBK has affiliated its
promotional and financial incentives program with the cer-
tificates and courses that the employees attain, in order to
ensure the continuous development of NBK staff.

The National Bank provides a number of training pro-
grams for graduates and students each year, in addition to
specialized professional programs for its employees. The
programs offered include the summer training program for
students of schools, universities and institutes, and NBK
Academy for Kuwaiti university graduates selected to
work in the bank, besides a huge array of other programs
developed by the Human Resources Group aimed at train-
ing and developing staff, as well as various professional
development programs across NBK’s different groups and
departments. 

Emad Al-Ablani

KUWAIT: Maha Al-Barjas ( KRCS) receives the
donation from Stewart Lockie (ABK) in pres-
ence of Lama Al-Othman (KRCS), Sahar Al-
Therban (ABK) and Abdulaziz Sadeq (ABK).

Visitors drop by a participating booth at the exhibition. — Photos by Yasser Al-Zayyat
KUWAIT: US Ambassador to Kuwait Lawrence Silverman (center) interacts with repre-
sentative of a participating university in the exhibition. 

By Ben Garcia 

KUWAIT: US Educational Group (USEG)
along with the US Embassy organized an
educational fair yesterday at the Marina
Hotel. Students from various local schools
attended the event along with their par-
ents. US Ambassador to Kuwait Lawrence
Silverman inaugurated the event.
Representatives from 26 American univer-
sities participated in the event where they
promoted and encouraged local and expat
students to study in America.  

“This is a venue for young Kuwaitis and
expatriates to come and see our universi-
ties available for educational opportunities
in the US,” Silverman said. 

“The 26 institutions can be approached
to know their qualifications and require-
ments. These universities provide a per-
fect educational environment, not only in
the US but also in other territories. US is
known for its best universities in the
world, very liberal, top quality standard of
education where you will not only learn in
the classroom but also outdoors in the
university campus.” Around 15,000
Kuwaiti students are currently enrolled in
various US institutions. The US Embassy
have in recent weeks been promoting US
educational institutions in various ways
including the 10-day ‘Discover America’
promotional campaign about US products
and services. 

USEG hosts edu fair, welcomes young students 

NBK welcomes
14th batch of
Al-Shabab trainees


