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KUWAIT: Canon Middle East, world leader
in imaging solutions, yesterday unveiled a
refreshed LEGRIA HF series with the intro-
duction of the LEGRIA HF R806, LEGRIA HF
R86 and LEGRIA HF R88. Offering an easy-
to-use, quality HD video camera experi-
ence for families and memento seekers,
the updated line retains the features of
their predecessors and adds more creative
control including flexible slow and fast
motion effects, enhanced low light capa-
bility for clear and colourful movies and an
all new body finish. 

Creative features with class leading
technology

Each of the camcorders now offer the
ability to change framerates mid-recording
with the new ‘Flexible’ slow and fast motion
effects. Whether you’re slowing down at the
crucial moment candles are blown out, or

speeding up as your loved one dives from
the board, you can add comic or dramatic
effects with ease. To ensure your videos look
natural and well lit, the Highlight Priority
mode is backed-up with an improved
Backlight Correction, which can now be
selected directly when shooting. The com-
bination of the two settings helps the cam-
corder analyse the scene to ensure all the
detail is captured and the contrast between
light and dark is sharper, even in bright
scenes.

To help you navigate every setting the
colourful 7.5cm high-res touch screen
offers access to an easy-to-use interface,
while Automatic scene takes the pressure
away by intelligently changing the settings
for you. With a long battery life, these cam-
corders keep going, and the LEGRIA HF
R86 and LEGRIA HF R88 include built in
storage to let you capture more.

The entire LEGRIA HF line is equipped
with powerful Intelligent IS with 5 axis sta-
bilisation, which helps balance out any
camera shake, even at high levels of zoom.
Whether you’re capturing your baby’s first
steps or holiday fun in the sun, your video
will stay steady while you rush to keep up
with the action. Let far-away details come
closer with the 32x optical zoom, an
impressive 57x Advanced Zoom and reli-
able Auto Zoom Framing
Assist to

make sure you never miss a shot. For
sound that brings your videos to
life, Audio Scene Select adds
the optimum setting for
any scene to get the best
audio quality. The LEGRIA
HF R88 also contains the
WA-H43 wide angle lens
adapter to provide an
even wider angle of
coverage, great for sit-

uations where you
are shooting in a
confined space or for capturing a
stunning landscape.

Enhance connectivity
The connectivity features of

the new LEGRIA HF series let you
to share your videos in an instant.

The LEGRIA HF R86 and LEGRIA HF R88

both include built-in Wi-Fi and Dynamic
NFC, and are now fully compatible with
the Canon Camera Connect App and
Canon Connect Station CS100. For a range
of connected features the LEGRIA HF R806
is FlashAir compatible.

Record and share with the new LEGRIA HF series

LONDON: Facebook says it has deleted tens of
thousands of accounts in Britain ahead of the
June 8 general election in a drive to battle fake
news. The tech giant also took out newspaper
advertisements in Britain’s media offering advice
on how to spot such stories. The ads suggest
that readers should be “skeptical of headlines,”
and to “look closely at the URL.”

The company says it has made improvements
to help them detect fake news accounts more
effectively. Simon Milner, the tech firm’s UK
director of policy, says the platform wants to get
to the “root of the problem” and is working with
outside organizations to fact check and analyze
content around the election. Milner says
Facebook is “doing everything we can to tackle
the problem of false news.” 

Facebook has come under intense pressure to
tackle the spread of false stories, which came to
prominence during the US presidential election
last year when many inaccurate posts were widely
shared on it and other social media services.
Ahead of the June 8 parliamentary election in
Britain, it urged its users in the country to be skep-
tical of headlines that look unbelievable and to
check other sources before sharing news that may
not be credible. It said it would also delete bogus
profiles and stop promoting posts that show signs
of being implausible. “We have developed new
ways to identify and remove fake accounts that
might be spreading false news so that we get to
the root of the problem,” said Simon Milner,
Facebook’s director of policy for the UK.

