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KUWAIT: FASTtelco, a company owned
by Ooredoo Kuwait,  launched a fully
equipped state-of-the-art data center.
The announcement comes to further reit-
erate FASTtelco’s commitment to being
one of the leading companies in informa-
tion technology solutions, and the com-
pany of choice for prospective clients
searching for IC T solutions,  catering
especially for the needs of corporates

and businesses. FASTtelco will provide a
suite of managed hosting services tailor-
made to f i t  corporate and business
needs.  These services are ideal for corpo-
rates and businesses looking to better
manage their data, platforms and appli-
cations. The new data center provides
end-to-end IT solutions to customers in
var ious sec tors  including f inancial ,
healthcare, media, e-commerce, educa-
tional and governmental. The center is
fully equipped to deliver an exceptional

experience in services and solutions like
managed CPE, cloud services, NOC and
operations, data center consultancy, and
much more. This is especially important
today, where businesses are faced with
growing challenges to respond efficiently
to new digital trends in IT, security and
control. FASTtelco strives to be the trust-
worthy choice among its growing cus-
tomers as it continually transforms its
services to meet the needs of the digital
world, ensuring peace of mind with end-
to-end solutions and 24/7 NOC, in addi-
tion to opportunities for scalability and
maximum return of investment. 

FASTtelco recently announced its new
identity earlier this month, adopting a
refreshed look with vibrant colors and a
new design. The move comes to change
the ISP’s market by introducing innovative
products and plans that fulfil customers’
growing needs through technology.
FASTtelco was recently acquired by
Ooredoo Kuwait, a member of the interna-
tional Ooredoo Group, in a move to bol-
ster the telecom service provider’s pres-
ence in the Kuwaiti market. FASTtelco
products can be purchased via FASTtelco’s
authorized resellers, or on FASTtelco’s
website www.fasttelco.net . 

Starting in 2001, FASTtelco has suc-
ceeded to assume the leading position in
the Kuwaiti Telecommunication market
as an internet service provider to individ-
ual and corporate clients. The company
was acquired by Ooredoo Kuwait in 2016.

FASTtelco launches new
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DUBAI: This March marks one year since
Trend Micro Incorporated, a global leader
in cybersecurity solutions, closed the
acquisition of TippingPoint from Hewlett
Packard Enterprise. In the first year of inte-
gration, Trend Micro committed not only
to solid execution and seamless business
continuity, but also to product innovation,
resulting in a significant 25 percent year
over year growth in TippingPoint new
business and improved market leadership.
Trend Micro TippingPoint was recently
named a Leader in the 2017 Gartner
Magic Quadrant for Intrusion Detection
and Prevention Systems for both “com-
pleteness of vision” and “ability to execute.”
In addition, Trend Micro received a “rec-
ommended” rating based on the 2016 NSS
Labs Next Generation Intrusion Protection
System (NGIPS) test. 

To ensure successful integration,

Trend Micro signed on more than 300
TippingPoint employees and delivered
uninterrupted service to approximately
2,500 large TippingPoint customers. In
March,  the team moved into new
offices, complete with a technically
advanced laboratory for research and
development, in Austin, Texas.

In the past year, this business stabil-
ity enabled Trend Micro to continue its
history of innovation, enhancing the
TippingPoint offerings,  seamlessly
integrating them with Trend Micro
products, and bolstering the compa-
ny’s presence and reputation within
the enterprise network security mar-
ket. For example, TippingPoint next-
generation IPS (NGIPS) was integrated
with Deep Discovery’s advanced threat
protection technology to deliver a
more powerful Network Defense solu-

tion. In January, TippingPoint became
the first standalone NGIPS solution to
del iver  up to 100 Gbps inspection
throughput with low latency for high
performance data centers and enter-
prise networks. In February, machine
learning was added to TippingPoint
making it the first standalone NGIPS
vendor to detect and block attacks in-
line in real-time using machine learn-
ing. In the last 12 months, Trend Micro
has filed 16 new patents related to the
application of machine learning for its
security intelligence.

The addition of TippingPoint also
brings the powerful inclusion of indus-
try-leading security intelligence and
vulnerabil ity research with Digital
Vaccine Labs (DVLabs) and the Zero Day
Initiative (ZDI) bug bounty program. In
the past year, ZDI has responsibly dis-

closed 678 vulnerabilities for 48 ven-
dors’ products, with nearly 400 still
pending. Early insight into undisclosed
vulnerabilities enables Trend Micro to
deliver preemptive zero-day protection. 

