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KUWAIT: Chevrolet Alghanim displayed
the new Tahoe and Silverado “Midnight”
editions at the Avenues mall in an unprece-
dented style attracting wide public which
proves once again the huge fan base those
two powerful models have in the market. 

Chevrolet Alghanim is dedicated to get
closer to their customers by investing in
such on-ground activations to raise the bar
once again in pulling the crowd, and pro-
moting vehicles in a very distinctive way to
please customers. This was shown during
the recent launch of its most popular spe-
cialty models that include Midnight Editions
of the premium & powerful Tahoe and
Silverado 2017. Chevrolet Alghanim created
a very unique and appealing display at The
Avenues, replicating a Midnight look and
feel appealing to the youth generation. This
activation was used to confirm Chevrolet
Alghanims’ gratitude for the youth as they
are very passionate towards Chevrolet
trucks & Sport cars.  

Bold display 
These special editions were displayed at

the Avenues Mall, near the Grand Avenue
entrance, that began on March 14th 2017
and extended for a period of 5 days, allow-
ing customers enough time to get acquaint-
ed with the Midnight Edition contemporary
design. Chevrolet fans and customers were
invited to get a unique experience of the
models, reflecting the bold character and
sleek style of Chevrolets’ latest editions. The
models were enclosed inside a black box,
allowing customers an experience like nev-
er before. The intriguing display of the
Tahoe and Silverado Midnight Editions has
attracted thousands of visitors from The
Avenues Mall. Chevrolet Alghanim has
received a very positive feedback from the
youth audience on the aggressive look and
feel of those models. 

Tahoe and Silverado features 
The Chevrolet Midnight editions boast a

factory look and style, incorporating dark

visual hues that complement their striking
presence on the road, both when driving
and in a static state. 

The latest Midnight Edition of the Tahoe
and Silverado is bolder than ever before.
This special visual treatment builds on the
vehicles’ success in the local marketplace,
enabling customers to portray their unique
and bold taste, standing out from the
crowd. Design includes blacked out wheels,
Chevrolets’ signature bow tie and bold
black exterior. 

This local activation was launched in par-
allel to the regional campaign that was initi-
ated by Chevrolet Arabia within the region.
Market research reveals that SUV’s are very
popular vehicle choices for consumers in
the Middle East. Moreover customers take

an extra step in customizing their Chevrolet
vehicles to showcase their distinctive taste
making them truly theirs. Customers add a
considerable amount on accessories, exteri-
or and interior design that will reflect their
taste. The Midnight Edition was launched to
allow customers who wish to further cus-
tomize their vehicles directly from the facto-
ry, and enhance their expectations for the
most iconic Chevrolet full-size SUV.

The Midnight Edition adds that special
edge to the driver with black-painted
wheels, black grille inserts, and black
Chevrolet “bow tie” logos. All Midnight
Editions are finished in black.

Latest edition Accolade
The Silverado has been recently named

“The Most Selling Pick-up” in its class. In par-
allel, the Tahoe was named the strongest
and largest SUV in the market with its

EcoTec3 5.3L V8 engine and its advanced
technologies such as Active Fuel
Management, Direct injection and Variable
Valve Timing.

The Midnight special edition package

allows customers to customize the follow-
ing options:

* Aluminum black wheels
* Black door handles and mirror caps
* Black door and window edges
* Black bumpers and grille
* Black Chevy bowtie emblems
* Deep-tinted windows
Chevrolet Complete Care
All customers who purchase a Chevrolet

from Yusuf Ahmed Alghanim & Sons will
receive the benefits of the Chevrolet Care
Program, which entails new levels of post-
sale support and trust. 

The Chevrolet Complete Care Program is
an exceptional customer service that is
based on four main pillars: competitive and
transparent service costs (especially for
four-wheel drive vehicles), scheduled serv-
ice appointment booking with same day
delivery, quality service by certified techni-
cians and 3yr/100,000km warranty with
24x7 roadside assistance for 4 years.

Chevrolet Alghanim surpasses youth’s expectations 
A creative display at Avenues Mall attracting bold and sleek taste of the youth 

ABU DHABI: Yusuff Ali MA, Managing Director,
Lulu Group International, has topped the list of 11
people from the south Indian state of Kerala
included in the sixth Arabian Business Indian Rich
List brought out by Arabian Business magazine. 

Other eminent Keralites in the list include Dr
Ravi Pillai, Chairman, RP Group, Adeeb Ahamed,
Managing Director, Lulu Financial Group, Sunny
Varkey, Founder and Chairman, Gems Education,
PNC Menon, Chairman, Shobha Group, Dr Azad
Moopen, Chairman, Aster DM Healthcare, Faisal
Kottikolon, Chairman, KEF Holdings, Dr
Shamsheer VP, Managing Director, VPS
Healthcare, Mohammed Koroth, Chairman, KM
Trading, Joy Alukkas, Chairman, Joy Alukkas, K
Muraleedharan, Managing Director, SFC Group.

One out of every five richest Indians on the
list are Keralites and have a combined worth of
more than $20 billion, reflecting the south
Indian state’s growing influence in the regional
economic scene.

