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The US Embassy is leading a del-
egation from Kuwait to the
SelectUSA Investment Summit

June 18 to 20 in Washington, DC.  The
Summit is a high profile event that
connects international companies
and US economic development
organizations (EDOs) facilitating
business investment in the United
States. “We are entering a new period
of economic revival in the United
States,” said US Secretary of
Commerce Wilbur Ross. “This is an

exciting time for global companies to
explore the US market and find part-
ners that can help them create a
footprint, expand operations, and
achieve growth. There is no better
place to make those connections
than this Summit.”

The three day event will include
dozens of seminar sessions on differ-
ent aspects of investment, an exhibi-
tion hall full of economic develop-
ment organizations and service
providers that support investors, and

an online matchmaking tool to facili-
tate new business connections.
There will also be ample opportunity
for networking.  “There is no other
place where you can gather so much
information, in such a short amount
of time, about investing in the United
States,” said US Ambassador to
Kuwait Lawrence R Silverman.  

“The Summit is a great place to
develop the contacts and knowledge
needed to identify potential oppor-
tunities and build successful invest-

ment strategies for the United States.”
With over three trillion dollars of
investment, the United States is the
largest recipient of foreign direct
investment (FDI)  in the world.
Foreign companies are attracted to
the United States due to its large
consumer market; a stable, trans-
parent, and fair business environ-
ment; strong intellectual property
rights; and its educated workforce.
The United States is a global leader
in innovation and research and

development. The US Embassy ’s
Commercial Section here in Kuwait
can help you explore and under-
stand the US business environment.
Our team provides expert guidance
for those looking to invest in the
United States.  For example, before
investing, it is important to under-
stand American business culture,
which can be very different than that
in Kuwait.  It is also important to
remember that the United States is a
large and diverse country.  

Each state has unique policies,
including different laws, taxes, and
incentives for investors.  Identifying
and working with experts in the field
can help you decide where to invest
and to understand the legal and tax
implications of different locations.  If
you are considering investing in the
United States, the US Embassy
Commercial Section is a great place
to start and the SelectUSA Summit
offers an unparalleled opportunity to
learn more. 
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KUWAIT: Ahli United Bank recently con-
ducted its Al-Hassad Islamic account
weekly draw, Kuwait’s leading Shari’ah
compliant rewards program that offers a
broad range of prizes to the largest num-
ber of winners, on the 26th April. The
account provides 26 weekly prizes that
are comprised of KD 25,000 as a grand
prize and 25 other prizes valued at KD
1,000 each. 

AUB also offers four quarterly prizes
that are valued at KD 250,000 to each
winner allowing them to achieve their
dreams of travelling, studying abroad, or
owning their dream home or car. On this
occasion Ahli United Bank announced,
“With this draw, we are adding 26 new
winners and prizes to the Al-Hassad
Islamic account whereby, the total num-
ber of winners annually will include more
than 1300.

The weekly grand prize winner of KD
25,000 is Soubhi Mohd Alhadi. 25 other
winners won prizes of KD 1,000 and are
as follows: Hayat Yousef Hasan Al-Yousef,
Lafi S M Al-Mutairi, Baqer Al-Husaini,
Tarek Ali Medhat, Khalifa Hamad Jassim
Al-Dabous, Zakaia Mahmoud Husain
Gholom Taqi , Khaled Ali Mohammad Al-
Otaibi , Fatemah Abbas Reda Mourad,
Musaed Faraj Khamees Al-Saeed, Huda
Mohammad Omar. 

Mansourah Jawad Mohd , Muna Al-
Matroud, Nawaf Sulaman Dawoud,
Sawsan Abualhasan Mohamed, Khalid

Adam Isa, Mohamed Wael Mohamed,
Fatima Sayed Fakhruddin, Salwa Latif
Shukr, Kalthoom Mohamed Ameen,
Mudhaffar Jameel Haider, A Shaheed
Hussain Ahmed, Fadhel Abdulla Ali, Ali
Habib Ahmed, Ali Mohammed Redha,
Basemah A Ali Hameed.

Ahli United Bank added, “There are
increased opportunities that await our
current customers and those who are
interested in opening an Al-Hassad Islamic
account to benefit from the wide range of
prizes and opportunities offered this year.”
Individual customers can open their
accounts with a minimum deposit of KD
100, qualifying them to enter the draw. 

For every KD 50 deposited in the
account, customers are given one chance
to enter the quarterly draw. They must
have held the minimum deposit require-
ment for at least two weeks prior to the
draw date. The more deposits made, the
higher the chances of winning on a
weekly basis Al-Hassad Islamic account’s
customers in Kuwait and Bahrain are eli-
gible to participate in the draw in line
with the program’s terms and conditions
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KUWAIT: Yusuf A Alghanim and Sons
Automotive (Chevrolet Alghanim), the
exclusive distributor of Chevrolet vehicles in
Kuwait, yesterday announced a new part-
nership with Automak Automotive
Company, one of the few major players in
the vehicles rental and leasing business in
Kuwait, in which Chevrolet Alghanim pro-
vides Automak with the new 2017 Suburban
vehicles that will be offered for lease. 