The effort builds on the company’s recently
expanded campaigns to identify fake news and
crack down on automated profile pages that
post commercial or political spam.  Facebook
suspended 30,000 accounts in France ahead of
the first round of its presidential election last
month and uses outside fact-checkers in the

country. It has also previously taken out full-
page ads in German newspapers to educate
readers on how to spot fake news. With the
headline “Tips for spotting false news”, the
adverts in Britain listed 10 ways to identify
whether a story was genuine or not, including
looking closely at a URL, investigating the
source, looking for unusual formatting and con-
sidering the authenticity of the photo. Facebook
said it had taken action against tens of thou-
sands of fake accounts in Britain after identifying
patterns of activity such as whether the same
content is being repeatedly posted. “With these

changes, we expect we will also reduce the
spread of material generated through inauthen-
tic activity, including spam, misinformation, or
other deceptive content that is often shared by
creators of fake accounts,” Facebook said. 

Social media sites including Twitter and
YouTube are also facing pressure in Europe
where governments are threatening new laws
and fines unless the companies move more
quickly to remove extremist content.  Facebook
has hired more staff to speed up the removal of
videos showing murder, suicide and other vio-
lent acts. — Agencies

Facebook removes accounts 
in fight against fake news 

SAN JOSE: In this April 18, 2017 file photo, conference workers speak in front of a demo booth
at Facebook’s annual F8 developer conference in San Jose, Calif. — AP

DUBAI: Digital Shadows, the
industry leader in digital risk
management, continues to
strengthen its management
team by announcing the
appointment of Dan Lowden
as Chief Marketing Officer,
Schwark Satyavolu joining
the company’s board and
Paul Kenealy joining as
Director of Intelligence.

Digital Shadows finished
2016 with its third consecu-
tive year of triple-digit rev-
enue growth, and experi-
enced significant customer expansion in
both the United States and Europe, across
verticals such as financial services, pharma-
ceuticals, retail, and technology. The com-
pany expanded rapidly and opened a new
office in Dallas to add to the sites in San
Francisco and London.

Dan Lowden has more than 20 years of
executive-level experience in technology
marketing. He has driven brand leadership
and marketing excellence that substantially
grew startups and large
enterprises in security,
mobile computing, wireless
services, enterprise software
and cloud. As CMO at Digital
Shadows he will  lead all
aspects of the company’s
strategic marketing efforts to
expand its global market
presence, develop new part-
nerships and relationships,
and continue to focus on
customer needs. 

Previously Dan was Chief
Marketing Officer at Invincea,
a machine learning next-gen
antivirus  company that was recently
acquired by Sophos. Prior to that, he was
VP of Marketing at vArmour, a leading data
center and cloud security company.
Previous roles also include VP of Marketing
at Digby (acquired by Phunware), and VP of
Marketing and Business Development at
Wayport (acquired by AT&T). In addition, he
has held marketing leadership positions at
IBM, NEC, and Sharp Electronics. Dan holds
a Bachelor of Science in Finance from Rider
University and an MBA in International
Business from Rutgers Graduate School of
Management.

Industry veteran Schwark Satyavolu has
joined the company’s Board and will bring
considerable expertise and advice to the
business. Schwark is a General Partner at
Trinity Ventures focusing on Fintech, Security

and Artificial Intelligence
investments. For almost 20
years, he has built and com-
plied with security standards
for some of the largest finan-
cial institutions in the country.
Schwark co-founded two
Fintech companies - Yodlee
(YDLE, acquired by Envestnet
in 2015) and Truaxis (a Trinity
portfolio company acquired
by MasterCard in 2012). Before
joining Trinity, Schwark served
as EVP at LifeLock and head of
Mastercard’s global rewards

and offers initiatives. 
Paul Kenealy has joined Digital Shadows

as Director of Intelligence tasked with
expanding the company’s human led
closed source coverage and intelligence.
Kenealy has 14 years experience running
intelligence programs and was previously
at KPMG where he was responsible for
Cyber Threat Intelligence and Response. He
has also held cybersecurity roles at Barclays
Bank and Betfair amongst other compa-

nies. Since joining, Kenealy
has already expanded the
Digital Shadow’s human led
closed source coverage and
intelligence capabilities.

‘We are excited to be able
to attract executives of the
caliber of Dan, Paul and
Schwark to join the Digital
Shadows team,’ said Alastair
Paterson, Co-Founder and
CEO of Digital Shadows.
‘Customer demand for Digital
Risk Management has never
been higher and we are look-
ing forward to the next phase

of our growth as we deliver our industry
leading SearchLight(tm) service to help
organization’s recognize and reduce their
digital risks, including cyber threats, data
leakage, and reputational risks.” 