The selection process for the annual list

included estimating the value of assets of the
persons on the list, shareholdings and projected
company value were it to be floated on the stock
market. The team also took into consideration
the value of the holdings in equities, bonds, real
estate and other assets.

11 Keralites among top 
richest Indians in GCC

KUWAIT: Gulf Insurance and Re-Insurance,
the subsidiary of Gulf Insurance Group the
leading insurance service provider in
Kuwait and Middle East, announced yester-
day that it is participating in the third
Kuwait Yacht Shows 2017, which is sched-
uled to be held from 28 until the 31 of
March  2017 at Al-Kout as the official insur-
ance partner. A wide range of boats and
super yachts will be on display during the
event, which will also include international
brands and dealers from all over the world.

Section Head at Gulf Insurance & Re-
Insurance, Aisha Al-Asfour said, “The Kuwait
Yacht Show will provide an excellent oppor-
tunity for visitors to explore a variety of insur-
ance schemes for their boats and yachts. The
participation of Gulf Insurance and Re-
Insurance reflects the company’s efforts to
provide customers with the best possible
insurance solutions that accommodate their
varied needs.” The exhibition will provide visi-
tors the chance to explore the latest and
most modern maritime craft, check on new
developments in the industry, while also
enjoying fine and exclusive services. 

Gulf Insurance & Reinsurance Co. (GIRI) is
the largest insurance company in Kuwait in

terms of written and retained premiums,
with operations in both life and non-life
insurance and its activities are further sup-
ported by first class reinsurance security. GIRI
has created a competitive edge in its market
through the implementation of a compre-
hensive approach involving use of
Information Technology, Product Innovation,
Customer Relations Management and pru-
dent underwriting practices. 

Gulf Insurance & Reinsurance holds a
Financial Strength Rating of “A” (Excellent)
and issuer credit rating of “a” with a revised
stable Outlook from A.M. Best Europe
Rating Services Limited. Standard & Poor’s
has assigned its Financial Strength and
counterparty credit ratings of A- with Stable
outlook. Moody’s Investors Service has also
assigned its Insurance Financial Strength
Rating (IFSR) of  ‘A3’ with Stable outlook.

GIRI is a subsidiary of Gulf Insurance
Group (gig) which is one of the largest insur-
ance networks in the Middle East and North
Africa with companies in Saudi Arabia,
Jordan, Lebanon, Syria, Egypt, Algeria, Iraq,
Bahrain, Emirates, Turkey and Kuwait. gig’s
reported consolidated assets stand at US$
1.23 billion as at 31 December 2016.

Gulf Insurance and Re-Insurance 
participates in Yachts Show 2017 

KUWAIT: Gulf Bank announced that Al-
Danah’s first quarterly draw for KD 200,000
will be held today (30 March 2017) and will be
aired live on the Al-Dewaniya program on
Marina FM 90.4, from 1 pm until 2 pm.  The
draw event will take place in the presence of
a representative from the Ministry of
Commerce and Industry.

Gulf Bank invites its customers to tune in
to Marina FM 90.4, Al-Dewaniya program to
find out who is the lucky winner of the Al-
Danah KD 200,00 prize. In addition, Gulf Bank
will be announcing the three monthly win-
ners of the red account draw for an iPhone7
Plus, iPad Pro and Apple Watch.

Gulf Bank’s Al-Danah 2017 draw lineup
includes daily draws (two winners per work-
ing day and each receive KD 1000), Al-Danah’s

second quarterly draw for the prize of KD
250,000, which will be held on 29 June and
the third quarterly draw for the prize of KD
500,000 will be held on 28 September. The
final Al-Danah draw for KD 1 million will be
held on 11 January 2018, whereby the Al-
Danah millionaire will be announced.

Five reasons why the Al-Danah account is
the best:
1) Kuwait’s single largest yearly cash prize of
KD 1 million in the world, according to
Guinness World Records 
2) Kuwait’s biggest quarterly cash prizes, up
to KD 500,000 
3) Two winners of KD 1,000 every working day
4) Offers the most opportunities to win
5) Only account that transfers your chances to win
from the previous year onto the following year.

Al-Danah’s KD 200,000 
first quarterly draw today

KUWAIT: As manufacturing continues to
become greener, Ford Motor Company is going
further to shrink its environmental footprint by
sharing even more leading sustainability prac-
tices with its suppliers around the globe. 

The Partnership for A Cleaner Environment
(PACE) is part of Ford’s commitment to creating
a better world. While many sustainability prac-
tices already have been implemented at the
company’s manufacturing sites, Ford has
expanded the program now to include tools
that help suppliers reduce carbon-dioxide emis-
sions and waste, as well as help make water and
energy consumption more efficient.

Last year, a second select group of suppliers
were invited to join the voluntary program,
bringing the number of participating companies
to more than 40 in two years. PACE now has the
potential to impact nearly 1,100 supplier sites in
more than 40 countries.