Available at competitive prices, cus-
tomers are provided with flexible leasing
plans to take advantage of the latest mod-
els of the popular suburban which is con-
sidered one of the best performing cars in
technology and safety features, positioning
itself as the ideal car for large families and
heavy duty use. The new partnership
comes in line with Chevrolet Alghanim’s
commitment to providing its customers
and drivers in generable with a range of
services and alternatives and in specific in
the growing individual and fleet leasing
business. 

The new Suburban is now available for
lease provides customers with the great
performance through its 5.3L Eco Tec3 V8
engine with active fuel management,
355HP@ 5600 rpm, and 383 lb-ft @4100
rpm, a six-speed auto transmitter, six air

bags to ensure safety at all times, climate
control thanks to the Trizone automatic,
the Chevrolet MyLink Radio, AM/FM stereo
with CD player which includes three USB
ports and an auxiliary jack, six speakers, a
driver information centre color display, the
latest remote keyless entry and remote
vehicle starter, LED head and tail lamps
projectors, as well as fog lamps, front and
rear park assist as well as the Rear View
Camera and 18” aluminum wheels. 

As for vehicles available for sale,
Chevrolet Alghanim offers customers who
purchase a Chevrolet the benefits of the
Chevrolet Care Program, which entails new
levels of post-sale support and trust. The
Chevrolet Care is an exceptional customer
service that is based on four main pillars:
competitive and transparent service costs
(especially for four-wheel drive vehicles),
scheduled service appointment booking
with same day delivery, quality service by
certified technicians and 3yr/100,000km
warranty with 24x7 roadside assistance for
4 years. Customers can take advantage of
the limited offer to own the car of their
dreams by visiting any of Chevrolet
Alghanim showrooms at the following
locations: Shuwaikh, Al-Rai (Safat
Alghanim), Sharq, Fahaheel and Ahmadi.

Chevrolet Alghanim signs 

new deal with Automak 

KUWAIT: Commercial Bank of Kuwait held
the Al Najma Account daily draw yesterday.
The draw was held under the supervision
of the Ministry of Commerce and Industry
represented by Abdulaziz Al Ashkanani.
The winners of the Al Najma Daily Draw
are: Montaha Hussain Al Mehrej, Mahroos
Yousef Othman Mohammed, Hazem
Saleem Mohammad Abdulkareem, Bimla
Sethi and Kanwar Jit Sethi.

With the revamped Al Najma account,
all your dreams will be turned to reality. On
top of offering the highest daily prize in
Kuwait for KD 7,000, now our mega prize

draws got bigger to reach KD 250,000.
Quarterly draws to win great prizes that
will start from KD 100,000 to KD 250,000. 

With Al Najma you have more chances
to win greater prizes. Each KD 25 kept in
your account gives you one chance to win.
Each KD 25 kept in your account for one
week will give you a chance to enter the
daily draw. Each KD 25 kept in your
account for 3 months will give you chance
to enter the quarterly draw. Additional
features: ATM card, issue a credit card
against your account and obtain all CBK
banking services.

KUWAIT CITY: Ford Mustang has
been the best-selling sports car in
the United States over the last 50
years, and now, thanks to growth in
international markets, the iconic
pony car is the most popular sports
car in the world, according to Ford
analysis of IHS Markit new vehicle
registration data in the sports car
segment. Mustang expanded its
sales lead in 2016 as the world’s
best-selling sports car with more
than 150,000 Mustangs sold,
according to IHS Markit new vehi-
cle registration data. 

Overall global sales increased six
percent over 2015, fuelled by inter-
national market growth up 101 per-
cent with almost 45,000 Mustang
vehicles sold outside the United
States. Mustang’s ascension to best-
selling sports car in the world in
2016 was driven largely by contin-
ued global rollout that saw big
sales gains in Germany and China,

as well as the car’s introduction to
smaller nations such as New
Caledonia, Gibraltar and Bonaire.
Since launching in China in 2015,
Mustang has become the best-sell-
ing sports car in the world’s biggest
auto market. 

Sales in 2016 were up 74 per-
cent over 2015, according to IHS
Markit new vehicle registrations.
“The legacy of Mustang continues

to grow, and in places it never
reached before,” said Mark Schaller,
Ford Mustang marketing manager.
“We continue to make it available
in new markets, and drivers in
those markets continue to respond
with resounding approval.”For
decades many global Mustang
enthusiasts went to great lengths
to get their hands on Ford’s fast,
fun and affordable sports car. 

Recognizing this passion, Ford
decided that in 2015 it would take
its iconic Mustang to markets
across the world. Ford’s data shows
more than 395,000 sixth-genera-
tion Mustangs have been produced
at Flat Rock Assembly Plant since
2015 and of that, 98,000 have been
shipped to customers outside of
the United States. From 2015 to
2016, Ford doubled the percentage
of exports to 17.5 percent and the
company expects export growth to
continue, reaching 30 percent for
the 2017 Mustang. Mustang - with
more than 8.4 million likes - is the
most-liked vehicle on Facebook. It
is now available in 140 countries
across all continents other than
Antarctica. This year, availability of
the 2018 Mustang will expand to
six new countries, including Brazil,
the Palau Islands and the Ivory
Coast, with three additional mar-
kets announced later. 