Digital Shadows provides insight into an
organization’s digital risks and the threat
actors targeting them. The Digital Shadows
SearchLight service combines scalable data
analytics with human analysts to monitor
for cyber threats, data leakage, and reputa-
tion risks. Digital Shadows continually mon-
itors the Internet across the visible, deep
and dark web, as well as other online
sources to create an up-to-the minute view
of an organization’s digital risk and provide
it with tailored threat intelligence. The com-
pany is jointly headquartered in London
and San Francisco. 

Digital Shadows expands 
its executive leadership 

Dan Lowden, Chief
Marketing Officer, Digital

Shadows.

Schwark Satyavolu, 
Board Member, 
Digital Shadows

ISLAMABAD: Solar energy production in Pakistan
is poised to take off - just as the South Asian coun-
try is ramping up coal production to help plug a
crippling power crisis, energy experts say. 

New high quality solar maps - essential to
securing financing for major solar projects -
show Pakistan is one of the world’s best coun-
tries for producing solar energy because of its
arid climate and latitude.  “Pakistan’s solar poten-
tial is huge,” said Jamil Masud, an energy expert
who helped draft Pakistan’s national renewable
energy policy.

“The government is waking up to its potential,”
said Masud, a director of Hagler Bailly Pakistan, an
energy and environmental consulting firm in
Islamabad. “With the prices of (photovoltaic panels)
falling drastically in the last four years, the
switchover to renewables will happen - gradually.”

Pakistan’s current national power shortfall is
estimated to be more than 6,000 megawatts, caus-
ing long power outages across the country.  The
country is building nearly a dozen coal power
plants over the next 15 years with Chinese invest-
ment, as part of its attempts to end the crisis.

But Pakistan also has a range of major solar
projects in the pipeline, amounting to more than
4,400 megawatts in potential power, said Amjad
Awan, chief executive officer of the federal govern-
ment’s Alternative Energy Development Board
(AEDB), an autonomous body working under the
Ministry of Water and Power. 

Until now, the country’s lack of detailed solar
maps - needed by major investors, especially US
companies - has held back development of renew-
able energy, said Ali Habib, managing partner of
Shama Solar, a company based in Lahore. That
changed in March, when Pakistan became one of
the few developing countries to produce the maps.
They were developed by the AEDB and World Bank,
drawing on data from nine solar data stations and
12 wind masts installed across the country.

“This is credible data according to which banks
can give funding to potential projects,” said Awan.
“The government can now do the appropriate zon-
ing and develop solar and wind areas.”

‘Better than Germany’
The solar maps highlight which regions are

most suitable for solar power generation. The
southwestern province of Balochistan - a desert
area with little cloud cover or air pollution - has the
country’s largest solar potential, they show. “The
maps reveal that even areas ... receiving the least
average annual irradiation are better than
Germany’s best regions for solar power generation,”
said Masud. Germany is a world leader in produc-
ing solar energy, and uses detailed solar maps to
assess its own solar resources.  Pakistan’s data has
been made public as part of the Global Solar Atlas
website, giving commercial scale projects ready-to-
use seasonal and monthly data.

This means investors do not have to spend signifi-

cant time and money gathering data for their proj-
ects. Instead, “they can instantaneously acquire certi-
fied data of ‘bankable’ quality that should be accept-
able to commercial financing institutions”, said
Masud. That can substantially lower the costs around
projects, which in turn encourages companies to set
up large-scale solar power facilities, he said. 

Solar ‘already taking off’
Frustrated with constant power cuts, consumers

are already installing small-scale roof-top solar sys-
tems for their homes and businesses.  

“Solar is already taking off in Pakistan - it’s going
to challenge grid-connected power,” said Fariel
Salahuddin, an energy specialist based in Karachi.
“Roof-top solar panels are growing organically and
as for the grid-connected solar projects, lots of
pieces are coming together like regulation, tariffs,
investments and grid capacity,” she added.  

Pakistan’s National Electric Power Regulatory
Authority (NEPRA) has issued guidelines for net
metering so consumers can now sell excess solar
energy they produce back to the grid, Salahuddin
said. One of the first licenses for net metering was
issued to Pakistan’s parliament building in
Islamabad, which switched to solar energy last
year. Some banks have started financing home
solar systems, which are cropping up across the
country. The Islamabad Electric Supply Company
has introduced net metering, and other power
companies in large cities such as Lahore and
Karachi will be following suit “in a matter of
months, not years” said AEDB’s Awan.  However, the

government still needs to simplify connection rules
and procedures for small-scale solar power to be
more widely adopted, Masud said.