With programs like PACE showing Ford’s
commitment to environmental sustainability
and corporate citizenship, Ethisphere Institute
today named the automaker to its list of the
World’s Most Ethical Companies for the eighth
year in a row. “As a company, it’s important that
we make quality products and minimize the
impact on the environment by doing things the
right way,” said Mary Wroten, senior manager of
Ford Supply Chain Sustainability. “Having suppli-
ers that want to share that responsibility shows
we can work together to reduce our collective
environmental footprint, while still continuing
to deliver great products.” 

As part of PACE, Ford offers best practices
and monitoring tools to help its suppliers track
and achieve their own sustainability goals. In
return, the suppliers report their environmental
progress and share their own best practices.
Already, participating suppliers are on track to
save an estimated 550 million gallons of water
over the next five years - enough to fill 837
Olympic swimming pools- according to data col-
lected in 2016. However, the fight for sustain-
ability isn’t just about water. Thanks to the cur-
rent suppliers participating in PACE, carbon
emissions could be reduced by nearly 500,000
metric tons worldwide during the next five
years. That’s equivalent to eliminating the car-
bon emissions of over 50,000 homes a year.

Leading practices make perfect
Recognizing sustainability is an ongoing

commitment, Ford is providing suppliers with a
PACE toolkit, complete with more than 350 lead-
ing practices across four categories: energy,
water, air emissions and waste. While varying in
effort, leading practices include optimizing cool-

ing tower operation, reducing compressed air
usage in manufacturing operations and elimi-
nating single-pass cooling systems.  In addition
to larger scale projects, even the simplest lead-
ing practices, such as replacing incandescent
lightbulbs with LED bulbs, also will help con-
serve valuable resources. Also among Ford’s
leading practices are Energy Treasure Hunts,
which allow suppliers to use experts in their
own facilities to identify additional opportuni-
ties to save resources. Suppliers are encouraged
to share their findings with their own supply
chain and Ford.

Taking a bigger step to leave
a smaller footprint

Ultimately, sharing its impact on environmen-
tal sustainability with suppliers has the potential
to affect millions around the world. Operating in

38 countries alone, Ford supplier DENSO has
been participating in PACE since the program
began in 2014.  “We are serious about protecting
lives and preserving the planet, and sharing best
practices with Ford helps further that mission to
sustain the environment globally,” said Jim Laney,
DENSO senior manager of Safety, Health and
Environment in North America.

So far, DENSO has set targets for carbon-
dioxide reductions in its manufacturing process-
es. The global supplier also focuses on cutting
back electricity and water use with highly effi-
cient equipment. This has meant installing
closed circuit cooling systems and replacing
metal halide lights with T-8 LED lighting. PACE is
just one portion of Ford’s supply chain sustain-
ability strategy, which also includes initiatives on
human rights, working conditions and conflict
minerals. 

Ford is also the first automaker to join the
Electronic Industry Citizenship Coalition - a non-
profit organization dedicated to improving
social, environmental and ethical conditions in
their members’ global supply chains. 

KIB announces 
winners of its first

‘Save & Win’ draw 
KUWAIT: Kuwait International Bank (KIB) announced the
winners in the first draw of its new Savings Account cam-
paign, “Save & Win”, naming Abdulrahman Theeb Al-
Sha’abani as the KD 5,555 grand prize winner in the cam-
paign’s inaugural draw. 

Launched this past February, the “Save & Win” campaign
gives both current and new Savings Account customers
the chance to enter the monthly draw, for every KD 100
deposited into their account. Through this campaign, cus-
tomers are able to enter the grand prize draw, for a chance
to win double the value of their investment, up to a value
of KD 5,555. The campaign also offers 10 customers every
month the chance to win KD 100. 

This month’s KD 100 winners were: Mohammad Arshad
Manthour Ahmad Barodjar, Mohammad Arbeed Jelwi
Arbeed, Qassem Mohammad Al-Mutlaq, Ahmad
Mohammad Sameer Mohammad, Haya Mutlaq Sultan Al-
Mutairi, Ahmad Bassam Abdulrahman Yaqoub, Eman Eid
Sanad Al-Dhafiri, Dalal Abdulrahman Mohammad Al-Yousif,
Rouqaya Saifallah Ali Wais, and Qout Rshaid Mutar Al-
Harbi. Eugene Galligan, Acting General Manager of the
Retail Banking Department at KIB, stated: “KIB continuously
seeks to develop and enhance its products and services, to
provide current and new customers with a multitude of
benefits and rewards, whilst also offering them the best
banking solutions to suit their individual needs. The “Save
& Win” campaign simply adds to the many great benefits
already provided by KIB’s Savings Account, which currently
offers the highest return rate of its kind in Kuwait.”

Galligan further noted that the campaign’s second draw
is scheduled to take place on April 11th, adding that the
chance is still open for customers to enter the upcoming
draws. “The more money saved, the higher the chances of
winning,” concluded Galligan.

The “Save & Win” campaign set to continue until May
2017.  To learn more about the campaign and KIB’s Savings
Account visit the website (www.kib.com.kw). 

They can also follow the Bank’s accounts on Facebook
(facebook.com\alDawliBank), as well as Twitter and
Instagram (@alDawliBank).

Ford suppliers showcase 
environmentally,

friendly manufacturing