For example, in 2016, Trend Micro
TippingPoint customers were protected
on average 57 days before a vendor
could provide a patch. In March, ZDI
will continue its mission for vulnerabili-
ty discovery by celebrating 10 years of
its Pwn2Own hacking contest offering
more than $1 million in prizes in five
different categories at the CanSecWest
security conference.

“ The acquisition of TippingPoint
provided us with a distinct opportunity
to add best-of-breed NGIPS technolo-
gy, along with market-leading vulnera-
bility research and threat expertise, to
enhance our entire security offering,”

said Kevin Simzer, executive vice presi-
dent, sales, marketing and business
development for  Trend Micro.
“Throughout the transition, our empha-
sis has been on driving product innova-
tion while maintaining business conti-
nuity and providing the outstanding
support and responsiveness customers
have come to expect from Trend Micro.”

“As a longtime TippingPoint cus-
tomer & Managed Service Provider,
you can clearly see the vision and care
that Trend Micro has brought to the
table,” said Ibrahim Gedeon, CTO for
TELUS.  Many of our joint customer’s
security posture has improved in the
last 12 months thanks to improved
threat  inte l l igence and smar ter
advanced techniques that help our
teams defend against threats quicker
and more efficiently.” 

Trend Micro celebrates TippingPoint acquisition anniversary

NEW YORK: Meetup is taking a leap
into the Trump resistance. The New
York-based networking site will
unveil plans in the coming days to
partner with a labor group - under
the guidance of a former Hillary
Clinton aide - to coordinate protests
among more than 120,000 activists
already involved with anti-Trump
Meetup groups. It’s a risky move for a
tech company that has helped mil-
lions come together to share inter-
ests of all kinds, from hiking to lan-
guages to President Donald Trump
himself. But it reflects an increasing
willingness of some major technolo-
gy firms to push back against the
Republican president.

Meetup CEO Scott Heiferman told
The Associated Press that the new
arrangement, to be known only as
#Resist, gives the loosely organized
protest movement the infrastructure
needed to execute large responses to
the new president’s policies.

“It’s one thing for a CEO to say,
‘I’m going to stand up against a
politician,’” Heiferman said. “It’s even
further for the company itself to
mobilize people.” For Heiferman and
other tech leaders, Trump’s push to
block immigration from several
Muslim-majority countries marked a
tipping point. “When a certain line
is crossed,” he said, “we have a
civic duty not to be quiet.”

T h e  W h i t e  H o u s e  d i d  n o t
respond to a request Friday for
comment about Meetup’s plans.
About 40 technology companies
met privately this month in New
York City to brainstorm ways to
push back against Trump poli-
cies on immigration, transgen-
der protections, women’s health
a n d  a r t s  f u n d i n g,  a s  w e l l  a s
m o r e  t r a d i t i o n a l  t e c h n o l o g y
issues  l ike  net  neutral i t y  and
encryption.

Real action
The meeting was designed to “get

beyond handwringing and move
toward real action,” said Michal
Rosenn, general counsel for the
Brooklyn-based company Kickstarter.
Kickstarter and Meetup were also
among 58 technology companies
that signed a friend-of-the-court
brief on Tuesday charging that the
White House’s revised immigration
plan would harm their employees
and customers.

Airbnb, Apple, Twitter and Yelp
filed a court brief late last month to
protest the Trump administration’s
decision to rescind guidance that

instructed schools to allow trans-
gender students to use bathrooms
that match their gender identity.
The car service Lyft recently pledged
$1 million to the American Civil
Liberties Union. Meetup, which
employs 175 people and claims 30
million users worldwide, has gone
further than most.

Disturbed by Trump’s initial push
for a travel ban, the firm held a com-
pany-wide “resist-a-thon” last month
and unveiled more than 1,000 new
“#resist” Meetup groups that didn’t
have to pay the standard $15
monthly fee to advertise their
events on the site. Currently, there
are more than 1,000 Meetup groups
devoted to the Trump resistance
across the country.

Meetup hired Clinton’s former
digital organizing director, Jess
Morales Rocketto, to coordinate the
new organizing platform with a
group allied with the National
Domestic Workers Alliance.

The Meetup software is “ready-
made for rapid response,” Morales
Rocketto said, and has already been

used to mobilize Trump protesters in
recent weeks, including resistance
events at Boston Logan’s airport and
a march in Mississippi.