“There are several procedural and commercial
details to be worked out before rooftop photo-
voltaic panels become a common sight in Pakistan,
but it’s only a matter of time before it does,” said
Masud. Pakistan already has one major solar park -
the Quaid-e-Azam Solar Park in Bahawalpur, built
with Chinese investment. I t produces 400
megawatts with plans to rise to 1,500 megawatts
of solar production.  “Not just the Chinese, but
many other companies from countries like
Germany and the United States are coming into
Pakistan to invest in solar energy,” said Vaqar
Zakaria, the chief executive officer of Haigler Bailly
Pakistan. “However, the support and incentives
being offered for coal-based power generation are
far more attractive than those being offered for
investment in solar power,” added Zakaria.

Coal burning
However, despite its considerable solar and

wind potential and the rapidly decreasing costs of
renewable energy, Pakistan continues to focus on
building its coal-powered generating capacity.

The government plans to add 10,000
megawatts of coal energy to the country’s energy
mix by 2020. “Solar and wind have their limitations.
Solar can’t produce electricity at night,” said Shama
Solar’s Habib. “Every country needs a base load that
can run all the time - and that still comes from coal
and gas or oil.” — Reuters 

Is Pakistan’s solar power poised 
to take off amid energy crisis?

NEW YORK: Rival cable operators Comcast
and Charter Communications said yester-
day that they will work together as they
prepare to offer cellphone wireless plans to
customers. The companies said that while
theyíll offer wireless services separately to
customers, behind the scenes theyíll work
together on things like customer billing
and managing the platform customers use
to order devices. The cable and internet
providers said the agreement will save
money and help them compete with
national wireless providers.

Rivals AT&T Inc. and Verizon Commu-
nications Inc. already offer wireless plans, as
well cable and internet service. Comcast
expects to launch its Xfinity Mobile service
in the next several weeks. 

Charter, based in Stamford, Connecticut,
expects to introduce its unnamed service
next year. Both wireless services will work
on the Verizon Wireless network. As part of
the deal, Comcast and Charter agreed that
they wouldnít buy other wireless compa-
nies for one year, or make related deals
without consulting each first. — AP

Comcast, Charter 
Communications 
step into wireless 

This Wednesday, March 29, 2017, file photo shows a sign outside the Comcast Center
in Philadelphia. — AP

SAN FRANCISCO: Amazon.com Inc is dominat-
ing the nascent market for voice-controlled
speakers, research firm eMarketer said yesterday.

The e-commerce giant’s Amazon Echo and
Echo Dot devices will claim a 70.6 percent share
of the US market this year, the study found. The
speakers feature Alexa, Amazon’s voice-con-
trolled aide, which users can tell to play music,
order an Uber or turn on the house lights. 

That puts it far ahead of Alphabet Inc’s
Google Home, a similar gadget that has a 23.8
percent share, and less successful offerings
from other tech companies. The number of
active US users will more than double for the
devices this year, to 35.6 million, eMarketer
said.  The repor t  underscores Amazon’s
progress in making Alexa and its speech-
recognition technology an integral part of cus-
tomers’ lives. More users means more data that
can improve Alexa’s understanding and could
make it a top platform for voice, like Windows
is for desktop.

Amazon does not disclose Echo sales figures
but has said it had trouble keeping the product
in stock. Device sales and extra revenue from
shoppers placing orders via Alexa could gener-
ate $10 billion for Amazon by 2020, RBC Capital
Markets analyst Mark Mahaney said in a recent
note. And that does not include potential rev-
enue from others using Alexa as a platform.
Google’s share is expected to grow, though. Tests
by analysts have shown the technology under-
pinning the Google Home to match or be superi-
or to competitors. A survey by Mahaney found
the device’s brand awareness in the United
States already equaled 80 percent of Alexa’s,
despite being on the market for fewer months.

The statistics from eMarketer focused on
speakers and left out other virtual assistants:
notably, Apple Inc’s Siri and Microsoft Corp’s
Cortana. More than 60 million in the United
States will use virtual assistants at least once
monthly in 2017, the report said. That’s over a
quarter of US smartphone users. — Reuters 

Amazon sweeps US market for 
voice-controlled speakers 