Lexus International has recently announced
the Grand Prix winner of the Lexus Design
Award 2017 PIXEL by Hiroto Yoshizoe, lead-

ing this prestigious international event to a peak
of excitement. Lexus Design Award 2017 drew
1,152 entries from 63 countries under the theme
of ‘Yet’. “The Lexus Design Award always presents
a fascinating survey of the issues currently
engaging young designers, and what they con-
sider to be the most important challenges and
compelling opportunities for design today.” 

“The quality and scale of ambition of the sub-
missions to this year’s award program was truly
exceptional. It was very difficult for us to whittle
them all down to 12 finalists, then four proto-
type winners and finally to the Grand Prix win-
ner, although every stage of the process gener-
ated a feisty and enjoyable debate,” said Alice
Rawsthorn, well-known design commentator
and Lexus Design Award 2017 Judge.

Congratulating Hiroto Yoshizoeon his win-
ning project, Takayuki Yoshitsugu, Chief
Representative, Middle East and North Africa
Representative Office, Toyota Motor

Corporation,said, “The Lexus Design Award was
created with the aim of fostering the growth of
ideas that contribute to society by supporting
designers and creators whose works can help to
shape a better future. This year’s winner -Hiroto
Yoshizoe’s PIXEL- is a work of tremendous imagi-
nation and creativity that captures the essence
of what the Lexus Design Award stands for.”

Yoshitsugu continued, “Design and crafts-
manship have always been a fundamental part
of the Lexus brand, and the Lexus Design Award
attempts to extend this tradition to an exciting
new direction. I would like to acknowledge the
support we have received from our customersin
the Middle East for our efforts towards shaping
the future of design and using the power of cre-
ativity to build a better world.”

Hiroto Yoshizoe commented, “I’m so surprised
and honored to receive this prize from Lexus
Design Award. I would like to thank Alex and
Daniel of Snarkitecture for all their mentorship.
Ialso offer my sincere thanks to all the people
who have supported me on this project, and of
course to Lexus for giving me this amazing

opportunity.”  First launched in 2013 to stimulate
ideas for a better tomorrow, Lexus is celebrating
the 5th anniversary of this international design
competition which supports up-and-coming
designers and creators worldwide. The Grand
Prix winner was chosen by an elite global cre-
ative design panel after presentations by the
four prototype finalists. The works of all 12 final-
ists?four prototype winners and eight panel win-
ners?were on display at the Lexus ‘Yet’ pavilion
and revealedhow they would apply the ‘Yet’ phi-
losophy in original and innovative ways.

Lexus ‘Yet’ took place from April 4th through
April 9th at the La Triennale di Milano, the
Design and Art Museum in Parco Sempione,
Milan, central to Milan Design Week, the world’s
largest design exhibition, also known as Salone
Del Mobile. In addition to the Lexus Design
Award 2017 display, the Lexus ‘Yet’ exhibition
was composed of the three following areas
where visitors experienced the exciting and infi-
nite potential of ‘Yet’ through immersive and
engaging installations.
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KUWAIT: Qatar Airways invites passengers to
start planning their next trip with amazing dis-
counts on flights across all cabin classes. With
the airline’s Global Sales Campaign, which starts
26 April and lasts through 4 May, families,
friends and couples can book flights to any des-
tination across the airline’s award-winning net-
work of more than 150 destinations across the
globe, with validity to travel until 21 June 2017.
Travelers can now easily decide where to go
next with fantastic fares to Bangkok (starting
from 104 KD), London (starting from 138 KD),
Kuala Lumpur (starting from 147 KD) and New
York (starting from 220 KD). 

To take advantage of these offers, travelers
should visit qatarairways.com or their preferred
travel agent. Qatar Airways Chief Commercial

Officer Ehab Amin said: “We are delighted to be
able to offer our passengers such a wide variety
of choice in choosing a destination. With this
new promotion, passengers can easily choose
where go next with amazing offers across all of
our cabin classes. Travelers are truly spoilt for
choice with Qatar Airways’ extended network of
more than 150 destinations.” 

Recently the airline revealed its latest premi-
um class product “Qsuite,” a fully transformable
suite of seats that allows parties of two, three or
four to create their own unique space within the
Business Class cabin. 

This game-changing patented design is set to
transform the face of aviation and Business Class
travel by bringing a First Class product to the
Business Class cabin. Qsuite also features the

first ever double bed in Business Class, another
ground-breaking innovation brought to passen-
gers by Qatar Airways.

The airline was named the World’s Best
Business Class by Skytrax in 2016, and its home
hub, Hamad International Airport, was also
recently given five stars at the Skytrax World
Airport Awards, as well as being named the
World’s Sixth Best Airport. 

Qatar Airways is one of the world’s fastest
growing airlines, with a network of more than
150 destinations. The airline will add a number
of exciting new destinations to its growing
network in 2017, including Chiang Mai, Yanbu,
Dublin, Nice, Skopje and many more, flying
passengers on board its modern fleet of 195
aircraft.

Qatar Airways launches 
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