Such actions alienated customers
like Maria Lozinsky, a Trump support-
er in Aurora, Colorado. She reacted
by disbanding Meetup groups she
had led for people interested in inte-

rior design and science fiction.“It’s
just so sickening,” she said of the
proliferation of anti-Trump groups.
“That’s their right,” she said. “But it’s
my right to leave.” Meetup won’t be
restricting the ability of pro-Trump
groups to use its main site, which it
insists is nonpartisan.

Zero sum game?
Marketing and branding

experts suggest that in the short
run, it could be a zero sum game
for companies that wade into poli-
tics. Inevitably, some offended cus-
tomers will leave, while others take
their  place.  Yet,  typically,  cus-
tomers who agree with a business’
political stand have short memo-
ries, said marketing Professor Larry

Chiagouris, of Pace University ’s
Lubin School of Business.“Those
who are hostile have longer mem-
ories and are more likely to hold a
grudge,” he said. Political consult-
ant Liz Mair, who also advises pri-
vate businesses, warned that the
biggest risk in this case “is Trump
taking retaliatory action against

entit ies he sees as inherently
opposed to him.”

Ultimately, however, political
stands by businesses often have little
long-term impact on a company’s
brand, said Robert Passikoff, presi-
dent of Brand Keys Inc., a New York
customer research firm.

“It’s a little thing at best,” he said. Neil
Blumenthal, co-CEO of the web-based
global eyewear retailer Warby Parker,
which was among the companies that
filed legal briefs opposing Trump’s
immigration and transgender policies,
acknowledged political activism could
turn some consumers off.

“There’s always the risk that when
you stand for something there can be
a backlash,” Blumenthal said. “The big-
ger risk is to stand for nothing.”  —AP
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NEW YORK: In this March 13, 2017 photo, Scott Heiferman, CEO of Meetup, talks during an inter-
view in New York. The online networking site is partnering with a left-leaning labor union and a
former Hillary Clinton aide to roll out a platform for organizing people who oppose US
President Donald Trump. —AP

IOWA CITY: Mary Hintermeister knew she
needed to talk with her kids about safe use of
technology when her 8-year-old daughter
gave out Hintermeister’s phone number to a
friend, who proceeded to call and text 20
times a day. “My tech has gotten away from
me,” said Hintermeister, of Lone Tree.

The home-schooling mom of children ages
11, 8 and 5 asked Iowa City Public Library staff
to provide an online safety seminar, which
they did last week. Librarian Morgan Reeves
showed kids some fun online safety apps,
such as one showing how easy it is to crack
online password that are too easy. Parents
talked about the serious stuff, including cyber-
bullying, sexting, oversharing of personal
information and sexual solicitation online.

“You want to raise up children who can
navigate the internet the same way they can
navigate the real world,” said Jen Eilers, who
teaches technology classes at the library.
Eilers encouraged parents to talk with their
kids before they become teenagers, set rules

for online use and interact with children
online to know what they’re doing and spur
safe, fun use. Conversation starters could be
“What interests you about the internet?,” or
“Who do you like to interact with online?”

Telling kids about online dangers and how
to deal with them is important, Eilers said.
“You want to coach them what they should
do if they come across this content,” she said.
For example, if a pornographic image pops
up on the screen, some children may feel
comfortable clicking the back arrow, while
others may want to close the screen immedi-
ately and go tell Mom and Dad.

Tweens and teens also should understand
the consequences of inappropriate use of
technology. Sending nude photos, even of
yourself, is sexting and can result in criminal
charges. Kids may think using an app like
Snapchat, which puts a time limit on photos
and video before erasing the images, is safer,
but that backfires if users take screenshots of
the images and share them, Eilers said.

Cyberbullying, which could include any-
thing from online threats to posting unflat-
tering photos to hurt someone’s feelings, is
particularly hard for kids to escape because
hand-held technology follows them home at
night. Eilers recommends parents offer their
child who has been bullied several courses of
action, including the parent calling the other
child’s parents, going to the principal or ask-
ing the guidance counselor to mediate a dis-
cussion between the students.

Free and for-pay software can help par-
ents set up filters and monitoring tools for
online devices, Eiler said. Some programs
let parents set time limits or disable devices
at night. But Eilers thinks one of the best
tools is a technology usage contract drawn
up between parents and children that
establishes screen time limits, out-of-bound
sites, appropriate locations for internet use
and what behavior parents expect. “Help
your children become good digital citizens,”
she said. —AP
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NEW YORK: Some tech compa-
nies are gearing up for a fight
over Obama-era rules that pro-
hibit broadband providers from
treating some web services -
ahem, their own - better than
rival services. These rules made
the Federal Communications
Commission a tough overseer
of telecom.

But the new FCC chairman,
appointed by US President
Donald Trump, is a fierce critic of
these rules, which are known as net neutrali-
ty. The regulation bars broadband providers
from blocking or slowing down websites
and from charging internet companies like
Netflix or Hulu for faster access to cus-
tomers, a practice known as “paid prioritiza-
tion.” It also confers broader powers upon
the FCC to investigate companies’ practices.

It’s widely expected that Congress or the
FCC will undo or weaken these rules,
though no formal plan is on the table yet.

Vimeo, a New York-based video sharing
site that is part of billionaire media mogul
Barry Diller’s IAC/InterActiveCorp, is one of
the most vocal proponents of net neutrality.
Vimeo’s general counsel, Michael Cheah,
spoke with The Associated Press recently
about what the company sees coming.
Questions and answers have been edited
for clarity and length.

Q: Why are you defending rules before
anyone has made a move against them?

A: We wanted to show our support. If
and when it does become a point under
challenge, we will help organize.

Q :  W h a t  re s p o n s e  d o  yo u  e x p e c t

from the tech community?
A: When people have some-

thing to lose, you get more peo-
ple on board. You have a greater
incentive for people to dig in
and fight this. From private con-
servations I’ve had, there are
companies big and small that
do care about this. They are
waiting to act.

Q: Net neutrality got a lot of
public support in 2014. Do you
expect similar support when

immigration, health care and other issues
are already making headlines?

A: Is this a top-tier issue? Absolutely. It’s
how you get information. This time around
it’ll be just as important, if not more.

Q: What do you think of legislation that
enshrines net neutrality’s principles but
takes away the broader policing powers the
rules gave the FCC? Republican lawmakers
proposed that back in 2015.

A: You leave open too many ways for the
carriers to do other things. There’s too many
levers they have the ability to pull.

Q: Like what?
A: Zero rating is a good example of that.
Q: That’s when, for example, AT&T

exempts its own video service, DirecTV
Now, from phone data caps but charges
other video companies for the same favor.
How does that hurt you?

A: We have concerns about (broadband
providers) zero-rating their affiliated data.
We also have problems with people who
see zero rating as a profit center, try to
charge for it. There’s not much difference
between that and paid prioritization. —AP

Girding for net 
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SAN FRANCISCO: Jeff Jones, president of the
embattled ride-hailing company Uber, has
resigned just six months after taking the job, the
company confirmed Sunday.

In a brief statement, Uber didn’t say why
Jones left. “We want to thank Jeff for his six
months at the company and wish him all the
best,” it said. Jones told the tech blog Recode,
which first reported his resignation, that his val-
ues didn’t align with Uber’s.

“The beliefs and approach to leadership that
have guided my career are inconsistent with
what I saw and experienced at Uber, and I can
no longer continue as president of the ride shar-
ing business,” he said in a statement. Jones is the
latest of several high-level executives to leave
the San Francisco-based company. Last month,
a top engineering executive, Amit Singhal, left
Uber five weeks after his hire was announced.
He allegedly failed to disclose that he’d left his
previous job at Google because of a sexual
harassment allegation.

Ed Baker, Uber’s vice president of product and
growth, resigned earlier this month. So did Charlie
Miller, Uber’s top security researcher, who left to
join Didi, China’s larger ride-hailing company.

Jones’ departure comes days after Uber CEO
Travis Kalanick said the company will hire a chief
operating officer who can help write its “next
chapter.” Jones had left Target, where he was chief
marketing officer, to join Uber in September. Uber
has been hit by several controversies, including
allegations that it routinely ignores sexual harass-
ment. A recent video showed Kalanick profanely
berating a driver who confronted him about steep
cuts in Uber’s rates. Uber also acknowledged it
has used a program to thwart authorities who
have been trying to curtail or shut down its serv-
ice in cities around the world. The company also
has faces challenges in court.

Waymo, a self-driving car company that used
to be part of Google, last month sued Uber in
federal court, alleging betrayal and high-tech
espionage. —AP
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